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1922  Advertising  in  Chicago 

This  statement  of  display  advertising  for  the  first  seven  months  of  1922  is  striking  evidence  of 
The  Chicago  Daily  News’  leadership  in  the  six-day  field  in  the  following  important  classifications; 


Automobiles 


The  Daily  News,  ‘346,883  lines. 

The  next  highest  score.  The  Post,  315,005  lines. 


Books 


The  Daily  News.  76,698  lines. 

The  next  highest  score.  The  Post,  46,853  lines. 


Churches 


THE  D.\ILY  NEWS 


THE  D.\ILY  NEWS 


THE  DAILY  NEWS 


The  Daily  News,  38,806  lines. 

The  next  highest  score.  The  Daily  Tribune  and  The  Sunday  Tribune  combined 
17,298  lines. 


Clothing 


THE  DAILY  NEWS 


The  Daily  News,  1,293,734  lines. 

The  next  highest  score.  The  Daily  Tribune,  1,191,427  lines. 


Department  Stores  -  -  -  the  daily  news 

The  Daily  News,  3,132,955  lines. 

The  next  highest  score.  The  Daily  Tribune  and  The  Sunday  Tribune  combined, 
1,946,102  lines. 

jucational  -  -  -  -  the  daily  news 

The  Daily  News,  44,757  lines. 

The  next  highest  score.  The  Daily  Tribune.  34,584  lines. 


Educational 


Out  of  the  Loop  Stores 

The  Daily  News,  440,228  lines. 

The  next  highest  score.  The  Journal,  147,650  lines. 

Foodstuffs . 


-THE  DAILY  NEWS 


THE  DAILY  NEWS 


The  Daily  News,  374,946  lines. 

The  next  highest  score.  The  Daily  Tribune  and  The  Sunday  Tribune  combined, 
360,980  lines. 

Furniture  -  -  -  -  -  the  daily  news 

The  Daily  News,  400,507  lines. 

The  next  highest  score.  The  Daily  Tribune,  162,069  lines. 


Household  Utilities 


THE  DAILY  NEWS 


The  Daily  News,  62,347  lines. 

The  next  highest  score.  The  Daily  Tribune,  42,344  lines. 


Real  Estate 


-  THE  DAILY  NEWS 


The  Daily  News,  41,706  lines. 

The  next  highest  score.  The  American,  30,775  lines. 
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6  days  against  6 


FIRST! 


6  days  against  7 
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6  flays  against  6 
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FIRST! 
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FIRST! 


6  days  against  6 


Total  Display  Advertising  -  -  the  daily  news  FIRST! 


The  Daily  News,  7,808,608  lines. 

The  next  highest  score.  The  Daily  Tribune,  5,964,286  lines. 


6  days  against  6 


THE  DAILY  NEWS 

FIRST  in  Chicago 

(Figures  furnished  by  Advertising  Record  Co.,  an  independent  audit  service  subscribed  to  by  all  Chicago  newspapers.) 


Repeat  Orders 
for  Intertypes 


Initial 

Order 

First 

Repeat 

Second 

Repeat 

Further 

Repeats 

Total 

Intertypes 

New  York  Times . 

31 

4 

35 

Library  Bureau . 

2 

6 

8 

12 

28 

New  York  World . 

1 

5 

8 

20 

34 

Cincinnati  Enquirer . 

1 

8 

4 

13 

26 

Cleveland  Plain  Dealer . 

1 

2 

3 

17 

23 

Portland  Telegram . 

12 

1 

1 

9 

23 

Providence  Journal . 

5 

2 

12 

19 

Omaha  World-Herald . 

11 

4 

1 

3 

19 

Memphis  Commercial  Appeal . 

10 

2 

4 

2 

18 

Detroit  Times . 

1 

1 

7 

16 

25 

Lincoln  State  Journal . 

1 

9 

2 

1 

13 

Seattle  Star . 

5 

1 

1 

3 

10 

St.  Paul  Dispatch . 

1 

2 

6 

1 

10 

Detroit  Journal . 

1 

1 

1 

7 

10 

Jersey  City  Journal . 

2 

2 

1 

5 

10 

New  York  Journal  of  Commerce . 

1^ 

2 

1 

5 

9 

AND  DOZENS  OF  OTHERS 

1 

♦This  was  the  first  Intertype  built — installed  nine  years  ago. 

Need  anything  more  be  said? 
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IN  CLEVELAND,  OHIO, 


IN  LOCAL  DISPLAY  ADVERTISING 


TOURING  the  first  seven  months  of  1922Cleve- 

land  merchants  displayed  their  confidence  in  Cleveland 
newspapers  hy  placing  their  advertising  as  follows: 


News  &  Sunday  News-Leader 
Daily  &  Sunday  Plain  Dealer 
Press 


4,517,400  Lines 
4,377,300  Lines 
4,421,120  Lines 


NEWS  &  SUNDAY  NEWS-LEADER  EXCESS 

Over  Daily  &  Sunday  Plain  Dealer  -  140,100  Lines 
Over  Press  -  96,280  Lines 


I 


NEW  YORK: 

O«o.  A.  McDevltt,  Inc. 
803  Firth  Ave. 


Daily  Contact  Plus  Care  in  Checking  Results  Has 
Educated  Cleveland  Merchants  to  Place  Their 
Advertising  to  THEIR  Best  Advantage. 


CHICAGO: 

Oeo.  A.  McDevitt,  Inc. 
942  People '(■  Oas  Bldg. 
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‘‘The  more  sales  you  expose  yourself 
to  the  more  sales  you  will  make."" 

- Printers’  Ink. 

In  Philadelphia  you  can  make  quick  connection  with  the 
vast  army  of  consumers  who  are  reached  by  the  half¬ 
million  daily  circulation  of  The  Bulletin.  Few  markets 
in  the  country  offer  such  an  ideal  and  economical  oppor-  . 
tunity  for  reaching  out  for  increased  business. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the 
newspaper  ‘‘nearly  everybody”  reads — 

The  Bulletin 

The  circulation  of  The  Philadelphia  Bulletin  is  one  of  the  largest 

in  America 

Net  paid  daily  average  circulation  for  six  months  ending 

March  31, 1922 

494,499  :t; 

NEW  YORK  CHICAGO  DETROIT  SAN  FRANCISCO 

Dan  A.  Carroll.  Verree  &  Conklin,  Inc.  C.  L.  Weaver,  Allen  Hofmann, 

150  Nassau  Street.  28  East  Jackson  Blvd.  Verree  &  Conklin,  Inc.  Verree  &  ConUin,  Inc. 

117  Lafayette  Blvd.  681  Market  Street 

PARIS 

J.  J.  E.  Hessey, 

5  me  Lamartine  (9). 

(Copyright  1922 — Bulletin  Company) 


LONDON 

M.  Bryans, 

125  PaU  MalL  S.  W.  1. 


Issued  every  Saturday— forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World  Build¬ 
ing,  63  Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman 
4330.  Charter  Member  Audit  Bureau  of  Circulations. 


NEW  YORK,  SATURDAY,  AUGUST  26,  1922 


No.  13 


GETTING  AN  EDUCATION  AND  GETTING  PAID  FOR  IT 

Christopher  Morley,  Who  Says  He  Elntered  Newspaper  Work  Through  the  **Back  Door**  of  Editorial 
Writing,  Finds  Learning  and  Adventure  in  His  Bowling  Green 


IT  probably  never  occurs  to  the  gentle 
^  reader  that  the  man  who  runs  a  col- 


By  JOSEPH  LEWIS  FRENCH 


'T"  editorial  page  pretend  I  was  a  reporter.  Then  polite.  The  publisher's  stereotyped  form- 

1  doing  a  series  caUed  ‘Travels  later  of  courtesy  often  has  a  tragic  re- 

”*  ^Philadelphia’ ;  and,  in  one  way  and  suit— it  has  kept  many  a  deluded  amateur 
rh-  ^  comes  in  contact  another,  the  column  developed  of  its  struggling  on  for  years  in  a  field  in 

with  perhaps  a  greater  variety  ot  human  .  -  oo  o  . 


\  II  own  accord.  It  is  well  to  remember  that  which  there  is  no  possible  success  for 

nature  t^tm  ^yone  else,  people  will  gatan  was  only  a  fallen  angel,  and  per-  him. 

write  what  ^ey  will  not  tell,  and  the  ^  columnist  is  only  a  fallen  edi-  "A  special  pleasure  of  the  Bowling 

editor  ot  the  column  of  Oumor  and  torial  writer— fallen  from  the  secure  Green,  since  it  has  given  a  good  deal  of 

comment  who  has  established  a  i^r-  happy  heaven  of  anonymity.  space  to  bookish  matters,  is  the  amateur 

sonal  Iwnd  with  ^s  readers  touches  ••■pjjg  q£  conducting  a  column  is  reader.  I  must  frankly  admit  that  I  re- 


comment  who  has  established  a  j^r-  happy  heaven  of  anonymity.  space  to  bookish  matters,  is  the  amateur 

sonal  Iwnd  with  ^s  readers  touches  ••■pjjg  q£  conducting  a  column  is  reader.  I  must  frankly  admit  that  I  re- 
many  .Sides  ot  hie  indeed.  about  equally  delightful  and  damnable,  gard  running  a  column  as  a  fine  chance 

Lliristopher  Morley,  who  within  less  Among  its  many  undeserved  privileges  to  get  an  education  and  be  paid  for  doing 


v^nrisiopntr  iuoriey,  wno  wiiniii  less  Among  its  many  undeserved  privileges  to  get  an  education  and  be  paid  for  doing 
than  a  decade  has  sprung  mto  national  ^as  one  grievous  drawback-it  com-  so.  From  my  ‘clients’  I  leara  all  sorts  of 
proniineiice  througu  his  widely  diversi-  p^j^  barbarously  rude  to  things  that  could  never  be  imbibed  at  any 

thirty-two  many  friendly  people,  for  it  is  practi-  college.  And  also  I  hear  from  many 
he  alre^y  has  fourteen  volumes  to  his  cally  impossible  to  answer  more  than  a  young  people,  clerks  and  stenographers 
credit  yews  or  so  fraction  of  the  cheerful  letters  of  in-  and  students,  who  are  eager  for  sugges¬ 

tion  to  nign  rank  among  Ainerican  quiry,  protest,  or  encouragement  that  ar-  tions  in  their  reading.  I  had  a  letter  the 
columnists  by  his  fraiik  and  inwginative  diversity  of  human  other  day  from  a  young  woman  vho  said 

outlook  upon  life  and  his  umque  way  reactions  keeps  one  in  love  with  the  that  her  burning  ambition  was  to  get  a 
ot  expressing  himseif.  This  has  brought  jj  would  be  impossible  even  to  job  in  a  bookstore.  She  had  been  lying 

turn  into  synyathetic  contact  wim  thou-  suggest  the  thousand  varieties  of  inquiry  awake  late  at  night  thinkuig  about  it,  and 
sands  of  readers,  and  he  is  still  young  come  from  readers.  People  write  finally,  unable  to  sleep,  got  out  of  bed  at 

mough  at  his  job  to  wonder  daily  at  saying  that  their  daughters  are  coming  one  o’clock  in  the  morning  and  unbur- 
the  iiilinite  variety  and  oddity  of  me  York,  and  can  1  suggest  dened  her  mind  on  paper,  .\nother  most 

pours  out  of  his  desirable  refined  lodgings  or  a  good  interesting  adventure  was  meeting  a 
.  j  u  u-  ir  *•  motherly  chaperone?  Men  in  prison  say  charming  young  man  who  had  been 
Alorley,  who  describes  himself  as  a  jcj-ms  are  nearing  an  end  and  working  as  a  footman  in  the  home  of  a 

Innd  of  Philadelphian,  smee  he  was  j  know  of  a  job?  Hopeful  young  millionaire.  lie  also  wanted  a  job  in  a 


wrn  spent  his  ^^*'ly  writers  send  in  their  manuscripts  and  bookstore,  which  I  was  luckily  able  to 

Haverford,  one  of  the  sacred  Main  £qj.  criticism.  If  one  has  time  to  get  for  him.  I  had  an  elated  letter  from 

Line  suburbs  <«  the  yu^er  Lity,  £q  these  latter — an  innumerable  him  lately  saying  “My  salary  has  just 

graduate  from  Haverford  College  in  — ^hich  certainly  one  hasn’t — absolute  been  raised  66^/3  per  cent.  1  wish  you 

1^10.  He  wron  a  Kh^es  bcholarship  j^o^csty  is  the  only  kindness.  Manuscript  the  same.”  The  bookstore  he  works  in 

mat  year  and  si«nt  1910-13  at  Oxford,  bureaus  and  correspondence  schools  and  must  be  very  unusual, 

lie  WM  on  the  emtorial  staff  of  Double-  publishers’  offices  are  likely  to  be  too  “Of  course  one’s  column  Fads  some 
day  Page  and  Company  for  four  years 

after  that,  and  a  year  on  the  Ladies’ _ _ _ 

Home  Journal.  But  the  passion  to  see 
life  more  closely  sent  him  into  news¬ 
paper  work,  it  was  the  true  call  of 
the  wild  and  he  answered  it  to  his  great 
and  general  profit.  In  1918  he  joined 
the  staff  of  the  Philadelphia  Evening 
Ledger,  where  he  stayed  two  years  and 
developed  his  personal  column,  “The 
Chaffing  Dish,”  which  is  still  affection¬ 
ately  remembered  by  many  Philadel¬ 
phians.  In  1920  he  began  “conducting” 
the  “Bowling  Green”  in  the  New  York 
Evening  Post.  That  quaintly  mixed 
playground  of  humor,  literary  criticism, 
poetry,  philosophy  and  satire  has  added 
fresh  laurels  to  the  author  of  Parnassus 
on  Wheels,  Shandygaff,  and  The 
Haunted  Bookshop. 

“I  haven’t  the  honor  to  be  a  ‘regular’ 
newspaper  man,”  he  said  to  me  in  talk¬ 
ing  over  the  business  of  being  a  col¬ 
umnist.  “I  got  in  through  the  back 
door,  as  I  began  by  writing  editorials. 

That  is  the  right  way  to  begin,  and 
only  very  young  men  make  good  edi¬ 
torial  writers  as  they  have  the  much 
coveted  touch  of  pontifical  pangnostic 
certainty.  After  he  matures,  and  be¬ 
comes  tinctured  with  doubts  and  humane 
lympathies,  it  is  a  good  thing  to  turn 
your  editorial  writer  into  a  reporter,  or 
•better  still  to  make  him  a  columnist  and 
have  him  sign  his  stuff.  No  matter 
■adiat  he  says,  if  his  name  is  on  it,  some 
^  will  contradict  it,  which  >s  excellent  ^  Ana, 

nieaicine.  Dave  bmiley,  the  editor  ot  at  SZ,  lie  ia  the  author  of  14  boohs  ana  the  owner  of  an  anonymous  automobile  whose 

the  Evening  Ledger,  used  to  let  me  go  andcs  aelight  his  reaaers  of  the  Bowling  Green  in  the  Now  York  Evening  Post. 


Morley  is  a  pipe  fan.  He’s  printer  enough  to  light  it  at  the  little  linotype  gas  jet.  Ana, 
at  3^  he  is  the  author  of  14  boohs  and  the  owner  of  an  anonymous  automobile  whose 
andcs  delight  his  readers  of  the  Bowling  Green  in  the  New  York  Evening  Poet. 


readers  into  innocent  misunderstandings. 

I  have  made  a  habit  occasionally  of  print¬ 
ing  some  little  semi-burlesque  ‘Transla¬ 
tions  from  the  Chinese.’  The  other  day 
an  elderly  and  delightful  scholar  came  in 
and  wanted  to  discuss  Chinese  philosophy 
with  me,  and  was  deeply  disappointed  to 
learn  that  my  sinology  was  all  spurious. 

"One  very  agreeable  adventure  was 
making  the  acquaintance  of  a  prominent 
New  York  business-man  who  makes  a 
hobby  of  sending  checks  to  people  who 
seem  to  him  to  have  deserved  well  of 
their  fellow-men.  For  this  purpose  he 
keeps  a  bank  account  under  a  pseudonym, 
by  agreement  with  a  banker  friend  who 
is  the  only  person  who  knows  his  true 
identity.  You  may  imagine  my  pleasure 
when  he  comes  in  occasionally  to  talk 
over  suggestions  as  to  the  people  who  he 
thinks  have  earned  his  secret  generosities. 
He  takes  care  not  to  reveal  who  he  is. 
and  I  have  made  no  attempt  to  find  out. 
To  know  would  deprive  the  situation  of 
much  of  its  charm.  And  that  reminds 
me  of  the  young  woman  who  had  been 
jilted  by  her  lover,  and  wanted  to  get  a 
stinging  message  to  him.  She  did  not 
know  his  address,  and  the  only  way  she 
could  devise  to  reach  him  was  through 
the  Bowling  Green.  She  assured  me  that 
he  read  it  every  evening,  and  if  I  would 
print  the  poem  she  brought  with  her,  he 
would  know  what  was  meant.  Unhappily 
the  poem,  on  its  own  merits,  did  not  seem 
to  me  to  warrant  publication. 

“A  long  hand- written  letter  from  a 
marriage-broker  in  Vienna,  who  proposes 
to  send  over  destitute  Austrian  noblemen 
to  marry  rich  American  girls,  offered  me 
a  handsome  commission  for  putting  him 
in  touch  with  any  of  my  female  readers. 
But  that  sort  of  thing  is  more  or  less 
common. 

“.\nd  so  it  goes.  One  could  enumer¬ 
ate  the  oddities  of  the  day’s  mail  with¬ 
out  end.  A  newspaper-office  is  simply 
aixl  inevitably  one  of  the  most  fascinating 
places  in  the  whole  world  to  work;  no 
one  who  has  ever  caught  the  spell  can 
<iuite  rid  himself  of  it.  As  I  said,  1  am 
not  a  genuine  newspaper  man,  but  I  know 
enough  to  be  able  to  light  my  pipe  from 
the  little  hidden  flame-jet  in  the  linotype- 
machine.  To  have  the  right  of  entree 
into  a  composing-room  is  itself  a  priv¬ 
ilege.  Printers  are  perhaps  the  quickest- 
witted  and  most  clear-headed  of  all  men, 
and  when  one  of  the  fellows  upstairs 
turns  from  the  stereo-engine  to  argue 
some  point  of  syntax  with  you,  it’s  a 
good  plan  to  listen.” 

.\t  this  point  I  looked  up  from  the  pile 
of  newspapers  on  which  I  was  sitting  in 
the  columnist’s  overcrowded  kennel,  and 
retnarke<l  sternly,  “This  is  all  very  enter¬ 
taining,  Morley,  but  I’d  like  something 
philosophical.  You  know  you  have  a 
reputation  to  sustain.” 

“The  Bowling  Green  looked  troubled. 

1  gather  that  he  is  more  at  ease  inter¬ 
viewing  others  than  being  interviewed 
himself. 

“It’s  not  easy  to  be  philosophical  at  the 
point  of  the  pistol,”  he  said — I  had  never 
realized  before  that  I  was  a  dangerous 
weapon — “but  the  thought  in  my  mind  is 
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this.  We  all  speak  two  languages,  eacli 
of  which  contradicts  and  stultifies  the 
other.  One  is  the  language  of  every-day, 
of  muddled  human  contacts,  of  haste  and 
annoyance  and  superficiality.  The  other 
—and  the  only  language  worth  while — is 
the  language  of  the  heart,  the  language 
of  insight  and  truth.  This  is  the  language 
that  is  sixiken  mostly  inside  ourselves ;  it 
rarely  becomes  vocal  in  our  daily  con¬ 
cerns.  The  language  of  untruth — un¬ 
truth  to  wluit  we  know  instincth'ely  is 
Reality — is  mainly  the  jargon  of  com¬ 
merce,  politics,  advertising,  rivalry  of  all 
sorts,  and  what  we  ironically  call  civili¬ 
zation.  But  the  other  language  is  in  all 
men’s  hearts,  and  if  they  have  not  too 
constantly  allowed  themselves  to  be 
fuddled  b\'  self-interest  and  stupidity, 
they  recognize  it  when  it  is  spoken.  This 
is  the  true  Esperanto,  the  tongue  of  hope, 
that  unites  the  minds  and  aspirations  of 
idealists  all  the  world  over.  If  you  want 
a  definite  illustration  of  what  I  mean, 
hxik  at  some  of  the  writings  of  Santa¬ 
yana;  or  that  book  ‘Disenchantment’  by 
C.  E.  Montague,  published  last  spring  in 
England,  but  which  has  not  appeared  in 
this  country.  It  is  so  beautiful  and  true 
that  American  publishers  have  been 
afraid  of  it. 

“I  think  there  are  more  who  under¬ 
stand  this  language  than  one  would  sus¬ 
pect  by  watching  the  Broadway  pave¬ 
ments.  In  running  a  newspaper  column 
for  the  last  four  years  I  have  continually- 
been  amazed  to  see  how  many  there  are 
who  carry  in  their  hearts  some  secret 
iwssion  of  beauty,  some  rebellion  against 
stupidity.  To  the  task  of  making  that 
language  of  the  heart  more  vocal,  and 
trying  to  lessen  mere  gibberish  and  in¬ 
anity.  any  writer  worthy  the  name  must 
occasionally  devote  himself.  Whatever 
his  paltry  blunders,  the  columnist  is  lucky 
imleed  because  he  finds  in  his  daily  stint 
freedom  to  say  a  word  now  and  then 
for  ziiwt  he  really  thinks  worth  while.” 


SEATTLE  AMERICAN  NOT  HEARSTS 


Publicly  Declare*  Independent  Owner¬ 
ship — Starting  Date  Still  Uncertain 

Bv  Telegraph  to  Kditor  &  Pcbi-isheii 

.\ugust  22. — The  Seattle 
Daily  .\merican,  a  new  tabloid  afternoon 
newspaper  which  expects  to  l)egin  pub¬ 
lication  next  month,  announced  its 
policy  in  a  full-i>age  advertisement  which 
apixared  today  in  the  Seattle  Post- 
Intelligencer,  Hearst’s  morning  news¬ 
paper  in  Seattle. 

William  J.  Davis,  publisher  of  the 
Seattle  .\merican,  declares  that  this  new 
afternoon  daily  is  to  be  published  by  a 
grrmp  of  Seattle  citizens  “who  believe  in 
America,  and  .American  ideals.’’ 

“The  .\merican  will  l>c  a  newspaper 
established.’’  this  paid  advertisement 
continues,  "for  the  sole  purpose  of  giv¬ 
ing  to  the  people  f)f  Seattle  a  journal 
of  character,  clean  columns,  intelligent 
editorials  and  accurate  news.  In  prin¬ 
ciple  and  purpose  it  is  precisely  what  its 
name  suggests.  It  is  an  .\merican  news- 
pai)er,  ownerl,  edited,  and  manned  hy 
men  who  believe  in  .^merica,  .American 
ideals,  and  American  institutions.  We 
accept  the  .American  flag  as  a  symbol 
of  our  political  faith,  the  constitution  as 
the  shield  of  our  liberties,  and  we  re¬ 
gard  the  .American  system  of  government 
the  l)est  and  most  successful  political 
experiment  ever  devised  by  the  genius 
6i  any  man  at  any  time  in  human 
history.’’ 

“The  .American  Publishing  Company 
aims,’’  this  advertisement  further  says, 
“to  publish  a  paper  that  cannot  fail  but 
to  apjK-al  to  thoughtful  men  and 
women.” 

A  part  of  the  advertisement  is  an 
editorial  on  the  railroad  and  coal  strike 
situation  written  by  an  editorial  writer 
on  the  .American  staff. 

Mr.  Davis  denies  that  Mr.  Hearst 
owns  any  stock  in  the  .American.  Xo 
definite  date  for  the  first  issue  of  this 
new  tabloid  has  been  announced,  but 
the  publisher  and  his  staff  hope  to  get 
the  first  issue  on  the  street  between 
September  IS  and  .10.  The  full-page 
advertisement  in  addition  to  making 
these  announcements  solicits  subscriptions 
for  the  new  paper. 


BIG  SIX  WANTS  RAISE  OF  $5  A  WEEK  IN 
NEW  YORK  JOB  SCALE 


A  LL  cards  are  now  on  the  table  in 
the  negotiations  to  fix  new  book 
and  job  printing  scales  in  all  crafts  in 
New  York,  the  last  union  to  present  its 
demands  l)eing  Typographical  Union  No. 
6,  which  this  week  ask^  an  increase  of 
$5  a  week  over  its  present  scale  of  $50. 


The  employers  have  demanded  a  cut  of 
$10  in  the  typographical  wages  and 
smaller  cuts  for  other  scales.  .A  sum¬ 
mary  of  the  present  scale  of  wages,  de¬ 
mands  of  employers  and  the  unions,  and 
the  new  scales  of  pay  wanted  by  each  fol¬ 
low  : 


Tyijographical  Union  No.  6 . 

Printing  I’res.-inu-n's  Union  No.  51 
Press  .Assistants’  Union  No.  23... 
Joli  I'ressnicn  and  Feeders  No.  1  — 

Pressmen  . 

Keeilers  . 

Pajier  Handlers’  l^nion  No.  I  — 

KoIIl  . 

Flat  . 

Piiper  rutters'  Union  No.  119 _ _ 

Uindery  Women's  Union  No.  43.. 


Reduction  New  York  Increase  New  Scale 
Present  Asked  by  Asked  by  Asked  by  Asked  by 
Scale  Employers  Employers  Unions  Unions 


$50.00 

44.00 

36.50 

56.00 

26.00 

32.00 

31.00 

38.00 

24.50 


$10.00 

4.40 

3.65 

3.60 

2.60 

3.20 

3.10 

3.80 

2.45 


$40.00 

39.60 

32.85 

32.40 

23.40 

28.80 

27.90 

34.20 

22.05 


$5.00 

10.00 

10.00 

10.00 

10.00 

10.00 

10.00 

10.00 

5.50 


$55.00 

54.00 

46.50 

46.00 

36.00 

42.00 

41.00 

48.00 

30.00 


PLENTY  OF  PROSPERITY 
SEEMS  AHEAD 

G.  W.  Brett  Reports  Psychology  of 
Situation  Sound  and  Refreshing — 
Good  Crops  at  Low  Produc¬ 
tion  Cost  Generally 


Continued  improvement  of  general  busi¬ 
ness  conditions  and  the  commencement  of 
a  peritxl  of  nation-wide  prosperity  is  evi¬ 
dent  in  all  fields  of  activity  according  to 
C.  VV.  Brett  of  the  E.  Katz  Special  .Ad¬ 
vertising  .Agency  who  has  but  just  re¬ 
turned  survey  of  fifteen  cities  in  eight 
states. 

“To  say  that  crops  are  good,  fall 
business  prospects  decidedly  bright,  the 
p.sychology  of  the  situation  sound  and 
refreshing,  and  the  only  dangerous  and 
uncertain  aspect  is  from  back-fires  of  the 
coal  and  railroad  strikes  is  as  accurate 
as  a  generalization  can  lie,”  said  Mr. 
Brett,  speaking  of  his  impressions  of  con¬ 
ditions  after  having  spent  a  month  look¬ 
ing  over  conditions  in  Erie,  Pa. ;  Kansas 
City  and  Joplin,  Mo. ;  Wichita  and  Hut¬ 
chinson,  Kan. ;  Oklahoma  City,  Ardmore, 
Okmulgee  and  Muskogee,  Okla. ;  Denison 
and  Wichita  Falls,  Tex. ;  Ft.  Smith  and 
Little  Rock,  .Ark. ;  and  the  city  of  Evans¬ 
ville,  Ind. 

“Commercial  building  is  very  light  in 
this  part  of  the  country  but  there  is  a 
great  deal  of  home  building.  I  found 
this  branch  of  the  construction  industry 
very  active  in  Wichita,  Hutchinson,  Okla¬ 
homa  City,  Okmulgee,  Muskogee  and  Ft. 
Smith,  and  fairly  active  elsewhere. 

“Crops  all  seem  to  be  in  good  shape. 
The  wheat  harvest  is  splendid  while  the 
corn  crop  is  practically  made  and  this 
year’s  cotton  crop  will  be  good.  The 
fruit  crop  generally  is  good.  In  addition 
to  this  the  cost  of  production  of  farm 
products  for  1922  is  the  lowest  it  has  been 
in  years  and  the  general  impression  is 
that  the  farmers  will  have  money  to 
spend. 

“Very  few  manufacturing  plants  are 
idle,  although  the  coal  strike  is  hurting 
them.  Wholesale  merchants  are  confident 
of  good  business  but  are  buying  conserva¬ 
tively.  The  retail  merchants,  on  the 
other  hand,  are  experiencing  a  slow 
season  due,  partly,  to  an  unusually  hot 
summer.  Rents  are,  I  think  somewhat 
down,  but  there  are  comparatively  few 
desirable  houses  available.  The  automo¬ 
bile  industry  seems  to  l)e  in  good  shape 
and  leaders  in  each  price  group  of  cars 
are  doing  a  big  business. 

“The  character  of  Mid-West  small 
cities  is  totally  different  from  those  in 
the  East.  Because  of  their  isolation  each 
is  the  buying  center  for  a  territory  of 
exceptional  radius  and  varied  merchan¬ 
dise  of  the  finest  quality  is  on  display. 
In  the  Southwest  oil  has  left  an  indelible 
impress,  first  in  palatial  homes  and  second 
in  expensive  merchandise  and  automo¬ 
biles.  Oil  has  created  a  new  buying  class 
and  they  are  loyal  to  the  town  where  they 
struck  it  rich.  Just  at  pre.sent  the  price 
of  oil  is  low  and  drilling  has  lieen  re¬ 
tarded  but  it  is  a  basic  commodity  with 
an  assured  future. 


PRESSMEN  PLEDGE  LOYALTY 


New  York  Times  Chapel  Addresses  A. 

S.  Ochs  on  26th  Anniversay 

Resolutions  expressing  sincere  regard 
and  friendly  feeling  and  pledging  co¬ 
operation  at  all  times  with  Adolph  *5. 
Ochs  and  the  New  York  Times  were 
passed  by  the  Times  pressroom  chapel 
and  presented  to  Mr.  Ochs  on  the  26th 
anniversary  of  his  association  with  that 
paper.  August  18.  The  resolutions, 
passed  at  a  special  chapel  meeting,  fol¬ 
low  : 

“Whereas,  it  has  come  to  our  attention 
that  certain  rumors,  detrimental  to  the  friendly 
relations  now  existing  lietween  the  employer 
and  the  employes  of  the  New  York  Times  press¬ 
room.  are  being  circulated;  and 

“Whereas,  we  feel  it  is  necessary,  for  the 
best  interests  of  all  concerned,  to  repudiate 
these  rumors; 

"Thf.rffore.  be  it  resolved;  That  we,  the 
employes  of  the  New  York  Times  Chapel,  In¬ 
ternational  Printing  Pressmen  and  Assistants 
Union.  I.ocal  No.  25,  in  meeting  assembled;  do 
hereby  instruct  our  committee  to  convey  to  Mr. 
.Adolph  S.  Ochs,  publisher  of  the  New  York 
Times,  an  expression  of  the  sincere  regard  and 
friendly  feeling  we  hold  towards  him;  and  of 
our  appreciation  of  all  he  has  done  for  our 
welfare;  and  lie  it  further 

“Resolved:  That  in  so  far  as  relates  to  the 
efficient  performance  of  the  work  in  this  press¬ 
room,  we  offer  him  the  assurance  of  our  con¬ 
tinuous  and  hearty  co-operation.” 


30  WORD  RADIO  COSTS  29  CENTS 

Post  Office  Department  Broadcasting  at 
8  Mill*  a  Word 

The  average  commercial  radio  message 
of  30  words  costs  29  cents  for  transmis¬ 
sion,  according  to  figures  compiled  by 
the  accounting  experts  of  the  United 
States  Postoffice  Department  Radio 
Service,  who  have  Iteen  giving  consider¬ 
able  attention  to  radio  costs  in  connec¬ 
tion  with  commercial  .service  communica¬ 
tion. 

The  estimates  were  made  on  the  use  of 
radio  by  IS  stations  of  the  Air  Mail 
Service  on  the  transcontinental  route. 
These  stations  transact  Postoffice  De¬ 
partment  business  in  addition  to  air  mail 
communications  and  broadcasting.  The 
service  now  is  handling  about  10,000,000 
words  a  year.  Only  10  per  cent  of  this 
traffic  is  in  relay  service  and,  for  six 
months  for  which  the  compilations  were 
made,  the  business  was  transacted  at  the 
rate  of  $.00973  a  word.  With  all  the  re¬ 
lays  counted,  the  cost  was  $.0088  cents  a 
word. 

The  total  cost  of  the  radio  service  for 
the  six  months’  period  was  shown  to  be 
$34,855.21.  Leased  wire  service  for  a 
similar  amount  of  traffic  would  cost  the 
Government  $89,160.  Compared  with  the 
regular  commercial  telegraph  service,  the 
saving  is  even  greater  totaling  $53,879.81 
for  the  six  months’  period. 

.Another  important  feature  noted  was 
the  gradual  decrease  in  the  per  word  cost 
of  communication,  due  partly  to  an  in¬ 
crease  in  the  use  of  stations  and  partly 
to  the  stabilization  of  the  service,  all  of 
which  has  had  marked  effect. 


OPERATORS  LACKING 
AS  PAPERS  GROW 

Shortage  of  Machina  Men  Throughout 
Country  Caused  by  Increases  in 
News  and  Features  During 
Recent  Months 


Shortage  of  operators  on  slug-  and 
type-casting  machines  has  become  marked 
in  several  large  cities  of  the  United 
States,  New  York  among  them,  as  one 
result  of  recent  increases  in  the  size  of 
daily  newspapers  throughout  the  coun¬ 
try,  through  addition  of  news  and  feat¬ 
ures  to  maintain  a  balance  with  increase 
advertising  volume.  The  demand  for 
ojterators  in  newspaper  offices  has  caused 
a  severe  shortage  in  several  large  job 
printing  plants,  which  are  reported  to  be 
unable  to  secure  enough  competent  hands 
even  with  bonuses  over  the  regular  scale. 

This  situation  is  referred  to  in  a 
recent  bulletin  of  the  American  News¬ 
paper  Publishers’  Association,  with  the 
following  comment  and  advice: 

“This  condition  has  become  so  general 
that  if  it  is  not  discontinued  in  the  very 
near  future  it  is  bound  to  react  ad¬ 
versely  to  publishers’  interests  in  the 
general  labor  market  as  it  has  already 
done  in  the  paper  market.” 

San  Antonio,  Tex.,  however,  is  prob¬ 
ably  not  one  of  the  sufferers  from  the 
famine,  as  the  Express  a  few  days  ago 
reduced  the  bonus  of  operators  from 
$125  to  75  cents  per  day  and  night,  and 
the  bonus  for  floormen  from  $1.75  per 
night,  to  $1.50,  and  from  $1.60  per  day 
to  $1.40.  The  scale,  exclusive  of  bonus, 
is :  Operators,  12  cents  per  thousand  non¬ 
pareil  ems,  night,  11  cents,  day;  floor, 
men,  70  cents  per  hour,  day  and  night. 
Forty-eight  hours  is  the  working  week 
agreed  upon. 

The  Greenville  (S.  C.)  Piedmont  has 
signed  a  new  contract  with  its  pressmen, 
reducing  the  pay  of  head  pressmen  from 
$47  to  $45. 

Galveston  (Tex.)  publishers  have 
signed  a  new  contract  with  their  stero- 
typers,  renewing  the  old  scale.  The  con¬ 
tract,  effective  from  June  16,  1922,  ‘j 
June  16,  1925,  can  be  opened  at  the  end 
of  any  contract  year  to  adjust  wages. 
The  pre.sent  scale  is :  foremen,  $45 ;  as¬ 
sistant  foremen,  $39;  journeymen,  $%; 
apprentices,  $17  to  $21.  The  working 
week  is  48  hours. 


ASK  COAL  AID  FOR  MILLS 


S.  N.  P.  A.  Urge*  Commerce  Dept,  to 
Grant  Paper  Factories  Priority 

Members  of  the  Southern  Newsitaper 
Publishers’  Association  have  been  asked 
by  W.  C.  Johnson,  secretary  of  the  as¬ 
sociation,  to  wire  or  write  to  Henry  B. 
Spencer,  Federal  Fuel  Distributor,  re¬ 
questing  that  newsprint  mills  be  put  into 
priority  class  No.  2.  Mr.  Johnson  points 
out  that  Secretary  of  Commerce  Hoover 
does  not  think  that  newsprint  mitts  should 
l)e  in  this  class  which,  as  present,  in¬ 
cludes  coal  for  railroads,  makers  of  food 
products,  public  utilities,  and  that  de¬ 
stined  for  domestic  consumption. 

“You  are  aware  of  the  fact  that  the 
newsprint  mills,  while  using  a  great  deal 
of  water  power,  are  also  compelled  to 
use  coal  for  certain  purposes,”  says  Mr. 
John.son  in  his  letter  to  S.  N.  P.  A.  mem- 
Iters.  “.Any  shortage  of  coal  supply  will. 
therefore,  seriously  embarrass  the  mills 
and  in  turn  bring  about  embarrassment 
to  newsixapers.  Anything  that  affects  the 
prfxluction  of  newsprint  is  bound  to  af¬ 
fect  the  publication  of  newspapers." 
points  out  Mr.  Johnson  in  his  letter  to  the 
S.  N.  P.  .A.  members. 


Baird  Invites  Ad  Club  to  Ulster 

Sir  Robert  Baird,  proprietor  of  the 
Belfast  Telegraph,  will  arrive  in  New 
York,  about  September  25  and  will  bring 
the  New  York  .Advertising  Qub  an  in¬ 
vitation  from  the  Advertising  Gub  in 
Ulster  to  visit  the  North  of  Ireland  when 
the  Associated  Advertising  Clubs  of  the 
World  hold  their  proposed  convention  in 
I-ondon  in  1924. 
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Everyone  admires  a  "young”  old  man  Ask  the  active 
business  man  of  sixty  or  more  what  keeps  him  so  won¬ 
derfully  fit — more  keenly  vigorous  even  than  his  younger 
assistants  Hell  tell  you  that  it  is  largely  a  matter  of 
sensible  diet — very  prominent  in  which  i4  MILK,  with 
Its  wealth  of  vitality-building,  stamina-giving  VITA 
MINES 

Back  in  this  man’s  life  you1I  find  that  he  was  a  "milk- 
fed”  youngster,  and  that  since  then  he's  been  wise 
enough  never  to  slight  the  food  which  gave  him  his 
foundation  of  health,  strength  and  success. 


Milk — atraight  milk,  with  aimple  aolid  food — ia  tbo  preacription  of  the  Boston  A  Suburban 
Dealers’  Association  for  middle-aged  folks  who  are  trailing  Ponce  de  Leon  toward  the 
Fountain  of  Youth — 


paign  to  put  milk  where  it  deserves  to 
be  among  foods. 

This  story,  properly  speaking,  begins 
away  back.  For  several  years  a  large 
amount  of  missionary  work  was  done  to 
interest  Boston  dealers  and  New  England 
milk  producers  in  the  matter.  It  was 
slow  and  hard  work.  The  producer  in 
particular  is  a  difficult  man  to  get  action 
from  on  a  campaign  like  this.  He  usually 
is  small  of  caliber,  his  individual  pro¬ 
duction  of  milk  is  small,  he  is  a  hard¬ 
working  man  who  gets  too  little  sleep 
and  he  knows  little  about  advertising 
other  than  that  “those  ads  in  the  paper 
must  cost  a  heap  of  money.”  '  Many 
dealers  are  in  the  same  class. 

The  better  type  of  dealers  in  and 
around  Boston  have  an  organization  called 
the  Boston  &  Suburban  Milk  Dealers’ 
Association,  which  has  regular  meetings 
and  committees  at  work  on  the  subjects 
of  legislation,  transportation,  weights  and 
measures  and  advertising.  There  are 
about  100  memliers.  Thomas  fl.  Han¬ 
cock  is  president  and  .A.  L.  Whittemore. 
a  former  president,  is  chairman  of  the 
advertising  committee. 

In  1920,  an  appropriation  of  $60,000 
was  used  to  increase  the  drinking  of  milk. 
A  five  months’  drive  in  the  Boston  oews- 


was  to  ask  the  dealer  to  deduct  the 
amount  due  toward  the  campaign  from 
the  farmer’s  pay  check.  The  value  of 
the  campaign  was  unquestioned.  The 
idea,  although  theoretically  sound,  that 
the  dealer  and  producer  should  go  “fifty- 
fifty”  didn’t  work  out  in  practice  with 
complete  satisfaction. 

Last  year,  the  dealers  decided  to  run 
their  own  co-operative  campaign.  The 
producers  have  continued  to  do  much 
valuable  work  in  the  public  schools  and 
through  lectures,  a  slow,  but  telling, 
method.  The  dealers  preferred  the  far- 
reaching,  quick-action  effect  possible  in 
the  use  of  aggressive  newspaper  advertis¬ 
ing.  It  is  now  possible  to  analyze  last 
year’s  campaign  in  proper  perspective. 

The  sum  of  $4O,CO0  was  raised  by  a 
plan  of  assessment  of  one  cent  per  hun¬ 
dredweight  (about  50  quarts)  of  milk. 
Not  all  dealers  could  be  induced  to  come 
in  on  the  campaign,  but  unquestionably 
all  benefited.  It  was  decided  to  devote 
the  appropriation  practically  entirely  to 
newspaper  advertising,  as  the  most  ef¬ 
fective  way  of  reaching  mass  and  class. 

The  campaign  opened  Feb.  7  and  con¬ 
tinued  throughout  the  year.  An  internal 
difficulty  has  been  compelling  the  post¬ 
ponement  of  a  campaign  that  leading 


Take  a  lesson  from  Ba^l 

Instinct  tells  a  child  to  cat  MILK. 

Nature  arranges  that  the  food  most  bounteous 
in  .ALL  life-sustaining  elments  is  the  first  food 
a  child  learns  to  demand. 

The  V’lT.AMIXES  so  abundant  in  fresh  fluid 
Milk  are  as  vitally  needed  by  every  Man  and 
Woman.  Milk  is  so  easily  and  cheaply  obtained 
that  we  are  apt  to  lose  our  Nature-given  in¬ 
stinct  in  the  complexities  of  "grown-up"  living 
and  fail  to  make  full  use  of  the  _ -jj, 
food  that  can  help  most.  YTbT 


Give  them  more  fresh  milk. 
qJ4  quart  a  the  Doctors  say. 

t»  9mtom  A  Mllli  P«U#r** 


While  the  little  people  who  want  to  iret  away  from  “baby  food”  are  reminded  that  milk 
can  do  as  much  for  them  when  they  eat  with  the  grown  folks  as  it  did  when  they  were 
in  the  cradle. 


MILK  DEALERS’  DAILY  NEWSPAPER  COPY 
MADE  BOSTON  DRINK  2,500,000  QUARTS 

It’s  Good  for  Babies,  Beauties  and  Business  Men,  Readers  Were 
Told  Every  Day,  and  Consumption  Went  Up  to  Over 
Pint  Per  Day  Per  Inhabitant 

By  HAMMOND  EDWARD  FRANKLIN 

Eoitoxial  Note — This  is  the  sixth  of  a  series  of  articles  by  Mr.  Franklin  on  important 
phases  of  creating  sales  through  newspaper  advertising,  based  on  studies  of  methods  and  results 
of  current  successful  local  sectional  and  natUnal  users  of  newspaper  adi’ertising.  Readers  of 
Editor  &  Publisher  who  know  the  facts  behind  noteworthy  efforts  are  invited  to  send  them  to 
Mr.  Franklin,  care  of  Editor  &  Publisher.  Suggestions  and  comments  are  invited.  The  nest 
article  of  the  series  will  appear  in  an  early  issue.  Look  for  it. 

^HE  consumption  of  milk  in  greater  papers,  car  cards,  educational  work  in 
Boston  has  been  increased  2,500,-  the  schools  and  similar  elements  were 
000  quarts  in  one  year  by  a  campaign  of  included.  Dealers  and  producers  both 
paid  co-operative  advertising  appearing  “chipped  in.”  The  idea  was  sold  to  the 
steadily  in  newspaper  space.  The  re-  producers  through  their  trade  paper, 
suits  obtained  in  this  campaign  show  the  The  money  from  the  producers,  however, 
advisability  of  similar  campaigns  in  other  proved  slow  to  collect  since  there  were 
parts  of  the  country  and  indicate  the  de-  so  many  of  them,  with  varying  produc- 
sirability  of  a  national  advertising  cam-  tions.  About  the  only  feasible  method 


dealers  would  lik«l  to  have  seen  in  ef-  plest,  most  natural,  most  readily  assimi- 
fect  this  year,  but  it  is  expected  that  the  lated  form,  IN  MILK. 


co-operative  advertising  will  be  resumed 
in  the  near  future. 


“You  NEED  vitamines.  Body,  brain 
and  nerves  MUST  HAVE  THEM  to  re- 


The  campaign  opened  with  five-inch,  fresh  worn-out  tissues  and  impoverished 
double-column  space.  Later  this  was  blood.  But  you  don’t  have  to  seek  for 
increased  to  six  inches,  three-columns,  them  in  patent  medicines  or  artificially 
appearing  weekly  in  all  of  the  Boston  concocted  products.  Eat  more  MILK 
newspapers.  It  had  been  found  that  the  and  you’ll  get  more  VITAMINES — all 
per  capita  consumption  in  Boston  was  you  need  of  them.  Man  has  never  been 
approximately  a  pint  a  day.  It  might  able  to  improve  upon  Nature  in  this 
be  mentioned,  parenthetically,  that  even  respect.” 

a  pint  a  day  is  a  high  per  capita  con-  Some  other  subjects  were  “What  can 
sumption  compared  with  most  parts  of  he  do  at  50?”  “When  your  Pep  seems 
the  United  States.  The  copy  was  timed  gone,”  “Nature  furnishes  the  best  tonic,” 
so  that  one  advertisement  appeared  in  a  and  “Never  give  them  tea  or  coffee.” 


metropolitan  newspaper  a  day. 


The  copy  was  written  by  J.  .Arthur 


The  selling  appeal  of  the  copy  touched  McCoy  of  the  Stetson  Press,  executive 
on  almost  every  conceivable  argument  of  secretary  of  the  association  and  a  gradu- 
why  grown-ups  and  boys  and  girls  need  ate  chemist. 

to  use  more  milk.  The  phrase,  “Give  Under  the  heading  “Health!  Success!” 
them  more  milk — ‘.A  quart  a  day,’  the  this  copy  appeared: 


Doctors  say,”  was  featured  at  the  bot¬ 
tom  of  every  advertisement. 


“People  who  live  on  their  tiptoes — 
whose  success  depends  on  clear  thinking. 


One  piece  of  copy  showed  a  child  be-  quick  action  and  ability  to  everlastingly 
fore  and  after  using  more  milk — the  stand  the  gaff — can  find  their  most  en- 
drawing  was  based  on  actual  cases.  The  during  stimulus  in  MILK.  Fresh  fluid 


copy  stated : 

“Thirty-three  per  cent  of  school  chiklren 


milk  is  real  food  for  real  men  and  women 
— Nature’s  most  generous  and  incompar- 


are  undur-nouri.shed.  These  drawings  are  able  source  of  strength-giving,  nerve- 
from  life.  They  do  not  exaggerate,  and  steadying,  stamina-building  VIT.A- 
show  but  two  cases  in  approximately  MINES — without  which  we  would  only 
6,000,000  children.  Fresh,  fluid  milk  half  exist.  .Are  YOU  using  enough  of 
brought  these  two  boys  to  health  and  it?” 

strength  before  it  was  too  late.  It’s  the  .Another  advertisement  shows  a  gray- 
vitamines  in  milk  that  did  the  work,  haired  man,  alive  with  youthful  energy. 
Nothing  else  can  take  their  place.  See  with  the  heading  “A’outhful  at  sixty.” 
that  your  children  get  the  start  in  life  It  says: 


that  IS  their  right — do  vour  part.  Give 
them  more  fresh  milk.’’ 


“Everyone  admires  a  ‘young’  old  man. 
Ask  the  active  business  man  of  sixty  or 


Another  advertisement  brought  out  that  more  what  keeps  him  so  wonderfully  fit 
75  per  cent  of  American  school  children  — more  keenly  vigorous  than  even  his 
have  physical  or  mental  defects  which  younger  assistants.  He’ll  tell  you  that 
fresh  milk  will  remove.  .At  the  time  of  it  is  largely  a  matter  of  sensible  diet — 
the  interest  in  the  Dempsey-Carpentier  very  prominent  in  which  is  milk,  with 
fight,  a  piece  of  copy  was  huilt  around  its  wealth  of  vitality-building,  stamina- 
the  fact  that  at  Freddy  Welsh’s  health  giving  Vitamines. 

farm  at  Summit,  N.  j.,  Dempsey  con-  “Back  in  this  man’s  life  you’ll  find 
sumed  two  or  three  quarts  of  milk  a  day.  that  he  was  a  ‘milkfed’  youngster,  and 
In  view  of  the  recent  controversy  which  that  since  then  he’s  been  wise  enough 
has  arisen  over  vitamines  and  vitamine  never  to  slight  the  food  which  gave  him 
advertising,  it  is  of  interest  to  read  this  his  foundation  of  health,  strength  and 
piece  of  copy,  under  the  heading,  “What  success.” 

are  vitamines?”:  Other  copy  suggested  milk  as  the  best 

“Nowadays  you  continually  see  them  “night-cap.”  .Another,  with  the  head, 
heralded  as  mysterious  ‘newly  discov-  “Take  a  lesson  from  baby!”  urged 
ered’  elements.  But  there  is  really  noth-  grown-ups  to  realize  that  the  instinct 
ing  mysterious  about  them.  Nor  are  they  which  makes  baby  eat  milk  would  be 
newly  discovered.  These  tiny  cells  of  healthful  for  adults  to  follow.  .Another 
life — energy— vitality— have  .ALW.AYS  showed  a  litle  girl,  pointing  at  a  black- 


been  yours  most  bounteously  and  in  sim- 


(Continued  on  page  8) 


CiveAem  mon  mUk. 
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Editor  &  Publisher  for  August  26,  1922 


CUT  PAPER  CONSUMPTION  10  PER  CENT  that  it  might  be  well  to  hold  an  Anglo-  ST.  REIOIS  PRICEI  UP  $5 

^  _  American  Newspaper  Conference  during  a  ^ 

A.  N.  P.  A.  DIRECTORS  WARN  1924  met  with  much  favor  at  the  board  ON  CONTRACTS 


ON  CONTRACTS 


meeting  and  it  will  be  presented  to  the  - 

W.r  Industrie.  Board  Rule.  Urged  .nd  1919-1921  Con.erv.lioi.  »"'cmio„  for  ihmough  dis-  p.bii.h„.  A.r..  t.  Voleeury  I.. 


Committee  Revived — Manager  Instructed  to  Form  Open 
Shop  Division 


CTRICT  compliance  with  the  recom- 
mcndations  on  paper  economy  made 
by  the  War  Industries  Board  in  1918  and 
reduction  of  paiier  consumption  by  10 
per  cent  are  urged  upon  publishers  by 
the  directors  and  paper  committee  of  the 
American  Xews[)aper  Publishers’  Asso- 
_  _  ciation,  which  met 


August  21  in  New 
York,  in  order  to 
forestall  a  sharp 
rise  in  the  price  of 
siM)t  newsprint  and 
to  prevent  the  mar¬ 
ket  from  hardening 
during  the  fall 
when  contract 
prices  for  1923  will 
1h*  set  by  the  manu¬ 
facturers.  The  di¬ 
rectors  also  revived 
the  conservation 
William  B.  Bryant  nf  the  association 

Chaim-.an  A.N.P.A.  which  was  credited 

Aewspnnt  Conser-  . v  i  t  h  easiiur  the 

vation  Committee  w  1 1  n  easing  tnt 

shortage  and  hard¬ 
ship  of  high  prices  during  the  1919-1920 
runaway  market,  and  will  organize  suh- 
committees  to  secure  local  co-operation 
on  economy  measures. 

Lab<ir  was  also  discussed  by  the  Ixiard 
and  the  manager  was  instructed  to  or¬ 
ganize  the  open  shop  division  of  the  .\. 
N.  P.  .\.  under  the  terms  of  the  resolu¬ 
tion  adopted  by  the  1922  convention. 

The  hoard  issued  a  statement  after  the 
meeting,  setting  forth  its  views  on  pres¬ 
ent  newsprint  conditions  as  follows : 

“Newsprint,  because  of  the  great  in¬ 
creases  of  consumption  resulting  from 
largely  increased  use  of  reading  matter 
and  features,  which  is  estimated  to  av¬ 
erage  appr(..\imately  l5  per  cent,  was 
the  principal  subject  discussed  at  the 
meeting.  Thi.s  presents  a  grave  situa¬ 
tion,  and  the  pulilishers  of  the  country 
are  again  confronted  with  the  absolute 
necessity  of  conserving  at  once  or  be 
compelled  to  pay  high  prices  on  contracts 
for  1923.  Has  the  lesson  of  1919-1920 
been  forgotten? 

"Consumption  during  the  first  si.\ 
months  of  1922  was  15  per  cent  greater 
than  in  1921  and  11  per  cent  greater  than 
in  1920,  at  which  time  the  advertising 
volume  was  8}4  per  cent  greater  than 
this  year. 

“This  increase  of  consumption  has  re¬ 
sulted  in  reducing  publishers’  stocks  on 
hand  from  appro.ximately  two  months’ 
supply  to  about  one  month’s  and  mill 
stocks  to  the  lowest  point  of  three  days’ 
production. 

“The  b<jard  of  directors  and  paper 
committee  are  unanimous  in  the  belief 
that  unless  immediate  and  drastic  reduc¬ 
tions  of  consumption  are  made  and  every 
economy  rigidly  enforced,  the  upward 
trend  of  prices  of  the  spot  market  will 
continue  and  the  demand  may  be  ex¬ 
pected  to  be  such  during  the  early  fall 
that  contract  prices  for  1923  will  be 
based  on  conditions  prevailing  at  that 
time. 

"It  is  pointed  out  that  some  mills  are 
already  asking  price  adjustments  for  the 
balance  of  the  third  quarter  up  to  3.75 
on  contracts  at  3, .50,  the  basis  of  the  re¬ 
quest  being  alleged  increased  cost  of 
coal ;  and  quotations  in  the  spot  market 
now  range  from  3.85  to  4.15. 

“The  present  situation  is  in  many  re¬ 
spects  similar  to  that  of  .\ugust.  1919. 
which  was  followed  by  scarcity  and 
greatly  increased  prices,  and  is  believed 
to  l.>e  so  serious  that  the  conservatiwn 
committee  which  did  such  excellent  work- 
in  the  past,  has  been  revived,  and  under 
its  direction  sub-committees  will  be  ap¬ 
pointed  in  every  state  for  the  purpose  of 
bringing  about  local  co-operation  with  a 
view  to  the  reduction  of  consumption  in 
excess  of  10  per  cent. 

“Unless  consumption  is  immediately- 
reduced  by  curtailing  excessive  volume 
of  reading  matter  and  features,  ptibbsh- 


ers  must  face  a  harder  market  with  ma¬ 
terially  increased  prices. 

“Therefore  all  publishers  are  urged  to 
reduce  reading  matter  and  features  and 
put  into  effect  such  other  economies  as 
will  reduce  consumption  not  less  than  10 
per  cent.  Publishers  are  also  urged  to 
enforce  a  strict  compliance  with  the  fol¬ 
lowing  recommendations  of  the  War  In¬ 
dustries  Board  of  1918: 

“1.  Discontinue  the  acceptance  of  the 
return  of  unsold  copies. 

“2.  Discontinue  the  use  of  all  samples 
or  free  promotion  copies. 

“3.  Discontinue  giving  copies  to  any¬ 
body,  except  for  office-working  copies  or 
where  required  by  statute  law  in  the  case 
of  official  advertising. 

“4.  Discontinue  giving  free  copies  to 
advertisers,  except  not  more  than  one 
copy  each  for  checking  purposes. 

“5.  Discontinue  the  arbitrary  forcing 
of  copies  on  newsdealers  (i.  e.,  com¬ 
pelling  them  to  buy  more  copies  than 
they  can  legitimately  sell  in  order  to 
hold  certain  territory). 

“6.  Discontinue  the  buying-back  of  pa¬ 
pers  at  either  wholesale  or  retail  selling 
price  from  dealers  or  agents  in  order  to 
secure  preferential  representation. 

“7.  Discontinue  the  payment  of  salaries 
or  commissions  to  agents,  dealers,  or 
newsboys  for  the  purpose  of  .securing 
the  equivalent  of  return  privileges. 

“8.  Discontinue  all  free  exchanges.’’ 

W.  B.  Bryant  of  the  Paterson  Press- 
fiiiardian,  who  served  on  the  1919-1920 
conservation  committee  of  the  associa¬ 
tion.  has  been  appointed  chairman  of  the 
body  to  deal  with  the  new  crisis.  His 
colleagues  will  be  announced  as  they  arc 
apjiointed. 

The  suggestion  made  by  Viscount 
Burnham  to  President  Paul  Patterson 


WILL  ASK  FOR  LOWER  PAPER  RATE 

Southern  Publishers  Prepare  for  Action 
— Another  Complaint  Filed 

The  Southern  Newspaper  Publishers’ 
•Association  is  preparing  to  ask  for  a 
reduction  in  freight  rates  on  newsprint. 
\V.  C.  Johnson,  secretary  of  the  associa¬ 
tion,  has  sent  out  a  questionnaire  to  the 
member  papers  as  to  annual  consumption 
and  freight  rates  now  being  paid,  so  that 
a  tabulation  may  be  made  of  these  facts 
for  all  papers  which  belong  to  the  asso¬ 
ciation. 

The  VYcstern  Newspaper  Union,  Au¬ 
gust  17,  filed  a  complaint  with  the  Inter¬ 
state  Commerce  Commission  against  the 
.Atchison,  Topeka  and  Santa  Fe  Railway 
and  a  number  of  other  railroads  protest¬ 
ing  the  freight  rates  which  have  been 
charged  for  the  past  three  years  on  news¬ 
print.  It  is  statc<l  that  the  rate  charged 
the  Western  Newspaper  Union  and  its 
subsidiary  companies  is  in  excess  of  that 
for  similar  traffic  in  the  same  territory. 
The  Commissi<>n  is  asked  to  fix  a  rate 
and  to  order  the  carriers  to  make  repa¬ 
ration. 

Newsprint  for  New  Zealand 

The  Wayagamack  Pulp  and  Paper 
Company  and  the  St.  Maurice  Lumber 
Company,  of  Three  Rivers,  are  loading  a 
steamer  with  about  1,500  tons  of  paper 
destined  for  Auckland,  New  Zealand. 

Stands  Alone 

“No  other  business  depends  so  closely 
or  so  continuously  on  the  character,  dis- 
Iiosition  and  brains  of  the  staff  as  a 
newspaper,”  says  J.  Murray  Smith, 
former  editor  of  the  Glasgow  Evening 
News.  (From  the  Australasian  Jour¬ 
nalist). 


l)i)ard  with  the  slogan,  ‘.\  quart  a  day’ 
on  it.  urging  women  to  return  to  milk  as 
a  foundation  of  health  and  strength.  The 
worth  of  milk  for  lieauty  also  was 
stressed  in  several  advertisements. 

Since  monthly  records  were  available, 
it  was  possible  to  note  the  effect  of  the 
campaign.  Consumption  was  increased 
above  a  pint  a  day  average,  and,  in  round 
numlier,  2,500,000  more  quarts  of  milk 
w-cre  bought  in  the  territory  than  in  the 
previous  year. 

“No  family  of  five  should  buy  meat 
until  they  have  liought  three  quarts  of 
milk.”  Dr.  Graham  Lusk  of  Cornell  has 
said.  Dr.  McCollum  of  Johns  Hopkins, 
who  has  made  notable  experiments  with 
animals,  adds:  “The  greatest  thing  we 
can  do  to  raise  the  standard  of  public 
health  in  this  country,  to  increase  the 
span  of  life,  and  to  cause  the  people  of 
our  country  to  maintain  the  characteristics 
of  youth  over  longer  periods,  is  to  change 
the  diet  and  use  more  milk,  more  green 
vegetables  and  less  meat.” 

It  may  be  seen  from  this,  that  such 
advertising  has  a  public  service  valbe 
aside  from  being  good  business  for  the 
milk  industry.  But,  with  all  its  merit, 
milk  has  Ik'cu  grossly  under-advertised, 
compared  to  breakfast  foods,  yeast  cakes, 
chewing  gum,  meat  itself,  and  many  other 
edibles.  Many  publishers  and  advertising 
men  are  convinced  that  a  national  ad¬ 
vertising  campaign  for  milk  on  a  large 
and  aggressive  scale  is  needed  vitally. 

“The  National  Dairy  Council  has  done 
something  to  further  the  use  of  milk,  but 
mostlv  along  the  so-called  educational 
lines,”  Mr.  McCoy  stated.  “These  in¬ 
clude  circulars,  booklets,  jxistcrs.  talks 
in  schools,  lantern  slides,  etc.,  all  of 


which  are  excellent,  but  which  probably 
will  take  years  to  bring  about  any  whole¬ 
sale  change  in  public  habits. 

“Those  engaged  in  that  form  of  what 
is  teriTicd  welfare  work  are  inclined  to 
look  down  uiKin  what  are  deemed  ‘com¬ 
mercial’  methods,  such  as  advertising. 
They  talk  saving  babies,  w-hile  dealers 
arc  apt  to  talk  profits  from  getting  people 
to  use  more  milk.  A’’ct.  really,  cant  aside, 
isn’t  the  net  result  the  same  in  either 
case? 

“I  like  to  see  evidence  of  the  improve¬ 
ment  in  public  health,  hut,  frankly,  1 
cannot  see  why  the  so-called  ‘commercial’ 
method — through  paid  newspaper  adver¬ 
tising — isn’t  the  most  sound  and  effective 
one.  It  reaches  the  people  and  gets  re¬ 
sults. 

“.At  the  present  time,  there  is  no  na- 
tiona’  organization  of  dealers.  I  believe 
thi.s  will  come  in  course  of  time.  The 
producers  already  are  well  organized. 
Vvith  both  dealers  and  producers  the 
country  over  working  together  harmoni¬ 
ously.  it  wouid  be  possible  to  get  the 
whole  country  nearer  to  the  quart  a  day 
per  capita  goal  This  would  pay  the 
industry  and  people  in  general  would  be 
better  off  physically.” 

Here  is  something  which  editors,  puli- 
li.shers,  advertising  men  and  others  can 
boost  whenever  an  opportunity  presents 
itself.  In  the  meantime,  local  individual 
and  co-operative  milk  campaigns  should 
be  fostered,  as  a  step  toward  the  national 
advertising  of  milk.  They  day  when 
milk  is  advertised  nationally  with  the 
same  appropriation  and  the  same  vigor 
as  products  like  Kellogg’s  Qirn  Flakes 
looms  as  eventually  possible.  It  will  be 
a  red  letter  one. 


crease,  Company  Says — Mills  Re¬ 
port  Coal  Short  and  Dear — 

Mill  Stocks  Very  Low 

Growing  stringency  in  the  pajier  mar¬ 
ket  is  reflected  in  the  request  this  week 
by  the  St.  Regis  Paper  Company  that  its 
newsprint  customers  voluntarily  accept 
an  increase  of  $5  per  ton  on  their  con¬ 
tract  deliveries  for  the  rest  of  the  third 
quarter  of  1922.  It  is  reported  by  the 
company  that  17  out  of  18  replies  re¬ 
ceived  from  publishers  up  to  Thursday 
signify  acceptance  of  the  increased  price, 
which  is  $75  per  ton.  f.  o.  b.  mill  Short¬ 
age  of  coal  and  the  high  price  of  fuel 
delivered  at  the  mill  is  given  as  the 
reason  for  the  request. 

Pa|)er  men  in  New  York  this  week 
stated  that  they  were  paying  $12  a  ton 
for  coal  at  the  mill,  instead  of  a  normal 
price  of  $7  and  that  coal  is  scarce  at  any 
price.  Northern  mills  are  said  to  ^ 
worried  about  the  winter  as  they  have  not 
yet  received  their  regular  summer  ship¬ 
ments  with  which  to  build  up  their  re¬ 
serve  coal  piles  for  the  cold  months,  and 
the  entire  New  A'ork  paper  market  seems 
to  have  quit  talking  paper,  except  as 
incidental  to  the  high  price  of  coal.  Em¬ 
phasis  is  laid  upon  the  statement  that  the 
mills  without  water  power  use  three- 
quarters  of  a  ton  of  coal  for  each  ton 
newsprint  manufactured  and  that  mills 
now  have  from  two  to  ten  weeks’  supply- 
on  hand.  Canadian  mills  are  stated  to  be 
using  British  coal. 

Quotations  on  foreign  newsprint  ranged 
from  3.625  to  3.75  on  contract,  c.  i.  f. 
new  A’ork.  on  spot  domestic  spot  and 
3.75  to  4.00.  f.o.  b.  shipping  point. 

Other  mills  than  the  St.  Regis  denied 
tliat  they  were  asking  their  customers  to 
agree  to  voluntary  increases  in  contract 
prices.  Among  those  which  informed 
Editor  &  Publisher  that  their  present 
contract  rates  will  stand  for  the  agreed 
period  are:  Belgo  Export  Company. 
Shawinigan  Falls,  Que. ;  Price  Brothers 

Co.,  Quebec ;  Canadian  Export  Paper 
Company,  Montreal;  Consolidated  Water 
Power  &  Paper  Company^  Wisconsin 
Rapids,  Wis. ;  Finch,  Pruyn  &  Co.,  Glens 
Falls,  N.  A’’. :  St.  Maurice  Paper  Com¬ 
pany,  New  A’ork ;  J.  R.  Bixith,  Ltd.,  Ot¬ 
tawa,  Out. 

■The  G.  H.  Mead  Company.  Dayton, 
Ohio,  stated  that  it  is  not  making  con¬ 
tracts  for  the  lialance  of  the  year  at  any 
price,  as  it  has  no  tonnage  to  offer. 

The  International  Paper  Company, 
which  has  twice  advanced  its  price  on 
new  business  in  the  past  two  months, 
states  that  its  increased  price  for  news¬ 
print  does  not  affect  existing  contracts, 
which  will  remain  as  written  until  the 
close  of  the  year.  W.  E.  Haskell,  vice- 
president  of  the  company,  states  that  the 
increases  “affect  only  new  business  writ¬ 
ten  and  tonnage  demanded  by  publishers 
in  excess  of  contract  quota.  'The  increa.se 
of  price  is  necessitated  by  the  high  level 
of  manufacturing  costs,  of  which  the  in¬ 
creased  price  of  coal  is  part.” 

Statistics  published  by  the  Federal 
Trade  Commission  .August  23  give  a 
total  production  of  standard  newsprint  in 
United  States  mills  for  July,  of  111.682 
tons,  which  is  6  per  cent  less  than  was 
made  in  July,  1920,  but  30  per  cent  more 
than  in  July,  1921,  when  strikes  shut 
down  several  mills. 

Shipments  in  July  ran  2,288  tons  ahead 
of  production,  reduciyg  the  mill  stocks  to 
16,366  tons,  or  aliout  3.8  days’  produc¬ 
tion  at  the  month’s  rate  of  manufacture. 

Publishers’  tonnage  on  hand  increased 
from  166.385  tons  on  July  1  to  171.410 
tons  on  August  1.  Tonnage  received  dur¬ 
ing  the  month  totalled  164,521  tons,  while 
consumption  was  159,496  tons.  In  transit 
at  the  end  of  the  month  was  34,117.  fhe 
average  daily  tonnage  used  in  July  was 
422  tons  less  than  in  June.  Publishers’ 
stocks  and  transit  tonnage  on  July  31 
represented  41  days’  supply  at  the  exist¬ 
ing  rate  of  consumption.  Domestic  con¬ 
sumption  increased  in  July  14  per  cent 
over  last  year  and  21  per  cent  over  July, 
1920. 


THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


They  certminly  keep  the  furniture  well  polished  out  in  San  Francisco.  That’s  the  reason 
newspaper  men  appear  so  well  on  reflection  out  there.  Here  is  B.  C.  Forbes  (left)  financial 
writer  ol  the  Hearst  papers  and  Dennis  Donohue,  financial  editor  of  the  San  Francisco  Ex¬ 
aminer.  Years  and  years  airo  both  were  financial  editors  in  New  York — editor  sounds 
better  than  Wall  Street,  especially  west  of  the  Mississippi. 


We  don’t  like  puns  on  a  man's  nanae,  but  it’s 
bard  to  resist  calling  Prof.  J.  B.  Vandaworker 
(riyht)  a  wonderworker,  when  we  learn  that 
since  1900  he  has  trained  1,000  real  musicians 
from  amony  the  carrier  boys  of  the  Indiana¬ 
polis  Nears  who  joined  the  nearsboy’s  band 
that  he  conducts. 


If  William  A.  Keatley  wasn’t  himself,  and  a 
(ood  newspaper  nun,  we  should  fear  a  libel 
suit  after  running  the  pictive  below.  As  a 
rule  when  W.  A.  K.  con^etes  his  saring,  the 
ball  doesn’t  remain  where  it  started,  which 
you’ll  believe  when  we  tell  you  that  this  week 
he  repeated  his  victory  of  last  year  in  the 
eighth  New  York  Press  Golf  Cup  tourna¬ 
ment,  aritb  a  score  of  ICS  for  3S  holes.  Keat¬ 
ley  spends  his  spare  time  from  the  links  in 
the  New  York  World  office. 


Photo  by  P.  6rA, 

“Ol’  Bill  Smith,  ha  ain’t  what  he  used  to  be.”  W.  J.’s  favorite  chantey  was  raised  in 
chorus  by  his  friends  last  week  when  Gov.  Small  decided  that  Bill  couid  spare  enough 
time  from  editing  the  Waukegan  Sun  to  serve  as  a  member  of  the  Illinois  State  Com¬ 
merce  Conunisskm,  at  $7,0M  per  annum  and  expenses.  Therefore  Bill  ain’t  what  be  used 
to  be — he’s  better.  He’s  standing  at  the  left  behind  the  cigar  in  the  above  picture  with 
Gov.  Snaall  at  his  right.  Despite  his  long  career  in  public  service.  Bill  can  still  look  and 
act  like  a  reporter,  as  he  did  during  Gov.  SmaJI’s  recent  trial. 


“By  by.  Bye!”  George  T.,  aviation  editor  of  the  New  York  World  (right),  for  the  first 
time  in  his  life,  stood  at  the  receiving  end  of  a  newspaper  battery.  We’ll  bet  the  thrill 
was  almost*  as  great  as  the  one  he  had  when  the  Sampaio  Corria  took  him  and  the  other 
members  of  the  crew  on  an  unexpected  dive  into  the  Windward  Passage  on  her  flight  from 
New  York  to  Rio  de  Janeiro.  The  photograph  below  was  taken  the  day  before  the  sesk- 
plane  started. 


It  in 
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Photo  by  Jack  Price 
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Editor  &  Publisher  for  August  26,  1  922 


WHO  PAYS  FOR  YOUR  THEATRE  TICKETS 
WHEN  A  NEW  SHOW  HITS  TOWN? 

‘*Annie  Oakleys”  Still  Admit  Many  Critics,  But  Don't  Guarantee 


not  b:g  or  demand  them.  No  favors  should 
be  shown  whether  or  not  a  theatre  gives  passes. 

“A  theatre  is  no  more  of  a  commercial  in¬ 
stitution  than  a  newspaper.  In  order  to  sur¬ 
vive  both  must  deal  honestly  with  the  public. 
Rotten  news — no  readers;  rotten  shows — no 
crowds. 


Favorable  Verdict,  Executives  Tell  Editor  &  Publisher — 
Press  Assents  Under  Loose  Rein 


TS  the  theatre  of  today  a  purely  com- 
mercial  institution,  like  a  bakery,  a 
shoe  store  or  a  billiard  room?  Or  has 
it  an  educational,  an  artistic  side  re¬ 
maining  in  this  reign  of  King  Dollar? 

Newspaper  editors  answer  “No”  to 
the  first  question  and,  unqualifiedly,  “Yes” 
to  the  second — at  least  those  who  an¬ 
swered  a  questionnaire  sent  out  by 
Editor  &  Publisher  recently  hold  these 
views.  Holding  them,  they  treat  the 
theatre  and  the  public  acordingly.  All 
profess  independence  of  their  critics  of 
box  office  influence,  some  won’t  even 
take  free  tickets,  some have  special 
critics,  others  detail  reporters  to  look 
over  a  new  show  and  write  it  as  news. 

But  all  breathe  the  spirit  described  by 
one — “like  the  cowboy  in  the  Western 
story,  the  dramatic  critic  should  so  live 
that  he  can  look  the  theatrical  producer 
in  the  eye  and  tell  him  to  go  to  hell.” 
But,  when  press  agent  “guflf”  is  mcn- 


without  charge  and,  as  a  rule,  are  written  by 
our  own  reporters. 

“As  stated  abwe,  we  l>elieve  news  of  the 
theatres  to  be  news  to  which  our  readers  are 
entitled. 

“While  we  accept  complimentary  tickets  to 
theatres  and  movie  performances,  it  is  im¬ 
material  to  us  whether  we  have  them,  and  in 
no  instance  are  they  given  us  in  exchange  for 
publicity.” 

pRANK  D.  THROOP,  publisher  of  the 
Davenport  (la.)  Democrat  and  Leader; 

“The  quest'on  concerning  free  theatre  tickets 
has  been  one  that  has  bothered  every  news¬ 
paper  that  1  know  of.  Davenport  is  not  large 
enough  to  have  one  man  who  does  nothing 
else  but  look  after  theatre  criticisms.  That 
work  is  generally  handled  by  one  man  from 
the  reportorial  department.  We  accept  the 
free  theatre  tickets  and  try  as  far  as  possible 
not  to  have  this  acceptance  in  any  way  influ¬ 
ence  the  reix>rter  in  reviewing  a  show.  We 
never  make  any  demand  fc  r  extra  passes,  but 
take  what  is  coming  to  us  and  let  it  go  at  that. 

“In  the  matter  of  reading  notices  for'  vari¬ 


“The  critic  should  do  more  constructive 
criticising  and  less  ‘panning.’  In  vaudeville 
he  should  let  the  applause  guide  his  attitude 
towards  an  act  and  not  judge  it  by  his  own 
opinion.  Vaudeville  should  be  rated  by  per¬ 
centages.” 

UARRY  CHANDLER,  publisher  of  the  Loe 
Angeles  Times : 

“The  Times  has  long  had  in  effect  an  order 
prohibiting  any  emploVe  from  asking  or  ac¬ 
cepting,  for  himself  or  bis  friends,  any  gratuity 
of  any  kind  the  receipt  of  which  might  put 
him  under  an  implied  obligation  to  help  grind 
the  axes  of  the  donor  through  the  columns  of 
the  Times. 

“.Ml  important  musical,  dramatic  and  film 
events  are  covered  for  the  Times  by  its  own 
staff  of  trained  critics,  it  being  our  view  that 
our  readers  are  entitled  to  the  best  judgment 
we  can  give  them  on  the  merit,  or  lack  of  it, 
of  such  entertainment.  Our  reviews  are  en¬ 
tirely  unbiased  by  advertising  or  other  con¬ 
siderations.  Constructive  criticism  is  sought, 
rather  than  wholes.ale  condemnation,  but  if  a 
show  is  worthless  the  Times  does  not  hesitate 
to  say  so. 

“We  regard  the  theatre  as  an  institution 
for  the  entertainment  and  benefit  of  the  pub¬ 
lic  and  one  with  certain  well-defined  obliga-' 
tions  til  fulfil,  rather  than  as  strictly  a  com¬ 


tioned  only  a  few  rise  and  declare  that 
it  stands  'strictly  on  its  own  legs  before 
the  news  editor.  Some  neglect  to  an¬ 
swer,  while  others  present  a  plausible 
defense  of  it  as  “of  interest  to  readers.” 
A  fair  inference  is  that  the  press  agent 
for  the  stage  and  screen  is  in  no  im¬ 
mediate  danger  of  the  bread  line  or  hunt¬ 
ing  an  honest  job.  His  g^ame  is  still 
worth  playing,  thanks  to  newspapers 
which  find  his  copy  more  interesting 
than  live  local  news  or  pictures. 

Editor  &  Publisher  will  be  pleased 
to  print  any  ideas  on  this  subject  that 
editors  or  business  managers — or  even 
press  agents — wish  to  voice.  Some  opin¬ 
ions  received  to  date  follow : 

CRIE  C.  HOPWOOD,  editor  of  the  OeveUnd 
“  Plain  Dealer: 

“I  think  we  can  start  with  the  proposition 
that  the  drama  is  art.  Naturally,  it  has  a 


THEY  ALWAYS  COME  BACK 

VD  ho  will  dare  to  repeat  today  that  journalism  will  lead  nowhere  and 
”  that  it  is  possible  to  forsake  it?  Where  are,  I  ask  you,  those  who  have 
forsaken  it  without  the  hopes  of  coming  back?  Those  who  have  tasted  the 
joy  of  attacking  and  defending,  in  all  independence,  the  ideas  believed  to 
be  fair  and  leading  to  the  common  good — -will  they  ever  desert  the  struggle 
that  they  have  commenced?  The  only  door  through  which  it  is  possible  to 
forsake  journalism  with  decency,  is  the  door  of  the  funeral  cave,  where 
we  shall  go  some  day  to  obtain  a  rest  from  the  labors  of  the  earth. 

Thus,  there  is  not  one  among  us,  gentlemen,  who  is  not  passionately 
attach  to  a  profession,  the  uncertainties  and  dangers  of  which  are  well 
known — a  profession,  where  it  is  possible  to  use  and  to  abuse  as  else¬ 
where,  but  which  is  in  itself,  one  of  the  most  beautiful,  one  of  the  loftiest 
of  professions,  one  that  assures,  in  spite  of  everything  the  sovereignty  of 
the  human  thought,  and  the  final  victory  of  the  truth. — Address  of  Premier 
Poincare  at  the  Luncheon  of  the  Departmental  Republican  Press,  Paris. 


business  aspect  and  these  days  the  business 
end  is  likely  to  dominate  the  art  end.  It 
used  to  be  the  other  way  in  the  days  of 
Shakespeare,  I  believe,  but  in  any  event,  there 
is  nothing  in  common  between  selling  beans 


ous  theatres  and  moving  picture  houses,  we 
give  this  for  two  reasons.  One  is  that  the 
theatrical  advertising  rate  in  our  paper  is 
higher  than  the  local  rate  and  another  reason 
is  that  we  find  a  demand  on  the  part  of  our 


mercial  proposition.  Our  purpose  in  maintain¬ 
ing  a  reviewing  staff  is  to  do  what  we  can 
to  see  that  these  obligations  to  the  public 
are  fulfilled.” 


and  the  theatre. 

“Shows  ought  to  be  reviewed  by  trained 
critics  who  have  a  background,  who  know  the 
stage  and  its  people  and  who  can  give  a  sound 
judgment  based  on  experience  and  compari¬ 
son.  The  ordinary  reporter,  who  takes  a 
theatre  assignment  like  a  fire  or  a  murder, 
will  do  a  rotten  job. 

“Dramatic  criticisms  ought  to  have  no  bias. 
Good  shows  in  their  class,  ought  to  receive 
praise  and  bad  ones  ought  to  be  condemned. 
The  advertising  department  ought  to  have 
nothing  to  do  with  the  critic’s  opinion.  Like 
the  cowboy  in  the  western  story,  the  dramatic 
critic  should  so  live  that  he  can  look  the 
theatrical  producer  in  the  eye  and  tell  him 
to  go  to  hell. 

“All  publicity  material  offered  by  theatres 
for  publication  ought  to  be  considered  strictly 
on  the  basis  of  its  news  or  enterta  nment 
value.  If  it  has  neither,  throw  it  in  the  waste 
basket. 

“The  question  of  free  theatre  tickets  doesn’t 
amount  to  much.  Where  newspapers  accept 
them,  it  should  be  on  a  limited  basis  and  no 
newspaper  men  should  be  permitted  to  hold 
up  the  theatre  beyond  the  regular  agreement 
with  the  newspaper  office.  If  a  dramatic  critic 
is  so  finely  balanced  that  his  judgment  is  af¬ 
fected  by  having  to  pay  for  a  ticket  -or  get¬ 
ting  one  free,  he  ought  to  be  relieved  of  his 
job. 

“Like  everything  else,  the  question  of  the 
relation  between  newspapers  and  theatres,  is 
one  to  be  determined  by  c<mmon  sense  and  fair 
dealing.” 

I  UTHER  A.  BREWER,  of  the  Cedar  Rapids 
^  (la.)  Republican: 

“We  are  quite  content  with  the  way  in 
which  we  handle  all  theatrical  matters. 

“.\t  this  time  we  do  not  have  a  theatre 
devoted  exclusively  to  the  legitimate,  nearly 
all  our  theatre  houses  being  devoted  exclusively 
to  pictures. 

“We  find  fur  readers  look  upon  information 
about  new  p  ctures  from  the  readers’  stand¬ 
point  of  interest  and  it  is.  therefore,  our 
policy  to  note  briefly  in  a  news  way  every 
new  film  that  may  be  shown. 

“On  weekdays  these  notices  are  brief,  prob¬ 
ably  about  ten  lines.  •>. 

“(>n  Sunday  we  devote  double  tbjs'  space 
to  the  things  booked  for  that  week. 

“All  these  notices,  of  course,  are  given 


readers  for  matter  of  this  kind.  The  moving 
picture  business  in  this  city  is  considerable 
and  thousands  are  regular  weekly  attendants 
at  the  moving  picture  houses.  We  find  that 
there  is  a  news  element  in  these  reading  notices 
which  is  enjoyed  and  appreciated  by  our 
readers. 

“We  tried  to  eliminate  it  once,  and  while 
we  got  a  kick  from  the  picture  houses,  we 
got  a  bigger  kick  from  our  readers.  I  find 
that  people  arc  very  much  interested  in  how 
pictures  are  made,  what  is  being  made  .and 
various  incidents  concerning  the  making  of 
pictures. 

“I  recently  returned  from  Los  Angeles  whe-e 
I  attended  the  International  Convention  of 
Rotary  Clubs  and  after  the  convention  was 
over,  one  entire  day  was  devoted  to  a  visit 
to  Hollywood.  Six  thousand  Rotarians  .and 
their  wives  were  entertained  by  the  movie g 
picture  people,  taken  through  the  var  ous 
studios  and  shown  hew  pictures  were  made 
and  were  given  personal  introductions  to  the 
various  ‘stars.’  Upon  my  return  to  Daven¬ 
port,  I  have  been  somewhat  surprised  to  find 
that  in  talking  about  my  trip  everyone  is  more 
interested  in  Hollywood  than  any  other  fea¬ 
ture  of  the  entire  convention  or  trip.  That 
may  sotind  funny,  but  it  is  an  actual  fact.” 

I  T.  GOUGH,  secretery  to  the  editor  and 
***  manager  of  the  New  Orleans  Times- 
Picayune: 

“In  1917,  The  Times-Picayune  discontinued 
the  practice  of  accepting  free  theatre  tickets. 
W’e  felt  that  we  should  be  free  at  all  times 
to  criticize  the  offerings  of  the  theatres  in 
New  Orleans.  When  the  plays  are  good,  we 
give  them  full  credit;  when  they  are  bad,  we 
give  the  public  the  full  benefit  of  our  impres¬ 
sions.  The  Times-Picayune  has  on  its  staff 
a  man  whose  special  duty  it  is  to  cover  amuse¬ 
ments  in  New  Orleans.  He  is  trained  in  this 
work.” 

1^  M.  ADAMS,  news  editor  of  the  Peoria 
Transcript: 

“I  think  theatres  should  be  reviewed  by  a 
staff  critic  and  not  by  a  reporter.  .\  reporter 
is  trained  to  gather  and  write  facts  not  to 
express  opinions  or  to  criticize. 

“You  ask:  ‘Should  a  newspaper  accept  free 
theatre  tickets?’  My  answer  is,  ‘Would  you- 
accept  a  free  meal?’  When  offered  as  a  favor 
they  should  be  aceei>ted.  Newspapers  should 


I7LMER  T.  PETERSON,  associate  editor  of 
the  Wichita  (Kan.)  ^acon: 

“In  a  city  the  size  of  Wichita — about  100.000 
— there  are  not  enough  ‘expert  play-goers’  to 
fulfill  box-office  requirements.  The  play  de¬ 
pends  upon  popular  support  and  the  opinion 
of  the  average  person.  While  of  course  the 
service  “f  an  expert  critic  is  desirable  at  all 
times,  there  is  not  the  field  for  criticism  as 
there  is  in  the  large  cities,  where  thousands 
of  people  lo<  k  each  day  for  the  opinions  of 
the  dramatic  writer.  In  a  city  of  the  size  of 
Wichita  and  up  to  perhaps  500.000  people,  1 
would  say  that  a  trained  critic  is  not  essen¬ 
tial,  even  though  always  desirable. 

“The  size  of  the  city  also  has  an  effect  upon 
the  nature  of  the  show.  In  the  metropolis 
there  are  perhaps  many  theatres  run  strictly 
upon  a  money-making  basis.  By  long  observa¬ 
tion  and  study  of  psychology  a  producer  can 
patch  up  a  “revue”  or  other  production  built 
upon  its  pull  as  a  money-maker,  disregarding 
the  artistic  or  educational  factor.  If  all  shows 
were  built  upon  that  basis  I  would  say  that 
they  should  be  treated  strictly  as  commercial 
institutions  and  should  receive  no  more  pub¬ 
licity  or  favors  than  would  a  coffee  store  or 
bowling  alley. 

“In  general  I  would  think  that  in  the  larger 
cities  the  lines  should  be  strictly  drawn  be¬ 
tween  the  commercial  on  one  hand  and  the 
artistic  or  educational  on  the  other  hand,  and 
the  free  ticket  custom  should  be  very  much 
restricted. 

“The  smaller  the  city  the  more  the  shows 
take  on  the  nature  of  productions  calculated 
ti>  I  lease  the  average  pers<  n  and  perform  an 
educati<nal  or  artistic  function.  The  produc- 
t  ons  therefore  partake  of  the  nature  of  news 
and  also  of  things  to  which  the  newspaper 
should  give  a  certain  amount  of  encouragement 
for  the  public  good.  They  may  therefore  be 
covered  by  reporters,  like  any  other  news  event, 
and  naturally  the  reporters  would  not  be  ex¬ 
pected  to  pay  their  own  way. 

“The  newspaper  couhl  hardly  be  exiKcted  to 
pa-  f<r  their  tickets,  either,  for  the  newspaper 
is  rendering  the  theatre  a  service  in  addition 
to  serv  ng  the  public  by  reporting  the  produc¬ 
tions. 

“The  pass  custom  of  course  has  serious  draw¬ 
backs.  If  it  is  not  watched  carefully  it  readily 
linds  itself  to  abuse.  Constant  vigilance  on 
the  part  of  the  editor  in  charge  is  requTed. 


otherwise  various  members  of  the  editorial  staff 
and  sometimes  employes  in  other  departments 
will  get  the  habit  of  asking  for  passes  strictly 
for  their  own  amusement  and  without  expect¬ 
ing  to  write  criticisms.  Employes  may  also- 
secure  passes  for  their  friends. 

“The  best  way  to  meet  sueb  situations  is 
to  draw  the  line  sharply  and  refuse  passes 
to  all  employes  except  those  who  actually  write 
the  criticisms,  but  theatre  managers  sometimes 
defeat  this  move  by  issuing  passes  on  their 
own  account  to  other  newspaper  employes. 

“In  regard  to  having  shows  covered  by  re¬ 
porters,  as  with  general  assignments,  there  is 
something  to  say  for  and  against  the  practice. 
The  paper  is  more  likely  to  get  an  average 
viewpoint  in  this  manner  than  if  one  person 
does  all  of  the  criticising — more  like  the  popo. 
lar  viewpoint.  On  the  other  hand,  some  of 
the  criticism  may  be  ‘half-baked’  and  incom¬ 
petent. 

“The  Beacon  does  not  demand  free  tickets. 
It  handles  them  as  a  matter  of  custom  that  it 
very  hard  to  change  under  the  circumstances 
that  have  been  built  up.  Many  times  we  wish 
there  was  no  such  custom,  but  thus  far  have 
been  able  to  devise  no  satisfactory  substitute. 
If  a  workable  system  can  be  devised  whereby 
theatrical  productions  can  be  adequately  cov¬ 
ered,  with  justice  to  the  public  and  the  pro¬ 
ducers,  always  bearing  in  mind  the  semi-educa¬ 
tional,  artistic  and  sometimes  moral  value  of 
the  productions,  and  the  co-operative  effort  of 
the  theatre  and  the  newspaper  to  educate  and 
entertain  the  public,  the  Beacon  will  be  glad 
to  try  it  out  on  the  basis  of  abolishing  free 
tickets.  Thus  far  we  have  seen  no  such  sys¬ 
tem.  that  fit  the  requirements  as  they  exist  in 
this  field.” 

(L  ANDERSON,  publisher  of  the  Win- 
”  *  field  (Kan.)  Daily  Free  Press: 

“I  do  think  that  a  newspaper  should  not  ac¬ 
cept  theatre  tickets,  nor  any  other  kind  of 
tickets  that  will  in  any  manner  place  the 
paper  or  the  editor  under  obligation  to  the 
concern  issuing  them.  Newspapers  should  be 
free  to  express  themselves  honestly  without 
restraint. 

“Shows  should  be  reviewed  by  a  trained 
critic  who  appreciates  the  responsibility  ot 
community  service.  Theatres  and  the  movies 
are  public  institutions,  which  have  a  great 
share  in  shaping  the  morals  of  the  community. 
They  should  not  be  treated  as  commercial  in¬ 
stitutions,  but  as  moulders  of  opinion  and 
institutions  of  public  importance. 

“I  know  full  well  that  these  institutions 
spend  large  sums  of  money  in  newspapers  and 
in  that  sense  they  are  commercial  institutions, 
but  these  expenditures  should  not  blind  the 
publishers  to  them.  Editorial  opinion  should 
not  be  purchased  with  liberal  advertising. 

“To  put  these  institutions  in  the  class  of 
selling  goods  to  the  public  eliminates  a  bar' 
problem  with  newspapers,  but  the  editor  has 
a  public  responsibility  greater  than  that  of 
the  theatrical  producer  or  manager.  In  spite 
of  his  earnest  wishes,  he  must  act  a  moral 
guide. 

“To  sell  space  as  a  commodity  to  anything 
that  pays  the  price  is  to  revert  back  to  saloon 
days  of  the  worst  sort. 

“Our  pnper  is  a  country  daily  published  in 
a  Kansas  college  and  school  town  of  10,000. 
My  opinion  will  not  suit  some  publishers  but 
you  have  asked  me  for  it  and  here  it  is.” 

A.  BANCS,  manager  of  the  Winfield 
(Kan.)  Courier: 

“The  writer  believes  that  the  theatres  and 
motion  picture  houses  are  commercial  enter¬ 
prises,  just  the  same  as  the  dry  goods  store 
or  the  butcher  shop.  So  far  as  advertising  is 
concerned,  they  pay  us  the  same  rate  as  any 
one  else,  no  less  or  no  more.  When  we  want 
to  attend  their  attractions  we  pay  for  our 
tickets. 

“In  our  opinion,  reviews,  when  given,  should 
be  written  by  a  person  sufficiently  familiar 
with  stage,  drama  and  screen  to  pass  intelli¬ 
gent  judgment  upon  the  merits  of  the  play  or 
picture  presented.  The  criticism  should  be 
fair  and  just  regardless  of  the  amount  of  ad¬ 
vertising  dons  by  the  theatre  owner.  Our 
policy  of  printing  advance  notices  or  write¬ 
ups  of  theatrical  attracts  ns  is  governed  by  the 
old  question,  ‘Is  it  news?’  and  further  by  de¬ 
ciding  whether  or  not  it  is  ‘tainted  news  ’  ” 

I  AFAYETTE  VOUNGi.  JR.,  general  man- 
^  ager  of  the  Dee  Moines  Capital: 

“I  have  always  thodght  the  proper  relation¬ 
ship  between  the  newspaper  and  the  theatre 
should  be  one  in  which  the  theatre  pays  for 
everything  it  receives,  and  that  the  newspapers 
accept  no  free  tickets  and  pay  for  its  critic. 
Over  a  period  of  fifteen  years  the  Capital 
has  tried  both  schemes.  At  the  present  time 
we  are  accepting  theatre  tickets  for  our  critic 
and  the  chief  members  of  lur  staff.  Of 
course  Des  Moines  is  not  New  York  or  Chi¬ 
cago,,  and  the  standards  of  criticisms  do  not 
apply  in  a  city  of  this  size  that  apply  in  New 
York.  There  is  much  effort  on  the  part  of 
the  theatrical  organiz.itions  to  deceive  the  pub¬ 
lic  as  to  the  character  of  the  shows.  We  are 
particularly  imposed  upon  by  having  second 
and  third-rate  companies  palmed  off  on  us  .is 
the  ‘original  New  York  company.’ 

“We  attempt  to  give  honest  criticism  of 
the  shows,  but  with  recognition  of  the  fact 
(Continued  on  pa^c  .“i?) 
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WOMAN  CAN  PUBLISH  NEWSPAPER  AND 
STILL  BE  A  WOMAN 

Mrs.  Lewis  B.  Barrett  Directs  Birmingham  Age-Herald  on  Same 
Lines  as  She  Does  Her  Home — Combines  Feminine 
Charms  With  Real  Business  Ability 

By  ROSAUE  ARMISTEAD  HJGGINS 


44T  SEE  no  reason  why  a  woman 
should  not  publish  a  newspaper 
as  successfully  as  a  man.”  This  state¬ 
ment  from  the  lips  of  Mrs.  Lewis  B. 
Barrett,  publisher  and  general  manager 
of  the  Birmingham  (Ala.)  Age-Herald, 


work  hard  and  I  sometimes  get  terribly  RADIO  PROMOTER  SUES 

tired,  I  love  it  dearly  and  it  has  become 

a  part  of  me.  Yes,  indeed,  I  tell' you  Y.  BUSINEISS  BUREAU 

now,  as  I  did  when  I  began,  I  certainly  _J _ 

believe  in  the  woman  publisher.” 

Several  weeks  ago  a  picture  of  Mrs.  Be*doii  Ask*  $100,000,  Charging 
Barrett,  sent  out  by  one  of  the  photo-  Criminal  Libel  for  Article  in  Bul- 
graphic  services,  appeared  in  leading  letin— D.  F.  Houston  and 

newspapers  throughout  the  country,  but  -  _  ,  ^  m  . 

it  didn't  halfway  do  her  justice.  You  Other  Directors  Named 

have  to  see  Mrs.  Barrett  to  appreciate  - 

her,  for  she  is  absolutely  charming.  She  The  Better  Business  Bureau,  Inc.,  61 
has  lovely  Titian  hair  that  frames  a  face  Broadway  New  York,  has  been  sued  for 
of  unusual  sweetness,  and  her  eyes  are  $100,000  for  libel  by  Charles  Beadon,  a 


I  think  the  thing  of  which  I  am  of  unusual  sweetness,  and  her  eyes  are  $100,000  for  libel  by  Charles  Beadon,  a 
proudest  s'nce  jny  active  connection  with  between  blue  and  gray— eyes  that  cause  promoter  who  is  handling  the  sale  of  the 
the  .^ge-Herald  was  the  edition  we  pub-  you  to  wonder,  as  one  moment  they  gaze  international  Radio  Corporation  stock, 
hshed  in  honor  of  President  Harding  laughingly  into  yours,  and  the  next  as  who  charges  that  the  bureau  is  an  agent 
when  he  visited  Birmingham  last  year,  they  look  at  you  with  sympathetic  un-  of  a  trust  which  is  attempting  to  control 
On  our  front  ^ges  we  duplicated  his  derstanding.  the  air  and  reap  huge  profits  from  its 


should  bring  great  encouragement  to  the  newspaper,  the  Marion  Star,  giving  five 
numerous  women  throughout  the  coun-  thousand  words  of  local  Marion  news. 


try  who  have  yearned  to  own  a  news- 


.  ,  ,  ,  ,  ,  combines  personal  magnetism  with  monopoly.  He  has  also  had  a  summons 

thousand  words  ot  local  Marion  news,  unusual  vivacity  and  she  would  impress  for  criminel  libel  issued  which  is  return- 
That  day  the  .\ge-Herald  was  a  replica  one  by  her  api^arance  as  a  popular  so-  able  A^  ^fn  a  mtghS’rcour^ 


paper  of  their  very  own,  a  yearning  of  the  Marion  Star,  even  to  the  volume  ciety  matron,  and  not  as  a  publisher. 


which  has  usually  been  received  with 
hearty  disfavor  by  the  opposite  sex. 

Mrs.  Barrett  is  the  only  woman  pub¬ 
lisher  of  a  metropolitan  newspaper  in 
the  country  and  for  seventeen  months 
has  been  general  manager  of  the  paper, 
which  was  owned  by  her  husband,  the 
late  Edward  W.  Barrett,  one  of  the 
best  known  of  Southern  publishers.  Mrs. 
Barrett  has  been  in  New  York  for  the 
past  week,  and  when  I  called  on  her  in 
her  suite  at  the  Vanderbilt  Hotel,  the 
apartment,  with  half  dozen  vases  of 
.\merican  beauty  roses  and  gorgeous 
asters  and  dahlias,  came  nearer  re¬ 
sembling  the  apartment  of  a  debutante 
than  of  a  woman  publisher.  During  the 
week  she  has  been  here,  however,  her 
life  has  been  entirely  the  opposite,  and 
she  has  been  occupied  every  moment,  so 
much  so,  that  I  found  it  difficult  to 
obtain  an  opportunity  to  see  her. 

After  repeated  efforts,  I  finally  made 
an  appointment  for  noon,  and  when  I 
was  once  in  her  apartment,  I  heaved  a 
sigh  of  relief,  but  I  rejoiced  too  soon. 
Ting-a-ling,  went  the  ’phone  in  the 
living  room,  and  Mrs.  Barrett  answered 
it.  Before  she  could  finish  her  conver¬ 
sation,  the  ’phone  in  the  next  room  rang 
and  I  answered  that.  While  we  were 
both  talking,  a  knock  came  at  the  door 
and  two  men  called  regarding  the  po¬ 
sition  of  general  manager  of  her  news¬ 
paper.  I  saw  that  all  chance  for  an 
interview  at  that  moment  had  fled,  so 
I  took  my  departure.  I  called  again  at 
five  o'clock,  and  there  were  several  other 
interruptions,  but  I  did  talk  to  her  for 
a  brief  few  minutes  in  between. 

She  is  in  New  York  on  a  very  im¬ 
portant  mission,  that  of  selecting  a  gen- 


number  of  that  newspaper. 


Mrs.  Barrett  is  at  her  desk  in  the  Age-Herald  office  at  S  o’clock  every  morning.  She  also 
has  the  time  to  run  her  home  and  bring  up  three  fine  children. 


“In  answer  to  your  question  as  to 
what  I  think  of  women  in  business  and 
particularly  of  women  reporters,  I  say 
that  I  think  they  are  fine,  and  in  many 


Th/»  puoiisner.  ^  ^  York  Better 

That  sounds  most  too  severe.  But  when  23,  con¬ 

tained  a  warning  to  the  public  against 
fraudulent  radio  stock  projects  and  spe¬ 
cifically  mentioned  the  International 
Radio  Corporation  and  Mr.  Beadon, 
charging  the  use  of  deceptive  advertising 
and  “false  oral  representations,”  adding 
that  “one  of  the  most  brazen  of  the 
stock-jobbing  ventures  is  the  Interna¬ 
tional  Radio  Corporation  of  which 
Charles  Beadon,  operating  under  the 
name  of  ‘Amalgamated  Service  Corpora¬ 
tion,’  is  the  chief  promoter.” 

Mr.  Beadon  denied  these  charges  and 
made  two  countercharges,  asserting  that 
the  attack  had  been  inspired  by  directors 
who  had  been  voted  out  of  office  for 
cause,  and  that  a  promise  had  been  made 
to  suppress  Bulletin  No.  1  on  payment  of 
$10,(X)0.  Bernard  Sandler  is  the  attorney 
for  Mr.  Beadon.  He  states  that  he  has 
named  the  following  directors  of  the 
bureau  as  defendants;  D.  F.  Houston, 
president  of  the  Bell  Telephone  Securities 
Inc.,  and  president  of  the  bureau;  T.  R. 
H.  Halsey,  Tefft  Halsey  &  Co. ;  Lewis  E. 
Pierson,  chairman  of  the  Irving  National 
Bank ;  J.  J.  Pullyn,  president  of  the  Emi¬ 
grant  Industrial  Savings  Bank ;  and 
Gates  W.  McGarrah,  chairman  of  the 
Mechanics  and  Metals  National  Bank, 
all  of  New  York. 

“We  are  more  than  ready  to  go  into 
court  with  this  matter,”  said  H.  J.  Ken- 
]  office  at  »  o’clock  every  morning.  She  also  niT,  manager  of  the  Better  Business 
id  bring  up  three  fine  children.  Bureau.  “If  that  is  the  way  Mr.  Beadoa 

wishes  to  proceed  we  will  like  nothing 
you  talk  to  her,  you  find  that  she  can  better.  We  have  many  more  facts  in  our 
discuss  the  problems  of  the  newspaper  files  than  were  produced  in  Bulletin  No. 


with  you,  just  the  same  as  a  man. 


Under  recent  published  pictures  of  eggs  in  one  basket. 


1 — naturally  we  would  not  pull  all  our 


eral  manager  of  the  Birmingham  Age-  cases  are  more  conscientious  workers  Mrs.  Barrett  was  the  line  “Mrs.  Lewis  “We  are  prepared  to  show  that  the  I. 


Herald.  When  she  told  me  this,  she 
said  emphatically,  “But,  please  under- 


than  men. 

“Reports  continue  to  come  to  me  daily 


B.  Barrett,”  4nd,  as  her  husband’s  name  R.  C.  used  untrue,  deceptive  and  mislead- 
was  Edward,  most  folks  were  sure  that  ing  advertising,  in  violation  of  the  law 
it  was  a  misprint.  But,  with  the  usual  passed  last  Summer  and  signed  by  Gov- 


stand  that  I  am  not  thinking  even  for  a  that  the  .^ge-Herald  will  lie  sold.  I  it  was  a  misprint.  But,  with  the  usual  passed  last  Summer  and  signed  by  Gov- 

moment  of  relinquishing  my  hold  on  want  to  state  that  it  is  positively  not  for  curiosity  of  a  reporter,  I  asked  her  how  ernor  Mills.  We  went  into  this  matter 

the  paper.  We  have  always  had  a  gen-  sale,  but,”  Mrs.  Barrett  said  with  a  twin-  she  happened  to  have  the  name  of  Lewis  with  our  eyes  open.  Beadon  was  given  a 
eral  manager,  as  every  paper  has,  but  I  kle  in  her  eye,  “I  do  not  mean  that  I  anyway,  if  she  really  did.  She  laughed  hearing  and  came  to  our  offices.  He  ad- 

shall  continue  as  publisher.  Do  I  work  absolutely  would  not  sell  it,  under  cer-  heartily  and  said  to  me’  “Yes,  that’s  mined  to  us  then  that  under  his  contract 

very  hard?  I  should  say  I  do.  Every  tain  circumstances.  I  would  not  be  so  right,  it  is  my  name,  and  it  happened  like  with  the  International  Radio  Corporation 

morning,  I  am  at  my  desk  at  9  o’clock,  foolish  as  to  say  that.  this.  When  I  made  my  appearance  upon  he  was  not  compelled  to  pay  the  company 

superintending  the  thousand  and  one  “So  you  are  wondering  how  I  received  this  sphere,  a  bachelor  uncle,  of  whom  more  than  20  cents  for  each  $1  share  of 
things  that  come  up.  I  have  a  report  my  newspaper  experience  and  how  I  hap-  we  all  are  very  fond  and  who  had  se-  stock  sold. 

every  day  from  every  department,  pened  to  become  general  manager  of  the  cretly  hoped  that  I  would  be  a  boy,  com-  “Then  he  asked  us  whether  we  intended 
While  I  oversee  each  department  of  the  .\ge-Herald?  Well,  I  can  tell  you.  P'or  plained  bitterly  that  none  of  the  children  printing  ‘one  of  those  damned  bulletins’ 
newspaper,  I  do  not  interfere  with  the  the  fourteen  years  Mr.  Barrett  and  I  in  the  family  had  been  named  for  him.  mid  him  we  did  not  know  at  that 

individual  workers,  but  leave  the  man-  were  married,  the  Birmingham  .^ge-  ‘Well,  that  settles  it;  we’ll  name  her  jf 

agement  of  each  department  to  the  head  Herald  was  the  tooic  of  conversation,  Lewis,’  my  parents  said,  and  so  I  am 


we  all  are  very  fond  and  who  had  se¬ 
cretly  hoped  that  I  would  be  a  boy,  corn- 


individual  workers,  but  leave  the  man¬ 
agement  of  each  department  to  the  head 


were  married,  the  Birmingham  .Age- 
Herald  was  the  topic  of  conversation. 


he  would  quit,  as  he  had  sold  only 


of  it,  and  that  is,  I  think,  as  it  should  morning,  night  and  noon,  for  it  was  Mr.  Lewis,  a  perfectly  good  masculine  name.”  $<ji0,n00  worth  of  stock  up  to  that  time 


he.  Then  if  he  does  not  make  good, 
I  change  the  head.  I  cannot  begin  to 
tell  you  what  marvellous  co-operation  I 


Barrett’s  heart,  and  I  laughingly  tell  my  Mrs.  Barrett  is  returning  this  week  to  could  take  the  responsibility 

friends  that  I  learned  through  the  pro-  her  home  in  Birmingham,  for  she  can-  stockholders  of  date  were 

cess  of  absorption.  In  1917,  I  went  to  not  lepe  the  .Age-Herald  very  long,  and  concerned. 


have  received  from  every  employe  of  the  Age-Herald  for  the  first  time  to  help  more  important  th.an  that  are  Jane.  Kitty 


the  .Age-Herald.  They  have  all  been 
wonderful.  Last  Christmas  they  gave 
me  this,”  and  Mrs.  Barrett  showed  me 


Mr.  Barrett  and  there  I  remained  for  and  Edward  Barrett,  her  three  children 


five  months,  in  which  1  learned  many 
things.  Then  in  June,  1921,  I  went  there 


a  most  exquisite  bracelet  of  platinum  set  again  as  business  manager,  and  have  re- 


entirely  around  with  diamonds.  mained  there  since.  '  ~ 

“The  Age-Herald  now  has  a  circula-  “Don’t  I  miss  parties,  and  the  many  The  Janesville  (Wis.)  Daily  Gazette  on 
tion  of  over  40,000,  and  it  has  had  an  things  that  women  are  supposed  to  love?  Aug.  14  was  77  years  old.  It  is  the  third 
increase  of  over  30  per  cent  in  a  period  Well,  I  cannot  say  that  I  do,  for  I  have  oldest  in  the  state  aixl  was  founded  as  a 
of  seven  or  eight  months.  You  ask  me  never  done  many  of  those  things.  I  have  weekly  but  has  been  a  daily  for  about  40 
regarding  features.  Yes,  I  do  like  fea-  been  so  busy  watching  after  my  little  years.  H.  H.  Bliss,  secretary  of  the 
tures,  a  certain  number  of  them,  and  I  family,  and  so  interested  in  Mr.  Barrett’s  Wisconsin  Daily  Ix-ague,  is  the  publisher 
am  interested  in  everything  that  pertains  work,  that  I  have  not  had  time  for  them,  of  the  Gazette. 

to  women  and  their  interests,  but  as  we  You  see,  the  wife  of  a  publisher  of  a - 

have  a  morning  paper,  I  believe  in  giving  morning  newspaper  can  never  count  on  j  •  A  N  P  A 

first  place  to  the  news  of  the  day,  so  that  having  her  husband  to  go  out  to  social  Join*  A.  N.  t*.  A. 


who  arc  the  pride  of  her  heart. 


Janesville  Gazette  77  Years  Old 


The  Janesville  (Wis.)  Daily  Gazette  on 
.Aug.  14  was  77  years  old.  It  is  the  third 


am  interested  in  everything  that  pertains 
to  women  and  their  interests,  but  as  we 
have  a  morning  paper,  I  believe  in  giving 
first  place  to  the  news  of  the  day,  so  that 


the  hurried  business  man  can  get  the  functions.  As  he  never  had  any  time  in 
gist  of  the  necessary  information,  with-i  the  evening.  I  would  not  go  without  him. 
oilt  wading  through  a  lot  of  things  he  Is  so  I  became  more  and  more  interested 
not  interested  in.  iff  the  paper  all  the  time.  ‘Now*  while  I  sociation. 


Joins  A.  N.  P.  A. 

.The  Cheyenne  (Wyo.)  Tribune  has 


“We  consider  that  we  did  an  excellent 
hit  of  preventive  work  in  this  case. 
Beadon  had  been  working  three  or  four 
months  and  was  in  the  game  to  sell 
$1,000,000  worth  of  the  stock.  If  he  has 
a  ju.st  defense  we  will  be  just  as  strong 
for  it  as  any  one.  but  if  he  has  been  dis¬ 
posing  of  the  stock  fraudulently  he  should 
lie  exposed  and  punished,  and  our  invest¬ 
igation  shows  that  he  has. 

“He  charges  that  some  unnamed  per¬ 
sons  attempted  to  extort  money  from  him 
with  the  understanding  that  if  he  paid  it 
the  bulletin  would  not  be  issued.  He  will 
have  to  prove  this  in  court.  We  know  of 
no  such  demand.  On  Tuesday  we  will 
appear  and  ask  the  Magistrate  for  an  cx- 


the  evening.  I  would  not  go  without  him.  lieen  ,?le9tcd  to  associate  membership  in  tended  hearing  of  the  case,  as  we  wish  to 
so  I  became  more  and  more  interested  the  .American  Newspaper  Publishers’  As-  show  that  several  State  laws  have  been 


violated.” 
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KANSAS  EDITORS  TELL  HOW  THEY  HELP 
THEIR  COMMUNITIES 


N«ws,  Editorials  and  Personal  Work  All  Credited  with  To¥m- 
Building  Achievements — Good  Nevrspaper  Mam  Can’t 
Hold  Public  Office,  General  Opinion 


By  LUCILE  CLEVELAND 


CIX  hundred  editors  of  Kansas  re- 
^  sponded  remarkably  well  to  ques¬ 
tionnaires  sent  out  to  them  asking  for  a 
summary  of  the  things  they  have  been 
doing  and  are  trying  to  do  for  the  benefit 
of  their  communities.  The  fact  that  the 
busy  editor  has  taken  time  from  his  al¬ 
ready  overfilled  schedule  to  answer  a  few 
questions  for  a  student  in  the  depart¬ 
ment  of  journalism  in  the  University 
of  Kansas  shows  that  his  influence  is 
not  limited  to  the  bounds  of  his  own 
locality. 

The  questions  propounded  were  five 
in  number  and  read  something  like  this; 

First — What  are  some  of  the  things 
your  paper  has  done  for  its  community? 

Second — Do  you  get  results  through 
editorials,  news,  or  personal  work? 

Third — Do  you  make  more  enemies 
or  more  friends  by  town  improvement 
efforts? 

Fourth — Do  you  succeed  more  often 
than  fail  in  accomplishing  your  object? 

Fifth — Does  holding  public  office  add 
to  or  detract  from  an  editor’s  influ¬ 
ence? 


Cox  to  the  State  of  Ohio,  and  several 
helped  in  carrying  their  localities  for 
President  Harding.  If  any  of  them 
supported  the  losing  side  in  the  recent 
campaign,  he  failed  to  record  it. 

One  modestly  replied  to  the  question 
as  to  what  his  paper  has  done  for  the 
town  by  declaring  that  it  embarrasses 
him  too  much.  Another  says  his  paper 
has  done  “Everything  (with  a  couple  of 
exclamation  points).” 

One  economical  editor  finds  a  real 
community  benefit  in  the  fact  that  his 
paper  has  kept  himself  and  family  out 
of  the  poorhouse.  An  analysis  of  his 


the  influence  of  his  publication  than 
this;  “It  has  done  it  all,  and  never 
had  any  assistance.” 

One  unusual  reply  comes  from  the 
editor  of  a  small-town  weekly  who  is 
still  only  a  little  girl,  but  whom  circum¬ 
stances  has  forced  into  the  editorship 
of  the  paper.  She  says  she  cannot  re¬ 
member  when  it  was  that  she  learned 
to  set  type,  but  that  since  she  has  been 
compelled  to  take  over  the  responsibili¬ 
ties  of  the  paper,  she  has  worked  early 
and  late  to  make  it  a  success,  and  has 
succeeded,  both  in  adding  new  subscrib¬ 
ers,  and  in  increasing  the  advertising. 

Eighty-six  totally  different  answers 
are  given  to  the  one  question,  “What 
are  some  of  the  things  your  paper  has 
done  for  its  community?”  Among 
municipal  improvements  the  most  popu¬ 
lar  one  appears  to  be  that  of  local  school 
system  and  buildings,  almost  one-fourth 
of  the  editors  saying  that  they  used 
their  influence  in  this  direction. 

The  next  highest  of  municipal  im¬ 
provements  named  are  those  of  paved 
streets,  lighting  systems,  and  water- 


Proud  of  Help  to  Cities 


Few  of  the  editors  are  bashful  about 
admitting  their  part  in  building  up  their 
native  cities.  They  forgot  the  modesty 
of  the  news  columns  for  a  moment 
when  they  received  their  questionnaires, 
and  some  even  went  so  far  as  to  boast 
a  little. 

“We  helped  our  city  out  of  the  rut,” 
declares  the  owner,  manager,  printer, 
and  reporter  of  one  little  weekly.  “We 
also  taught  it  how  to  do  things." 

Another  moulder  of  public  opinion 
declares  he  has  stood  for  the  best  in¬ 
terests  of  the  communty,  has  aided  in 
securing  all  public  improvements  and 
in  ten  years  has  secured  a  population 
increase  of  almost  five  thousand  people. 

One  more  shrinking  editor  confesses 
that  “we  haven’t  built  a  town  hall,  nor 
have  we  paved  the  streets  with  gold, 
but  our  paper  has  aided  materially  in 
getting  a  new  high  school  and  other 
improvements.” 

In  contradiction,  another  classifies 
himself  as  “eternally  boosting.”  He  fur¬ 
ther  avers  that  his  trouble  has  been  that 
he  is  about  a  jump  and  a  half  ahead 
of  the  rest  of  the  community,  and  his 
efforts  therefore  are  sometimes  ineffec¬ 
tual,  but  he  comes  through  it  like  a  man, 
and  acknowledges,  “It  is  our  own 
fault.” 

One  Refuses  Outside  Ads 


It  is  a  loyal  editor,  of  the  south  of 
Kansas,  who  boasts  that  he  refused  to 
take  outside  advertising,  and  thus 
helped  build  up  his  town  commercially. 

One  gem  from  the  collection  of  testi¬ 
monials  is  worth  quoting  in  full :  “Our 
paper  has  exposed  crooks,  unmasked 
hypocrites,  and  turned  the  searchlight 
on  fake  reformers  and  moral  uplifters 
and  hac  fought  the  world,  the  flesh,  and 
the  devil,  in  its  efforts  to  make  this  a 
better  world  to  live  in." 

The  editors  who  replied  so  kindly  to 
the  questionnaires  really  had  things  to 
boast  of,  and,  so  seldom  it  is  that  they 
have  a  chance  to  toot  their  own  horns, 
some  of  them  admitted  that  they  were 
just  a  little  bit  chesty  about  it.  It  is  a 
particular  boast  of  one  that  he  helped 
limit  the  field  of  activities  of  one  James 


ADVERTISE  TO  “BEAT  THE  DEVIL’ 


JpRANK  L.  SNOW,  head  of  the  department  of  indu.«trial  journalism  at 
the  Oregon  Agrirultural  College,  Corvallis,  delivered  an  address  before 
the  Presbyterian  synod  at  Corvallis  a  few  days  ago.  .Among  other  things, 
he  said: 

“If  church  work  is  really  worth  while,  then  it  is  worth  spending  money 
on.  Advertise  to  heat  the  devil.  With  1001  counter  attractions  all  clamor¬ 
ing  for  attention  through  printer's  ink,  the  chnrch  stands  little  show  of 
successful  competition  unless  it  uses  the  same  methods  of  attracting  atten¬ 
tion.  Display  advertising  pays  and  pays  well. 

“All  ministers  should  take  a  brief  course  in  journalism.  Chnrch 
notices  bring  forth  more  cuss  words,  perhaps,  in  a  newspaper  office  than 
any  other  type  of  copy.  It  is  a  lamentable  fact  that  the  average  minister 
turns  in  copy  that  shows  a  lack  of  knowledge  of  journalistic  principles  and 
often  is  not  legible. 

“A  minister  who  understands  news  values,  who  knows  enough  to  tell 
his  story  briefly,  putting  bait  to  catch  the  attention  of  the  reader  in  the 
first  paragraph  and  unfolding  the  details  in  order  of  importance,  has  at  his 
command  an  excellent  means  of  filling  the  pews. 

“Avoid  turning  in  matter  which  is  purely  free  advertising.  It  should 
be  paid  for  at  regular  rates.  Many  papers  make  a  point  of  running  ser¬ 
mons.  Ministers  could  help  by  condensing  sermons  for  reporters  and 
bringing  out  points  of  interest.  Take  newspaper  reporters  into  your  con¬ 
fidence  and  they  will  play  square  with  you.” 


town  by  another  wielder  of  the  type¬ 
writer  characterizes  it  as  a  “live  one, 
that  isn’t  overly  pious,  but  sound ;  a 
community  that  isn’t  easy  to  rob ;  a  re¬ 
sponsive  people ;  a  good-natured  lot, 
who  can  take  a  joke,  and  see  a  good 
story,”  and  he  claims  the  credit  for 
having  created  the  community’s  philoso¬ 
phy,  without  having  let  the  community 
know  how  it  was  done  or  who  did  it. 

An  answer  of  the  more  unobtrusive 
type  says  that  the  paper  has  “no  desire 
for  credit  for  having  done  anything 
alone,  but  is  always  pulling  for  progress 
in  anything  that  presents  itself." 

An  even  more  diffident  editor  said, 
“I’ll  have  to  ’fess  up — you  should  ask 
the  community.”  Refusing  to  take  all 
the  credit  for  himself,  one  editor  gen¬ 
erously  ends  his  answer  by  saying, 
“Nor  do  we  wish  to  claim  all  the  credit 
for  the  publicity  in  all  these  things. 
Our  competitor  has  given  generously  of 
his  space  for  public  benefit.” 

The  head  of  a  particularly  small¬ 
town  daily  optimistically  remarks  that 
“Business  is  always  going  to  be  good, 
and  always  has  a  bright  future.”  An¬ 
other  editor  boasts  of  the  "notoriety” 
he  said  his  paper  had  gained  in  boost¬ 
ing  for  a  rural  high  school,  and  another 
points  with  pride  to  the  fact  that  he 
has  helped  make  his  city  an  oil  center, 
as  well  as  an  agricultural  community. 
One  even  puts  no  greater  limit  upon 


works.  Twenty  per  cent  of  the  answers 
contain  mentiorF  of  influence  used  for 


papers  have  done  for  the  benefit  of  their 
towns  may  be  classified  under  the  head¬ 
ing  “welfare  drives.”  Six  per  cent  of 
these  are  Red  Cross  drives;  four  per 
cent  memorial  drives;’  three  per  cent 
each  are  campaigns  for  better  train  ser¬ 
vice,  more  pay  for  the  school  teachers 
and  election  of  the  proper  city  officials. 
Three  per  cent  also  devote  time  and 
space  to  what  they  term  “educating  the 
people  to  grasp  the  situation.” 

Two  per  cent  of  the  Kansas  papers 
claim  credit  for  fighting  public  utility 
price  raises,  boosting  local  industries 
fighting  the  Non-Partisan  League,  help¬ 
ing  clean  out  vice,  and  exposing  crooks. 
Community  welfare  campaigns  men¬ 
tioned  only  once  each  include  the  fol¬ 
lowing  :  Killing  blue  laws,  “which 
would  have  made  a  blue  town  bluer;” 
fighting  the  county  farm  agent;  urging 
the  people  to  save  money;  putting  the 
town  on  the  map  by  means  of  publicity; 
and  suppressing  unclean  news. 

One  paper  claims  credit  for  having 
kept  pool  halls  out  of  the  city.  An¬ 
other  recruited  a  national  guard  com¬ 
pany,  a  third  ran  a  “trade-at-home” 
campaign,  and  another  conducted  a 
drive  for  better  chickens. 

Fairs  and  Lyceums 

Thirteen  per  cent  of  the  welfare  or¬ 
ganization  promoters  boast  that  they 
have  successfully  promoted  community 
halls  which  help  to  bring  the  citizenry 
closer  together.  Nine  per  cent  have  used 
their  influence  for  the  benefit  of  com¬ 
mercial  clubs,  six  per  cent  have  strived 
for  commercial  harmony,  five  per  cent 
for  general  welfare  work  and  four  per 
cent  in  providing  a  Christmas  tree  for 
‘heir  community. 

The  fair  associations  are  mentioned 
by  three  per  cent  as  are  also  the  lyceum 
and  Chautauqua  courses  and  city  band. 
Three  per  cent  help  along  the  Big  Bro¬ 
ther  movement  and  the  same  number 
helped  establish  Young  Men’s  and 
Young  Women’s  Christian  Associations. 
Two  per  cent  have  advocated  uniform 
closing  hours  for  the  stores.  The  same 
number  have  conducted  campaigns  for 
more  economic  living.  One  publication 
brought  up  the  establishment  of 
business  men’s  luncheons,  another, 
health  organization,  and  another,  a  child 
welfare  movement.  One  editor  helped 
bring  grand  opera  to  his  commuiiity, 
and  in  contrast,  another  helped  to  pro¬ 
vide  pavement  dances.  Others  aided  in 
the  institution  of  art  clubs,  women’s 


paving  the  streets,  eighteen  per  cent  for  clubs,  and  country  clubs. 


better  lighting  systems,  and  fifteen  per 
cent  for  waterworks. 

Nine  per  cent  of  the  editors  state  that 
they  have  aided  church  benefits,  and  ap¬ 
proximately  the  same  amount  has 
worked  for  park  improvement.  Four 
per  cent  have  used  publicity  for  sewer 
systems,  three  per  cent  each  have  worked 
for  libraries,  more  beautiful  cemeteries, 
new  industries,  and  incorporation  and 
city  manager  plans  of  government.  Two 
per  cent  of  the  answers  mention  what 
the  papers  have  done  to  promote  better 
phone  service,  sidewalks,  bridges  and 
plans  for  a  city  beautiful. 

Welfare  Drives 

Municipal  improvements  mentioned 
only  once  by  the  editors,  which  are  a 
little  off  the  beaten  path,  include  the 
erection  of  a  community  hotel,  the  pro¬ 
motion  of  a  suburban  addition,  the  es- 


Many  editors  have  spent  considerable 
time  and  effort  in  bringing  about  co¬ 
operation  between  the  farmers  and 
townspeople.  Twenty-one  per  cent  put 
over  campaigns  for  improved  or  hard 
surfaced  roads.  Five  per  cent  were  in¬ 
strumental  in  putting  agricultu*'e  on  a 
firmer  basis  in  their  districts.  Five 
per  cent  have  gone  after  live  stock  shows 
and  stock  pavilions,  and  two  per  cent 
declare  their  success  in  securing  motor 
mail  routes.  Seven  per  cent  speak  of 
farm  bureau  promotion.  One  editor  has 
run  a  series  of  articles  on  better  dairy¬ 
ing  methods. 

Combination  of  Effort 
Most  of  the  Kansas  editors  answer¬ 
ing  the  questionnaires  say  they  get  their 
results  through  a  combination  of  edi¬ 
torials,  news,  and  personal  work.  It 
seems  to  be  the  common  opinion  among 


tablishment  of  better  playground  equip-  them  that  the  different  methods  reach 


ment  and  a  system  of  motor  drives. 
Another  editor  chronicles  the  fact  that 
his  paper  has  worked  for  a  garbage 
collection  system,  and  another  has 
helped  the  appearance  of  the  town  by  a 
campaign  for  more  trees.  Another  has 
used  influence  to  build  a  new  court 
house,  and  another  has  cried  aloud  for 
a  court  house  clock. 

A  large  proportion  of  the  things  the 


and  tend  to  “convert”  all  the  different 
classes  of  people.  Some  of  them  say 
that  the  three  used  together,  editorials 
and  personal  work  following  up  the 
news,  is  the  most  effective  method. 
Great  emphasis  is  made  upon  the  re¬ 
sults  accomplished  by  personals  and 
local  news  items.  One  editor  says,  “W« 
conduct  a  little  personal  department, 
(Continued  on  page  39) 
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advertising  solicitors  I  HAVE  MET 
AND  WHAT  THEY  MEAN  IN  MY  LIFE 

They  Generally  Grade  Into  Six  Classes  and  Among  Them  There 
Is  a  Newcomer  That  Ranks  High — Many  Are  Time 
Thiefs  and  ‘Tests’*  to  Their  Prospects 

By  AN  ADVERTISING  MANAGER 

Edito«ial  Note — The  author  of  this  article  is  the  advertising  manager  of  a  firm  that  ranks 
high  as  a  national  advertiser  and  is  a  big  buyer  of  newspaper  space. 


waits  anyway.  Probably  hoping  for  in-  There  is  still  another  species  that  most 
spiration.  If  nothing  else  happens,  he  of  us  in  my  line  of  business  have  en- 
wants  to  use  the  telephone.  That  re-  countered.  This  is  the  fellow  who  is 
minds  him  of  something  else.  Some-  of  suggestions.  He  has  wonderful 
times  he  happens  to  have  his  publica-  ideas.  He  wants  to  get  our  business  for 
tion  on  his  mind,  and  it  requires  at  f***  publication  so  has  thought  out.  all 
least  two  hours  to  unburden  himself,  himself,  some  very  unique  and  or- 
The  Lord  help  me  if  I  happen  to  be  IK'oal  arguments.  Sometimes  they  are 
the  hapless  victim,  for  my  exhaustion  nature  of  a  plan.  But  his  par- 

at  the  end  only  leaves  me  enough  ticular  kind  of  plan  reminds  me  of  a 
strength  to  thank  Providence  that  two  young  lady  in  our  town  whose  last  name 
helpless  advertising  managers  could  not  f  cannot  remember,  but  who  was  gen- 
be  victims  at  the  same  time,  and  I  have  crally  known  as  Miss  Carrie. 


unwittingly  permitted  some  one  else  to  About  fifteen  times  within  the  past 
T  HAVE  been  a  solicitor  myself.  Not  Then  after  giving  us  a  few  points  on  some  real  work  while  1  suffered.  has  suggested  that  if  we  didnt 

^  a  very  good  one,  but  a  solicitor  just  how  our  product  could  be  improved,  and  of  these  days  when  I  am  about  3\e  a  dealer  m  the  city  wmere  his 

the  same.  .\t  least  I  had  the  title,  the  how  wonderfully  the  farmers  are  re-  ready  to  retire  I  am  going  to  turn  all  located,  we  ought  to  run 


unwittingly  permitted  some  one  else  to 
Then  after  giving  us  a  few  points  on  some  real  work  while  1  suffered. 


have  been  the  solicited.  Or  the  target,  on  general  business  conditions,  he  in-  Number  four  is  a  species  that  is  ^ 

fU..*  — fpre  that  tip  bac  tn  R.o  T.,  bp  ‘or  US  to  give  him  a  motor  Car  to  drive 


so  to  speak.  Which  means  that  my  ob-  fers  that  he  has  something  to  sell.  But  slowly  becoming  extinct.  In  time  he 

5er\ation  during  that  period  covers  an  by  that  time  I  have  given  him  all  the  will  be  as  rare  as  the  dodo.  Once  in 

experience  somewhat  similar  to  the  time  I  can  spare  and  he  begins  to  sense  a  while  he  manages  to  get  in,  but  he  r  ^  •  •  - 

du.sky  dodger  at  the  county  fair.  it.  So  the  meat  of  his  solicitation  is  a  rarely  returns.  Presumably  the  folly  of  stnmcfTrpn^c  tbp  vp^p 


to  San  F*rancisco,  with  the  understand¬ 
ing  that  he  would  prominently  display 


i  have  often  wondered  if  the  reflec-  pretty  lean  streak, 
tions  of  a  bear  might  not  be  interesting  Number  three  is  the  fellow  I  simply  He  is  the  chap  who  cannot  admit  any 
to  the  hunter.  By  the  same  token,  I  cannot  abide.  He  is  the  professional  virtue  in  any  publication  except  his 

wonder  whether  the  thoughts  of  the  man  time  sponger.  He  calmly  seats  himself  own.  You  have  probably  seen  him  once 

across  the  desk  might  not  have  at  least  ^ud  proceeds  to  push  the  atmosphere,  or  twice,  .^nd  about  the  only  effect 

one  little  germ  of  value  for  the  man  who  -^fter  he  has  told  me  what  he  and  the  his  visit  had  was  to  increase  your  tem- 

expccts  to  get  his  business.  fellows  did  last  night,  and  then  in  a  perature.  He  admits  that  the  other  fel- 


his  attitude  is  reflected  in  his  results. 
He  is  the  chap  who  cannot  admit  any 


strung  across  the  rear.  He  proves  con¬ 
clusively  that  if  we  adopt  his  suggestion 


one  little  germ  of  value  for  the  man  who 
expects  to  get  his  business. 

Within  two  minutes  after  he  has  en¬ 
tered  my  office,  the  average  solicitor 
fla.ssifies  himself  into  one  of  the  few 
commeti  types. 

Enter  Huntber  one. 

He  comes  blithely  down  the  hall  un¬ 
der  a  full  head  of  steam  with  an  ab¬ 
solutely  fresh  “New  thought”  smile 
parked  on  his  countenance  and  the  genial 
air  of  a  professional  greeter.  He  is  a 
vision  of  sartorial  splendor  and  some¬ 
times  I  am  reminded  of  Joseph’s  coat  of 
many  colors.  He  sails  serenely  in,  hand 
extended  while  still  at  a  distance  of 


;;r\ue  r  ry%;wica;r^xcit  his  -d  spend  $2,400  a  month  in  bill-board 
own.  You  have  probably  seen  him  once  bi 

or  twice.  And  about  the  only  effect  of  new-spaper  space  m  that 

his  visit  had  was  to  increase  your  tern-  ^ 

perature.  He  admits  that  the  other  fel-  ^  f 

low’s  oublication  mav  be  all  rmbt  In  I^ct  he  »«ms  to  be  blissfully  Ignorant.) 


tired,  dutiful  sort  of  way  described  the  low’s  publication  may  be  all  right  in  its  ij  *  ne  swms  to  be  blisstully  ignorant.) 

merits  of  his  “good  buy,”  he  waits  un-  way.  “but  lissen  to  what  they  done.”  tardily  ambles  in  after  six  of  our 

til  he  thinks  of  something  else  to  talk  Exit  number  four.  Whereupon  we  or-  111"^  newspaper  ads  have  been  run  in 

about.  If  he  has  nothing  to  say,  he  der  a  spring  lock  for  the  front  door.  *  e  competing  pajH-r  and  proves  that  we 

®  ought  to  switch  the  campaign  to  his  own 

publication.  Or  else  he  maintains  that 
we  should  split  our  four-ad  campaign 

LETTERS  OF  A  SELF-MADE  PUBLISHER  TO  HIS  between  two  papers  so  he  can  get  in  on 

"  It.  Which  alwavs  reminds  me  of  the 

EASTERN  REPRESENTATIVES  I  man  who  was  the  frieml  of  two  doc¬ 

tors.  .\nd  because  he  had  confidence  in 

—  »ii-  . .  —  both  of  these  doctors  he  got  mediciae 

Idaho  City,  Idaho,  to  ^lieve  that  it  means  that  1  am  to  ^  ,hen  proceeded  to  take  half 


Idaho  City,  Idaho, 
February  18th,  1922. 


eight  feet,  relieves  himself  of  hat  and  Messrs,  Morecash  and  Frost, 

overcoat,  hauls  up  a  chair,  and  emits  x-  ,  '  •“ - "  r — “Y*"  - * - 

a  series  of  sounds  something  like  this.  i’^ew  lorK.  getting  unkind.  1  almost  clean  over- 

“Hello,  John,  old  kid!  How’s  business?  Doa*"  Sirs:  looked  that  one  inch  s.  c.  corn  cure  copy 

Fine,  eh?  That’s  good.  That’s  great.  I  received  that  two  inch  hair  tonic  f  received  from  you  as  late  as  this  morn- 

Been  hearing  a  lot  of  wonderful  things  schedule  you  sent  me  and  I  notice  that  Seriously,  I  don’t  think  you  fellows 

about  you  fellows  out  here.  Going  some  the  order  says,  “must  be  front  page,  full  ^re  actually  laying  down  on  me,  not  for 


excluded  on  any  real  business  that  breaks  ^  doctor's  remedy, 

m  New  lork.  . 


I  guess  rd  better  stop  now,  I  see  I’m  world  do  move. 


times  have  changed  and 


ptting  unkind.  1  almost  clean  over-  More  and  more  frequently  in  the  last 


latest  good  one,  or  the  name  of  my 


these  days,  what?  Say,  this  is  certain-  position  without  extra  charge.”  I  don’t  a  minute,  but  I  wish  you  would  write  to  bootlegger,  or  having  me  fix  him  up 
ly  a  wonderful  day,  isn’t  it.  Will  you  know  where  you  get  your  advanced  ideas  that  expert  in  Boston  who  nas  such  a  the  evening.  He  is  more  interested 
have  a  cigarette?  Don’t  mind  if  I  from  but  no  doubt,  being  a  small  country  head  for  patent  systems  and  tell  "im  to  jn  presenting  some  concise  facts  about 
smoke,  do  you?  say,  here’s  a  good  one  newspaper  editor  “out  in  the  sticks,”  as  dope  out  some  plan  that  will  wable  the  thing  he  has  to  sell.  May  his  days 
for  you.  D’ye  ever  hear  it — about  the  the  actors  on  Pantages  circuit  would  say,  foreign  representatives  to  send  sufficient  increase! 

bird  who  got  in  the  wrong  berth?”  I  can’t  keep  up  with  all  the  latest  ideas  business  to  their  papers  to  keep  the  old  He  has  made  a  study  of  his  subject. 
.\nd  so  on,  ad  infinitum.  which  are  cropping  forth  on  the  fashion-  boys  who  pay  their  salaries  fro™  think-  He  has  something  definite  that  he  wants 


Presently,  after  that  story  and  the  able  thoroughfare  over  which  you  have  ™8  of  them  as  liabilities  instead  of  assets,  to  sell  me.  He  proceeds  to  do  it  in  a 


two  following  ones  are  completed,  just  suspended  your  shingle.  But  let  me  tell 
as  he  is  about  to  go  he  remarks  quite  you,  boys,  that  when  I  run  any  two- 
casually,  “by  the  way,  are  we  going  to  inch  ad  on  the  front  page  without  extra 
be  on  your  next  sch^ule?”  And  very  charge,  it  will  be  a  notice  that  Johnny 


Yours  for  a  standard  rate  card, 
THE  ID.\HO  CITY  BANNER. 


probably  he  is,  because  I  don’t  see  how  Reilly,  formerly  the  star  delivery  boy  on 
in  the  world  he  could  hold  his  job  if  the  Idaho  City  Banner,  has  gone  to  New 
he  represented  the  kind  of  publication  it  York  to  represent  that  enterprising 
was  easy  to  ignore.  paper,  in  place  of  the  former  representa- 


enarge,  ii  win  uc  a  iiuulc  iiiai  juiiiin,  THaho  Titv  Idaho 

Reilly,  formerly  the  star  delivery  boy  on  • 

the  Idaho  City  Banner,  has  gone  to  New  February  28,  1922. 

York  to  represent  that  enterprising  Messrs,  Morecash  and  Frost, 
paper,  in  place  of  the  former  representa-  Xew  York. 


Yours  tor  a  standard  rate  card,  definite  way.  He  has  not  jumbled  him- 

THE  ID.\HO  CITY  BANNER.  self  full  of  information  which  he  pro- 

_  ceeds  to  unloose  as  inspiration  guides, 

.  Idaho  City,  Idaho,  h^™ade  an  analysis  of  ^gu- 

„  .  „  ments,  boiled  it  down  and  boiled  it 

February  28,  1922.  down  again,  so  that  every  fact  hits,  and 

Messrs,  Morecash  and  Frost,  hits  hard,  and  when  he  starts  in  on  me 

New  York.  *  '•I'c  I  am  in  the  path  of  a  ma- 

Dear  Sirs-  chine  gun. 

.  ...  ,,  ,  This  is  the  kind  of  a  solicitor  that 

The  letter  in  which  you  tell  me  how  gets  business.  He  does  from  me,  any- 
hard  It  IS  to  get  business  in  New  York  j  respect  him.  He  is  so  alert,  so 

these  days  received  and  I  assure  you  evidently  the  master  of  his  subject, 

that  if  the  letter  hadn  t  come  to  hand  that  I  cannot  combat  him.  My  own 


_  .  -  New  York. 

This  fellows  gets  business.  That  is,  tives  Morecash  and  Frost.  p^ar  Sirs- 

some  business.  I  will  confess  that  he  .And  there’s  another  thing  I  want  to  .  •  l-  l  .  l 

gets  business  from  me.  I  like  him.  But  get  off  my  mind  before  I  forget  it.  It’s  The  letter  in  which  you  tell  me  how 

I  find  it  easier  to  remember  him  than  about  that  notice  from  some  national  as-  *®  8^*.  business  in  New  York 

I  do  to  remember  the  virtues  of  his  sociation,  advising  country  newspaper  -r  A.*  ^  assure  you 

publication.  I  often  remember  him  about  publishers  to  base  their  rates  on  a  system,  letter  hadn  t  come  to  hand 

the  time  I  am  closing  my  desk  for  the  which  some  expert  in  Boston  has  just  dis-  going  to  press  it  would 

day  and  wondering  where  I  am  going  covered.  I  don’t  mind  your  sending  me  ^ave  caused  me  to  weep  hot  tears  over 


t  as  I  was  going  to  press  it  would  p^p  rises  to  match  his  and  I  invariably 
e  caused  me  to  weep  hot  tears  over  Pnd  myself  tingling  with  a  little  of  the 


to  spend  the  evening.  But  in  spite  of  these  circulars  and  letters,  but  when  you  must  experience  in  your  enthusiasm  he  pours  into  his  selling 

me,  I  sometimes  find  it  difficult  to  re-  add  a  four  page  harangue  in  which  the  phish-lined  offices  bwause  you  can  t  send  argument. 

call  just  the  merits  that  induced  me  to  burden  of  your  song  is  that  I  should  ^  more  business.  If  you  vvork  yourself  When  he  has  finished,  he  quits.  He 

prefer  the  publication  he  represents.  reduce  my  rates,  you’re  stepping  on  my  mfo  the  same  wet  perspiration  lining  up  jg  considerate  of  my  time.  .And  bless 

Now  comes  number  two.  corns  and  therefore.  I’m  going  to  holler,  possible  contracts  for  me  in  which  I  hiid  jf  j  understand  how  the  man 


is  considerate  of  my  time.  .And  bless 
me  if  I  can  understand  how  the  man 


He  knows  all  about  everything.  And  To  begin  with,  when  your  Mr.  Frost  myself  when  the  time  comes  each  month  jg  considerate  of  my  time  can 

says  so.  He  also  assumes  that  I  want  was  out  here  last  fall  and  signed  me  up  *9  / ^9°  your  check  1  ought  expect  me  to  give  consideration  to  his 

to  know  something  about  everything  on  that  exclusive  five-year  non-cancel-  satished.  proposition. 

else  except  what  he  has  to  sell.  He  lable  agreement.  I  told  him  to  get  this  me  not  to  worry  so  much  May  Heaven  help  the  poor  advertis- 

has  collected  a  lot  of  information  about  straight,  that  I  was  hiring  you  to  furnish  abom  business,  she  mg  manager  who  hasn’t  much  to  do 

these  days.  For  if  he  hasn’t,  the  chances 
are  he  will  soon  have  considerably  less 


my  business  particularly.  He  starts  in 
by  telling  us  in  what  part  of  the  coun- 


me  business,  not  advice.  I  told  him  also  9^  9?^  fellow  publishers,  _  Mr.  Harding, 
that  I  expected  to  stick  to  my  old-  t®.  President  of  the  United  States,  I 


try  we  ought  to  go  to  get  more  busi-  kshioned  ideas  in  basing  my  rates  on  the  might  get  an  a^intment  one  of  these  to  do.  Most  of  us  are  working  for  a 
ness  right  at  this  time.  He  has  made  cost  of  conducting  the  paper  and  not  on  “ays  as  ambassador  to  the  court  (1  for-  living,  and  it  takes  considerable  of  our 
a  thorough  investigation  and  knows  just  any  facts  that  might  reach  me  from  my  8et  whether  she  suggested  Saint  Bernard  time  to  do  it.  We  like  cigarettes  and 
exactly  what  he  is  talking  about.  He  eastern  representatives  as  to  what  some  Saint  Lawrence ) ,  However,  aside  j^ood  stories  and  social  pleasures,  and 
reels  off  statistics  and  data  in  such  publishers  in  Yangtxe  or  Yap  were  get-  from  shaking  out  my  Frince  Albert—  there  are  even  times  when  we  find  some 
prolific  fashion  that  I  wonder  how  Bab-  ting  for  their  space.  If  the  other  fellows  ^  * “9  delight  in  just  loafing.  But  most  of  us 

son  ever  beat  him  to  it.  All  of  this  is  want  to  let  their  foreign  representatives  day  I  got  married,  several  aeons  *80—1  nke  to  choose  our  own  time  for  those 
given  to  us  gratis — absolutely  free — for  decide  for  them  what  part  of  their  annual  have  made  no  parBcular  preparation  to  diversions. 

nothing.  Doubtless  it  is  intended  to  outlay  they  should  have  returned  to  them  accept  whatever  favors  .Mr.  Harding  j  wonder  if  any  solicitor  will  take 
»,„-i,  .,  reformation  in  our  business  by  their  advertisers,  that’s  all  Jake  with  might  wish  to  shower  on  the  staunchest  it  amiss  if  I  make  these  sutrirestions. 


it  amiss  if  I  make  these  suggestions. 


so  far  as  his  own  publication  is  con-  of  the  exclusive  clause  in  that  agreement  staunch  a  Republican  as  usua  ,  if 


cerned,  I  am  often  unable  to  fathom.  you  signed  me  up  on,  the  more  I  come 


(Continued  on  page  14) 


You  can  expect  a  respectful  hearing 


Editor  &  Publisher  for'  A  u'gust  26,  1922 


from  me  any  time.  But  remember  I  William  Tighe,  46th  Battalion,  C.  E.  F., 
am  giving  you  so  much  of  the  company’s  and  Albert  Walker,  C.  F.  A. 

money,  as  represented  by  my  time.  In  - — - - 

other  words,  I  am  paying  you  to  make  NEGRO  EDITORS  MEET 

me  a  solicitation.  Make  it  a  good  one.  _ 

Give  me  my  money’s  worth.  Problem.  During  Two  Session. 

After  you  have  made  your  soliatation,  ,  . 


quit !  Don’t  try  to  haggle  me  into  ad¬ 
mitting  that  I  am  going  to  use  your 


usually  performed  by  an  agency,  etc.  I 
A  COUNTRY  PUBLISHER  TO  HIS  wrote  Mr.  Hamstring  in  my  best  editorial 
REPRESENTATIVE  style  that  I  didn’t  care  a  fig  what  oc- 

_ _  curred  in  his  organization  but  I  cared  a 

(Continued  from  page.  U)  heap  what  occurred  in  mine  and  that 

_ until  the  last  grain  of  sense  left  us,  rates 

'  or  agency  recognitions  or  any  other  little 
due  to  the  fact  that  my  nephew  is  on  matters  of  that  kind  would  be  valid  only 


in  Washington  due  to  the  fact  that  my  nephew  is  on  matters  of  that  kind  would  ^  valid  only 

Seventy-five  delegates  representing  more  Governor  Cox’s  paper  in  Dayton,  Ohio,  if  they  were  my  own  handiwork  or  that 


publication.  Or  don’t  expect  me  to  de-  than  200  newspapers  with  an  aggregate  For  that  reason  1  pulled  a  little  between  of  my  accredited  representatives,  Messrs, 
fend  your  competitor.  You  have  told  circulation  of  2,000,000  took  part  in  the  the  lines  for  Governor  Cox,  but,  as  you  Morecash  and  Frost,  Fifth  Ave.,  N.  Y. 
your  story.  He  has  told  his.  I  am  not  convention  of  the  National  Negro  Press  might  say,  without  avail.  However,  my  I  got  a  short  note  from  Hamstring  & 
going  to  rei^at  all  his  arguments  to  you.  Association  which  held  a  two-day  session  wife  says  President  Harding  probably  Company  yesterday  advising  me  to  get 
I  couldn’t  if  I  wanted  to.  My  job  is  in  Washington  last  week.  In  the  course  does  not  know  this  and  what  he  don’t  into  touch  with  them  when  I  felt  any 
to  choose  between  you,  and  if  you  have  of  the  discussions  consideration  was  know  won’t  hurt  him,  besides  it  can  do  different  than  I  did  in  my  letter  of  the 
presented  your  case  better  than  the  given  by  the  negro  editors  to  standardiza-  my  Prince  Albert  no  harm  to  get  touched  9th  inst.  ^n  you  beat  that  for  high- 


other  man,  and  have  a  better  case  to  tion  of  advertising;  reciprocal  news  serv-  up  a  bit.  binding? 

present,  you  need  have  no  fear  of  the  ice ;  telegraph  service ;  the  spreading  of  Prince  Albert  heretofore  has  always  I  don’t  mind  losing  this  cut-throat  busi- 
results.  health  propaganda  in  the  interests  of  the  been  associated  with  the  piece  of  wearing  ness  but  what  disturbs  my  slumbers  is  to 

Preserve  me  from  the  solicitor  who  colored  race,  circulation  and  advertising  apparel  I  have  referred  to,  in  fact,  I  note  among  my  exchanges  the  number  of 
says,  “why  are  you  using  my  competi-  agencies.  A  constructive  program  for  understand  that  a  former  member  of  the  small  town  papers  there  still  are  who 
tor’s  paper.’’  It  is  not  my  business  to  the  colored  press  of  the  country  to  be  royal  family  of  England  became  known  will  fall  for  such  guff.  And  even  that 
tell  him.  He  certainly  isn’t  there  to  be-  worked  out  by  the  next  convention  was  as  Prince  Albert  because  he  always  wore  might  not  be  so  bad  if  there  weren’t 
little  the  other  fellow’s  virtues  anyway,  submitted  to  the  delegates  by  B.  J.  Davis,  one  of  these  coats  instead  of  the  regula-  among  the  men  who  take  such  business  as 
If  he  establishes  his  own  case  strongly  editor  of  the  Atlanta  Independent.  tion  crown  or  whatever  the  regal  fixins  this,  fellows  who  at  our  state  association 

enough,  he  need  not  fear  competition.  The  convention  appointed  a  committee  are,  but  nowadays  when  I  hear  the  words  meetings  yell  the  loudest  about  “all  pub- 

*  *  *  to  call  upon  President  Harding  at  the  Prince  Albert  I  think  of  tobacco,  which  lishers  agreeing  to  and  standing  by  a  few 

Now  why  have  I  written  this  anyway?  White  House  and  urge  upon  him  the  im-  reminds  me  to  thank  you  for  that  Lord  fundamental  principles  for  the  ccxnmon 
Because,  I  suppose,  I  had  a  certain  portance  of  the  Dyer  anti-launching  bill  Duncan  cigarette  I  got  from  you  last  good.’’  Of  course  1  know  that  such  a 
amount  of  work  laid  out  which  was  ab-  now  pending  in  congress.  Visits  also  week.  Of  course,  boys,  this  isn’t  new  crowd  as  Hamstring  &  Company  will 
solutely  to  be  completed  today,  but  as  a  were  made  by  the  negro  editors  upon  business  (I  used  to  get  these  Lord  Dun-  place  business  at  strategic  points  at  card 
result  of  three  calls,  which  occupied  a  Senator  Lodge  of  Massachusetts ;  Sena-  can  schedules  before  I  found  out  how  rates  in  order  to  make  some  editors  think 
part  of  the  forenoon  and  nearly  all  of  tor  McCormick  of  Illinois  and  John  T.  invaluable  a  foreign  representative  is  to  they  are  getting  by  with  their  proposition, 
the  afternoon,  most  of  my  work  is  still  Adams,  chairman  of  the  Republican  Na-  sonie  publishers),  although  I  will  admit  then  when  they  get  cut  rates  from  a 
undone.  Perhaps  I  have  a  grouch  on.  tional  Committee.  that  this  is  a  considerably  larger  schedule  couple  of  short-sighted  brethren  they  put 


little  the  other  fellow’s  virtues  anyway,  submitted  to  the  delegates  by  B.  J.  I 
If  he  establishes  his  own  case  strongly  editor  of  the  Atlanta  Independent, 
enough,  he  need  not  fear  competition.  The  convention  appointed  a  comi 


I  dunno.  And  maybe  it  won’t  do  any  The  sessions  of  ^e  convention  \\  ere  than  I  ever  got  before  from  this  adver-  the  screws  on  the  whole  list.  At  any 

harm  if  this  gets  into  print,  either.  I  presided  oyer  by  J.  Finley  Wil^n,  editor  tiser.  therefore  I  will  credit  you  with  rate  it  makes  me  disagree  with  my  meals 
wonder.  of  the  Washington  Eagle.  (Jther  ot-  the  business.  No  arguments.  to  see  copy  from  a  crowd  like  that  run- 

- -  attendance  were  Henry  A1  en  think  I  am  not  well  posted  ning  in  any  good  paper  under  any  circum- 

KEATLFY  WINS  PRFSS  roi  F  PUP  what’s  going  on  in  the  large  centres  stances.  If  they  apply  to  me  for  my  rate 

KEATLEY  WINS  PRESS  GOLF  CUP  Globe;  Benjamin  J  Davis  treasurer  population,  so  often  referred  to  in  the  card  I  am  going  to  have  a  special  card 

editor  of  Atlanta  Indepen^nt ,  membe  advertisments  of  eastern  dailies,  let  me  made  up  for  them  and  I  promise  you  it 
Pointette  Runner  Up  at  New  York  of  the  i^ecutive  committee,  Josep  .  j  noticed  the  other  day  that  the  will  make  the  man  who  defied  out  auto- 

Tournament  vvuminltnn  •  Chicago  Times,  which  I  understand  you  mobile  insurance  rates  look  like  a  piker, 

vviir^  A  k'..  .1  .  f  V  V  1^  ^rcTiic-  Arthur  represent,  is  running  page  copy  on  Well,  I  don’t  want  to  complain  about 

a.  Keatley.  of  the  New  York  J.  E.  Mitchell,  St.  u  g  ,  -  Smith’s  Talcum  Powder.  Now,  what  I’d  the  service  I  am  getting  from  you  boys 

World,  repeated  his  victory  of  last  year  Lynch,  Philadelphia  Journal  S.  G  Lan-  tarnation  you  except  to  say  that  a  couple  of  nice 

in  the  eighth  annual  tournament  for  1^  kins,  Indianapolis  Freeman;  N  D.  ^  bus'mtss.  schedules  would  come  in  handy  right  now 

New  \ork  Press  Golf  Cup  held  oyer  the  Brascher.  Associated  N^^^^  ^  toward  paying  for 

H  <;tewart  As’  '^*cum  powder  as  well  as  do  the  citizens  that  new  fangled  casting  machine  which 

f  h  i  Tuskegee  Student ;  Charles  Stewart,  As-  «  earnestly  to  buy,  but 

SIX  holes,  85  111  the  morning  and  ^  in  sociated  Negro  Press  and  W .  T.  An-  ^^^ghter,  at  the  tender  age  of  fourteen,  in  connection  with  which  1  have  not  yet 


twe  Thiralrn  Alhon  I  Holsev  Laramie  County,  Idaho,  use  and  go  a  long  way  toward  paying  for 

Press,  Chicago;  .Albon  L.  Molsev,  _ii 


the  afternoon,  was  just  one  stro’ice  better  drews,  Baltimore  Herald. 

than  that  of  Allan  F.  Poinsette,  of  the  - 

Associated  Press,  who .  had  166,  taking  Woman  Sue*  Oregonian 

81  in  the  morning  and  85  in  the  after-  Portland  Oregonian  has  had 


uses  enough  powder  of  some  sort  on  received  any  mats  to  run.  My  linotyiie 
her  nose  now,  without  any  talcum  operator  tried  to  cast  up  some  old  mats 
ixiwder  advertising  running  in  this  which  we  had  laying  around  the  shop,  on 
county,  to  constitute  a  fair  opening  mar-  that  slick  new  machine,  and  squirted 


noon  Mnrp  than  fnrtv  srrilv'C  tnnk  narf  ^ z^orudiiu  d  idir  oi«:iiiiIg  mar-  laai  suck  new  Iliacuine,  ana  Squirieu 

in  thp  rnmn<*titir>n  ^  ^  $100,000  suit  filed  against  It  by  Mrs.  ket  for  any  ambitious  talcum  powder  some  of  the  hot  babbitt  metal  on  his 


in  ttip  rntnn<*titinn  ^>»UU,UW  SUU  uicu  dsaiiisi  ii  u, 

K  ■  I  t  1  Patricia  Reid,  who  claims  that  the  paper  king, 

the  Tronh^v  and'tnakes^T  In'^drunle  We  for  damaged  her  character  in  an  article  pub-  Seriously,  I  think  you  ought  to  manage  a  doctor’s  bill  of  six  dollars,  beside's 
permanent  possession.  The  other  three  '‘-'‘hed  August  4,  in  which  n  was  st^ed  to  get  us  on  campaigns  like  that  one,  having  had  to  o^rate  the  linotype  my- 
hnldino-  two  on  the  run'  whirh  was  that,  in  the  course  of  Mrs.  Reids  expose  there  isnt  a  paper  in  this  part  of  the  self  for  the  last  two  days,  which  makes 
nut  into  comoetition  eicht  vears  aeo  bv  psychologists  in  Portland,  she  had  state  that  can  touch  our  circulation.  Of  things  very  interesting  around  here, 
die  New  York  Newsnaner  Golf  Club  are  been  called  before  the  chief  of  police  and  course  I  know  that  my  competitor  here  Phil,  that’s  the  linotype  operator,  sug- 
Poinsette  Tohn  G  Anderson  golf  writer  «Bier  officials  because  charges  of  black-  m  Idaho  City,  the  Argus,  claims  2,300,  gested  that  since  he  could  not  operate  the 
for  the  New  York  Herald  ’and  former  against  her,  and  that  but  let  me  tell  you  that  the  reason  why  machine  he  thought  he  could  earn  his 

Metronolitan  amateur  and  W.  W.  prosecution  had  followed  because  Mrs.  I  am  so  positive  that  the  Idaho  City  wages  by  dictating  a  few  editorials  to 


hand,  with  the  result  that  I  had  to  pay 


Harris,  of  the  Subway  Sun.  All  four  Reid  had  promised  to  leave  Portland, 
took  part  in  the  competition  last  Mon-  - 

day  and  no  doubt  will  continue  until  the  Steal*  Space  Slug*  to  Stop  Paper 
cup  is  finally  lifted.  The  theft  of  all  of  the  space  slugs 

Besides  retaining  possession  of  the  from  the  composing  room  of  the  Med- 
trophy  for  another  year,  Mr.  Keatley  re-  ford  (Ore.)  Mail-Tribune  was  part  of 
ceived  a  gold  medal,  and  Poinsette  a  sil-  tjje  effort  made  to  prevent  publication 
ver  one,  for  being  the  runner-up.  on  election  night  recently.  The  Mail- 

Following  is  a  summary  of  the  scores  Tribune  had  supported  Sheriff  Terrill 
of  the  first  sixteen  for  the  low  net  prize  fQj.  re-election  who  was  opposed  by  the 
for  the  first  round :  KJux  Klan  and  printed  a  special 

Allan  F.  Poinsette,  81-6-75;  William  A.  Keat-  edition  devoted  to  Terrill’s  candidacy  and 
ley,  85-9-76:  Hiram  Serine,  90_1 2-78;  R.  A.  feeling  ran  high.  Theft  of  the  slugs 
I^"&erman  10V25T9;  Pete?"?.  tamS  followed.  A  new  supply  was  rushed  to 
105-25-80;  A.  P.  Roth,  97-15-82;  John  G.  An-  the  paper  and  the  edition  on  election  night 
derson,  88-3-85;  W.  W.  Harris,  91-^85;  W.  B.  eame  out  as  usual.  The  sheriff  was 
Parsons,  101-14-87;  L.  Mudie,  98-10-88;  K.  U. 

Butler,  107-16-91;  W.  W.  Burge,  108-18-90,  and  re-elected. 

T.  J.  Walsh,  118-25-93.  - 


Banner  has  the  largest  circulation  in  Dora  on  the  subject  of  Labor  vs.  Capital. 
Laramie  County '  is  that  my  pressman.  He  says  he’s  sure  he  could  write  intel- 


Steal*  Space  Slug*  to  Stop  Paper  Josh  Killiger,  worked  for  that  Argus  ligently  from  the  standpoint  of  a  journey- 

ThP  theft  nt  all  of  the  soace  slugs  ^  printer.  I  told  him  to  go  to  blazes. 

Ihe  thett  ot  all  ot  the  space  slugs  - - a  _ 


irom  me  cuiiiposius  iwni  inw  rircnlatinn  of  from  OflO  to  1  4(10  ronies 

ford  (Ore.)  Mail-Tribune  was  t«rt  o  Ibf/jre™  , H  Vpre” ru“ 
the  effort  ma  e  o  p  e\  p  ^  j  know  how  much  paper  they 

on  election  night  .  Jhe  Mad-  ^nd  I  want  to  tell  the  world. 

Tribune  had  supported  Sheriff  Terrill  though  I  make  it  a  rule  never  to  run 

kI  'Kl.;f'Kja„"'’a‘'.Kr“riS’'a  ‘L-tl  ^owu  a  eompeiUor.  tha.  ,f  ,he,  can  get 


Wishing  you  the  same  I  am, 
THE  IDAHO  CITY  BANNER. 


DAIUES  IN  BRADENTOWN 


edition  devoted  to  Terrill’s  candMacUd  fef  gf^/Thip?^^^?:  ^f  t^mtr°'t‘wo 

feelmg  ran  high.  Theft  of  the  skgs  Fall 


followed.  A  new  supply  was  rush^  to  arithmetic 

the  paper  and  the  edition  on  election  night  Yours  for  a  flai 


Yours  for  a  flat  rate  card, 
THE  IDAHO  CITY  B.ANNER. 


Idaho  City,  Idaho. 
March  13,  1922. 


_ _  Astoria  Publisher*  Incorporate  ,  ,  _.  _  .  , 

,  .  •  1  r  a.  g  a  •  Idaho  City,  Idaho. 

SuldiT  Hero..  Hououua  m'd^yTs.  March  13,  1922. 

A  tablet  to  the  memory  of  the  British  Dellinger,  G.  E.  Dellinger  and  M.  .A.  Messrs,  Morecash  and  Frost, 

Columbia  newspaper  men  who  died  in  Huber.  The  capital  stock  is  given  as  Xew  York 
the  World  War,  presented  by  the  British  $50,'JCI0.  D-..  c;_, . 

Columbia  Institute  of  Journalists,  was  -  I  '  .  .  ,  , 

unveiled  on  August  6  by  Lieut  Gov.  patriot  in  New  Home  This  is  to  advise  you  that  much  as  we 

\\'nU»r  r  X'irhnk  in  the  Pari  ament  business  I  rejected  a  schedule 

Budding  in  Victoria.  The  tablet  lists:  The  Concord  (N.  H.)  Patriot,  which  of  twelve  six-inch  single-column  ads 

Frank  Dunn,  Durham,  Light  Infantry ;  has  been  in  temporal^  quarters  sii^e  t^  which  was  sent  me  the  other  day  by  Ham- 


Dear  Sirs: 


Robert  W.  Bentley,  for  the  past  eight 
years  as  managing  editor  of  the  Tampa 
(Fla.)  Times  and  for  six  years  in  the 
same  capacity  with  the  Tribune,  will 
leave  August  20,  to  complete  arrange¬ 
ments  for  the  launching  of  an  afternoon 
daily  at  Bradentown,  Fla.  He  recently 
purchased  a  half  interest  in  the  Braden¬ 
town  Herald,  a  weekly,  from  R.  P. 
Sponenbarger,  w'ith  whom  he  will  be 
associated  in  the  publication  of  the 
Evening  Herald.  The  Evening  Herald 


Patriot  in  New  Home 


This  is  to  advise  you  that  much  as  we  will  start  publication  September  1,  carry- 
need  the  business  I  rejected  a  schedule  ing  the  Associated  Press  service, 
of  twelve  six-inch  single-column  ads  The  Bradentown  (Fla.)  Publishing 
which  was  sent  me  the  other  day  by  Ham-  Company,  has  announced  plans  for  in- 


Wm  Garland  Foster  M.  C.,  54th  Bat-  which  destroyed  the  old  Patriort  string  &  Company,  advertising  their  augurating  a  daily  publication  about 

talion  C.  E.  F.  Joseph  Gorman,  R.  A.  building  in  November  19^,  moved  into  patent  pink  pills.  They  advised  me  that  October  1.  George  E.  Hosmer,  editor 
P  •  Thomas  Bell  Inelis  47th  Battalion,  ‘^8  "^w  home  on  the  old  site,  August  19.  addition  to  taking  a  rate  which  would  and  manager  of  the  Manatee  River 

T-,  ..  i:  _  --  u _ 1 _ _  1 _  t _ _ _ 101/1  T _ 1  _ >.  _ 1.1..  _ 


C  E  F  ;  Alfred  J.  Levy.  29th  Battalion,  •  u  n  -i  - - *-*' . ’  ■' - T"  . r-- -  . ^  r - 

C  E  F.  •  William  Macaulay,  Highland  Luken*  With  Jewish  uaiiy  would  take  the  usual  agency  com-  tion,  has  just  returned  from  the  Rocky 

Light  Infantry;  Neil  McIntyre,  16th  Alfred  B.  Lukens,  formerly  with  mission,  even  though  the  business  was  not  Mountains.  The  announcement  states 

Battalion,  C.  E.  F. ;  Kenneth  Myers,  72nd  Verree  &  Conklin  and  with  Robert  E..  being  handled  through  an  agency.  They  that  contracts  have  been  made  for  the 

Battalion  C.  E.  F. ;  Edward  C.  Shep-  Ward,  New  York,  has  been  placed  in  explained  to  me  that  they  would  place  necessary  additional  machinery  and  equip- 

pard  R.  A.  F  •  Henry  Sivertz,  M.  Mi,  charge  of  national  advertising^  for  the  the  business  this  way  since  they  were  ment  and  that  a  press  franchise  has  been 

and  2  barsi  103rd  Battalion,  C.  E.  F.;  Jewish  Daily  Forward.  '  doing  in  their  own  organization  the  work  secured. 


have  been  too  low  for  my  paper  in  1914,  Journal,  the  company’s  weekly  publica- 
they  would  take  the  usual  agency  com-  tion,  has  just  returned  from  the  Rocky 


Editor  &  Publisher  for  August  26,  1  922 
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MUST  PROVE  “EXCEPTIONAL  HARDSHIP” 
TO  GET  TAX  REDUCTION 

New  Decision  Rendered  by  Treasury  Department  on  Qualifica* 
tions  Necessary  to  Obtain  Relief  Under 
Sections  of  1917-1918  Laws 

By  CLIFFORD  YEWDALL,  A.  S.  A..  C.  P.  A. 

Eoitokial  Note. — Editor  &  Plblishee  will  publish  an  article  each  week  on  taxation  prob¬ 
lems  affecting  newspapers  and  advertisers,  conducted  by  Mr.  Yewdall.  This  is  a  continuation 
of  the  series  begun  in  Editor  &  Piiiilisher  of  December  10,  1921,  and  carried  into  March  of 
this  year.  Mr.  Yewdall  will  deal  with  the  everyday  problems  of  newsMper  taxation  reports 
and  accounting,  as  gathered  from  his  personal  experiences  in  working  for  publishers  all  over 
the  country.  He  will  endeavor  to  answer  any  questions  asked  of  him  through  Editor  &  Pub¬ 
lisher.  In  taking  up  the  work,  he  desires  to  make  the  following  statement:  “I  am  not  a 
lawyer  and  I  appreciate  that  Federal  tax  cases  present  problms  requiriM  the  best  attention 
of  an  accountant  and  a  lawyer  wbo  has  given  the  subject  special  study.  The  legal  discussions 
in  my  articles  are  based  to  a  considerable  extent  on  discussions  of  the  chairm.an  of  the  Federal 
Taxation  Committee  of  the  A.  N.  P.  -A.,  Arnold  L.  Guesmer,  of  the  Minneapolis  bar,  with 
whom  1  have  worked  on  tax  cases.” 


or  business  bears  to  their  average  net  income  to  my  mind,  is  a  most  admirable  one,  indeed. 


for  such  years. 

The  House  receded  with  amendments: 


“The  Senate  greatly  increased  the  classes  of 
cases  entitled  to  this  Relief.  The  conference 


Making  clerical  changes;  (2)  Consolidating  a  amalgamated  all  these  classes  into  a  single  gen- 
number  of  separate  classes  of  cases  different!-  eral  class,  but  denied  the  relief  to  corporations 
ated  in  the  Senate  amendent  into  a  single  class  whose  principal  income  consists  of  profits  de- 
of  cases  in  which  upon  application  by  the  cor-  rived  on  a  cost-plus  basis  from  war  contracts, 
poration  x  x  x  Relief  was  also  granted  to  certain  partnerships 

and  continues  in  the  same  language  of  the  .\ct,  doing  business  with  invested  capital  which  re- 
Mr.  Kitchin  later,  in  a  speech  before  the  organize  as  corporations  prior  to  July  1,  1919. 
House,  stated  what  the  committee  intended  by  Such  partnerships  are  authorized  to  pay  income 
the  use  of  the  language  used  in  section  327.  taxes,  and  capital  stock  taxes  for  1918  as  cor- 
.■\fter  reading  paragraph  (d)  of  section  327,  he  porations  in  lieu  of  the  income  taxes  to  which, 


proceeded  as  follows; 


under  existing  law,  the  members  of  the  partner- 


“The  bill  provides  that  in  the  cases  specified  ship  would  be  liable, 
in  section  327  the  tax  shall  be  an  account  which  “This  extends  immediate  relief  to  a  class  of 
bears  the  same  proportion  to  the  net  income  partnerships  in  which  the  exigencies  of  business 
of  the  taxpayer,  in  excess  of  the  specific  cx-  require  most  of  the  profits  to  be  reinvested  and 

emption  of  $3,000  for  the  taxable  year  as  the  which,  under  existing  law,  have  been  taxed 

average  tax  of  representative  corporations  en-  much  more  severely  than  their  competitors  or- 
gaged  in  a  like  or  similar  trade  or  business  ganized  in  the  corporate  form, 

bears  to  their  average  net  income,  in  excess  of  “The  amendments  put  into  the  bill  at  the 

the  specific  exemption  of  $3,000  for  such  year,  last  hour,  furnishes,  in  my  opinion,  a  striking 
Under  the  specific  provisions  no  official  had  any  illustration  of  the  relief  provisions  abounding 
particular  responsibility,  and  one  could  take  in  the  measure. 

any  case  he  desired,  whether  it  was  an  excep-  “There  was  a  particular  case,  typical  of  many 


This  week  is  presented  in  full  a  trans-  facts  and  circumstances.  The  corporations  used  any  case  he  desired,  whether  it  was  an  excep-  “There  was  a  particular  case,  typical  of  many 
cript  of  a  recent  decision  very  comparatives  must  not  only  be  in  the  same  tional  hardship  or  not,  and  make  applicatitu  others,  in  which  it  was  discovered  that  some 
important  to  the  United  States  business,  but  as  nearly  as  pos-  that  the  tax  should  be  computed  on  the  basis  seven  or  eight  hundred  thousand  dollars  of 


important  to  the 
Treasury  Depart¬ 
ment  upon  a  case 
falling  under  the 
Relief  Sections  of 
the  Federal  Tax 
Laws.  Many  pub¬ 
lishers  have  taken 
advantage  of  these 
relief  sections  in  the 
belief  that  they 
would  receive  a 
material  reduction 
in  taxes.  In  no  case 
I  have  seen  has  any 
worthwhile  reduc¬ 
tion  been  granted, 
but  in  some  in¬ 
stances  additional 


sible  representative  in  all  the  particulars  men-  of  representative  corporations.  taxes  would  have  had  to  have  been  paid  by  a 

tinned  in  the  Act.  In  the  present  case,  com-  “in  canference,  as  I  said  awhile  ago,  as  a  certain  partnership  in  excess  of  that  required 
paratives  Nos.  1  and  2  are  not  representative  matter  of  safety  to  the  Government,  without  under  the  corporate  form,  thereby  involving  a 
within  the  meaning  of  SKtion  328  of  the  doing  any  injustice  to  the  taxpayer,  in  case  most  rank  and  indefensible  discrimination  be- 
Revenue  Act  of  1918.  Their  use  in  this  case  he  actually  entitled  to  relief,  provided  that  tween  one  concern  as  a  partnership  and,  per- 
creates  and  does  not  correct  an  inequality.  the  taxpayer,  in  order  to  get  relief  under  this  chance  a  competitor,  as  a  corporation.  This 
Reference  is  made  to  the  claim  filed  by  the  representative  corporation  section,  must  apply  amendment  was  put  in,  giving  such  a  partner- 
M  Company  for  the  abatement  of  71-l/3x  to  the  Commissioner  and  must  show  to  the  ship  the  option  of  becoming  incorporated  and 
dollars  excess  profits  taxes  for  the  year  1918.  Commissioner  that  it  is  an  exceptional  hard-  paying  the  profits  taxes  as  a  corporation. 

The  claim  is  based  upon  the  application  for  ship;  not  that  he  is  making  an  exceedingly  “I  only  refer  to  this  as  a  fine  illustration,  to 

assessment  under  sections  327  and  328  of  the  large  profit  on  invested  capital  and  therefore  my  mind,  of  very  many  similar  provisions  put 
Act  of  1918.  The  unit  allowed  relief  under  his  tax  is  exceedingly  large,  but  it  must  .le  an  in  the  bill  to  correct  inequalities;  not  put  in  to 

the  above  sections,  and  after  selecting  com-  exceptional  hardship  owing  to  the  peculiar  and  favor  any  individual,  but  to  relieve  the  hard- 

paratives  provided  for  in  the  last  paragraph  of  exceptional  conditions  surrounding  the  '.ox-  ship  of  inequality  which  the  legislator  cannot 
section  328,  computed  the  tax  thereunder  and  payer’s  business,  income,  invested  capital,  and  defend  or  explain  to  the  injured  taxpayer.” 
found  the  corporation  entitled  to  an  abatement  so  forth;  and  the  Commissioner  must  find,  and  The  above  quoted  statements  indicate  that 

in  the  sum  of  71-l/3x  dollars  and,  in  addition  so  declare  of  record,  that  the  case  is  one  of  Congress  intended  to  retain  the  relief  provisions 

thereto,  has  suggested  a  refund  of  40x  dollars  exceptional  hardship  before  it  can  be  con-  of  the  Senate  in  the  bill  as  finally  passed,  but 

of  the  taxes  already  paid.  sidered  under  section  328.  that  it  intended  to  consolidate  all  the  provisions 


taxes  would  have  had  to  have  been  paid  by  a 


of  the  taxes  already  paid. 

The  question  is  whether  the  corporation  is 


tion  been  granted,  of  the  taxes  already  paid.  sidered  under  section  328.  that  it  intended  to  consolidate  all  the  provisions 

but  in  some  in-  Clifford  \  ewdall  question  is  whether  the  corporation  is  “This  provisim  gives  a  taxpayer  only  that  into  one  general  class.  The  Senate  greatly  in¬ 
stances  additional  entitled  to  relief  under  these  sections  and,  if  to  which  he  is  entitled,  because  he  ought  not  to  creased  the  classes  of  cases  entitled  to  this  re¬ 
assessments  were  made  .\n  e.xhaustive  proper  comparatives  have  been  have  relief  unless,  owing  to  the  peculiar  situa-  lief,  and  the  conference  amalgamated  all  these 


analysis  of  this  ruling  will  follow  publi¬ 
cation  of  this  article. 

The  Treasury  decision  follows; 

I-1M47. 

L.  O.  1090. 


used  in  computing  the  tax.  tion  of  his  business  or  capital  or  income  or  classes  into  a  single  general  class.  A  better 

The  M  Company  appears  to  have  begun  busi-  something,  the  payment  of  the  tax  would  be  an  idea  may  be  gained  of  the  relief  intended,  there- 

ness  about  1901  and  to  have  organized  under  exceptional  hardship  upon  him  without  the  fore,  when  a  comparison  is  made  of  the  bill  as 

its  present  name  in  1905  with  a  cash  capital  of  benefit  of  the  relief  provision.”  it  passed  the  House,  as  it  passed  the  Senate, 

60x  dollars.  In  1909  it  took  over  the  assets  of  This  language  leaves  a  very  vague  and  in-  and  as  it  finally  passed  after  conference, 
the  O  Company  and  the  P  Company  and  in-  definite  idea  in  the  mind  as  to  what  was  in-  If  all  the  classes  of  cases  which  were  em¬ 


it  passed  the  House,  as  it  passed  the  Senate, 
an<l  as  it  finally  passed  after  conference. 

If  all  the  classes  of  cases  which  were  em- 


Section  327,  Article  901:  Treatment  of  Special  creased  its  capital  stock  to  600x  dollars.  Under  tended  by  “abnormal  condition,”  but  it  is  a  bodied  in  the  bill  as  it  passed  the  Senate  were 

Cases.  the  plan  of  reorganization  the  par  value  of  the  very  definite  statement  that  no  relief  is  to  be  “amalgamated”  or  “consolidated”  into  one  gen- 

r-v  rcc  DDncTTc  T4V  c  •  177  I  $100,  and  ISJ^y  shares  appear  to  given  under  the  section  unless  there  is  “ex-  ftal  class,  we  receive  some  idea  of  what  was 

EXCESS  PROFITS  TAX — Serous  327  and  issued  for  tangible  assets  and  ceptional  hardship.”  The  language  indicates  intended  by  the  use  of  the  phrase  “abnormal 

328,  REVENUE  ACT  OF  1918.  14-}4y  shares  for  intangible  assets,  making  the  also  that  it  is  not  an  “exceedingly  large  tax”  conditions  affecting  the  capital  or  income  of 

1.  The  phrase  “abnormal  conditions  affect-  outstanding  shares  30y.  to  be  paid  upon  “exceedingly  large  profits,”  fbe  corporation  by  referring  to  the  bill  as  it 

ing  the  capital  or  income  of  the  corporation”  '•*  early  years  and  up  until  1916  this  cor-  which  gives  the  taxpayer  right  to  relief  under  passed  the  Senate.  By  this  reference  the 

is  defined  to  include  the  following;  poration’s  earnings  were  small,  and  it  was  its  the  section,  but  “exceptional  hardship,”  due  "to  phrase  may  be  defined  to  include  the  following: 


(a)  Where  a  corporation  is  placed  in  the  poHcv  to  reinvest  its  earnings  and  surplus  in  the  peculiar  situation”  of  the  “business  or  “(a)  Where  a  corporation  is  placed  in  a 
position  of  substantial  inequality  because  of  the  plant  property.  From  1917  on  its  earnings  have  capital  or  income  or  something”  so  that  “the  position  of  substantial  inequality  because  of  the 
time  or  manner  of  organization;  ''"v  large,  due  no  doubt  in  large  part  to  payment  of  the  tax  would  be  an  exceptional  time  or  manner  of  organization; 


time  or  manner  of  organization;  '^ery  large,  due  no  doubt  in  large  part  to  payment  of  the  tax  would  be  an  exceptional  time  or  manner  of  organization; 

(b)  Where  the  capital  employed,  although  war  conditions.  In  1918  its  inyested  capital  hardship  x  x  x  without  the  benefit  of  this  (b)  Where  the  capital  employ 

a  material  income  producing  factor,  is  very  was  over  1.200x  dollars  and  its  net  income  ap-  section.  material  income-producing  factor, 

small,  or  in  large  part  borrowed:  '  proximately  700x  dollars.  Senator  Simmons  of  North  Carolina,  who  was  or  in  large  part  borrowed; 

(c) '  Where  there  is  excluded  from  invested  Over  200x  dollars  written  upon  the  books  as  in  charge  of  the  bill  in  the  Senate,  in  his  (c)  Where  there  is  excluded 


rdship  XXX  without  the  benefit  of  this  (b)  Where  the  capital  employed,  although  a 
ction.  material  income-producing  factor,  is  very  small 

Senator  Simmons  of  North  Carolina,  who  was  or  in  large  part  borrowed; 


in  charge  of  the  bill  in  the  Senate,  in  his 


capiul  under  sections  326  intangible  assets  of  8°“.*  will  has  been  disallowed  as  invested  speech  on  Tuesday,  December  10,  1918,  Con¬ 


ic)  Where  there  is  excluded  from  invested 
capital  under  section  326  intangible  assets  of 


recognized  value  and  substantial  in  amount  capital,  and  the  company  bases  its  claim  for  gressional  Record  page  529,  had  the  following  recognized  and  substantial  value  developed  by 

which  have  been  developed  by  the  taxpayer  relief  under  sections  327  and  328  on  the  fact  to  say  in  connection  with  relief  measures:  the  taxpayer  (in  view  of  the  specific  limita- 

(in  view  of  the  sDccific  limitations  UDOn  the  that  it  has  spent  large  sums  in  experimental  “We  have  also  recommended  a  series  of  re-  tions  placed  upon  the  admission  of  intangible 

lief  amendments  relating  to  amortization,  de-  into  invested  capital  contained  in  section  326 


(in  view  of  the  specific  limitations  upon  the  that  it  has  spent  large  sums  in  experimental 
admission  of  intangibles  into  invested  capital  work,  and  that  as  a  result  thereof  it  has  de- 


contained  in  section  326  of  the  .-Vet  applications  veloped  secret  formulas  for  the  manufacture  of  pletion  and  shrinkage  in  inventories,  which,  if  of  the  Act,  applications  for  assessment  under 

for  assessments  under  section  328  upon  this  . which  gives  it  a  practical  monopoly  in  ratified  by  the  Senate  and  not  eliminated  in  *or  this  reason  should  be  closely  scrutinized 

ground  should  be  carefully  scrutinized  and  the  certain  kinds  of  .  That  none  of  the  conference,  I  think  will  answer  to  a  very  large  “*”1  'Ite  application  denied  where  allowance  of 

application  denied  where  its  allowance  would  amounts  spent  in  experimental  and  discovery  extent  the  criticisms  of  the  present  law  and  ‘It'  application  would  result  in  defeating  the 
result  in  defeating  the  avowed  purpose  of  the  work  has  been  capitalized,  and  it  now  has  correct  many  discriminations  and  inequalities  avowed  purpose  of  the  limitations  contained  in 


limitations  contained  in  section  326);  valuable  intangible  property  which  is  not  shown  which  have  confronted  the  department  in  the  ad- 

(d)  Where  the  net  income  for  the  year  is  I"  invested  capital,  which  by  the  proper  ministration  of  the  existing  law. 
normally  high  due  to  the  realization  in  one  method  of  bookkeeping  should  be  so  included,  “In  addition,  the  committee  has  prepared  a 


abnormally  high,  due  to  the  realization  in  one  method  of  bookkeeping  should  be  so  included, 
year  of  income  earned  during  a  period  of  ®tt*l  that  by  reason  thereof  it  is  subject  to  an 


exceptional  hardship  which  compared  with  other  habit  in  the  commission  of  speaking  of  as  the 


which  have  confronted  the  department  in  the  ad-  section  326) ; 

ministration  of  the  existing  law.  (*1)  Where  the  net  income  for  the  year  is 

“In  addition,  the  committee  has  prepared  a  abnormally  high,  due  to  realization  in  one  year 
general  amendment  which  we  have  lieen  in  the  income  e^ned  during  a  period  of  years; 


extraordinary  gains  are  derived 


(e)'  Where  extraordinary  gains  are  derived  corporations  in  its  class  which  have  capitalized  relief  amendment,  authorizing  the  Commissioner  from  the  s.yTe  of  property  where  its  principal 


from  the  sale  of  property  where  its  principal  s^cb  expenditures 


to  classify  in  groups  certain  exceptional  cases  value  has  been  demonstrated  by  prospecting  or 


value  has  been  demonstrated  by  prospecting 
or  exploration;  and 


In  order  to  determine  whether  or  not  the  cor-  which  seemed  to  require  special  treatment  to  exploration;  and 


poration  in  question  is  entitled  to  relief  under  safeguard  the  taxpayer  against  injustice.  Every 


(f)  Where  proper  recognition  cannot  be  sections  327  and  328  of  the  Act  of  1918,  and  if  torporation  which  brings  itself  within  the  pro- 


(f)  Where  proper  recognition  cannot  be 
made  for  amortization,  obsolescence,  or  excep- 


made  for  amortization,  obsolescence,  or  excep-  »o  whether  the  proper  comparatives  have  been  visions  of  these  classifications  is  given  the  tional  depletion  to  the  World  War. 
tional  depletion  due  to  the  World  War.  used,  it  is  necessary  to  refer  to  the  Act  and  benefit,  in  computing  its  deductions,  of  the  other,  "Where  the  invested  is^  materially 

2.  Where  application  is  made  under  Section  history  and  examine  the  case  and  the  com-  like  or  “similar  business”  section  of  the  bill;  disproportionate  to  the  net  income,”  was  in- 
327  (d)  for  assessment  under  section  328  of  the  paratives  used  in  the  light  of  the  language  of  that  is  to  say,  it  will  be  entitled  to  the  same  cjuued  in  the  Senate  bill  but  was  excluded  by 
.\ct  of  1918  the  abnormal  conditions  affecting  »be  Act.  percentage  of  deductions  that  representative  following: 


the  capital  or  income  of  the  taxpayer  must  be 
established  by  proof.  Abnormal  conditions  af¬ 
fecting  capital  or  income  in  the  present  case 
have  been  established. 


Certain  sections  of  the  Act  are  quoted  here  concerns  in  the  same  line  of  business  are  found 


which  it  is  unnecessary  to  repeat. 

Mr,  Kitchin,  wbo  was  in  charge  of  the  bill 


to  be  entitled  to. 


“This  subdivision  shall  not  apply  to  any  case 
(1)  in  which  the  tax  (computed  without  benefit 


Senator  Penrose  on  February  12,  1919.  after  of  ‘1>'»  section)  is  high  merely  because  the 


have  been  established.  tlto  House  and  who  was  a  member  of  the  the  meeting  of  the  conference  of  the  Senate  corporation  earned  within  the  taxable  year  a 

3.  The  term  “exceptional  hardships”  as  used  committee  composed  of  House  and  Senate  mem-  and  House,  made  the  following  statement  in  l’'8|'  f***  of  profit  upon  a  normal  invested 
in  section  327  (d)  of  the  Revenue  Act  of  1918,  in  his  report  from  the  committee  to  the  connection  with  the  relief  provisions;  capital.”  This  provision  was  inserted  in  the 


means  the  hardship  of  inequality  evidenced  by  House  refereed  to  the  change  made  in  the 
gross  disproportion  between  the  tax  computed  Senate  and  in  conference  committee  as  follows: 


"A  similar  change  was  made  in  the  confer-  -Ac*  by  'be  conferees  and  was  evidently  for  the 
ence  in  connection  with  the  war  profits  credit  purpose  of  restricting  the  section  to  a  smaller 


without  the  benefit  of  section  327  and  328  “The  House-bill  in  the  so-called  relief  or  deduction  for  new  corporations;  that  is  cor-  class  of  cases  because  without  the  provision  the 

and  the  tax  computed  by  reference  to  the  provisions  provides  that  in  certain  specific  cases  porations  organized  after  January  1,  1913.  The  Act  as  amended  in  the  Senate  would  clearly 

representative  corporations  specified  in  section  the  invested  capital  of  a  corporation  shall  be  House  gave  new  corporations  a  deduction  of  have  applied  to  such  a  case. 

328,  but  inequality  alone  is  not  sufficient  to  the  amount  which  bears  the  same  ratio  to  the  10  per  cent  of  their  invested  capital  for  the  .  ^be  phrase  ‘  exceptional  hardship  ’  is  defined 

grant  relief  under  section  328;  the  inequality  net  income  of  the  corporation  for  the  taxable  taxable  year.  The  Senate  liberalized  this  and  *b*  above  quotations  more  clearly  ^^than  the 

must  be  due  to  abnormal  conditions  affecting  year  as  the  average  invested  capital  for  the  made  the  deduction  of  new  corporations  the  provision  as  to  abnormal  conditions.” 

capital  or  income.  taxable  year  of  representative  corporations  en-  same  percentage  of  their  invested  capital  for  Senator  Simmons,  in  speaking  of  “certain  ex- 

4.  In  selecting  corporations  with  which  to  gaged  in  a  like  or  similar  trade  or  business  the  taxable  year  as  was  earned  by  corporations  ceptional  ca.ses  used  the  words^  to  safeguard 

compare  the  taxpayer  in  a  given  case,  great  bears  to  their  average  net  income  for  such  year,  in  the  same  general  class  of  trade  during  the  'be  taxpayer  against  injustice,”  and  Senator 


care  should  be  exercised,  and  only  corporations  “The  Senate  amendment  increases  the  classes  pre-war  period.  The  conference  adopteil  the  PenrMe  in  speaking  of  the  relief  provisions  in 
which  are  truly  representative  should  be  used,  of  cases  to  which  the  tax  is  to  be  fixed  by  Senate  method,  but  excepted  newly  organized  |bc  bill  used  more  emphatic  language,  such  as 
The  word  “representative”  as  used  in  the  .\ct,  reference  to  the  experience  of  representative  subsidiaries  and  corporations  whose  principal  correct  in^ualities  ’  and  “most  rank  and 

means  “typical”  or  “symbolical,”  and  the  .■\ct  corporations;  included  therein  all  foreign  cor-  income  is  derived  from  war  contracts.  indefensible  discrimination,”  and  directly  de¬ 


means  “typical”  or  “symbolical,”  and  the  .■\ct  corporations;  included  therein  all  foreign  cor- 
requires  the  comparatives  used  to  be  typical  as  porations,  and  provides  that  in  such  cases  the 


Senate  method,  but  excepted  newly  organized  |bc  bill  used  more  emphatic  language,  such  as 
subsidiaries  and  corporations  whose  principal  correct  inequalities”  and  “most  rank  and 

income  is  derived  from  war  contracts.  indefensible  discrimination,”  and  directly  de- 

“Similar  action  was  taken  with  respect  to  fines  what  he  means  by  exceptional  hardship” 


near  as  may  be  in  respect  to  capital  employed. 


porations,  and  provides  that  in  such  cases  the  “Similar  action  was  taken  with  respect  to  ones  wnat  ne  means  Dy  exceptional  Hardship 
tax  shall  he  the  amount  which  hears  the  same  the  so-called  relief  previsions,  which  permit  **  'be  “hardship  of  inequality  which  the  legis- 


gross  income,  net  income,  jirofits  per  unit  of  ratio  to  the  net  income  of  the  taxpayer  for  the  the  profits  tax  in  any  case  of  exceptional  hard-  Is'or  cannot  defend  or  explain  to  the  injured 


business  transacted,  amount  and  rate  of  war  taxable  year  as  the  average  tax  of  representa-  ship  to  be  fixed  by  reference  to  the  experience  taxpayer, 
and  excess  profits  tax,  and  all  other  relevant  tive  corporations  engaged  in  like  or  similar  trade  of  representative  concerns.  This  amendment. 


(Continued  on  page  38) 
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CREDIT  MEN  CAN  AID  WANT  AD  SALES 
BY  HUMAN  ATTITUDE 

Sparing  Use  of  Stereotyped  Forms,  and  Methods  Based  on 
Advertiser’s  Relations  With  Paper  Help  Painless 
Collections  and  Keep  Customer  Happy 

By  C.  L.  PERKINS 

Executive  Secretary  Association  of  Newspaper  Classified  Advertising  Managers. 


JJECENTLY  the  subject  of  how  the 
*•  classified  department  of  a  news¬ 
paper  can  aid  the  credit  and  collection 
department  was  discussed.  However,  the 
reverse  of  this  subject — how  the  credit 
and  collection  department  can  aid  the 
classified  department— is  more  important. 
Credit  and  collection  men  may  not  agree 
with  this,  yet  the  fact  remains  that  the 
sales  organization  is  primal  and  the  other 
secondary.  Space  must  be  sold  before 
there  can  be  bills  to  collect. 

( )ne  of  the  faults  of  many  credit  and 
collection  departments  is  that  they  lose 
their  perspective  of  human  nature.  Most 
of  the  copy  is  sold  in  a  clean-cut  man¬ 
ner  and  the  advertisers  pay  tlieir  bills 
promptly.  The  transactions  move  so 
smoothly  that  the  credit  and  collection 
dei»artment  almost  lose  sight  of  them. 
Most  of  their  time  is  sjient  adjusting 
complaints  caused  by  errors  of  salesmen 
and  trying  to  get  money  from  slow- 
paying  or  dishonest  advertisers.  These 
transactions  are  few  in  propnrtion  to  the 
total,  yet,  because  they  get  most  of  the 
attention,  credit  and  collection  men  un¬ 
justly  get  the  attitude  frequently  that 
all  salesmen  are  burglars  or  worse  and 
that  most  advertisers  are  crooks.  The 
credit  manager  who  can  keep  all  his 
force,  including  himself,  in  the  correct 
frame  of  mind  will  greatly  aid  in  the 
building  of  a  profitable  classified  de¬ 
partment. 

And  while  the  credit  and  collection 
forces  are  being  discussed,  it  might  be 
helpful  to  call  attention  to  the  fact  that 
too  many  of  them  make  their  work  too 
impersonal.  Accounts  are  accounts,  to 
them.  Unles  they  are  very  careful,  page 
seven  in  the  A-to-K  ledger  is  no  different 
from  page  seven  in  the  next  ledger.  They 
have  a  routine — a  machine-like  process 
— that  works  automatically  and  frequently 
detrimentally.  Every  account,  when  it 
is  so  many  days  past  due,  gets  form 
letter  X. 

Of  course,  it  is  impossible  for  a  credit 
department  handling  hundreds  or  thou¬ 
sands  of  accounts  to  know  the  family 
and  financial  history  of  every  advertiser. 
\’et  it  does  not  seem  quite  good  business 
to  send  to  Mr.  A.  a  reliable  individual 
worth  half  a  million  dollars  and  using 
good  lineage  regularly  every  week,  the 
same  type  of  letter  that  goes  to  Mr.  X, 
an  unreliable  customer  who  has  no  as¬ 
sets  and  uses  little  lineage.  However, 
this  is  done  and  with  the  result  that  it 
creates  ill-will  that  costs  American  pub¬ 
lishers  thousands  of  dollars. 

Of  course,  the  writer  is  not  a  credit 
collection  man  and  would  not  presume  to 
say  what  could  or  could  not  be  done  in 
such  matters.  He  would  not  even  sa> 
that  a  credit  and  collection  department 
could  be  made  to  deal  with  customers  as 
human  beings  instead  of  mere  accounts, 
if  he  had  not  recently  seen  a  department 
which  to  a  large  extent  does  it. 

The  result  of  this  department’s  work 
is  that  its  losses  are  less  than  two  per 
cent,  which  stamps  it  as  a  success  from 
its  own  viewpoint.  In  addition  to  get¬ 
ting  money  it  gets  it  painlessly,  making 
and  keeping  friends  for  the  paper. 

Another  fault,  while  we  are  enumerat¬ 
ing  them,  seems  to  be  common  to  many 
departments  of  newspapers.  It  is  the 
habit  of  always  enthusiastically  agree¬ 
ing  with  a  customer  when  he  complains 
about  some  one  in  another  department. 

“Yes,  our  composing  room  does  make 
a  lot  of  mistakes,’’  or  “you’re  right,  our 
salesmen  are  very  careless,”  or  perhaps, 
“that’s  true,  we  do  have  insulting  col¬ 
lectors.”  The  admission  that  any  de¬ 
partment  of  ones  paper  is  below  standard 
reflects  on  every  department  and  every¬ 
one  in  it. 

How  much  better  to  state  as  one  truth¬ 


fully  can  in  most  cases  that  the  com¬ 
posing  room  makes  very  few  mistakes 
when  the  total  number  of  advertisements 
handled  is  considered,  or  that  the  sales¬ 
men  are  as  a  matter  of  fact  very  com¬ 
petent,  making  few  mistakes  in  propor¬ 
tion  to  the  work  they  do  or  that  the  col¬ 
lectors  are  remarkable,  very  seldom  los¬ 
ing  their  courteous  manner  in  spite  of 
the  many  trying  situations  they  face. 

If  every  one  on  a  paper  always  said 
nice  things  about  their  fellow  workers, 
customers  would  soon  begin  to  repeat 
the  same  thoughts.  Cultivating  this  spirit 
could  be  made  a  most  valuable  type  of 
promotion. 

The  collection  and  credit  department 
can,  in  a  word,  collect  money  success¬ 
fully  and  at  the  same  time  aid  the  sales 
department,  just  as  the  sales  department 
can  help  the  people  that  get  in  the  money. 
Co-operation  is  the  thing  needed  and  an 
a|)preciation  of  the  other  fellow’s  work 
makes  this  easily  accomplished. 

*  ♦  ♦ 

^HE  importance  of  the  subject  of 
standardized  classifications  and  ar¬ 
rangement  of  classifications  in  the  want- 
ad  columns  of  daily  newspapers  over  the 
country  is  being  appreciated  more  and 
more  all  the  time.  During  the  past  ten 
years,  without  any  organized  effort,  there 
has  been  a  very  noticeable  tendency  to¬ 
ward  standardizations. 

At  all  the  meetings  of  the  .\ssociation 
of  Newspaper  Qassified  .Advertising 
Managers,  this  problem  has  been  dis¬ 
cussed  and  at  each  meeting,  there  is 
greater  interest  in  the  subject,  from 
which  the  only  conclusion  is  that  sooner 
or  later  definite  organized  action  will  be 
taken. 

One  of  the  most  ardent  supporters  of 
standardization  in  the  matter  of  want-ad 
classification  is  Morton  J.  A.  MacDonald, 
classified  advertising  manager  of  the 
Oakland  (Cal.)  Tribune.  In  a  recent 
letter  to  the  writer  he  has  the  following 
to  say : 

“How  many  classified  advertising  man¬ 
agers  realize  that  they  lose  a  large  volume 
of  business  every  year  because  the  ar¬ 
rangement  of  their  classified  columns  is 
not  uniform  with  that  of  dailies  in  other 


The  Atlanta  Journal 

ATLANTA,  GA. 

Radio  is  a  symptom.  In  the  case 
of  The  Atlanta  Journal  it  is  the 
latest  notable  item  in  The 
Journal’s  long  lived  habit  of  ‘get¬ 
ting  there  first  with  the  best.’ 

In  40  states,  Canada,  Newfound¬ 
land,  Cuba  and  Mexico  concerts 
put  on  in  The  Journal’s  sound 
proof  Radio  Studio  have  been 
heard. 

On  each  of  several  days  more  than  800 
televrams,  letters  and  postals  have  come 
to  The  Journal  telling  of  the  beauty,  the 
clearness  and  the  excellence  of  The 
Journal’s  programme.  Some  far  distant 
enthusiasts  rate  The  Journal’s  Radio  as 
the  best  in  the  entire  country. 

“Size-up” 

The  Atlanta  Journal  by  reading  it 

Advertising  in  The 
Journal  Sells  the  Goods 


cities*?  The  reader  accustomed  to  seek¬ 
ing  a  rifle  for  the  deer  season  under 
‘Sporting  Goods’  in  the  New  York 
Chronicle  may  never  think  to  look  for 
it  under  ‘Miscellaneous  Sales’  in  the  Port¬ 
land  Sun  (to  avoid  personalities  by  using 
fictitious  names). 

“The  Oakland  Tribune,  owing  to  the 
lack  of  a  national  system,  has  endeavored 
to  work  out  classification  groups,  based 
upon  the  association  of  ideas,  or  a  scien¬ 
tific  system.  The  defect  of  a  purely 
alphabetical  arrangement  of  classification 
is  the  undue  prominence  given  to  certain 
features  and  the  disassociation  of  related 
columns. 

“The  Tribune  places  Fraternal  on  the 
first  page  because  this  is  the  general 
practice.  The  classification  has  a  real 
news  value  and  further  it  should  be 
quickly  found  by  visitors  to  the  city. 

“Moving  pictures,  lectures  and  enter¬ 
tainments  immediately  follow  the  frater¬ 
nal  advertising,  because  they  have  a  cer¬ 
tain  connection.  Families  of  lodge 
members  often  attend  the  moving  pic¬ 
ture  theatres  on  lodge  nights. 

“Personals,  and  Lost  and  Found  ads 
follow,  since  this  is  the  general  practice. 

“Then  come  business  and  professional 
cards.  This  class  of  advertising  is  least 
sought  after  bv  the  reader  and  so  should 
be  placed  ahead  of  the  major  classifica¬ 
tions  to  which  the  public  will  turn,  from 
long  habit. 

“Educational  copy  is  related  both  to 
the  professional  cards  and  to  employment 
and  so  bridges  the  gap  to  the  first  major 
heading. 

“Miscellaneous  rentals  are  a  matter  ot 
concern  to  people  of  limited  means.  This 


class  more  generally  uses  the  employ¬ 
ment  columns  and  having  found  work, 
seeks  better  habitations. 

“Houses  and  flats,  with  higher  rentals, 
follow  after  Lodgings  and  Board  and 
Room,  they  lead  naturally  into  the  real 
estate  columns. 

“Realty  investments  are  but  a  step  to 
investments,  proper,  and  Business  Op¬ 
portunities. 

“From  the  sale  of  stores  and  hotels  we 
carry  the  reader  into  miscellaneous  sales, 
household  goods,  musical  instruments  and, 
thence,  to  the  sale  of  poultry  and  live 
stock,  terminating  with  Horses  and  Ve¬ 
hicles,  and  leading,  now  that  we  are  mov¬ 
ing  more  rapidly,  into  automotive  adver¬ 
tising,  which  closes  the  section. 

“Many  classified  advertising  managers 
resist  the  idea  of  re-arranging  classifica¬ 
tions  because  they  fear  the  resultant 
confusion.  We  have  twice  radically 
changed  our  classification  numbers  and 
arrangement  without  any  ill-effect  be¬ 
yond  some  24  hours’  profanity  in  the 
composing  room.” 

*  >•>  * 

’T'HE  classified  department  of  the  Los 
.Angeles  Exammer,  which  consists 
of  over  100  persons,  solves  the  vacation 
problem  in  a  way  different  from  most 
other  organizations.  Instead  of  liaving 
all  the  vacations  in  the  summer  months, 
with  a  dozen  people  always  away  and 
the  department  disorganized,  vacations 
are  spread  throughout  the  year.  Some 
take  their  vacations  in  January,  others 
in  December.  R.  E.  Seiler,  classified 
manager,  reports  this  system  very  satis¬ 
factory  for  a  large  department. 


Available  Only  in 
Prosperous  Detroit 

Detroit  is  growing  now  at  a  rate  exceeded 
only  during  the  greatest  boom  period  in 
1916,  is  the  opinion  of  the  Detroit  Water  Board. 

The  Water  Board  knows  more  definitely 
than  any  other  public  or  private  organization 
just  what  Detroit’s  status  is,  for  it  is  the  busi¬ 
ness  of  this  board  to  make  the  pipe  connections 
to  new  homes  and  residences,  and  it,  therefore, 
has  the  closest  gauge  on  the  actual  growth  of 
the  municipality. 

There  are  other  evidences  of  Detroit’s 
phenomenal  prosperity:  Ford’s  consistent  in- 
'crc’se  in  car  and  tractor  production;  practically 
no  unemployment;  great  increases  in  retail 
sales  and  demand  for  help  of  all  kinds,  as 
proved  by  the  want  ad  columns. 

Detroit's  Largest  Newspaper 
Circulations  Consolidated 

The  Detroit  News  for  a  long  time  had 
reached  90%  of  all  the  homes  in  Detroit  and 
vicinity,  both  week  day  and  Sunday.  This 
proportion  of  coverage  ascertained  by  a  house 
to  house  canvass  of  the  whole  city  has  been 
verified  by  advertisers. 

Now,  by  consolidating  The  Detroit  Journal 
with  The  News  and  taking  over  the  important 
members  of  the  Journal  editorial  staff,  its  best 
features  and  its  whole  circulation  organization. 

The  News  is  able  to  give  advertisers  a  100% 
coverage  of  the  whole  field.  Do  not  neglect 
this  golden  city  and  its  golden  opportunity 
for  you. 

Two  and  a  Half  Times  Nearest  Circulat%H 
in  Detroit  Week  Days 
Largest  Circulation  in  Detroit  Sundays 


The  Detroit  News 

Member  Associated  Newspapers,  Inc.  Sunday  Adve.  In  Color 
“Always  in  the  Lead" 
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Volume  and  Character 
of  Circulation 


That’s  the  Anszver 


Again  in  July 


The  Baltimore  Sun 


Shows  an  Advertising  Gam  of 

276,810  Lines 

Printing  a  total  ol 

2,166,489  Lines 

during  that  month 


July.  1922 
July.  1921 

Gain 


CIRCULATION 

Another  New  July  High 
Nci  Paid  Daily  Net  Paid  Sunday 

224,5o3  July.'  1922  -  -  157.143 

214,929  July.  1921  -  -  I50.5O9 


9,634 


Gam  -  -  -  6,574 


Everything  In  Baltimore  Revolves  Around 


MORNING 


EVENING 


SUNDAY 


JOHN  B.  WOODWARD 
Times  Bldg.,  New  York 


GUY  S.  OSBORN 
Tribune  Bldg.,  Chicago 
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HALF-YEAR  LINEAGE  IN  347  DAILIES  OVER  BEJJON 


Advertisers  Spent  $189,747,000  for  Space,  at  Average  Rate  of  18.8  Cents — 80  Morning,  147  Evening 
and  120  Sunday  Papers  Had  Total  Circulation  of  33,334,823  Copies  Per  Issue — Milline  Rate  $1.84 


A  DVERTISERS  bought  space  in  the 
large  city  newspapers  of  the  United 
States  and  Canada  to  the  extent  of 
1,015,146,113  agate  lines  during  the  first 
six  months  of  1922. 

They  bought  this  lineage  in  347  morn¬ 
ing,  evening  and  Sunday  papers  in  78 
cities,  and  they  paid  for  it  at  an  average 
rate  of  18.8  cents  per  line. 

Their  expenditure  was  in  the  neighbor¬ 
hood  of  $189,747,469.24,  for  the  six 
months,  in  these  newspapers. 

Those  who  used  daily  space  in  all  of 
the  papers  listed  put  their  message  into 


By  ARTHUR  T.  ROBB.  JR. 


under  one  ownership  sell  their  advertis¬ 
ing  columns  in  each  edition  as  separate 
newspapers.  In  the  latter  two  classifica¬ 
tions,  the  lineage  has  been  counted  for 
both  morning  and  evening  editions. 

When  space  is  sold  at  a  joint  rate  for 
morning  and  evening  editions,  the  lineage 
of  the  combined  editions  is  stated,  as 
well  as  the  joint  circulations  and  the 
minimum  foreign  advertising  rate  and 
milline  rate.  In  the  totals  at  the  foot  of 
the  table  these  joint  rates  are  added  in 


vision  of  space  between  news  and  adver¬ 
tising,  this  lineage  would  fill  a  six-day 
sons.  Morning  papers  which,  as  a  rule,  paper  of  32  pages  for  92  years,  with  no 
have  a  heavy  distribution  beyond  the  need  of  special  stunt  pages  on  Monday 
suburban  limits,  nevertheless  put  5,438,-  or  Saturday. 

629  copies  per  day  into  the  homes  of  the  At  this  point  the  temptation  was  strong 


trading  areas,  or  better  than  one  copy 
to  every  ten  persons.  Evening  papers, 
concentrated  by  time  limitations  within 
the  trading  districts,  circulate  one  copy 


to  find  out  how  many  pages  of  advertis¬ 
ing  came  from  the  presses  of  our  cata¬ 
logued  newspapers  during  the  six  months 
ending  June  30,  but  it  was  overcome 


to  every  five  persons.  Sunday  papers,  when  the  totals  reach  lengths  used  only 
also  circulated  heavily  in  the  country  dis-  in  astronomy.  The  trillions  were  left 
tricts,  have  even  better  city  and  suburban  then  to  the  star-gazers,  and  calculation 
distribution  than  the  evening  papers,  as  turned  to  the  simpler  units  of  American 


an  average  of  33,334,823  copies  of  each  both  the  morning  and  evening  rate  totals,  their  average  of  9,461,212  copies  per  issue  dollars  and  cents  paid  by  advertisers  and 
issue  in  cities  inhabited  by  23,159,759  peo-  i--  •-  j  •-  ..i  --  c.—  —  k,,  _..i,i..i  j  .u 


pie  and  surrounded  by  suburban  areas 
whose  population  is  estimated  by  the 
.^udit  Bureau  of  Circulations  at  51,364,- 
861. 

These  are  the  high  lights  of  a  com¬ 
pilation  which  Editor  &  Publisher  has 
worked  out  during  the  past  six  weeks 
and  the  results  of  which  are  presented 
in  the  following  pages: 

It  is  by  far  the  most  complete  tabula¬ 
tion  of  newspaper  lineage  that  has  ever 


butt  are  incliided  only  once  in  the  grand  is  more  than  one  copy  to  every  five  in-  received  by  publishers  during  the  first 

total  rate  for  all  papers.  habitants.  half  of  1922. 

While  this  summary  does  not  pretend  It  must  be  remembered  also  that  much  Average  rates  were  easily  found.  The 
to  cover  the  smaller  cities  of  the  country,  of  the  foreign  population  of  the  United  average  for  all  morning,  evening  and 
it  might  be  pointed  out  here  that  the  States  and  Canada  is  concentrated  jn  the  Sunday  papers  in  the  compilation  is  18.8 
circulation  of  all  papers  listed — 33,334,823  cities  listed,  the  alien-born  population  of  cents  per  line;  the  morning  rate  averaged 
copies  per  issue,  morning,  evening,  and  which  totals  over  6,600,000,  or  more  than  21  cents,  the  evening  rate  was  16  cents 
Sunday — is  approximately  70  per  cent  of  25  per  cent  of  the  entire  population  of  and  the  Sunday  rate  was  23  cents, 
the  total  of  all  English-language  dailies  the  cities  in  the  table.  Of  course,  “for-  Consider_  that  the  rate  under  discussion 
published  in  the  United  States  and  Can-  eign-born”  in  the  census  figures  does  not  is  the  minimum  foreign  advertising  rate 
ada.  The  morning  circulation,  7,620.693  imply  inability  to  read  English,  but  there  and  that  the  bulk  of  foreign  business  is 

_  _ . . o-  _  _  _  copies  net  paid  average  daily,  is  75  per  is  ample  reason  to  believe  that  the  first  placed  at  a  higher  gross  figure.  Local 

been  made  in  the  United  States,  and,  in  cent  of  the  total  morning  circulation  of  generation  of  alien-bom  peoples  usually  rates  for  large  space  are  undoubtedly 

addition,  it  presents  data  regarding  news-  the  country;  the  evening  circulation.  11,-  prefer  papers  in  their  mother  tongues  to  below  the  minimum  foreign  rate  in  most 

paper  circulations  and  foreign  advertising  331,274  net  paid  average  daily,  is  60  per  the  English-language  daily.  They  might  ^hies,  but  this  discount  is  offset  by  the 

rates  which  have  never  before  appeared  cent  of  the  national  total ;  the  Sunday  therefore  be  left  out  of  calculations  con-  higher  rates  paid  by  some  small-ad  classi- 

on  one  printed  page.  It  is  the  intention  circulation,  14,382,856  copies  per  issue,  cerning  the  relation  of  English-language  fications,  not  to  mention  amusements  and 

of  Editor  &  Publisher  to  make  this  tab-  other  lines  which  pay  a  premium  tariff, 

above  the  foreign  figure. 

This  indicated  that  the  rate  given 
might  be  taken  as  an  average  rate  of  the 
newspapers  on  the  list  and  a  few  calcu¬ 
lations  were  made  on  this  basis  for  news¬ 
papers  whose  net  income  for  15^21  is 
known  to  Editor  &  Publisher.  The  re¬ 
sult  of  multiplying  the  total  lineage  of 
these  papers  by  their  minimum  foreign 
rate  was  fairly  close  to  the  known  figure 
in  every  case.  Whether  this  rule  would 
hold  true  in  a  wider  application,  no  one 
can  say  without  more  detailed  knowledge 
of  newspaper  incomes  tlian  is  at  hand. 

The  speculation  is  interesting,  however, 
and  multiplication  of  the  total  lineage  of 
1,015,146,113  lines  by  the  average  rate 
of  18.8  cents  gives  a  total  advertising 
revenue  for  the  347  newspapers  of  $1^,- 
747,469.24. 

Taking  21  cents  as  the  average  morn¬ 
ing  paper  rate  and  applying  it  to  the 
morning  paper  lineage  of  297,586,064,  it 
appears  that  the  advertising  revenue  of 
the  morning  issues  was  $52,493,073.44. 
Evening  papers,  with  their  approximate 
rate  of  16  cents  a  line  and  their  volume 
of  593,460,083  lines,  had  a  gross  esti¬ 
mated  income  of  $94,953,613.28.  Sunday 
,  ,  ,  c  ,  *  •  w  j  L  papers  with  an  average  approximate  rate 

is  72  per  cent  of  the  total  Sunday  net  newspaper  circulations  to  city  and  subur-  23  cents  and  business  totaling  168- 

’  Se  289.^0  lines,  received  $38.706,686.k  ' 


ulation  a  semi-annual  feature,  enlarged 
both  extensively  and  intensively,  and  to 
include  every  newspaper  in  every  city 
whose  name  appears  in  the  list.  That 
some  are  omitted  from  the  current  com¬ 
pilation  is  due  to  neglect  by  publishers 
to  furnish  the  data  requested  by  Editor 
&  Publisher,  or  because  they  do  not 
keep  their  records  so  that  the  requested 
figures  are  easily  available. 

Leaving  the  future  to  itself,  however. 

Editor  &  Publisher  feels  that  it  has 
every  reason  to  be  proud  of  its  present 
achievement.  Over  90  per  cent  of  the 
newspapers  published  in  the  cities  listed 
are  registered  in  the  tables  on  the  next 
five  pages.  There  are  75  American  and 
three  Canadian  cities,  ranging  in  size 
from  New  York  with  5,620,048  inhabit¬ 
ants,  to  Topeka,  Kan.,  with  50,022  popu¬ 
lation.  The  Canadian  cities  are  Mont¬ 
real,  Toronto  and  Winnipeg,  and  their 
English-language  newspapers  are  all  ac¬ 
counted  for. 

Figures  appear  for  80  morning  papers, 

147  evening  and  120  Sunday. 

Their  circulation  is  given  under  the 
headings  of  “total  net  paid,”  “city  circu¬ 
lation”  and  “suburban  circulation.” 

Where  A.  R.  C.  figures  are  available,  and 
there  are  few  cases  in  which  they  are  •  1  •  i*- 

S’iod^OTdtne  Ech^M  l'?^*'’'clt'v"aJd  ^’'^TharTs  ^evklence  enough  that  these  children  of  foreign-born  peoples,  me  The  sum  of  these  revenues  is  $186 

^burtan  drLlYtb^data  cannot  be  gi^^^  newspapers’ figures  represent  a  great  pro-  American  newspaper  is  usually  found  to  153,372.92,  some%,000,000  less  than^'e 

whirh  are  not  ARC  mem-  portion  of  the  newspaper  distribution  of  have  displaced  the  foreip-language  press,  former  estimated  iota  for  the  whole 
Srs*^  No  s^burtaTdre^^^^  t^he  United  States.  There  is  also  very  but  there  is  no  need  of  complicating  the  This  discr“y  is  by  liSng 

ing  area  population  is  given  for  Okla-  good  evidence  that  these  newspapers  present  discussion  with  ^  num-  rates  for  morning,  evening^and  Suiu 

homa  ritv  Vew  Orleans  or  San  Antonio  cover  their  own  fields  far  more  com-  bers  of  second-generation  aliens.  The  <!pnarate1v  tn  twr*  ;« 

Tex  af  the  T  B  C  has  not  tabuS  ‘^an  had  been  believed  by  adver-  newspapers’  case  is  proven, 

the  ooDulatfon^of  their  trading  districts  tisers  who  are  seeking  to  drive  news-  .  Circulation  is  not  the  primary  factor 

Lineage  figures  are  based  for  the  most  paper  rates  to  pre-war  standards.  following  table  for  most  pub- 

nart  on  statfments  of  publishers  in  reply  For  instance,  the  population  of  the  lishers  and  advertising  men,  however, 
t^a  JuStSaiJe  sLr out  recently  by  cities  listed  is  23,159,759.  Morning  pa-  and  it  won  t  be  mentioned  directly  again, 

EDiTon  Publisher  Other  lineage  fig-  Pers  circulate  within  their  municipal  except  in  connection  with  milline  rates, 
ures  Le  taken  from  the  monthly  and  boundaries  4,273,280  copies,  approxi-  Lineage  is  the  magnet  which  attracts  the 
^i-anniial  statements  of  the  New  York  mately  one  copy  to  every  family  of  five  man  who  has  the  SjMce  to  sell  and  the 
E^^ning  Post  Satistical  Department  persons.  Evening  papers  circulate  in  the  man  who  wants  to  buy  it  as  cheaply  as 

LSe  is  stS  S  bolSac^  type  for  ^me  territory  7,637,057  copies  daily,  or  possible.  It  is  the  standard  by,  which 
the  totif  of  all  issues  of  each  newspaper,  more  than  one  copy  to  every  three  per-  the  listed  papers  were  given  their  rank 
l^d  ?n  light-face  type  for  morning^^  sons.  Sunday  papers  have  about  the  in  the  table  and  it  furnishes  some  highly 

ing  and  ^Sunday  iLues  separately,  in  all  same  ratio  as  the  evming  issues.  The  alluring  fields  for  s^culatiom 

«  .t  ^  1  *•  I _  I _ - _  ^^0-^Usryi^A  mnrntncr  anH  pvpninff  rifriila-  riFSt.  wc  caii  translate  the  1 


LEADING  MORNING,  EVENING  AND  SUNDAY 

COMBINATIONS 

13-lMue*-a-Week-Lineace 

Name 

Lineage 

1.  Baltimore  Sun  . 

...  14,207,661 

2.  New  York  World  . 

...  12,836,840 

3.  Philadelphia  Public  Ledger  . 

...  12,502,209 

4.  Kansas  City  Star  . 

...  12,006,550 

5.  San  Diego  Union  &  Tribune  . 

...  11,417,994 

6.  Baltimore  American  &  News  . 

...  10,378,309* 

7.  Providence  Journal  &  Bulletin  . 

...  10,109,273 

8.  Pittsburgh  Gazette-Times  &  Chronicle  Telegraph  . . . 

. . .  9,862,104 

9.  Boston  Herald  &  Traveler . 

. . .  9,317,450 

10.  St.  Paul  Pioneer  Press  &  Dispatch  . 

. . .  8,819,230 

11.  Louisville  Courier-Journal  &  Times  . 

. . .  8,607,391 

12.  Springfield  Union  . 

. . . .  8,571,878 

*14  issues  a  week  , 

day  separately  to  two  decimal  places  in 
the  interest  of  simplicity.  The  variation 
is  slightly  more  than  1  per  cent. 

Several  interesting  blind  alleys  wander 
off  the  track  here.  Some  of  them  were 
found  paths  of  palpable  error  and  others 
didn’t  go  anywhere,  but  one  basis  was 
found  for  an  estimate  of  the  total  news¬ 
paper  lineage  of  the  country  for  the 
year  1922  and  of  the  total  revenues  it 
might  be  expected  to  bring  in. 

No  greatest  common  denominator  can 
be  found  between  lineage  and  circulation 
and  an  estimate  for  the  above  totals  based 


;Tses'whereTe%;Sers«ed^  combined  rnorning  and  evening  circula-  , Jirsf.  we  t  on^he  fact  th^  our  lifted  pape;V^^^^^^^^ 

quest  that  the  data  be  supplied  in  this  tion  of  11,910,337  copies  circulated  in  the  hensible  figure  of  1,015,146,113  lines  into  7Q  circulation  for 

form  cities  of  publication,  is  better  than  one  a  unit  which  isn  t  such  a  strain  on  the  t^c  United  States  was  far  out  of  line 


For  some  morning  and  evening  news-  copy  to  every  two  persons  in  the  terri-  eyesight  and  Ae  brain 


T-  1  •  o-wi  ^  1-  with  know^i  facts.  Taking  population 

paper  combinations  the  lineage  has  been  tory.  ,  „  2^2(n  agate  lines  as  a  news-  ^  working  basis,  however,  it  was 

counted  for  only  one  edition,  usually  the  Attacking  the  same  que^ion  from  an-  P^per  page  it  is  a  fair  mean  between  population  of  the  United 

morning  paper.  These  newspapers  sell  other  angle,  take  the  combined  city  at^  the  seven-column  and  the  eight-column  States  cities  (three  Canadian  cities 

Mace  to  run  in  both  editions  Xrging  a  suburban  circulations  of  these  papers  in  sizes-it  can  be  deduced  that  this  lineage 
infnt  rate  eauions.  cnarging  a  ^  ^  ^  ,5  ,5  the  equivalent  of  461,4.10  newspaper 

Other  newspapers  have  a  combination  ulated  by  51.364^61  persons.  The,  com-  pages.  This  total  is  more  than  the  New 

rate  for  morninrand  evening  issues,  but  hined  morning  and  evening  circulation  in  York  Times  with  its  regular  32-page 
IlM  sell  space  separately  for  each.  Still  this  territory  is  14.398.913  copies,  or  far  week-day  cddion  would  print  m  46  years, 
other  mo^g  a^  evening  combinations  better  than  one  copy  to  every  four  per-  leaving  out  Sundays.  On  a  fifty-fifty  di- 


TiJ>le>  Will  be  Found  on  Pace*  2S-Z8 
Analyii*  Contfaiued  on  Pace  32 
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FIRST 

The  readers  of  The  New  York  Times,  the  representative 
newspaper  of  America,  form  the  greatest  buying  power  in  the 
world. 

In  the  metropolitan  district  of  New  York,  with  a  popula¬ 
tion  of  approximately  9,000,000  people.  The  Times  is  read  by 
the  largest  group  of  intelligent,  discriminating  and  respon¬ 
sive  persons  ever  assembled  by  a  newspaper. 

The  Times  has  the  confidence  of  its  readers  and  offers  an 
unequaled  advantage  for  an  advertising  campaign  in  the 
world’s  greatest  metropolis. 

The  New  York  Times  is  distributed  in  10,000  cities,  towns 
and  villages  throughout  the  world.  Its  net  paid  sales  on 
Sunday  are  greatly  in  excess  of  500,000  copies. 

In  seven  months  of  this  year  The  New  York  Times 
published  13,747,158  agate  lines  of  advertising;  1,316,770 
lines  more  than  in  the  corresponding  period  last  year,  and 
4,155,624  lines  in  excess  of  the  volume,  published  by  the  next 
New  York  newspaper. 

Advertisements  offered  for  publication  in  The  New  York 
Times  are  subject  to  censorship. 

Quality  and  volume  of  circulation  and  advertising  re¬ 
sults  considered,  the  advertising  rates  of  The  New  York 
Times  are  lower  than  those  of  any  other  newspaper  in  the 
world. 


Nfui  ®tmeH 

Times  Square,  New  York 
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Editor  &  Publisher  for  August  2  6,  1922 


TOTAL  ADVERTISING  LINEAGE,  CIRCULATIONS,  AND  RATES  OF  347  DAILY  AND  SUNDAY  NEWSPAPERS  OF  THE  U.  S.  AND  CANADA,  JANUARY-JUNE.  HQ 

1  I - f-om  Publishers’  StatemenU  and  from  New  York  Evening  Poet  Statistics— Circulationi  and  Population  Figures  from  Audits,  A.B.C.,  as  of  April  1,  1*22  —  Rates  from  EDITOR  A 

PUBLISHER  of  Juno  1*.  1»22  _ 


Population 

1928  A.  B.  C.  Name  of  Paper  Issue 

Census  City  A  Std>. 

733,826  850,000  Baltimore  Sun  . M  E  S  .. 

.  .  Baltimore  Sun . M  E 

.  .  Baltimore  Sun . M  . 

.  .  Baltimore  Evening  Sun  . E  . 

.  .  Baltimore  Sun . S . 

576,673  937,651  Los  Angeles  Times . M  S - 

.  Los  Angeles  Times . M  . 

.  .  Los  Angeles  Times . S  . 

2,701,705  3,500,000  Chicago  Tribune  . MS.... 

.  .  Chicago  Tribune  . M  . 

.  .  Chicago  Tribune  . S  . 

5,620,048  9,500,000  New  York  World  . MES. 

.  New  York  World . M  . 

.  .  New  York  Evening  World . E  . 

.  New  York  World . S . 

1,823,779  3,000,000  Philadelphia  Public  Ledger  . M  E  S  . 

.  .  Philadelphia  Public  Ledger  . M  E  .. 

.  .  Philadelphia  Public  Ledger  . M  . 

. . .  .  Philadelphia  Evg.  Public  Ledger . E  . 

.  .  Philadelphia  Public  Ledger . S  . 

993,678  1,288,893  Detroit  News  . E  S - 

.  .  Detroit  News  . E  . 

.  .  Detroit  News  . S . 

5,620,048  9,500,000  New  York  Times . M  S  .... 

.  .  New  York  Times . M  . 

.  .  New  York  Times . S . 

324,410  700,000  Kansas  City  Star . M  E  S  . 

.  .  Kansas  City  Star . M  E  . . . 

.  .  Kansas  City  Star . M  . 

.  .  Kansas  City  Star . E  . 

.  .  Kansas  City  Star . S  . 

74,6M  110,000  San  Diego  Union  &  Tribune . M  E  S  . 

.  .  San  Diego  Union  &  Tribune . M  E  — 

.  .  San  Diego  Union . M  S  ... 

.  San  Diego  Tribune  . E  . 

437,571  657,551  Washington  Star . E  S  .... 

.  .  Washington  Star  . E  . 

.  .  Washington  Star  . S . 

588,193  1,371,354  Pittsburgh  Press  . ES... 

.  .  Pittsburgh  Press  . E  . 

.  .  Pittsburgh  Press  . S  . 

733,826  850,000  Baltimore  American  &  News  . M  E  S  , 

.  .  Baltimore  American  &  News . M  E  ... 

.  .  Baltimore  American  &  News . S  (m-e) 

.  .  Baltimore  American . M . . 

.  .  Baltimore  American . S  . 

.  .  Baltimore  News . E  . 

.  .  Baltimore  News . S  . 

237,595  770,000  Providence  Journal  &  Bulletin . M  ES  . 

.  .  Providence  Journal  . M  . 

.  .  Providence  Bulletin . E  . 

.  .  Providence  Journal  . S . 

772,897  1,300,000  St.  Louis  Post-Dispatch . E  S  .. 

.  .  St.  Louis  Post-Dispatch . E . 

.  .  St.  Louis  Post-Dispatch . S  . 

588,193  1,371,354  Pittsburgh  Gazette-Times  &  Chronicle  Tele.  M  E  S 

.  .  Pittsburgh  Gazette-Times . M  - 

.  .  Pittsburgh  Chronicle-Telegraph . E . 

.  .  Pittsburgh  Gazette-Times . . . S  . 

237,031  574,725  Columbus  Dispatch . . E  S  .. 

.... .  .  Columbus  Dispatch . E . 

. .  .  Columbus  Dispatch.. . S  . 

748,060  2,574,115  Boston  Herald  &  Traveler . M  E  S 

.  .  Boston  Herald  &  Traveler . M  E  .. 

.  .  Boston  Herald . M  .... 

.  .  Boston  Traveler . E . 

. .  .  Boston  Herald . S  . 

2,701,705  3,500,000  Chicago  Daily  News . E . 

576,673  937,651  Los  Angeles  Examiner . M  S  . . 

.  .  Los  .\ngeles  Examiner . M  . 

.  .  Los  Angeles  Examiner . S  . 

234,680  360,000  St.  Paul  Dispatch-Pioneer  Press . M  E  S 

. .  .  St.  Paul  Dispatch-Pioneer  Press . M  E  .. 

.  .  St.  Paul  Pioneer  Press . M  .... 

.  St.  Paul  Dispatch . E . 

.  .  St.  Paul  Pioneer  Press . S  . 

1,823,779  3,000,000  Philadelphia  Inquirer . M  S  .. 

.  .  Philadelphia  Inquirer . M  _ 

.  .  Philadelphia  Inquirer . S  . 

234,891  350,000  Louisville  Courier-Journal  and  Times . M  E  S 

.  .  Louisville  Courier-Journal . M  .... 

.  .  Louisville  Times . E . 

.  .  Louisville  Courier- Journal . S  . 

1,823,779  3,000,000  Philadelphia  Bulletin .  E  .... 

129,563  425,000  Springfield  Union  . M  E  S 

.  .  Springfield  Union  . M  E  . . 

.  .  Springfield  Union  . M  - 

.  .  Springfield  Union  . E  . 

.  .  Springfield  Union  . S  . 

576,673  937,651  Los  Angeles  Herald . E  . 

414,216  1,000,000  Newark  News  . E  . 

91  ,.'<99  140,000  Flint  Journal .  E . 

152,539  500,000  Dayton  Herald  and  Journal . .'.'...M  E  S 

.  .  Dayton  Herald . E . 

.  .  Dayton  Journal  . M  .... 

.  .  Dayton  Journal  . S . 

506,676  1,131,597  San  Francisco  Examiner . M  S  .. 

.  .  San  Francisco  Examiner . M  .... 

.  San  Francisco  Examiner . S  .... 


Circulation 


Total 

A.  B.  C. 

A.  B.  C. 

Jan.-June-’22 

Min.-For. 

Net  Paid 

City 

Sub 

Lineage 

Ad.  Rate 

14,207,661 

221,933 

180,196 

13,733 

10;915;727 

.35 

116,079 

81,874 

9,791 

3,969,341 

105,584 

98,322 

3,942 

6,946,386 

154,302 

119,275 

9,834 

3,291,934 

.35 

13,256,740 

110,190 

65,593 

27,434 

7;286;496 

.18 

163,396 

98,528 

36,399 

5,970,244 

.24 

13,006,359 

499,725 

281,248 

76,483 

7;70i;i53 

.70 

827,028 

392,818 

93,247 

5,305,206 

1.00 

12,836,840 

350,046 

296,233 

26,708 

<53 1,434 

.44 

280,152 

233,304 

32,102 

4,597,850 

.44 

598,437 

421,616 

74,867 

3,707,556 

.44 

12,502,209 

261,845 

184,642 

43,258 

10',385',258 

.50 

98,953 

52,468 

21,461 

4,518,801 

.... 

162,892 

132,174 

21,797 

5,886,457 

t  -  - 

226,786 

100,131 

42,977 

2,116,951 

.40 

12,464,886 

225,301 

185,440 

26,680 

<1 19,978 

.40 

243,238 

164,302 

36,679 

3,344,908 

.40 

12,079,894 

344,596 

202,040 

65,082 

7,336,962 

.553 

542,039 

219,289 

91,735 

4,742,932 

.638 

12,006,550 

440,582 

250,735 

44,490 

9;328,079 

.50 

218,253 

123,271 

22,225 

4,269,984 

222,329 

127,464 

22,265 

5,055,095 

224,756 

123,751 

22,439 

2,678,471 

.35 

11,417,994 

36,051 

29,703 

2,452 

.09 

J  18,756m 

lS,433m 

1,152m 

6,319,348ms 

.08s 

1 26,766s 

22,189s 

1,780s 

17,295 

14,270 

1,300 

5,098,646 

.... 

10,913,676 

89,876 

80,393 

5,425 

8;29i;047 

“20 

90,192 

74,294 

9,703 

2,622,629 

.20 

10,905,832 

144,643 

101,522 

31,825 

7;539;448 

.20 

173,439 

92,374 

41,032 

3,366,384 

.20 

10,378,309 

175,723 

143,010 

11,156 

7;63i;078 

"jo 

187,811 

160,407 

9,085 

2,747,231 

.35 

60,277 

42,188 

6,594 

2,469,110 

98,610 

82,994 

6,532 

1,850,761 

115,446 

100,822 

4,562 

5,161,968 

89,201 

77,413 

2,553 

896,470 

10,109  273 

30,662 

17,965 

9,787 

2;488;939 

59,767 

46,565 

9,541 

5,860,244 

.135 

54,629 

35,367 

15,515 

1,760,090 

.12 

9,866,080 

165,186 

144,880 

8,316 

6,099,240 

.33 

346,709 

168,857 

16,478 

3,766,840 

.40 

9,862,104 

84,052 

36,751 

17,360 

2,624,230 

.19 

91,216 

52,110 

27,243 

5,480,062 

.19. 

93,143 

30,818 

23,063 

1,757,812 

.19 

9,585,254 

72,317 , 

14 

74'654 

9,317.450 

233,841 

163,839 

27,953 

7,787,121 

.40 

110,307 

63,387 

14,479 

3,902,762 

123,534 

100,452 

13,474 

3,884,359 

114,710 

58,553 

19,022 

1,530,329 

.30 

397,584 

348,229 

26,269 

9.062,145 

.65 

9,002,038 

127,033 

69,725 

29,374 

4,828,092 

.22 

261,229 

138,962 

55,937 

4,173,946 

.45 

8,819,230 

155,984 

95,864 

9,967 

7,352,626 

.25 

71,138 

45,975 

5,634 

2,898,546 

84,846 

49,889 

4,333 

4,453,680 

128,966 

50,943 

6,896 

1,467,004 

.22 

8,768,100 

197,422 

140,532 

29,110 

.35 

382,814 

241,539 

75,579 

.50 

8,607,391 

50,420 

20,897 

3,177 

2,137,329 

.11 

58,432 

44,197 

4,358 

4,182.538 

.15 

67,621 

37,369 

3,840 

2,287.524 

.15 

494,499 

375,321 

93,073 

8,572,300 

.55 

8,571,878 

56,8i4 

23,744 

25,280 

.12 

32,336 

12,105 

17,067 

24,478 

11,639 

8.213 

32,535 

16,436 

14,338 

.12 

150,463 

127,410 

18,291 

8,501,206 

.24 

108,468 

56,796 

33,898 

8,458,978 

.21 

28,539 

20,489 

6.944 

8,456,896 

.08 

8,417,797 

29,507 

19,933 

8,848 

4.462,710 

.07 

27,025 

14,984 

9,739 

2,403,247 

.06 

40,356 

23,984 

12,684 

1,551,840 

.07 

8,359,624 

150,557 

66,565 

42.122 

4,084.276 

.30 

.  299,341 

115,426 

83,134 

4,275,348 

.55 

MUlii.e 


$1.57 


$2.27 


$1.63 

$1.47 


$1.40 

$1.21 


$1.25 
!  11.57 
$0.73 


$1.90 


$1.60 

$1.17 


$1.13 


$2.22 

$2.21 


$1.38 

$1.15 


$1.71 

$1.85 


$2.61 

$2.25 

$2.19 


$1.99 

$1.15 


$2.26 

$2.08 

$2.04 


$1.93 

$1.87 


$1.71 


$2.61 

$1.63 


$1.73 

$1.72 


$1.60 


$1.70 


$1.72 

$1.36 


$2.18 

$2.56 

$2.21 

$1.11 


$2.11 


$3.68 

$1.59 

$1.93 

$2.79 


$2.37 

fo.22 

$1.73 


$1.99 

$1.83 


Editor  &  Publisher  for  August  26,  1  922 


THE  LOS  ANGELES  EVENING  HERALD 

Californians  Leading  Daily  Newspaper 

First  Half  1922  Compared  Same  Period  1921 

GREATEST  ADVERTISING  GAIN 

of  any  Newspaper  in  United  States 

1,783,922  lines 

(PER  FIGURES  COMPILED  BY  NEW  YORK  EVENING  POST) 


During  this  period  THE  EVENING  HERALD  carried  the  largest 
volume  of  total  advertising  of  any  Los  Angeles  daily  newspaper — 
and  led  all  daily  newspapers  west  of  Chicago. 

THE  EVENING  HERALD  led  nearest  Los  Angeles  daily  competi¬ 
tor.  (Times)  by  over  1,000,000  lines. 

In  department  store  advertising  THE  EVENING  HERALD  gained 
805,784  lines,  whereas  the  second  evening  newspaper  (Express)  lost 
899,972  lines — and  the  third  evening  newspaper  (Record)  lost  438,956. 

THE  EVENING  HERALD  gained  in  every  classification  of  advertis¬ 
ing — Local  —  National — Total — and  it  is  the  only  Los  Angeles  daily 
newspaper  making  this  record. 

During  this  period  THE  EVENING  HERALD  carried  the  largest 
volume  of  local,  national,  and  total  advertising  in  its  history. 

THE  EVENING  HERALD  made  these  wonderful  records — because 
it  is  sold  strictly  on  its  merits  as  a  newspaper.  Completely  covers  the 
Los  Angeles  market,  and  is  by  far  the  best  advertising  medium. 


REPRESENTATIVES 

NEW  YORK: 

HERBERT  W.  MOLONEY 
604  Time*  Bldg. 


CHICAGO: 

G.  LOGAN  PAYNE  CO. 
401  Tower  Bldg. 


CIRCULATION  146,233  NET  PAID 

97%  Concentrated  City  and  Suburbs 


Cover  Los  Angeles  with  The  Evening  Herald 
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Editor  &  Publisher  for  August  26,  1922 


TOTAL  ADVERTISING  LINEAGE,  CIRCULATIONS,  AND  RATES  OF  347  DAILY  AND  SUNDAY  NEWSPAPERS  OF  THE  U.  S.  AND  CANADA,  JANUARY-JUNE,  1*S 
Line»r<  from  Publishers’  Statements  and  from  New  York  Evening  Post  Statistics — Circulations  and  Population  Fifurea  from  Audits,  A.B.C,,  as  of  April  1,  1322  —  Rates  from  EDITOR  tc 

PUBLISHER  of  June  13,  1322 


Population 

1923  A.  B.  C. 

Census  City  A  Sub. 


179,754  328,924 


796,836  1,100,000 


457,147  1,000,000 


314,194  800,000 

2,022,262  2,812,000 


161,379  t 


387,219  t 


126,468  ’  '450, bob 


576,673  937,651 

143,538  236,975 


258,288  400,000 


129,563 


216,261  400,000 


152,559  500,000 


380,582  462,235 


256,491  350,000 


73,833  230,000 

121,217  160,000 


380,582  462,235 


712.909*  870,000 

162,351  676,626 


993,678  1,244,700 


295,750  600,000 


"  ‘^’,775  ’825,6bb 


73,833  230,000 

748,060  2,574,115 


243,109  600,000 

506,775  825,000 

178,270  309,513 


796,836  1,100,000 

65,857  120,000 

519,290*  750,000 


796,836  1,100,000 


315,652  400,000 


Name  of  Paper 

Worce.ster  Telegram-Gazette  . 

Worcester  Telegram-Gazette  . 

Worcester  Telegram  . 

Worcester  Gazette  . 

Worcester  Telegram  . 

Cleveland  Plain  Dealer . 

Cleveland  Plain  Dealer . 

Cleveland  Plain  Dealer . 

Milwaukee  Journal . 

Milwaukee  Journal . 

Milwaukee  Journal . 

Indianapolis  News.. . 

Brooklyn  Eagle . 

Brooklyn  Eagle . 

Brooklyn  Eagle . 

San  Antonio  Express  &  News . 

San  Antonio  Express . 

San  Antonio  News . 

New  Orleans  Times-Picayune . 

New  Orleans  Times-Picayune . 

New  Orleans  Times-Picayune . 

Des  Moines  Register  &  Tribune  ... 
Des  Moines  Register  &  Tribune  ... 

Des  Moines  Register  . 

Des  Moines  Tribune . 

Des  Moines  Register  . 

Los  Angeles  Express . 

Bridgeport  Post-Telegram . 

Bridgeport  Post-Telegram . 

Bridgeport  Telegram . 

Bridgeport  Post . 

Bridgeport  Post . 

Portland  Oregonian . 

Portland  Oregonian . 

Portland  Oregonian . 

Springfield  Republican  and  News  .. 
Springfield  Republican  and  News  .. 

Springfield  Republican  . 

Springfield  News  . 

Springfield  Republican  . 

Oakland  Tribune . 

Oakland  Tribune . •• . 

Oakland  Tribune . . 

Dayton  News . 

Dayton  News . 

Dayton  News . 

Minneapolis  Journal . 

Minneapolis  Journal . 

Minneapolis  Journal . 

Denver  Post . 

Denver  Post . 

Denver  Post . . 

Wilkes  Barre  Record . 

New  Bedford  Standard  &  Mercury 
New  Bedford  Standard  &  Mercury 

New  Bedford  Mercury . 

New  Bedford  Standard . . 

New  Bedford  Standard . 

Minneapolis  Tribune . 

Minneapolis  Tribune . 

Minneapolis  Tribune . 

Minneapolis  Tribune . 

Minneapolis  Tribune . 

Montreal  Star . 

Memphis  Commercial  Appeal . 

Memphis  Commercial  Appeal . 

Memphis  Commercial  Appeal . 

Detroit  Free  Press . 

Detroit  Free  Press . 

Detroit  Free  Press . 

Rochester  Democrat  &  Chronicle - 

Rochester  Democrat  &  Chronicle.... 
Rochester  Democrat  &  Chronicle .... 

Buffalo  Courier  and  Enquirer . 

Buffalo  Courier . 

Buffalo  Enquirer . 

Buffalo  Courier . 

Wilkes-Barre  Times-Leader  . 

Boston  Globe  . 

Boston  Globe  . 

Boston  Globe  . 

Boston  Globe  . . 

Boston  Globe  . 

Toledo  Blade  . 

Buffalo  News  . 

Birmingham  News  . 

Birmingham  News  . . 

Birmingham  News  . . 

Cleveland  Press  . . 

Sacramento  Bee . 

Toronto  Star  . 

Toronto  Star  . 

Toronto  Star  . ; . 

Cleveland  News  and  Leader . 

Cleveland  News  . 

Cleveland  News-Leader  . 

Seattle  Times  . 

Seattle  Times  . 

Seattle  Times  . 


Iwue 

M  E  S  . 
M  E  ... 

M  . 

E . 

S  . 

M  S  ... 

M  . 

S  . 

E  S  .... 

E  . 

S  . 

E  . 

E  S  .... 

.E  . 

.S  . 

M  E  S  . 

M  S  ... 

E  . 

M  S  ... 

,M  . 

S  . 

.M  E  S  . 

•  M  E  ... 
.M  .... 

.E . 

.S  . 

.  E . 

.  M  E  S 
.M  E  .. 

.  M  . 

.E . 

.S  . 

.M  S  .. 

.  M  .... 

.  S  . 

.M  E  S  , 

•  M  E  ... 
.M  .... 

.E . 

.S  . 

.  E  S  ... 

.E . 

.S  . 

•  E  S  ... 

.E  . 

.S  . 

•  E  S.... 

.E . 

.S . 

.E  S... 
.E  . 

•  S  . 

.  M  .... 
.  M  E  S 

•  M  E  .. 

•  M  .... 

.E  . 

•  S  . 

.M  E  S. 
.M  E  .. 
.M  .... 

.E . 

.S  . 

•  E  . 

•  M  S... 

•  M  .... 

•  S  . 

.M  S... 

•  M  .... 

•  S  . 

•  M  S... 

•  M . 

•  S  . 

•  •M  E  S. 

•  M . 

•E  . 

•S  . 

•  E  . 

•  •M  E  S 

•  •M  E  . 

•  •M  .... 
••E  .... 
.•S  .... 
•E  .... 
..E  .... 
..E  S  .. 
..E  .... 

..S  . 

..E  .... 
..E  .... 
..  E  S  .. 

•  E  .... 
•S  .... 
..E  S  .. 
..E  .... 

..S  . 

..E  S  . 
...E  .... 
...S  . 


CircuIatKMi 


Total 

Net  Paid 

A.  B.a 
City 

A.  B.  C. 
Sub 

Jan.-June-’22 

Lineage 

8,328,666 

7,115,482 

Min.-For. 
Ad.  Rate 

MiUine 

Rate 

70,622 

42,810 

25,157 

.21 

$2.97 

37,469 

21,179 

13,840 

33,153 

21,631 

11,317 

42,740 

27,906 

13,462 

1,213,184 

8,320,060 

5,340,636 

.is 

$3.59 

180,460 

105,283 

27,373 

.32 

$1.77 

219,619 

122,020 

33,964 

2,979,424 

.37 

$1.68 

8,212,197 

114,676 

71,281 

22,627 

5,808,998 

.26 

$1.74 

89,857 

54,294 

18,123 

2,403,199 

.20 

$2.26 

115,634 

71,306 

20,832 

7.908,060 

.20 

$1.73 

7,789,578 

e-  - 

61,561 

54,394 

5,069 

5,267,842 

.20 

$3.25 

75,566 

69,674 

3,857 

2,521,736 

7.636,633 

5,300,535 

.20 

$2.64 

29,049m 

13,561m 

. 1 

(.10m 

$3.44m 

51,008s 

28.378s 

(.11s 

$2.15s 

28,313 

23,188 

2,336,098 

.07 

$2.47 

7,504,478 

... 

73,965 

47,256 

.15 

$2.02 

96,066 

59,315 

7,406,630 
.  5,870,746 

.18 

$1.87 

122,074 

41,617 

27,729 

.20 

$1.63 

66,049 

13,085 

13,565 

56,025 

28,532 

14,164 

116,465 

28,488 

20,279 

1,535,884 

.26 

$1.71 

83,008 

52,341 

26,282' 

7,295,554 

.15 

$1.80 

7,192,462 

43,033 

36,053 

5,875 

6,714,310 

.i4 

$3.25 

13,954 

11,090 

2,195 

3,341,403 

29,079 

24,963 

3,680 

3,372,907 

18,395 

15,567 

2,503 

478,332 

.08 

$4.34 

7,156,898 

80,745 

36,912 

11,974 

4,651,192 

.i6 

$1.98 

110,296 

53,029 

14,599 

2,505,706 

7,111,692 

6,377,770 

.20 

$1.90 

58,656 

26,852 

27,120 

.12 

$2.04 

12,558 

3,879 

4,679 

3,175,396 

46,098 

22,973 

22,441 

3,202,374 

23,092 

8,726 

8,900 

733,922 

7,015,736 

5,017,606 

.075 

$3.24 

51,776 

41,774 

4,950 

.15 

$2.89 

54,514 

43,758 

5,113 

1,998,130 

.15 

$2.75 

6,979,140 

42.390 

29,924 

10,628 

5,329,114 

.io 

$2.36 

40,583 

27,463 

9,460 

1,650,026 

6,935,306 

5,175,814 

.085 

$2.09 

101,188 

56,944 

2,196 

.20 

$1.97 

112,709 

60,924 

5,165 

1,759,306 

6.918,635 

•4,272,301 

.20 

$1.77 

134,997 

64.123 

5,193 

.20 

$1.40 

191,211 

72.404 

8,008 

2,646,234 

.25 

$1.30 

20,138 

8.365 

10,592 

6,860,315 

6,806,450 

6,054,902 

.05 

$2.48 

30,627 

25,317 

4,020 

.07 

$2.22 

6.249 

5.539 

376 

3,006,108 

24,378 

19,778 

3,644 

3,048,794 

24,848 

17,402 

3,898 

751,548 

6,799,684 

4,579,378** 

.07 

$2.81 

117,840 

75.221 

5,420 

.22 

$1.87 

64,510  , 

36,486 

4,236 

4,579,378 

52,970 

38.735 

1,184 

4,565,043** 

160,301 

70.906 

6,553 

2,220,306 

.22 

$1.31 

110,843 

82,246 

2,194 

6,791,590 

6,749,008 

4,305,714 

.16 

$1.44 

83.113 

29.086 

14,441 

,  .15 

$1.80 

110,907 

38.539 

18,798 

2,443,294 

6,665,918 

3,637,060 

.18 

$1.62 

125.704 

82.841 

13,742 

.25 

$1.99 

173,291 

90,147 

23,753 

3,028,858 

6,622,892 

4,671,185 

.30 

$1.73 

53.539 

26.159 

19.533 

.17 

$3.17 

59.247 

47,778 

9,550 

1,951,707 

6,371,072 

2,888,718 

.20 

$3.37 

53.854 

41,649 

7,964 

.13 

$2.41 

32,033 

25.757 

4,054 

967,820 

.09 

$2.81 

120,554 

62.572 

21,022 

1.514,534 

.22 

$1.82 

20,721 

8.688 

11,252 

6,311,662 

6,307,078 

.05 

$2.41 

284,724 

194,937 

34.010 

.45 

$2.30 

112,969 

50,837 

15,458 

171,755 

144,100 

18,552 

322,907 

174,437 

51,214 

.55 

$1.70 

95,683 

46.577 

35,610 

6,257,274 

.23 

$2.40 

105,964 

77,098 

17,139 

6,252,738 

6,234,608 

4,220,092 

.21 

$1.98 

58,954 

35,805 

11,692 

.15 

$2.54 

63,954 

35.477 

13,057 

2,014,516 

.15 

$2.34 

179,161 

140,801 

11,706 

6,209,025 

.35 

$1.95 

39,469 

16,275 

10,118 

6,199,718 

6,174,700 

5,264,420 

.08 

$2.02 

107,008 

72,312 

15,241 

.17 

$1.58 

141,484 

95,179 

22,214 

910,280 

.17 

$1.20 

6,114,000 

146,467 

100,583 

16,160 

4,627,425 

.30 

$^04 

179,529 

80,768 

24,464 

1,486,575 

6,079,010 

4,129,580 

.32 

$1.78 

56,852 

44,436 

5,078 

.16 

$2.81 

84,795 

51.795 

'  10.285 

1.949,4.30 

.20 

$2.36 

{■W.'i'B'U^^'  "  I 
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The  Lowest  Milline’’  Rate  in  the 
for  National  Advertising 


IN  an  impartial  analysis  of  national  advertising  rates  just  completed,  The  New  York 
IV orld  ( Sunday  Edition)  is  credited  with  a  “milline”  rate  of  73  cents — which  means 
that  in  this  newspaper  it  costs  less  than  three-quarters  of  a  dollar  to  circulate  an  agate 
line  one  million  times. 

The  survey  in  which  this  rate  is  established,  covered  every  important  newspaper 
in  the  United  States,  and  indicated  the  following  “milline”  rates  as  a  basis  of  comparison 
for  the  advertiser  who  aims  to  purchase  his  space  on  a  basis  of  economy  reinforced 
with  range  of  distribution: 

Minimum  National  Advertising  Rate  Per  Million  Circulation 

Average  The  World’s  The  World’s  A.B.C.Aannal 

Milline  Rate  Milline  Rate  Audit  Sept.  30, 1921 

Morning  Editions . $2.15  $1.25  352,852 

Evening  Editions .  2.18  1.57  300,740 

Sunday  Editions .  1.72  .73  609,290 

It  is  practically  unprecedented  in  the  history  of  newspaper  making  that  an  all-day- 
and-Sunday  service  such  as  is  provided  by  The  IV orld  and  The  Evening  JV orld  could 
continue  to  offer  the  advertiser  a  value  of  so  comprehensive  a  nature,  concentrated  in 
America’s  greatest  area  of  retail  sales,  and  still  pres'erve  an  average  “milline”  rate  some 
40%  below  the  prevailing  “milline”  average  of  the  country. 

Only  the  most  far-sighted  policy  of  merchandising  its  columns  makes  it  possible  for 
The  fVorld  to  maintain  an  unchallenged  advertising  service  of  this  character. 


Member  of 
National 
Newspapers 

Imftrporattd 


Ford  Building 
DETROIT 


Mailers  Building 
CHICAGO 


Pulitzer  Building 
NEW  YORK 
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TOTAL  ADVERTISING  LINEAGE,  CIRCULATIONS,  AND  RATES  OF  347  DAILY  AND  SUNDAY  NEWSPAPERS  OF  THE  U.  S.  AND  CANADA,  JANUARY-JUNE,  IttZ 
Line&ce  from  Publishers*  Statements  and  from  New  York  Evening  Post  Statistica— Circulations  and  Population  Figures  from  Audits,  A.B.C.,  as  of  April  1,  ItZZ  —  Rates  from  EDITOR  A 

PUBLISHER  of  June  11,  19ZZ 


Population 

192t  A.  B.  C.  Name  of  Paper  Issue 

Census  City  A  Sub. 

256,491  350,000  Denver  Rocky  Mt.  News  and  Times  . M  E  S 

.  .  Denver  Rocky  Mt.  News  and  Times  . M  E  _ 

.  .  Denver  Rocky  Mt.  News  . M  . 

.  .  Denver  Times  . E  . 

.......  .  Denver  Rocky  Mt.  News  . S  . 

137,634  335,000  Grand  Rapids  Press  . E  . 

5,620,048  9,500,000  New  York  Herald . MS.... 

.  .  New  York  Herald . M  . 

.  .  New  York  Herald . S  . 

5,620,048  9,500,000  New  York  Evening  Journal . E  . 

314,194  800,000  Indianapolis  Star . M  S  ... 

.  .  Indianapolis  Star . M  . 

.  .  Indianapolis  Star . S  . 

506,676  1,131,597  San  Francisco  Chronicle . M  S  ... 

.  .  San  Francisco  Chronicle . M  . 

.  .  San  Francisco  Chronicle . S  . 

178,364*  250,000  Winnipeg  Free  Press . M  E _ 

.  .  Winnipeg  Free  Press . M  . 

.  .  Winnipeg  Free  Press  Bulletin . .  .  .E  . 

200,616  1,215,736  Atlanta  Journal . ES _ 

.  .  Atlanta  Journal.. . E  . 

.  .  Atlanta  Journal.. . S . 

401,247  600,000  Cincinnati  Times-Star . E  . 

772,897  1,300,000  St.  Louis  Globe-Democrat . M  S  ... 

.  .  St.  Louis  Globe-Democrat . M  . . 

.  .  St.  Louis  Globe-Democrat . S  . 

138,076  186,667  Houston  Chronicle . E  S  .... 

.  .  Houston  Chronicle . E  . 

.  .  Houston  Chronicle . S  . 

137,783  300,000  Scranton  Times . •• . E  . 

991,258  t .  Oklahoma  City  Oklahoman-Times . M  E  S  . 

.  t .  Oklahoma  City  Oklahoman . M  . 

.  t .  Oklahoma  City  Times . E  . 

.  t .  Oklahoma  City  Oklahoman . S  . 

324,410  700,000  Kansas  City  journal  and  Post  . M  ES  . 

.  .  Kansas  City  Journal  and  Post  . M  E  . . . 

.  .  Kansas  City  Journal  . M  . 

.  .  Kansas  City  Post  . E  . 

.  .  Kansas  City  Journal-Post  . S  ..*... 

255,288  400,000  Portland  Oregon  Journal . E  S  ... 

.  .  Portland  Oregon  Journal . E  . 

.  .  Portland  Oregon  Journal . S  . 

401,247  600,000  Cincinnati  Enquirer . M  S  ... 

.  .  Cincinnati  Enquirer . M  . 

5,620,048  9,500,000  New  York  American . M  S  ... 

.  .  New  York  American . M  .... 

.  .  New  York  American . S  . 

748,060  2,574,115  Boston  Post . M  S  .. 

.  .  Boston  Post . M  . 

.  .  Boston  Post . S  . 

191,601  350,000  Omaha  World-Herald  . MES. 

.  .  Omaha  World-Herald  . M  E  .. 

.  .  Omaha  World-Herald  . M  _ 

.  .  Omaha  World-Herald  . E  . 

.  .  Omaha  World-Herald  . S  . 

1,823,779  3,000,000  Philadelphia  North  American . M  S  .. 

.  .  Philadelphia  North  American . M  _ 

.  .  Philadelphia  North  American . S  . 

138,036  373,000  Hartford  Times  . E  . 

208,435  280,000  Akron  Beacon-Journal  . E  . 

161,379  t .  San  Antonio  Light  . E  S  .. 

. .  t .  San  Antonio  Light  . E  . 

.  t .  San  Antonio  Light  . S  . 

437,571  697,551  Washington  Post . M  S  .. 

.  .  Washington  Post . M  . 

.  .  Washington  Post . S  . 

2,701,705  3,500,000  Chicago  Herald-Examiner  . M  S  .. 

.  .  Chicago  Herald-Examiner . M  - 

.  .  Chicago  Herald-Examiner . S  . 

387,219  t .  New  Orleans  Item . E  S  .. 

.  t .  New  Orleans  Item . E . 

.  t .  New  Orleans  Item . S  . 

69,772  200,000  Portland  Express- Advertiser  &  Sunday  Tele..E  S  ... 

.  .  Portland  Express  &  Advertiser . E  . 

.  .  Portland  Sunday  Telegram . S  . 

295,750  600,000  Rochester  Times-Union . E  . 

5,620,048  9,500,000  New  York  Sun . E . 

70,983  230,000  South  Bend  News-Times . M  E  S. 

.  .  South  Bend  News-Times . M  E... 

.  .  South  Bend  News-Times . M  - 

.  .  South  Bend  News-Times . E . 

.  .  South  Bend  News-Times . S  . 

772,897  1,300,000  St.  I>ouis  Star . ES  ... 

.  .  St.  Louis  Star . E  . 

.  .  St.  l^uis  Star . S  . 

171,717  450,000  Syracuse  Herald . E  S  ... 

.  .  Syracuse  Herald . E . 

.  .  Syracuse  Herald . S  . 

115,777  202,000  Norfolk  Ledger-Dispatch . E  . 

5,620,048  9,500,000  New  York  Tribune . M  S  .. 

.  .  New  York  Tribune . M  _ _ 

.  .  New  York  Tribune . S  . 

506,775  825.000  Buffalo  Times . ES... 

.  .  Buffalo  Times . E  . 

.  .  Buffalo  Times . S  . 

76,121  150,000  Peoria  Journal-Transcript  . M  E  S 

.  .  Peoria  Journal-Transcript  . M  E  ., 

.  .  Peoria  Transcript  . . . M  .... 

.  .  Peoria  Journal  . E . 

.  .  Peoria  Transcript  . S  _ 


Circulation 


Total 

Net  Paid 

A.  B.C. 
City 

A.  B.C. 
Sub 

60,632 

32,586 

28,046 

57,124 

79,610 

35,469 

18,847 

16,622 

28,740 

39,256 

2,504 

1,516 

988 

2,829 

20,617 

174,267 

194,269 

654,967 

97,875 

93,384 

506,595 

40,80i 

42,417 

91,302 

91,672 

119,065 

37,820 

69,773 

29,393 

24,650 

85,668 

128,508 

68,697 

23,585 

45,112 

33,912 

48,094 

35,780 

8,022 

27,758 

28,102 

39,593 

1,476 

299 

1,177 

62,813 

89,600 

136,884 

32,649 

36,218 

96,244 

19,296 

22,779 

18,488 

177,342 

193,882 

95,363 

82,601 

14,887 

11,335 

48,968 

60,409 

37,401 

23,318 

25,862 

24,756 

3,163 

3,881 

11,253 

55,864 

48,064 

74,466 

15,516 

20,195 

22,050 

75,484 

93,893 

39,771 

43,636 

11,876 

14,749 

73,120 

352,387 

1,092,239 

269,918 

488,920 

52,867 

208,148 

380.796 

401.797 

194,659 

152,607 

55,596 

89,356 

78,429 

39,854 

38,575 

74,633 

38,198 

6,101 

32,097 

36,120 

10,531 

7,862 

2,669 

9,372 

140,460 

192,698 

44,077 

35,084 

41,992 

47,295 

29,752 

25,382 

23,220 

27,219 

12,481 

8,856 

20,707  , 
25,236 

14,275 

15,806 

63,419 

81,613 

48,698 

59,581 

3,595 

6,084 

395,861 

729,735 

270,517 

329,141 

27,466 

59,532 

65,131 

95,578 

42,475 

52,151 

25,424 

25,966 

63,707 

184,019 

16,415 

14,412 

48,908 

166,092 

6,831 

5,942 

12,586 

12,578 

16,522 

8,464 

8,058 

17,345 

10,780 

3,534 

7,246 

11,451 

4,713 

4,118 

595 

4,842 

99,843 

71,300 

76,038 

47,411 

9,326 

7,804 

43,587 

83,157 

39,715 

24,585 

31.610 

32,538 

12,852 

21,283 

3,932 

137,011 

141,993 

75,084 

67,746 

34,458 

29,878 

83,664 

100,230 

59,261 

46,298 

15,583 

16,400 

30,993 

10,589 

20,404 

20,103 

15,481 

4,978 

10,503 

12,580 

11,612 

4,308 

7,304 

5,860 

Jan.-June-'ZZ 

Lineage 

Min.-For. 
Ad.  Rate 

Milline 

Rate 

6,072,724 

4,424,056 

1,997,324 

‘.18 

$2.% 

2,426,732 

1,648,668 

.13 

%127 

6,039,530 

.16 

$2.01 

5,982,182 

3,502,270 

”.4i 

$2.35 

2,479,912 

.41 

$2.11 

5,970,288 

5,962,254 

1.25 

$1.91 

3,205,845 

.15 

$1.63 

2,756,409 

5,652,892 

.20 

$1.67 

3,614,380 

.24 

$2.80 

2,038,512 

.28 

$2.18 

5,930,930** 

5,930,930 

5,916,203 

.15 

$2.18 

5,909,372 

4,232,662 

.’14 

$2.23 

1,676,710 

.14 

$1.56 

5,900,100 

5,887,923 

.26 

$1.89 

3,829,401 

.35 

$1.97 

2,058,552 

.35 

$1.80 

5,862,232 

3,839,072 

.‘l2 

$2.45 

2,023,160 

.14 

$2.31 

5,810,728 

5,742,917 

.10 

$2.69 

2,144,682 

.15 

$2.68 

2,329,386 

.12 

$2.49 

1,268,849 

5.716,554 

4,045,304 

1,261,150 

.18 

$2.39 

2,784,154 

1,671,250 

5.696.700 

3.851.700 

.’i4 

$1.85 

1,845,000 

5,680,200 

.16 

$1.70 

.17 

$2.32 

5,668,330 

2,354,476 

$1.70 

3,313,854 

5,561,135 

1.25 

$1.14 

$1.57 

.55 

$1.34 

5,459,307 

3,784,081 

.16 

$2.04 

1,675,226 

5,456,400 

.16 

$2.14 

.288 

$2.05 

.388 

$2.01 

5,430,448 

.12 

$2.72 

5,351,514 

5,206,040 

.085 
•  .  1 

$2.42 

3,602,872 

.08 

$3.86 

1,603,168 

5,188,466 

.09 

$3.56 

.i8 

$2.83 

.20 

$2.45 

5,386,405 

2,843,134 

iss 

$1.38 

2,543,271 

5,166,820 

.85 

$1.16 

3,683,448 

.15 

$2.30 

1,483,372 

5,112,254 

.18 

$1.88 

3,989,538 

.07 

$2.76 

1,122,716 

.07 

$2.69 

5,069,232 

.18 

$2.82 

4,901,150 

4,891,354** 

.41 

$2.23 

.05 

$3.02 

.05 

$2.88 

4,830,931 

3,850,477 

22 

$2.20 

980,454 

4.817,944 

.22 

$3.08 

3,361,328 

.i3 

$2.98 

1,456,616 

.18 

$2.16 

4,776,142 

4,737,786 

.10 

$2.51 

3,050,906 

.30 

$2.18 

1,686,880 

.30 

$2.11 

4,704,712***  •  ... 

3,369,308 

.15 

$1.79 

1,335,404 

4,685,781 

.15 

$1.49 

.09 

$2.90 

.09  $4.47 
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dheAdveriisin^Supremacy 
ofip  Post'DispaidiwStLonis^ 
isdiictoits  St.Louis 
Circulaiion  Supremacy 


The  Post-I)ispateh  rofrularly  carries  The  city  circulation  of  the  Daily 

far  more  paid  advertising  than  any  Post-Dispatch  alone  approximately 

other  St.  Louis  newspaper — morning,  equals  that  of  the  daily  D lobe- Demo- 

evening  or  Sunday — and  in  many  im-  crat  and  the  Times  COMBINED,  and 

port  ant  classifications  more  than  all  exceeds  that  of  the  Daily  Star  and 

other  St.  Louis  new’spapers  CO.M-  the  Times  COMBINED  by  approxi- 

BINED.  mately  40,000. 


The  big  Sunday  Post-Dispatch  alone 
has  MORE  Paid  St.  Louis  circulation 
and  MORE  Paid  Total  Circulation 
than  BOTH  other  St.  Louis  Sunday 
newspapers  —  the  Globe-Democrat 
and  the  Star  COMBINED. 


300 Newspapers 
ofJImerica 

in  the  Lisf ZompHed  by  Ediior  and  Publisher 
in  volume  ofAdvertisin^i 


TliePost’Dispafch  is  Sunday  Newsi^perr 
TheOlobe-Democraf  is  l&!!l  Sunday  Newspapers 

ThcStLouisStaris  20—  Sunday  Newspa^ry 
TheStLouisTimes  is  60  evening  no wi* papers* 

St.  Louis  is  a  ONE  Newspaper  Tow*n 
St.  Louis  is  an  EVENING  Newspaper  Town 
—and  the  POST-DISPATCH  is 
THE  Newspaper 


During  July  the  P0ST~DISPATCH  established  a  New  Circulation  Record, 
exceeding  the  best  previous  July  by  31,134  Daily  and  39,428  Sunday. 

POST-DISPATCH 

I  st  in  StLouis 
4ih  in  America 


The  S.  C.  BECKWITH  SPECIAL  AGENCY 

National  Advertising  Representative 

New  York,  Chicago,  Detroit,  St.  Louis,  Kansas  City,  Atlanta,  Los  Angeles,  San  Francisco 
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TOTAL  ADVERTISING  LINEAGE,  CIRCULATIONS.  AND  RATES  OF  347  DAILY  A  ND  SUNDAY  NEWSPAPERS  OF  THE  U.  S.  AND  CANADA.  JANUARY.JUNE,  1K2 
Lineatce  from  Publisher*’  Statements  and  from  New  York  Evening  Post  Statistics  -Circulations  and  Population  Fiirures  from  Audits.  A.B.C.,  as  of  April  1,  UZ2  —  Rates  from  EDITOR  A 

PUBLISHER  of  Jime  It,  1122 


Population 


1921 

A.  B.  C. 

Census 

City  A  Sub. 

91,558 

300,000 

243,109 

600,000 

237,031 

574,725 

76,121 

150,000 

113,344 

500,000 

66,083 

190,000 

77,818 

425,000 

116,309 

350,000 

95,682 

150,000 

178,364* 

250,000 

64,997 

t . 

+ . 

. .  + . 

1,823,779 

3,000,000 

56,727 

395,094 

74,683 

110,000 

401,247 

600,000 

106,482 

185,000 

113,344  500,000 


107,784 

260,000 

2,701,705 

3,500,000 

315,652 

400,000 

66,083 

190,000 

993,678 

1,288,893 

138,076 

186,667 

72,128 

281,405 

208,435 

280,000 

437,571 

657,551 

96,965 

160,000 

87,091 

165,000 

387,219 

t . 

+ . 

_  + . 

748,060 

2,574,115 

40,296 

2,022,262 

2,812,000 

506,676 

1,131,597 

457,147 

1,000,000 

137,783 

300,000 

93,372 

146,000 

93,372 

146,000 

712,909* 

870,000 

70,983 

230,000 

748,060 

2,574,115 

5,620,048 

9,500,000 

576,673 

937,651 

67,327 

237,031 

574,725 

162,519 

290,000 

162,351 

676,626 

50,022 

110,000 

506,676 

1,131,597 

295,750 

600,000 

5,620.048 

9,500,000 

234,680 

360,000 

Name  of  Paper 

Jacksonville  Times-Union . 

Jacksonville  Times-Union . 

Jacksonville  Times-Union . 

Toledo  News-Bee . 

Columbus  Citizen . 

Peoria  Star . 

Peoria  Star . 

Peoria  Star . 

Albany  Times-Union . 

Terre  Haute  Tribune . 

Terre  Haute  Tribune . 

Terre  Haute  Tribune . 

Knoxville  Sentinel . • . 

Knoxville  Sentinel . 

Knoxville  Sentinel . 

Camden  Courier.... . 

Elizabeth  (N.  J.)  Journal . 

Winnipeg  Tribune.. . 

Little  Rock  Arkansas  Gazette.. 
Little  Rock  Arkansas  Gazette.. 
Little  Rock  Arkansas  Gazette.. 

Philadelphia  Record . 

Philadelphia  Record . 

Philadelphia  Record . 

Davenport  (la.)  Times . 

San  Diego  Sun . 

Cincinnati  Post . 

Fort  Worth  Star-Telegram . 

Fort  Worth  Star-Telegram . 

Fort  Worth  Star-Telegram . 

Albany  Knickerbocker  Press  . . 
Albany  Knickerbocker  Press  . . 
Albany  Knickerbocker  Press  . . 

Reading  Eagle  . 

Reading  Eagle  . 

Reading  Eagle  . 

Chicago  American  . 

Seattle  Post-Intelligencer  . 

Seattle  Post-Intelligencer  . 

Seattle  Post-Intelligencer  ..... 

Terre  Haute  Star  . 

Terre  Haute  Star  . 

Terre  Haute  Star  . 

Detroit  Journal  . 

Houston  Post  . . 

Houston  Post  . 

Houston  Post  . 

Wichita  Eagle  . 

Wichita  Eagle  . 

Wichita  Eagle  . 

.Akron  Times  . 

Akron  Times  . 

Akron  Times  . 

Washington  Times  . 

Washington  Times  . 

Washington  Times . 

Tacoma  News-Tribune  . 

Canton  (Ohio)  News  . 

Canton  News  . 

Canton  News  . 

New  Orleans  States . 

New  Orleans  States  . 

New  Orleans  States  . 

Boston  Transcript  . 

Stockton  Record  . 

Brooklyn  Standard  Union.... 
Brooklyn  Standard  Union .... 
Brooklyn  Standard  Union .... 

San  Francisco  Call-Post . 

Milwaukee  Sentinel  . 

Milwaukee  Sentinel  . 

Milwaukee  Sentinel  . 

Milwaukee  Sentinel  . 

Milwaukee  Sentinel  . 

Scranton  Republican  . 

Erie  Times  . 

Erie  Dispatch-Herald  . 

Erie  Dispatch-Herald  . 

Erie  Dispatch-Herald  . 

Montreal  Gazette  . 

South  Bend  Tribune . 

Boston  American  . 

New  York  Globe . 

Los  Angeles  Record . 

Johnstown  (Pa.)  Tribune . 

Columbus  Ohio  State  Journal. 
New  Haven  Journal-Courier.. 

Memphis  News-Scimitar . 

Topeka  Capital  . 

Topeka  Capital  . 

Topeka  Capital  . 

San  Francisco  Bulletin . 

Rochester  Herald  . . 

Rochester  Herald  . 

Rochester  Herald  . 

New  York  Evening  Telegram, 
New  York  Evening  Telegram 
Nev^  York  Evening  Telegram 

St.  Paul  Daily  News . 

St.  Paul  Daily  News . 

St.  Paul  Daily  News . 


Circulatioii 


Issue 

Total 

A.B.C. 

A.B.  C. 

Jan.-June-’Z2 

Min.-For. 

MOUne 

Net  Paid 

City 

Sub 

Lincace 

Ad.  Rate 

Rate 

M  S . 

4,665,983 

M  . 

. .  32,784 

17,356 

8,159 

2;940;371 

.08 

$2.44 

S  . 

. .  37,125 

19,191 

9,910 

1,725,612 

.09 

$2.42 

E  . 

. .  70,189 

42,345 

20,479 

4,590,356 

.20 

$2.84 

E . 

. .  75,961 

48,487 

17,426 

4,547,840 

.14 

$1.84 

E  S . 

4,511,094 

E  . 

. .  23,589 

12,830 

8,557 

3;464;202 

.06 

$2.54 

S  . 

. .  17,009 

12,845 

3,139 

- 1|^46,892 

.06 

$3.52 

E . 

. .  35,018 

23,589 

8,992 

4,508,482 

.09 

$2.57 

E  S . 

4,492,586 

E  . 

. .  22,596 

11,012 

10,040 

.06 

$2.65 

S  . 

. .  21,093 

10,790 

8,315 

.06 

$2.84 

E  S . 

4,481,309 

E  . 

. .  25,793 

13,840 

9,131 

3,1 75,067 

.06 

$2.32 

S  . 

. .  26,472 

tt... . 

tt.... 

1,306.242 

.06 

$2.26 

E  . 

. .  20,483 

14,290 

6,087 

4,392,801 

.055 

$2.68 

E . 

. . .  18,779 

14,018 

4,245 

4,380,404 

.07 

$3.72 

E . 

. .  39,182 

24,109 

992 

4,355,196 

.10 

$2.55 

M  S  . 

4,307,960 

M  . 

. .  39,816 

11,900 

2,'734;416 

.08 

$2.00 

S  . 

. .  50,480 

14,850 

1,573,544 

.10 

$1.98 

M  S  . 

4,300,605 

.M  . 

..  110,288 

47,971 

29,837 

.25 

$2.26 

.S  . 

..  117,666 

58,927 

28,803 

.30 

$2.55 

E . 

. .  23,857 

14,252 

7,973 

4,280,948 

.07 

$2.93 

E . 

..  17,917 

14,857 

1,138 

4,248,174 

.04 

$2.23 

E  . 

. .  167,782 

81,062 

15,421 

4,245,300 

.28 

$1.66 

E  S . 

4,244,086 

E  . 

..  82,811 

124,002 

2,163 

.16 

$1.93 

S  . 

. .  100,424 

23,464 

2,435 

.18 

$1.79 

.MS . 

4,240,208 

.M  . 

. .  31,950 

14,361 

10,155 

.09 

$2.81 

.S . 

. .  47,041 

17,185 

17,762 

.11 

$2.33 

.E  S . 

4,222,946 

.E . 

. .  34,103 

17,602 

14,223 

3,386;600 

.08 

$2.34 

.S" . 

. .  23,957 

16,402 

6,637 

836,646 

.08 

$3.34 

.E  . 

. .  415,056 

309,524 

29,894 

4,222,791 

.60 

$1.44 

.MS . 

4,212,824 

.M  . 

. .  51,669 

32,672 

6,005 

.16 

$3.09 

.S  . 

..  93,179 

45,940 

13,776 

.25 

$2.68 

.M  S  . 

4,209,338 

.M  . 

. .  23,529 

10,125 

11,256 

3;ioo;9i3 

.06 

$2.55 

.S . 

. .  20,391 

10,278 

8,724 

1,108,425 

.06 

$2.94 

.E  . 

..  129,319 

87,323 

19,672 

4,196,724 

.23 

$1.77 

.M  S  . 

4,192,384 

.M  . 

. .  42,710 

20,141 

3,484 

2;440;326 

.11 

$2.57 

.S  . 

. .  47,417 

20,101 

3,797 

1,752,058 

.11 

$2.32 

.M  S  . 

4,162,550 

.M  . 

. .  59,560 

18,648 

20,698 

.15 

$2.51 

.S  . 

. .  70,736 

20,400 

25,094 

.15 

$2.12 

.E  S . 

4,160,338 

.E . 

. .  18,904 

12,699 

5,791 

.06 

$3.16 

.S  . 

..  21,873 

17,568 

4,074 

.07 

$3.19 

.E  S . 

4,148,496 

.E  . 

. .  66,213 

55,808 

5,718 

3, 1021459 

.16 

$2.41 

.S  . 

. .  109,046 

39,376 

5,753 

1,046,037 

.24 

$2.20 

.E  . 

. .  32,304 

20,187 

9,363 

4,108,706 

.09 

$2.78 

.E  S . 

4,017,738 

.E  . 

18,768 

3i047'632 

045 

$2J9 

.S  . 

18,768 

'970^06 

.045 

$2.39 

.E  S . 

3,951,556 

.E  . 

45,478* 

36  206 

10 

$2J9 

.S  . 

55,796 

40  245 

.10 

$1  79 

.E . 

. .  34,172 

26,655 

2,269 

3,947,021 

.20 

$5.85 

.E  . 

15,296 

3,939,544 

.06 

$3.92 

.E  S . 

3^873,502 

.E  . 

. .  71,495 

71,191 

125 

2;950;696 

$2.79 

.S  . 

. .  40,899 

40,667 

76 

922,806 

.20 

$4.89 

.E  . 

. .  94,067 

54,451 

28,279 

3,811,318 

.20 

$2.12 

.M  E  S . 

3,804,118 

.M  E . 

. .  78,973 

42,088 

18,141 

2;387;426 

.14 

$1.79 

.M  . 

48,994 

22  837 

11,762 

.E  . 

29,979 

19,251 

6,379 

.S  . 

. . .  62,548 

31,047 

14,133 

1,416,692 

l4 

$2.23 

.M  . 

. . .  30,014 

12,251 

13,914  ’ 

3,803,993 

.10 

$3.33 

.E  . 

. . .  25,848 

19,412 

5,618  . 

3,801,294 

.08 

$3.09 

.E  S  . 

3,773,924 

.E  . 

...  19,190 

13,500 

5,020 

.065 

$3.38 

.S  . 

...  18,130 

15,499 

1,926 

.07 

$3.86 

.E . 

. . .  29,333 

23,150 

570 

3,721,158 

.08 

$2.72 

.E  S  ****.... 

...  15,681 

12,315 

2,597 

3,717,431 

.055 

$3.50 

.E . 

. . .  243,631 

129,284 

34,688 

3,702,365 

.50 

$2.05 

.E . 

. . .  149,882 

134,151 

12,649 

3,693,968 

.37 

$2.47 

•  E . 

. . .  50,062 

3,670,814 

.10 

$1.99 

.E  . 

. . .  25,966 

3,636,488 

07 

!];;;> /iO 

.M  S  . 

. . .  47,081 

3i635;022 

.11 

$2.33 

.M  . 

. . .  15,756 

13,489 

1,885 

3,603,252 

.05 

$3.17 

..E . 

. . .  50,706 

24,301 

12,652 

3,599,736 

.12 

$2.36 

.M  S  . 

3,567,963 

..M  . 

. . .  33,616 

10,576 

8,478 

2,283,428 

.09 

$2.67 

..S  . 

. . .  35,221 

12,873 

7,918 

1,284,535 

.09 

$2.55 

..E  . 

. . .  75,444 

38,643 

21,046 

3,543,092 

.20 

$2.65 

..M  S  . 

3,525,955 

..M  . 

. . .  22,531 

13,035 

7,257 

2,353,926 

.08 

$3.55 

..S  . 

. . .  19,451 

15,357 

3,449 

1,172,029 

.08 

$4.11 

. .  E  S . 

3,516,492 

..E  . 

...  104,177 

92,966 

8,084 

3,034,922 

.?5 

$2.39 

..S  . 

...  120,457 

99,811 

10,791 

481,570 

.25 

$2.07 

..E  S . 

3,475,500 

..E . 

. . .  84,375 

31,369 

4,746 

2,802,366 

.15 

$1.77 

•  •S  . 

. . .  48,239 

28,159 

3,725 

673,134 

.12 

$2.48 

E^ifr  A  P ublitker  for  August  24,  1922 
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TOTAL  ADVERTISING  LINE  ACE.  CIRCULATIONS,  AND  RATES  OF  3*1  DAILY  AND  SUNDAY  NEWSPAPERS  OF  THE  U.  S.  AND  CANADA,  JANUARY-JUNE.  ItS 
Eincaxe  from  Publish<.-rs’  Statrmrnts  and  from  New  York  Eveninc  Post  Statistica— CirculaCons  and  Population  Figures  from  Audits,  A.B.C.,  as  of  April  1,  19ZZ  —  Rates  from  EDITOR  A 

PUBLISHER  of  June  U,  1»22 


Population 


1920 

A.  B.  C. 

Census 

City  A  Sub. 

171,717 

450,000 

234,891 

350,000 

72,128  281,405 


56,727 

.395,094 

519.290* 

750,000 

437,571 

657,551 

519,290* 

750,000 

200,616 

1,215,736 

258,288 

400,000 

191,601 

350,000 

216,261 

400,000 

5,620,048 

9,500,000 

414,216 

1,000,000 

178,270 

309,513 

64,997 

t . 

t . 

.  + . 

315,652 

400,000 

506,775 

825,000 

237,595 

770,000 

126,468 

450,000 

457,147 

1,000,000 

234,891 

350,000 

91,558 

300,000 

162,351 

676,626 

106,482 

185,000 

314,194 

800,000 

2,701,705 

3,500,000 

258,288 

400,000 

506,676 

1,131,597 

237,595 

770,000 

179,754 

328,924 

2,701,705 

3,500,000 

138,076 

186,667 

118,100 

225,000 

401,247 

600,000 

5,620,048 

9,500,000 

96,965 

160,000 

506,676 

1,131,597 

380,582 

462,235 

748,060 

2,574,115 

993,678 

1,288,893 

772,897 

1,. 300, 000 

143,538 

2.36,975 

2,022,262 

2,812,000 

5,620,048 

9,500,000 

457,147 

1,000,000 

506.776 

825,000 

315,652 

400,000 

23,159,759 

51,364,861 

Circulation 


Name  of  Paper 

Iwue 

Total 

A.B.  C. 

A.B.C. 

Jan.-June-'22 

Min.  For, 

Milline 

Net  Paid 

City 

Sub 

Lineage 

Ad.  Rato 

RAta 

Syracuse  Journal  . 

E  . 

....  46,025 

23,054 

13,126 

3,467,352 

.10 

$2.17 

Louisville  Herald  . 

■  M  S  . 

3,464,250 

Louisville  Herald  . 

M  . 

....  43,651 

24,686 

3,162 

1,419,450 

.09 

$2.06 

Louisville  Herald  . 

S  . 

....  55,569 

38,457 

3,472 

2,044,800 

.09 

$1.62 

,E  S  . 

3,419,512 

Wichita  Beacon  . 

E  . 

. . . .  42,013 

17,107 

15,203 

2,'488,'402 

.10 

$2.38 

Wichita  Beacon  . 

S  . 

....  42,497 

16,298 

15,863 

931,110 

.10 

$2.35 

Davenport  Democrat  &  Leader . 

E  S . 

3,393,958 

Davenport  Democrat  &  Leader . 

.  E  . 

....  14,229 

5,709 

6,095 

2,573,396 

.06 

$4.21 

Davenport  Democrat  &  Leader . 

S  . 

....  16,658 

7,976 

6,201 

820,562 

.06 

$3.60 

Toronto  Globe  . . . 

.  M  . 

.  100,598 

31,375 

16,088 

3,377,190 

.20 

$1.98 

Washington  Herald  . 

.  M  S  . 

3,326,431 

•  a  • 

Washington  Herald  . . 

.  M  . 

....  49,326 

*41,578 

3,427 

2,366,114 

.12 

$2.4i 

Washington  Herald  . 

S  . 

....  38,362 

30,150 

3,398 

960,317 

.12 

$3.12 

Toronto  Mail  &  Empire  and  Sunday  World, 

.  M  S  . 

3,304,956 

Toronto  Mail  &  Empire . 

.  M  . 

....  99,319 

48,559 

16,684 

2,963,464 

.20 

$2.01 

Toronto  World  . 

.  s  . 

....  66,799 

42,963 

8,299 

341,492 

.17 

$2.54 

Atlanta  Georgian  and  American  . 

.E  S  . 

3,215,240 

Atlanta  Georgian  . 

•  E . 

....  45,557 

21,532 

11,757 

1, '857,520 

.12 

$2.63 

Atlanta  Sunday  American  . 

•  S  . 

....  105,817 

24,088 

14,225 

1,357,720 

.15 

$1.41 

Portland  Telegram . 

•  E  . 

....  62,330 

34,118 

11,287 

3,111.038 

.14 

$2.24 

.M  E  S _ 

3,082,948 

Omaha  Bee  . 

•  M  E  . 

....  63,879 

24,080 

8,501 

2,075,144 

.15 

$2.34 

.  M  . 

....  43  260 

8,147 

6,530 

.  E  . 

....  20’619 

15,933 

1,971 

Omaha  Bee  . 

•  S  . 

.  66,729 

23438 

8,961 

1,007,804 

.16 

$2.39 

Oakland  Post-Enquirer  . 

•  E  . 

_  33,097 

20,739 

11,619 

3,064,204 

.11 

$3.32 

New  York  Evening  Mail . . . 

•  E  . 

.  147,760 

135,548 

8,845 

3,055,906 

.38 

$2.57 

.  M  S  . 

2,922,000 

Newark  Ledger  . 

•  M  . 

....  30,022 

22,469 

7,196 

1,'981,000 

.10 

$3.33 

Newark  Ledger  . 

•  S  . 

.  21,622 

15,598 

5,780 

941,000 

.10 

$4.62 

Birmingham  Age-Herald  . 

..M  S  . 

2,886,812 

•  .  • 

,M  . 

_  23,399 

11,670 

4,652 

.08 

$3.41 

•  S  . 

. . . .  26i213 

li;447 

51989 

.10 

$3.81 

Little  Rock  Arkansas  Democrat . 

•  E  S  . 

2,746,520 

Little  Rock  Arkansas  Democrat . 

•  E  . 

.  19,301 

9,644 

2,128,490 

.06 

$3.10 

Little  Rock  Arkansas  Democrat . 

•  S  . 

.  22,873 

9,285 

618,030 

.06 

$2.62 

Seattle  Star  . 

•  E  . 

.  73,567 

47,302 

9,605 

2,696,260 

.14 

$1.90 

Buffalo  Express . 

•  M  S  . 

2,611,352 

Buffalo  Express . 

•  M  . 

.  38,099 

22,631 

9,488 

1,583,404 

.io 

$2.62 

Buffalo  Express . 

•  S  . 

.  58,205 

27,166 

11,952 

1.027,948 

.14 

$2.40 

Providence  Tribune  . 

•  E  S . 

2,586,878 

Providence  Tribune  . 

.E  . 

.  22,501 

16,822 

5,249 

2,147,891 

.09 

$3.99 

Providence  Tribune  . 

.S  . 

.  11,382 

8,068 

3,104 

438.997 

.09 

$7.90 

.E  S . 

2,566,786 

Des  Moines  Capital  . 

•  E  . 

.  60,186 

25,450 

14,575 

2,113,541 

.14 

$2.32 

Des  Moines  Capital  . 

.S  . 

.  33,607 

22,609 

4,879 

453,245 

.14 

$4.16 

Milwaukee  Wis  News  and  Sun.  Telegram.. 

•  E  S . 

2,564,721 

Milwaukee  Wisconsin  News . 

.E  . 

.  56,277 

30,775 

10,487 

.ie 

$2.84 

Milwaukee  Sunday  Telegram . 

.S  . 

.  102,305 

28,095 

19,.590 

.25 

$2.44 

Louisville  Post  . 

•  E  . 

.  36,697 

22,102 

1,910 

2,556,778 

.09 

$2.45 

Jacksonville  Journal  . 

•  E  . 

.  19,055 

12,491 

4,031 

2,556,638 

.07 

$3.67 

Memphis  Press  . 

.  E  . 

.  35,032 

31,078 

2,568 

2,535,279 

.08 

$2.28 

.M  S  . 

2,527,798 

Fort  Worth  Record  . 

.  M  . 

.  21,784 

10,469 

561 

r,56r,630 

.10 

$4.59 

Fort  Worth  Record  . 

.S  . 

.  24,721 

10,726 

580 

966,168 

.10 

$4.04 

Indianapolis  Times  . 

.E  . 

.  50,226 

33,770 

11,364 

2,510,331 

.10 

$1.99 

Chicago  Evening  Post . 

.E  . 

.  42,219 

32,444 

1,813 

2,471,802 

.12 

$2.84 

Portland  (Ore.)  News . 

.E  . 

.  30,400 

24,057 

3,068 

2,426,746 

.065 

$2.14 

San  Francisco  Daily  News . 

.  45,073 

38,209 

5,457 

2,408,630 

.13 

$2.88 

Providence  News  . 

•  E . 

.  22,484 

14,391 

7,059 

2,382,923 

.06 

$2.66 

Worcester  Post  . 

•  E  . 

.  27,154 

23,414 

3,594 

2,325,726 

.08 

$2.94 

Chicago  Journal  . 

•  E  . 

.  117,483' 

2,255,055 

.24 

$2.04 

Houston  Press  . 

.  2.5,189 

2,196,124 

.07 

$2.77 

Salt  Lake  City  Deseret  News . 

.  25,239 

9,760 

3,838 

2,153,521 

.07 

$2.77 

Cincinnati  Commercial  Tribune . 

•  M  S  . 

2,130.677 

Cincinnati  Commercial  Tribune . 

.M  . 

.  50,110 

1,403,348 

.i4 

$2.79 

Cincinnati  Commercial  Tribune . 

.S  . 

727,329 

.16 

New  York  Evening  Post . 

•  E  . 

.  30,732 

25,396 

1,576 

2,047,812 

.21 

$6.83 

.E  . 

17  250 

2,017,344 

05 

$2.89 

San  l-'rancisco  Journal . 

•  M  S  . 

1, 9634  78 

.San  Francisco  Journal . 

.M  . 

.  18,468 

1,519,056 

.i3 

$7.04 

San  Francisco  Journal . 

.S  . 

444,122 

.18 

$9.74 

Minneapolis  Daily  News . 

.E . 

.  58,996 

21,781 

1,172 

1,911,942 

.12 

$2.03 

Boston  Telegram  . 

.E  . 

.  145,113 

1,902,649 

.20 

$1.38 

Detroit  Times  . 

•  E . 

.  62,432 

51,516 

4,134 

1,863,120 

.17 

$2.72 

St.  I-ouis  Times . 

.E . 

.  47,483 

33,067 

2,862 

1,842,900 

.15 

$3.15 

Bridgeport  Times  and  Farmer . 

.  E  . 

.  15,106 

1,808,717 

.035 

$2.31 

Brooklyn  Times  . 

. .  E  S . 

1,762,750 

Brooklyn  Times  . 

..  E . 

.  46,987 

1,378,380 

\2 

$2.55 

Brooklyn  Times  . 

..S  . 

384,370 

.12 

New  York  Daily  News  (Tabloid) . 

, .  M  S  . 

1,643,000 

New  York  Daily  News . 

,.M  . 

.  441,662 

400,057 

32,732 

1,440,526 

.67 

$1.51 

New  York  Daily  News . 

,.S  . 

.  268.061 

210,531 

18,486 

202,526 

.43 

$1.60 

Milwaukee  Leader  . 

..E  . 

.  48,221 

1,445,793 

.12 

$2.48 

Buffalo  Commercial  . 

.  .E  . 

.  22,8.33 

816,760 

.07 

$3.06 

Seattle  Union  Record . . 

. .  E  . 

.  39,157 

755,538 

.17 

$4.34 

33.334.825 

19,269,995 

4,790,131 

1,015,146  113 

$61.62 

$1.84 

f  M-  7,620,693  f  M-4.273,280  f  M-1, 165,349  (  M-297.586,064r  M-$16.92  f  M-$2.09 
E-  11,331,274  E-7,637,057i  E-  1,523,227-  E- 593,460,0831  E-  $23.07-',  E-$2.03 
I  8-  14,382,856  '  S-  7,359,658  I  S- 2,101,555  '  S- 168,289,940\  S-  $27.22  *  S-$1.89 

- -  r  -  (  ME-$5.59 

24,060,126 


Explanatory  Notes — *  Canadian  1921  Census;  t  No  Suburban  Trading  Area  Surveyed  by  A.  B.  C.;  "  Lineage  sold  at  joint  rate  for  morning  and  evening  editions,  and  counted  only  onca 
in  paper's  total;  ***  Classified  advertising  excluded;  ****  Lineage  includes  two  months'  Sunday  issues,  which  started  May  8;  tt  No  report  availad>le  on  Sunday  circulation,  as  issue 
started  Nov.  28,  1921. 
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Lineage  in  these 
classifications 
tells  the  story 

Shrewd  buyers  of  advertising  who  demand  results  have  through 
the  years  shown  an  overwhelming  preference  in  Indianapolis  for 
The  News. 

It  has  an  impressive  lead  in  those  classifications  which  indicate 
the  power  of  The  News  as  a  medium  with  which  to  reach  the  • 
woman.  In  the  first  six  months  of  1922  The  News  (6  issues  a 
week)  led  all  other  Indianapolis  papers  combined  (13  issues  a 
week)  as  follows: 


Credit  Stores 

97,461  lines 

Department  Stores 

557,315 

Drug  Stores 

18,391 

Food  products 

94,390 

Household  goods 

74,597 

Jewelry 

22,025 

Musical 

69,257 

Shoes 

53,549 

Women’s  wear 

188,191 

In  total  local  advertising  The  News  led  its  nearest  competitor 
(with  7  issues  a  week)  by  1,706,085  lines.  In  total  foreign  The 
News  led  its  nearest  competitor  (7  issues)  349,984.  In  classified 
advertising  the  lead  was  182,121  agate  lines  (seven  issues  against 
six). 

With  this  overwhelming  endorsement  The  News 
is  plainly  your  “must”  paper  in  this  territory. 

The  Indianapolis  News 

FRANK  T.  CARROLL,  Adv.  Mgr. 


New  York  Office 
DAN  A.  CARROLL 
150  Nassau  Street 


Chicago  Office 
J.  E.  LUTZ 
The  Tower  Bldg. 


Three -Magazine 

MODEL  21 
LINOTYPE 


{ Either  Short  or  Full-Length  Magazines) 


Range  up  to  full  36  Point  for  setting 
both  Text  and  Display.  Except  for 
such  changes  of  detail  as  are  neces¬ 
sary  to  permit  the  setting  of  large 
faces,  the  Model  21  is  exactly  like  the 
Model  8  and  the  Model  22  is  exactly 
like  the  Model  14. 


LINOTYPE 


Three -Magazine 

MODEL  22 
LINOTYPE 


The  Model  21  with  the  addition  of  an 
auxiliary  magazine  of  28  channels  which 
can  be  used  to  accommodate  those  charac¬ 
ters  that  run  as  sorts  on  the  Model  21.  It 
can  also  be  used  for  advertising  figures  or 
an  alphabet  of  caps. 


Composed  entirely  on 
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Amovmim 

Tlie  Three -Magazine  Model  21 
The  Three -Magazine  Model  22 

For  Setting  Text  and  Display  up  to 
and  Including  Full  36  Point 

(tirade  LI  N  OTYPE 

These  Models  combine  the  advantages  of  having  three  maga¬ 
zines  (either  short  or  full  length)  always  on  the  machine,  with 
the  quick  magazine  change  that  has  been  such  a  |)0])ular  feature 
of  the  Single-Magazine  Models  20,  21  and  22. 

Any  magazine  can  be  replaced  ])y  another  in  less  tlian  fifteen 
seconds.  Extra  magazines  carried  on  a  revolving  stand.  All 
magazines  are  interchangeable  with  magazines  of  the  Single- 
Magazine  Models  20,  21  and  22. 

Embody  every  feature  of  the  well-known  Models  8  and  14; 
the  only  difference  being  that  there  are  72  keys  on  the  keyboard 
and  72  ehannels  in  the  magazines  instead  of  90. 

An  added  advantage  lies  in  the  possibility  of  utilizing  either 
maebine  for  straight-matter  as  well  as  display  composition. 

Mergenthaler  Linotvpe  Coinpaiiv 

29  Ryerson  Street,  Brooklyn,  N.  Y. 

SAN  FRANCISCO  CHICAGO  NK\^  OKLKANS 

646  Sacramento  Street  1100  South  Wahash  Avenue  .>49  Haroniie  Street 

Canadian  Linotype  Limited.  119  Adelaide  Street,  Vi  est.  Toronto 


IRpe  in  the  Bodoni  Series 
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ranked  FOURTH  among  evening 
newspapers  in  the  entire  country  in 
volume  of  advertising  published  dur¬ 
ing  the  first  six  months  of  the  year 
1922. 

THE  NEWARK  EVENING 
NEWS  published  during  the  first  six 
months  of  1922,  as  it  has  for  many 
years  past,  a  greater  volume  of  paid 
advertising  than  any  daily  news¬ 
paper  in  New  York  City  exclusive  of 
Sunday  editions. 

Agate  Lines 

NEWARK  EVENING  NEWS . 8,458,978 

New  York  Times . 7,336,962 

New  York  Evening  Journal . 5,970,288 

Brooklyn  Elagle  . 5,267,842 

New  York  Evening  Sun . 4,901,150 

New  York  Evening  World . 4,597,850 

New  York  Morning  World . 4,531,434 

New  York  Herald . 3,502,270 

New  York  Mail . 3,055,906 

New  York  Tribune  . 3,050,906 

New  York  Evening  Telegram . 3,034,922 

Brooklyn  Standard-Union  . 2,950,696 

New  York  American . 2,354,476 

New  York  Evening  Post . 2,047,812 

New  York  Daily  News  . 1,440,526 

Brooklyn  Times . 1,378,380 

New  York  Commercial . 1,366,152 


Daily  i\et  Paid  CArculation — Over  100,000 


^cworh  €T)cnmj5 

EUGENE  W.  FARRELL 
Business  and  Advertising  Manager 


OVER  BILLION  LINES  IN 
LEADING  DAILIES 

(Continued  from  page  18) 

omitted)  is  21.749,196,  or  20  per  cent  of 
the  population  of  the  continental  United 
States.  There’s  one  factor. 

\\  ith  a  pin  in  that,  turn  to  the  lineage. 
I-'ditor  &  Publisher  feels  entirely  safe 
in  stating  that  the  given  figure  of  998,- 
646,403  lines,  for  United  States  dailies 
only,  is  approximately  50  per  cent  of 
their  total  expected  lineage  for  the  year. 
Doubling  it  gives  an  approximate  work¬ 
ing  figure  for  the  entire  volume  for  1922 
for  the  listed  papers — 1,997,292,806  lines. 

Assuming  that  this  volume  appears  in 
papers  which  are  published  in  cities  com¬ 
prising  only  20  per  cent  of  the  national 
population,  a  short  flight  of  the  imagina¬ 
tion  permits  us  to  estimate  that  this  line¬ 
age  is  only  20  per  cent  of  that  for  the 
entire  daily  English-language  newspaper 
press  of  the  country.  On  this  basis,  the 
expected  lineage  of  all  English-language 
daily  and  Sunday  newspapers  of  Amer¬ 
ica  for  1922  would  be  9,9^,464,030  lines, 
a  stupendous  figure. 


comes  for  the  year  would  total  $178,- 
732,325.28.  The  estimated  total  volume 
for  the  year  for  these  papers  is  2.882,- 
779,440  lines.  Their  average  rate,  taken 
from  the  June  10  issue  of  Editor  & 
Publisher,  is  6.2  cents. 

Evening  papers,  by  the  same  system, 
would  have  a  revenue  from  their  adver¬ 
tising  of  $220,685,870.20.  Their  esti¬ 
mated  total  volume  for  the  year  is  5,807,- 
922.900  lines.  Their  average  rate  is  3.8 
cents. 

Sunday  papers  will  receive,  by  this 
calculation,  $136,314,851.40.  Their  esti¬ 
mated  lineage  is  1,682,899,400.  Their  av¬ 
erage  rate  is  8.1  cents. 

The  sum  of  these  revenues  is  $535,- 
733,246.88  and  the  slight  discrepancy  is 
again  probably  due  to  the  limitation  of 
decimal  places.  The  variation  is  hardly 
material  in  an  academic  discussion  of 
such  magnificent  heaps  of  currency. 

The  last  two  columns  of  the  table — 
giving  the  minimum  foreign  advertising 
rate  and  the  milline  rate — are  sufficient 
refutation  of  the  charge  that  newspapers 
are  holding  their  tariffs  against  the  ceil¬ 
ing  when  other  commodities  have  been 
dropping  in  price.  Leave  out  all  con¬ 
sideration  of  present  levels  of  newspaper 
costs  on  which  most  publishers  rightly 


MORNING  NEWSPAPER  LEADERS 

Six  Days  Only 

Net  Paid  Min.  For. 

Milline 

Name 

Lineage  Circulation  Adv.  Rate 

Rate 

1.  Chicago  Tribune  . 

....  7,701,153 

499,725 

.70 

$1.40 

2.  New  York  Times  . 

....  7,336,962 

344,596 

.553 

1.60 

3.  Los  .Angeles  Times  .... 

....  7,286,496 

110,190 

.18 

1.63 

4.  Wilkes-Barre  Record  . . 

....  6,860,315 

20,138 

.05 

2.48 

5.  Winnipeg  Free  Press  . 

....  5,930,930 

23,585 

•  •  •• 

6.  Cleveland  Plain  Dealer 

....  .5,340,636 

180,460 

.32 

1.77 

7.  Los  Angeles  Examiner 

....  4,828,092 

127,033 

.22 

1.73 

8.  Rochester  Dem.  &  Chronicle  4,671,185 

53,539 

.17 

3.17 

9.  Portland  Oregonian  . . 

....  4,651,192 

80,745 

.16 

1.98 

10.  Minneapolis  Tribune  . 

.  4,579,378 

64,510 

11.  New  York  World  . 

.  4,551,454 

350,046 

.44 

i^5 

12.  Philadelphia  Public  Ledger  4,518,801 

98,953 

.... 

68,256,594 

1,953,520 

$2,793 

$1.58 

O’MARA  &  ORMSBEE.  Inc. 

Gen«ral  Advertifting:  fU^reaentative* 
New  York — Chica^o—San  Fruiciaco 


FRANK  C.  TAYLOR 

N.  Y.  Representative 
329  Fifth  Ave. 


Stick  a  pin  in  that  and  move  to  the 
next  point  where  the  factors  are  not  so 
ethereal.  Editor  &  Publisher  after 
careful  calculations  in  its  issue  of  June 
10,  1922,  stated  that  the  total  minimum 
foreign  rate  for  all  English-language 
morning,  evening  and  Sunday  newspapers 
was  $131.74.  There  are  2,560  papers  of 
this  class  liste<l  in  the  June  10  issue, 
which  would  give  an  average  rate  of  5.1 
cents  a  line  for  all  daily  and  Sunday 
papers  printed  in  English.  And  there’s 
our  last  preliminary  pin. 

Multiply  the  totid  estimated  lineage  of 
9,986,464,030  lines  by  the  average  morn¬ 
ing.  evening  and  Sunday  rate  of  5.1 
cents  and  watch  the  total. 

It  is  $509,309,865.53. 

This  is  conservative.  James  O’Shaugh- 
nessy,  .secretary  of  the  .\meriean  Associ¬ 
ation  of  .Xdvertising  .Agencies,  has  stated 
recently  that  the  volume  of  newspaper 
advertising  in  1922  is  likely  to  equal  the 
1920  figures,  which  he  estimates  at  $600,- 
000.000. 

I'igures  recently  printed  in  I^ditor  & 
Publisher  bascxl  tm  the  I’.  S.  Census  of 
Manufactures  for  1919  placed  the  ad¬ 
vertising  revenues  of  newspapers  for 
that  vear  at  $373,000,000.  With  the  cer¬ 
tain  knowledge  that  advertising  rates  of 
all  English-language  .\mcrican  dailies 
have  increasi-d  .33  per  cent  lietween  No¬ 
vember.  1919.  and  May.  1922.  and  an 
estimate  based  on  lineage  statistics  cover¬ 
ing  23  large  .\merican  cities,  that  lineage 
will  have  increased  about  14  per  cent 
for  1922  over  1919,  the  total  estimated 
revenue  of  newspapers  on  this  basis 
would  be  $576.000  000  for  1922.  As  the 
census  figures  included  the  revenues  of 
foreign-language  and  business  dailies,  its 
$373.0<i0.000  total  for  1919  was  probably 
well  above  the  revenues  of  the  regular 
daily  press  and  the  estimate  of  $509,309,- 
865.53  is  certainly  conservative  and  is 
prniiably  very  close  to  the  mark  that  the 
end  of  the  year  will  set. 

Following  the  same  line  of  reasoning, 
it  might  be  estimated,  with  larger  mar¬ 
gin  for  error,  that  morning  paper  in- 


or  wrongly  base  their  charges,  and  the 
probability  that  those  costs  will  be  ma¬ 
terially  increased  before  the  first  day 
of  1923,  look  at  the  rates  per  line  per 
million  circulation  at  the  foot  of  the  last 
column. 

They  are  all  in  the  neighborhood  of 
$2.00;  the  grand  total  rate  is  far  below 
that  figure  and  the  Sunday  rate  is  well 
below  it.  This  is  the  same  rate  that 
advertisers  were  discussing  with  ap¬ 
proval  five  or  six  or  more  years  ago, 
before  "milline”  came  into  the  language. 
They  called  it  a  “fifth  of  a  cent  per  line 
IHT  thou.sand  subscrilicrs’’  in  those  days, 
l)ut  the  newspajiers  have  only  reacheil  it 
t<«lay— many  of  them  haven’t  yet — de¬ 
spite  advances  in  costs  that  shame  the 
,33  per  cent  increase  in  foreign  advertis- 
'ing  charges. 

The  big  city  papers  need  make  no 
defense  of  their  rates,  which  speak  elo¬ 
quently  and  forcibly  for  themselves.  The 
rates  of  the  papers  in  the  great  .seaports, 
rail  centers  and  manufacturing  cities  are 
at  rock  bottom  and  any  reduction  under 
present  costs  means  a  straight  road  to¬ 
ward  ineffective  newspapers,  uninterest¬ 
ing  newspapers  and  eventually  extinct 
newspapers. 

In  the  smaller  cities,  where  rates  awl 
milline  ratios  arc  higher,  the  margin  of 
safety  is  even  less,  while  the  effective¬ 
ness  of  the  paper  as  an  advertising  me¬ 
dium  is  without  doubt  relatively  greater 
than  that  of  the  big-city  journal. 

The.se  small  papers,  especially  if  they 
arc  in  the  vicinity  of  large  cities,  are 
compelled  to  pay  wages  to  their  work¬ 
men  which  arc  not  measurably  lower 
than  the  metropolitan  scales.  Their 
print  paper  is  not  contracted  for  in  ten- 
thousand  ton  lots,  with  consequent  dis¬ 
counts  in  price  and  abilitv  to  bargain 
for  them,  but  is  ordered  in  carload  or 
less  than  carload  shipments  from  mills, 
or  more  usually,  brokers,  who  take  their 
commission  and  add  it  to  the  price  al¬ 
ready  enhanced  by  the  smallness  of  the 
order.  .\nd  print  paper  is  one  of  the 
(Continued  on  page  34) 
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Q.> 

And  Besides  The  Times-Picayune  Carries 
The  Most  Lineage 

-^FIRST^ 


Below  are  the  classifications  in  which  The  Times-Picayune  leads  all  other  New  Orleans  newspapers 
for  the  first  seven  months  of  1922: 

Amusements,  Food  Stuffs,  Publications, 

Auction,  Furniture,  Railroads, 

Automobile,  Passenger,  Hotels  and  Restaurants,  Resorts, 

Automobile,  Trucks,  Household  Articles,  S.  S.  and  Travel, 

Automobile,  Accessories,  Jewelry,  Schools  and  Colleges, 

Automobile,  Undisplayed,  Men’s  Furnishings,  Tobacco, 

Building  Material,  Musical,  Toilet  Goods, 

Candy  and  Gum,  Miscellaneous  Display,  '  Non-Intoxicating  Beverages 

Financial,  Office  Appliances,  Women-Wear. 

LOCAL  DISPLAY 


NATIONAL 


Publications, 

Railroads, 

Resorts, 

S.  S.  and  Travel, 

Schools  and  Colleges, 
Tobacco, 

Toilet  Goods, 

Non-Intoxicating  Beverages, 
Women-Wear. 

CLASSIFIED 


THE  TIMES-PICAYUNE  MERCHANDISING  DEPARTMENT 

offers  to  advertisers  entering  the  ISeiv  Orleans  Market  a  highly 
specialized  service  supervised  by  competent  and  trained  merchan¬ 
dising,  advertising  and  sales  experts. 

FIRST 

In  Americas  Second  Port 
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In  Rhode  Island 

During  the  First 
6  Months  of  1922 

The  Journal 

(Morning  and  Sunday) 

and 

The  Bulletin 

(Evening  Only) 

Printed 

10,109,273  Lines 

Of  Paid  Advertising 


This  volume  exceeds  the  record 
of  any  morning,  evening  and 
Sunday  combination  in  New 
England  for  the  same  period. 


The  reason  for  this  splendid  show¬ 
ing  is  to  be  found  in  the  one  word 

RESULTS 

By  using  these  two  papers  you 
reach  a  large  percentage  of  the 
worth-while  homes  in  the  most 
densely  populated  and  prosperous 
territory  in  the  United  States. 


Providence  Journal  Company 

PROVIDENCE,  RHODE  ISLAND 
Representatives : 

CHAS.  H.  EDDY  CO.  R.  J.  BIDWELL  CO. 

New  York  Boston  Chicago  San  Francisco  Los  Angeles 


AuguMt  26,  1922 


EVENING  NEWSPAPER  LEADERS 

Six  Days  Lineage  Only 


Name 

Lineage  ' 

Net  Paid  Min.  For.  Milline 
Circulation  Adv.  Rate  Rate 

1.  Detroit  News  . 

..  9,119,978 

225,301 

.40 

$1.77 

2.  Chicago  Daily  News  - 

..  9,062,145 

397,584 

.65 

1.63 

3.  Philadelphia  Bulletin  . . . 

..  8,572,300 

494,499 

.55 

1.11 

4.  Los  Angeles  Herald  . 

..  8,501,206 

150,463 

.24 

1.59 

5.  Newark  News  . 

..  8,458,978 

108,468 

.21 

1.93 

6.  Flint  Journal  . 

..  8,456,896 

28,539 

.08 

2.79 

7.  Washington  Star  . 

..  8,291,047 

89,876 

.20 

2.22 

8.  Pittsburgh  Press  . 

..  7,539,448 

144,643 

.20 

138 

9.  Los  Angeles  Express  . . . . 

..  7,295,554 

83,008 

.15 

130 

10  Baltimore  Evening  Sun  . . 

..  6,946,386 

105,584 

.... 

11.  Montreal  Star  . 

..  6,791,590 

110,843 

.16 

1.44 

12.  Toledo  Blade  . 

..  6,257,274 

95,683 

.23 

2.40 

95,472,802 

2,034,491 

$3.07 

$1.54 

Examples  might  be  cited  to  fill  this 
issue  of  Editor  &  Publisher,  showing 
the  waste  of  advertising  investment, 
which  is  sgpposed  to  create  sales,  in  the 
purchase  of  space  which  cannot  possibly 
send  a  prospective  buyer  to  the  point 
where  the  advertised  goods  are  sold,  and 
which  cannot  offer  any  special  reasons 
why  his  needs  should  and  can  be  filled 
NOW — but  it  is  not  necessary. 

Advertisers  in  larger  numbers  than 
ever  before  are  coming  to  the  newspaper 
as  the  medium  which  can  and  does  give 
them  national  acquaintance  and  business 
— as  the  medium  which  will  enable  them 
to  attack  and  dominate  any  market  with 
merchandise  of  merit  and  fair  price — 
but  many  publishers  have  yet  to  visualize 
their  fair  prospect  of  the  next  few  years. 

Newspapers  will  make  more  headway 
as. the  premier  national  advertising  me¬ 
dium  by  setting  and  getting  a  rate  for 
theiT  space  that  will  support  an  efficient 
and  prosperous  organization,  and  by  re¬ 
sisting  unfair  demands  of  advertisers  for 
service  beyond  the  sale  of  the  space,  than 


SUNDAY  NEWSPAPER  LEADERS 


Sunday  Lineage  Only 

Net  Paid  Min.  For.  Milline 


Name 

Lineage  i 

Circulation  Adv.  Rate 

Rate 

1.  Los  Angeles  Times  . 

..  .5,970,244 

163,396 

34 

$1.47 

2.  Chicago  Tribune  . 

..  5,305,206 

827,028 

1.00 

131 

3.  New  York  Times  . . 

..  4,742,932 

542,039 

.638 

1.17 

4.  San  Francisco  Examiner  . 

..  4375,348 

299,341 

35 

1.83 

5.  Los  Angeles  Examiner  . . 

..  4,173,946 

261329 

.45 

1.72 

6.  St.  Louis  Post-Dispatch  . 

..  3,766,840 

346,709 

.40 

1.15 

7.  New  York  World  . 

..  3,707,556 

598,437 

.44 

0.73 

8.  Pittsburgh  Press  . 

..  3,366,384 

173,439 

.20 

1.15 

9.  Detroit  News  . 

..  3,344,908 

243338 

.40 

1.64 

10.  New  York  American  .... 

..  3,313,854 

1,092,239 

135 

1.14 

11.  Baltimore  Sun  . 

..  3391,934 

154,302 

.35 

237 

12.  Detroit  F/ee  Press  . 

...  3,028,858 

173391 

30 

1.73 

48,288,010 

4,874,688 

$631 

$1.27 

Meanwhile,  advertisers  are  paying  they  will  by  cutting  rates,  winking  at 
$8,000  for  one  672-line  page  in  a  weekly  split  commissions,  or  spilling  their  profits 
publication  which  has  about  2,000,000  into  aimless  and  expensive  merchandising 
circulation  all  over  North  America,  work  which  is  the  advertiser’s  own 
Their  copy  is  placed  six  to  eight  weeks  province. 

before  it  is  published,  it  can  carry  no  If  this  demonstration  of  the  extent  of 
message  but  of  the  most  general  char-  the  vast  field  of  newspaper  advertising 
acter,  and  no  direct  sales  results  can  in  the  Uited  States  has  driven  home  to 
be  traced  to  any  one  piece  of  or  to  any  even  a  few  publishers  facts  and  deduc- 
definite  succession  of  advertisements,  tions  which  were  not  availabk  before,  it 

Their  rate  per  line  for  this  medium  is  will  have  justified  its  compilation.  It 

$11.90  and  his  rate  per  line  per  million  will  increase  in  value  to  space-buyers 

circulation  is  $5.95  in  round  numbers—  and  to  publishers  as  it  deepens  and  ex- 

more  than  triple  the  milline  rate  for  all  pands  during  the  next  few  years  and 
of  the  newspapers  listed  in  the  following  Editor  &  Publisher  will  be  well  repaid 
table.  for  its  time  and  investment  if  this  initial 

This  publication’s  rate  per  line  is  about  effort  meets  with  the  approval  of  those 
half  that  of  the  147  evening  newspapers  concerned  and  induces  them  to  aid  in  the 
in  this  list,  but  the  circulation  of  these  future  processes  of  growth. 

new’spapers  each  day  for  six  days  a  - 

week  is  more  than  five  times  that  of  this  Palrie  Holds  Festival 

once-a-week  magazine.  Their  field  is 

only  20  per  cent  of  the  population  of  the  .La  Patrie,  Montreal,  co-operating 
United  States.  This  magazine  with  its  with  the  Kiwanis  Club,  organized  a 
2,000,000  a  week  sells  “national  circula-  patriotic  festival  for  the  French  Cana- 
tion.”  dian  people  of  the  city  which  was  held 

It  appears  reasonable  that  an  adver-  August  15,  in  Lafontaine  Park.  The 
tiser  who  buys  an  $8,000  page  in  this  Montreal  Grenadiers  Band  played  and 
magazine  with  the  idea  that  he  is  cover-  there  was  community  singing  of  French 
ing  the  entire  purchasing  power  of  the  Canadian  folksongs  led  by  the  Brassard 
United  States  might  use  a  mosquito  net  choir.  La  Patrie  made  the  collection  of 
for  a  blanket  when  Jack  Frost  makes  the  folksongs  and  distributed  copies 
his  rounds  in  January.  printed  on  heavy  and  durable  paper. 


OVER  BILUON  LINES  IN 
LEADING  DAILIES 


(Continued  from  page  32) 


liggest  items  in  a  newspaper  budget, 
jften  the  biggest. 

These  newspapers,  therefore,  cannot  be 
xnind  by  any  $2.00  milline  rate  which 
teeps  their  metropolitan  brothers  pros- 
jcrous.  They  cannot  base  their  rates, 
:xcept  in  a  limited  way,  upon  circulation. 
They  must  fix  them  upon  their  cost  of 
jperation,  plus  a  reasonable  profit,  or — 
ind  this  is  rare — upon  the  known  and 
lemonstrated  efficiency  of  their  columns 
IS  advertising  media.  Few  publishers 
lave  yet  jacked  up  their  courage  to  the 
point  of  talking  to  an  advertiser  as  the 
advertiser  talks  to  his  customers  and 
making  the  advertiser  pay  a  price  for  his 
space  that  has  any  connection  with  the 
revenue  that  the  space  produces  for  him. 
That  dav  is  still  to  come. 


Editor  &  Publisher  for  August  26,  1922 


Oldest,  Largest,  First 
In  Its  Field 


The  outstanding  newspaper  of  the  Pacific  Northwest  is  The  Morning  Oregonian. 

For  72  years  it  has  led  its  field  in  news  service,  reader-confidence,  circula¬ 
tion,  and  advertising  volume. 

It  is  one  of  the  first  newspapers  of  the  United  States  in  editorial  quality,  scope  of 
news,  and  dependable  service  to  readers. 

The  Oregonian’s  territory  is  rich  in  agriculture,  horticulture,  lumber,  mining,  fish¬ 
ing,  and  manufacturing.  Portland  is  the  largest  lumber  manufacturing  center  in  the 
world,  one  of  America’s  five  largest  wheat-exporting  ports,  the  second  largest  primary 
wool  market  in  the  United  States,  and  the  largest  merchandise  distribution  point  in 
the  Northwest.  It  is  the  market  center  for  an  area  of  154,000  square  miles.  Its  man¬ 
ufactures  include  furniture,  woolen  goods,  steel  products,  vegetable  oils,  flour,  cereals 
and  clothing.  Its  lumber,  its  salmon,  and  its  fruits  are  known  the  world  over. 

The  Oregonian  thoroughly  covers  Portland,  the  state  of  Oregon,  and  Southern 
Washington  with  a  circulation  greater  than  that  of  any  other  newspaper  in  the  Pacific 
Northwest  and  west  of  Minnesota. 

7,156,898  Lines  in  Six  Months 

In  the  first  six  months  of  1922  The  Oregonian  carried  7,156,898  agate  lines  of  ad¬ 
vertising — a  record  not  equalled  by  any  other  Northwestern  newspaper. 

Net  Paid  Circulation,  August  1,  1922 

Daily .  80,607 

Sunday  ....  115,101 

The  only  circulation  which  adequately  covers  The  Oregonian  market  field. 


Portland,  Oregon 


National  Representatives: 


VERREE  &  CONKLIN,  Inc. 
300  Madison  Ave. 

New  York 


VERREE  &  CONKUN,  Inc. 
28  E.  Jackson  Bird. 
Chicago 


C.  L.  Weaver 

VERREE  &  CONKUN,  Inc. 
117  Lafayette  Blvd. 
Detroit 


Allen  Hoffmann 
VERREE  &  CONKUN,  Inc. 
454  Monadnock  Bldg. 
San  Francisco 


36 


Editor  &  Publisher  for  August  26,  1  922 


RIDGEPORT, 
-  CONN. 


Should  be  near  the  top  of 
the  list  on  every  national 
advertiser's  schedule. 


BPXAUSE — there  are  236,000  people 
within  a  radius  of  13  miles  of  the 
Bridgeport  City  Hall.  The  entire  radius 
is  easily  accessible  by  trolley. 

Because — a  good  salesman  can  in 
two  or  three  days  put  any  product 
within  easy  reach  of  every  person  within 
the  radius. 

Because — the  Post-Telegram  de¬ 
livers  a  newspaper  for  every  5  per¬ 
sons  within  the  radius  and  less  than  2% 
of  the  circulation  goes  outside  the  radius. 

Because — there  are  nearly  twice  as 
many  people  employed  by  Bridge¬ 
port  industries  at  the  present  time  as 
there  were  in  January  of  this  year. 

Because — a  certain  brand  of  evap¬ 
orated  milk  heavily  advertised  in 
national  publications  has  a  distribution 
of  less  than  5%  in  Bridgeport  while  an¬ 
other  brand  of  equal  price  advertised  in 
the  Post-Telegram  has  a  distribution  of 
98^  and  is  first  in  sale  in  91%  of  the 
grocery  stores. 

BECAUSE! — the  Post-Telegram  car¬ 
ried  19%  more  national  advertis¬ 
ing  during  the  first  seven  months  of  1922 
than  it  did  during  the  corresponding 
period  of  1921. 


The  Pos t  -T elegram 
The  Sunday  Post 

The  Only  A.  B.  C.  Newspapers 
in  Bridgeport 


1.  A.  KLEIN 
SO  E.  42nd  St. 
New  York  City 


I.  A.  KLEIN 
Ft.  Dearborn  Bank  Bldg. 
Chicago,  III. 


‘FOREIGN”  STILL  LEADS  ADVANCE  IN  N.  Y. 
JULY  LINEAGE 


E^t  )KE1GX  advertising  continues  to 
^  carry  the  banner  that  is  leading 
Xew  York  city  newspaper  lineage  ahead 
of  last  year’s  records.  In  July  the  copy 
of  national  advertisers  in  all  classes  of 
papers  in  the  city  was  far  ahead  of  its 
point  in  July,  1922.  while  local  adver¬ 
tising,  ahead  of  1921  records  in  the  morn¬ 
ing  and  the  Sunday  field,  fell  off  in  the 
evening  papers.  The  result  is  that  the 
morning  arul  Stinday  gains  totaled  about 
49S.00()  lines,  while  the  evening  loss  was 
alHjut  100.00(1  lines,  making  the  net  gain 
for  the  month  almost  400,000  lines.  Clas¬ 


sified  advertising  is  ahead  of  July,  1921, 
lineage  in  morning  and  Sunday  papers, 
hut  is  off  9,(XX)  lines  in  evening  issues. 
Rotogravure  advertising  shows  consider¬ 
able  gains  in  all  issues.  Department 
stores  used  slightly  less  space  than  in 
the  previous  July,  but  their  shortage  was 
overcome  by  gains  in  wants,  real  estate, 
furniture,  railroads,  medical,  non-intoxi¬ 
cating  beverage,  financial  and  other  mis¬ 
cellaneous  lines. 

The  analysis  by  the  Xew  York  Eve¬ 
ning  Post  Statistical  Department  fol¬ 
lows  : 


Sunday  Only 
I»ZI 


TOTAL  SPACE . 

.Xmusements  . 

.'\rt  . 

Auction  Sales  . 

.Vutomobile  Display  . . 


Boots  and  Shoes.. 
Building  Material. 
Candy  and  Gum... 


Dancing  .... 
Deaths,  Etc.. 
Druggist  Prep 
Dry  Goods... 
Financial  . . . 
Food  Stuffs.. 
F'urniture  . . . 


Tewelry  . 

Legal  . 

Men’s  Furnishings.. 
Musical  Instruction. 


Newspapers  . . 

Office  Appliances. . 
Prop.  Medicine ... . 

Public  Service . 

Periodical  (  Mag. ) . 

Publishers  . 

Kailroads  . 

Real  Estate . 

Real  Estate  Undis.. 

Resorts  . 

S.  S.  and  Travel.. 


Tobacco 
Wants  . 


Women’s  Spec.  Shops 


Morning'  &  Sunday 
»zz 

Evening  St  Sunday 

5.736,850 

5,266.462 

4,970,572 

5,043,246 

129,190 

136,814 

98,626 

114,682 

186 

646 

150 

1,364 

68,272 

59,244 

6,162 

628 

194,728 

221,088 

166,074 

149,242 

47,190 

48,092 

122,320 

119,992 

55.862 

52,982 

85,812 

76,700 

5,146 

2,902 

2,900 

2,548 

9,372 

8,208 

21,654 

16,478 

13,040 

19,144 

21,138 

33,334 

7,872 

9,630 

2,864 

3,028 

50,308 

49,072 

23,648 

20,898 

89,352 

64,280 

71,940 

66,354 

957,296 

1,025,300 

1,592,944 

1,704,602 

537,692 

475,050 

263,282 

288,766 

59,044 

57,118 

174,148 

132,914 

187,498 

181,630 

114,688 

105.128 

1. 

25,178 

28,788 

37,518 

48,374 

12,580 

11,358 

11,162 

11,522 

29,736 

24,506 

195.248 

244,116 

150,410 

180,886 

157,556 

181,310 

3,060 

8,506 

5,904 

4,332 

55,272 

38,842 

51,106 

53,324 

432,678 

326,078 

331,576 

303,094 

ay 

257,280 

263,675 

322,172 

354,178 

40,468 

6,622 

15,412 

3.002 

9,418 

5,444 

2,870 

1,480 

29,862 

13,702 

51,730 

41.006 

18,220 

7,172 

24,496 

18,808 

62,530 

25,370 

18,548 

11,592 

46,670 

34,576 

12,502 

10,752 

49,512 

16,448 

62,572 

10,284 

362,334 

482,267 

85.278 

316,134 

265,568 

198,062 

t . 

295,780 

99,202 

t . 

164,646 

78,270 

343,832 

365,242 

96.340 

105,928 

16,882 

21,546 

17,282 

9,438 

32,904 

57,562 

29,662 

104,316 

663,788 

557,584 

65,554 

57,762 

47.850 

11.010 

29,754 

7,448 

170,708 

203,432 

182,998 

230,118 

2,937,292 

70,276 


3,306 

129,210 

31,726 

28,774 

1,170 

600 

100 

I, 624 
14,838 
33.038 

848.802 

44,896 

7,794 

201,074 

17,386 

5,300 

‘‘  ‘ 4,130 
1,488 
33,150 
184,492 
126,508 

II, 540 
420 

11,784 

9,026 

42,208 

19,558 

227,582 

192,560 

130,654 

87,742 

12,688 

106 

221,962 

1,476 

178,310 


2,757,880 

72,120 

330 

4.220 

175,112 

25,966 

22,780 

2,270 

3,658 

9,280 

3,000 

15,558 

34.202 
871,110 

51,276 

15,038 

195,778 

18,926 

3,766 

's'Mi 

2,960 

22,816 

126,932 

139,494 

. 140 

7,638 

1.500 

7,040 

28.504 

6,118 

308,984 

t . 

94,430 

72.202 
15,414 

7,320 
204,594 
1,838 
179,954 


Foreign  A<lv . 

Local  Display . 

Local  Undisplay . 

S.  S.  and  Travel  Guide., 

1,324,266 

3,091,922 

1,298.108 

22.554 

1,149,908 

2,972,626 

1,115,228 

28,700 

943,452 

2,983,424 

1,043,696 

890,163 

3,100,561 

1,052,522 

596,686 

1,790,124 

581,648 

3,764 

478,126 

1,770,322 

500,432 

European  . 

1,340 

840 

420 

209,094 

19,958 

5,548 

247,114 

56,430 

7,500 

255,360 

54.766 

17,488 

190,354 

17,860 

242,364 

56,630 

7.500 

252,560 

54,766 

8,384 

Harlem  and  Bronx . 

New  Jersev . 

Graphic  Section . 

125,936 

77.804 

14,010 

17,680 

134,106 

82,124 

Affiliated  2\dv . 

8,260 

2,338 

43.002 

25.644 

4,342 

1,918 

Office  Adv . 

144.640 

137,654 

111,584 

72.554 

67,742 

54,390 

6,654 

5.844 

5,786 

5,168 

3,348 

3,004 

'T'HE  Wausau  (Wis.)  Daily  Record- 
^  Herald,  .August  9,  issued  a  five- 
.section  Golden  Anniversary  edition  of  56 
pages  and  a  four-page  rotogravure  sec¬ 
tion  carrying  a  number  of  50-year-old 
pictures  of  Wausau. 

The  Passaic  (N.  J.)  Daily  News  ob¬ 
served  its  forty-fifth  anniversary  as  a 
daily  paper  August  1  by  printing  in  the 
news  columns  a  history  of  its  growth 
from  a  4  page  paper  with  a  staff  of  4  or 
5  people  to  a  24  page  paper  employing  56 
persons. 

The  Xew  Castle  (Pa.)  News,  July  28 
printed  a  special  60  page  edition  in  3  sec¬ 
tions  to  celebrate  the  40  years  that  Fred 
L.  Rentz,  its  manager,  has  been  connected 
with  the  paper. 

The  Marietta  (Ohio)  Times.  Julv  21 
nuhlished  a  Pageant  of  Progress  edition 
in  5  sections  with  a  total  of  72  pages. 

The  Decatur  (Ill.)  Review,  August  13, 
issued  its  second  annual  Water  Supply 
Number  in  two  sections  of  32  pages.  The 
keynote  of  this  edition  was  the  plans  for 
fiirt'-er  development  of  the  water  supply 
of  the  city. 

The  Frederick  (Md.)  News  and  Post 
recently  issui-d  a  special  Farm  Bureau 
edition  in  connection  with  the  Farm  Bu¬ 
reau  organization  l)eing  made  in  Fred¬ 
erick  countv. 


The  Miami  (Fla.)  Metropolis  pub¬ 
lished  a  44-page  edition  July  22  to  cele¬ 
brate  its  twenty-sixth  birthday. 

Featuring  the  resources  and  industries 
of  North  (^arolina,  the  Greensboro  (N. 
C^.)  Daily  News,  August  6,  issued  a  spe¬ 
cial  edition  of  96  pages  in  eight  sections. 

The  Beaumont  (Texas)  Enterpri.se, 
August  15,  published  a  72-page  special 
Progress  and  Development  edition  to 
mark  the  opening  of  a  new  hotel  and  a 
number  of  skyscraper  buildings. 


Hood’s  Sarsaparilla  Sold 

The  C.  I.  Hood  Company,  I^well, 
Mass.,  long  time  users  of  newspaper 
space  for  Hood’s  Sarsaparilla  and  other 
proprietary  preparations,  has  been  sold 
i)y  the  widow  of  the  late  Charles  I. 
Hood,  who  died  some  months  ago,  to  a 
New  York  firm.  Details  as  to  the 
identity  of  the  purchaser  or  the  amount 
involved  have  not  yet  lieen  made  public. 
The  company,  which  occupies  a  large 
plant  and  employs  2.50  people,  was 
founded  50  years  ago.  It  is  expected 
to  l)e  rcmovc<l  to  New  York. 


Newspaper  Sells  Employes  Stock 

The  Hagerstown  (Md.)  Herald-Mail 
Publishing  Company  is  offering  1,000 
shares  of  preferred  stock  at  $100  per 
share  to  its  employes,  each  employe  re¬ 
ceiving  as  a  bonus  one  share  of  common 
stock  for  everv  share  of  preferred  l)ought 
or  sold  through  him. 
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San  Antonio  Express 
San  Antonio  Evening  News 

The  dominating  morning  newspaper  and  the 
dominating  evening  newspaper  of  Texas’  largest 
city  and  of  a  vast,  rich  trade  territory 

The  reliability — influence — popularity  and  selling  power 
of  these  two  newspapers  make  national  advertising  in 
them  a  first  class  investment. 

SAN  ANTONIO  EXPRESS 

has  the  largest  net  paid  circulation  of  any  southwest 
Texas  daily — 

SAN  ANTONIO  EVENING  NEWS 

has  the  largest  evening  circulation  in  this  region  and  the 
largest  net  paid  city  circulation  by  more  than  80%  of  any 
San  Antonio  evening  newspaper. 


These  newspe^rs  maintain  a  merchandising  depart¬ 
ment  that  fully  co-operates  with  all  national  advertisers 


National  Representative 


THE  JOHN  BUDD  COMPANY 

New  York  Chicago  St.  Louia  Atlanta  San  Franciaco  Seattle  Loa  Angelea 

9  Eaat  37th  St.  Tribune  Bldg.  Chemical  Bldg.  Healey  Bldg.  Examiner  Bldg.  Securitiea  Bldg.  Title  Inaurance  Bldg. 
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MUST  PROVE  “EXCEPTIONAL 
HARDSHIP”  IN  1  AX  APPEAL 


(Continued  from  page  15) 


The  plan  evidently  was  to  give  the  Commis¬ 
sioner  the  power  to  administer  the  excess  profits 
tax  taw  with  as  few  inequalities  as  possible  to 
taxpayers  falling  in  the  same  class.  If,  due 
to  abnormal  conditions,  an  exceptional  hard¬ 
ship  of  inequality  appears  to  have  been  im¬ 
posed  upon  any  taxpayer  by  computing  its  in¬ 
vested  capital  under  section  326,  such  taxpayer 
has  the  right  to  appeal  to  the  Commissioner  and 
show  that  it  is  having  to  pay  a  higher  rate  of 
tax  than  other  corporations  which  are  similarly 
circumstanced  and  ask  that  it  be  allowed  to  pay 
a  tax  equal  to  the  average  rate  of  tax  paid  by 
other  corporations  which  are  in  its  class  and 
similarly  circumstanced. 

Such  a  taxpayer,  to  be  entitled  to  the  provi¬ 
sions  of  section  328,  must  be  able  to  show  that, 
when  compared  to  other  corporations  which  are 
similarly  circumstanced  with  respect  to  gross 
income,  net  income  profits  per  unit  of  business 
transacted  and  capital  employed,  the  rate  of  war 
profits  or  excess  profits  tax  imposed  upon  it 
is  higher  than  the  rate  imposed  upon  such  other 
corporations.  However,  when  it  has  shown  the 
inequality,  before  it  is  entitled  to  the  relief 
sought  it  must  go  further  and  show  that  the 
inequality  is  due  not  merely  to  large  profits 
earned  upon  a  normal  capital,  but  to  abnormal 
conditions  affecting  its  income  or  invested 
capital. 

The  thought  in  the  minds  of  those  in  charge 
of  the  bill  was  centered  upon  preventing  in¬ 
equalities  and  unjust  discriminations. 

If  the  corporation’s  tax  is  high  merely  be¬ 
cause  it  made  large  profits  upon  a  normal  in¬ 
vested  capital,  no  relief  is  to  be  granted. 

If,  however,  owing  to  some  abnormal  con¬ 
dition  affecting  its  business,  it  is  compelled  to 
pay  a  higher  rate  of  tax  than  other  corpora¬ 
tions  in  its  class,  then  it  may  be  shown  that 
it  is  under  the  "hardship  of  inequality”  and 
gain  relief  under  section  327  and  328. 

The  power  placed  in  the  hands  of  the  Com¬ 
missioner  IS  first  to  determine  whether  the 
“hardship  of  inequality”  exists,  and  if  it  does 
and  it  is  due  to  abnormal  conditions,  he  is  to 
average  the  taxpayers’  tax  with  comparatives 
selected  according  to  the  .^ct. 

Manifestly,  if  the  discriminations  referred  to 
in  the  debates  are  to  be  avoided,  the  greatest 
care  should  be  exercised  in  selecting  the  com¬ 


paratives.  It  is  easy,  without  effort  or  intent, 
to  select  comparatives  so  differently  circum¬ 
stanced  as  to  cause  rather  than  correct  glaring 
inequalities  between  taxpayers  of  the  same  class. 
Granting  one  taxpayer  relief  under  section  328 
and  comparing  it  with  corporations  which  are 
not  similarly  circumstanced  in  all  of  the  par¬ 
ticulars  mentioned  in  the  Act,  and  giving  it  a 
lower  rate  of  tax  than  corporations  so  circum¬ 
stanced,  is  creating,  not  correcting  the  hardship 
of  inequality. 

Congress  has  provided  that  the  comparatives 
shall  be  representative  corporations  similarly 
circumstanced  as  to  gross  income,  net  income 
and  profits  per  unit  of  business  transacted,  "the 
amount  and  rate  of  excess  profits  and  capital 
employed  and  all  other  relevant  facts  and  cir¬ 
cumstance.',”  and  that  the  taxpayers  seeking 
such  relief  shall  be  compared  only  with  such 
representative  corporations. 

The  term  "capital  employed”  as  used  in  sec¬ 
tion  328,  as  applied  to  the  taxpayer,  means  total 
capital  employed  as  distinguished  from  statu¬ 
tory  invested  capital. 

The  word  "representative”  as  used  in  this 
section,  means  “typical”  or  “symbolical”  and 
the  Act  requires  that  the  comparatives  used  be 
as  nearly  as  possible  representative  in  all  the 
particulars  mentioned  therein,  and  where  it  is 
not  possible  to  find  comparatives  which  are 
representative  in  all  the  particulars  named  in 
the  .Act  it  should  be  kept  in  mind  that  the  in¬ 
tention  of  Congress  was  to  equalize  taxes  rather 
than  reduce  any  particular  taxpayer’s  taxes. 

It  does  not  appear  to  this  office  that  the  com¬ 
paratives  used  in  the  present  case  meet  with 
the  requirements  of  the  .Act.  Comparatives  3, 
4,  5  and  6  appear  to  have  been  well  taken. 

These  comparatives  are  located  in . .  their 

capital  employed  is  very  nearly  the  capital  of 
the  claimant,  and  while  their  gross  sales  are  less 
their  net  income  compares  favorably  with  that 
of  the  taxpayer.  Their  ordinary  expense  ac¬ 
counts,  repairs,  interest  and  taxes,  and  rate  of 
excess  profits  compares  favorably  with  the  tax¬ 
payer’s.  The  taxpayer’s  rate  of  tax  computed 
under  section  326  is  a  little  higher  than  any 
one  of  them,  but  the  tax  rate  of  three  of  these 

comparatives  ranges  from  .  per  cent  to 

. per  cent.  The  other  one  is  below . 

per  cent.  The  taxpayer’s  rate  is  .  per 

cent. 

Comparatives  1  and  2,  however,  do  not  com¬ 
pare  with  the  taxpayer  in  hardly  any  particular, 
and  are  so  unlike  the  taxpayer  that  the  impres¬ 
sion  might  be  gained  that  they  have  been  used 
for  no  other  purpose  than  to  reduce  the  tax¬ 
payer’s  rate  of  tax.  Their  invested  capital  is 


approximately  four  times  as  large  as  the  in¬ 
vested  capital  of  the  taxpayer;  their  gross  in¬ 
come  is  nearly  twice  as  much;  and  their  ex¬ 
pense  accounts  compare  in  no  particular  favor¬ 
ably  with  the  taxpayer. 

The  item  of  repairs  alone  should  cause  these 
comparatives  to  be  closely  scrutinized.  The 
taxpayer’s  repairs  are  considerably  less  than 
200x  dollars.  Each  of  the  repair  accounts  of 
comparatives  1  and  2  is  nearly  700x  dollars, 
or  over  three  times  as  much  as  the  taxpayer’s. 
Their  taxes  and  interest  accounts  are  much 
larger;  and  in  comparative  2  nearly  thirty 
times  as  large  as  the  taxpayer’s. 

Their  excess  profits  tax  rate  is  only  one-third 
to  one-half  as  high  as  the  other  comparatives. 
They  are  not  similarly  circumstanced  with  re¬ 
spect  to  gross  income,  net  income,  profits  per 
unit  or  business  transacted,  as  to  capital  em¬ 
ployed,  as  to  the  amount  and  rate  of  war 
profits  or  excess  profits,  nor  in  any  other  par¬ 
ticular.  They  produce  and  do  not  correct  an 
inequality.  When  used  in  this  case,  they  reduce 

the  taxpayer’s  rate  of  tax  to  . per  cent, 

while  the  comparatives  which  are  similarly  cir¬ 
cumstanced  to  the  taxpayer  must  pay  their  taxes 

at  rates  ranging  from  .  per  cent  to 

.  per  cent. 

Senator  Smoot,  when  he  was  speaking  on  the 
subject  on  the  floor  of  the  Senate,  December  14, 
1918,  (Congressional  Record,  p.  666)  foresaw 
what  might  happen  if  these  sections  were  not 
administered  with  great  care,  and  said: 

“Mr.  President,  those  are  the  relief  pro¬ 
visions  as  provided  in  the  bill.  Some  of  them 
are  very  sweeping  in  their  scope,  and  if  not 
administered  by  the  department  in  absolute 
fairness  will  work  an  unjust  discrimination 
against  the  business  of  the  country.  I  want 
Senators  to  know  that  in  these  provisions  there 
is  placed  in  the  hands  of  the  Commissioner  of 
Internal  Revenue  or  the  Secretary  of  the 
Treasury,  as  the  case  may  he,  a  power  that  has 
never  been  granted  to  department  officials  be¬ 
fore.  If  exercised  wisely  it  will  be  a  relief  to 
the  institutions  of  the  country,  and  many  of 
them  will  need  it,  but  if  exercised  unjustly  or 
unwisely  there  will  be  frightful  discrimination 


between  business  concerns  and  industries  of 
the  country. 

From  the  foregoing,  it  follows  that  the  tax¬ 
payer  in  this  case  has  established  an  abnormal 
condition  within  the  meaning  of  Section  327 
of  the  Revenue  Act  of  1918  by  showing  that 
it  has  developed  in  connection  with  its  business 
intangible  assets  of  recognized  value  and  sub¬ 
stantial  in  amount  which  are  excluded  from  its 
invested  capital  under  Section  326  of  the  Act, 
and  is  therefore  entitled  to  relief  under  the 
provisions  of  Sections  327  and  328  of  the 
Revenue  Act  of  1918,  if  comparatives  selected 
in  accordance  with  the  provisions  of  Sections 
328  show  the  existence  of  an  exceptional  hard¬ 
ship  as  defined  herein;  that  comparative  Nos.  1 
and  2  should  be  eliminated  from  the  compara¬ 
tive  data  and  other  comparatives  selected  which 
meet  the  requirements  of  the  Act. 
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Young  Heads  Post-Enquirer 

The  Oakland  (Cal.)  Post-Enquirer, 
August  26,  announces  that  Charles  Som¬ 
mers  Young,  formerly  general  manager 
of  the  Omaha  Bee  and  later  with  the 
Omaha  News,  has  become  president  of 
the  paper.  This  announcement  was  ac¬ 
companied  with  a  page  of  congratula¬ 
tory  messages  from  newspaper  men  of 
all  parts  of  the  country.  Mr.  Young 
was  for  some  years  advertising  man¬ 
ager  of  the  Chicago,  Milwaukee  and  St. 
Paul  Railroad.  It  is  also  stated  that 
this  change  of  executive  control  of  the 
Post-Enquirer  will  not  affect  the  per¬ 
sonnel  of  the  staff. 


$10,000  to  Advertise  Eggs 

The  San  Francisco  Dairy  Produce 
Exchange  is  raising  $10,000  to  advertise 
the  use  of  eggs  with  the  hope  of  stabiliz¬ 
ing  the  market  and  preventing  a  total 
collapse  of  prices. 


In  Daily 
Circulation  Gain 


February  50,379 
March  50,457 
April  51,082 


May  52,180 
June  52,795 
July  54,825 


August  — Over  55,000 
During  .First  15  Days 

For  The  Syracuse 
POST-STANDARD 

Almost  20%  More  Now 

Than  The  Circulation  of  Either  of  the 
Other  Sy  racuse  Newspapers  as  R  evealed 
in  The  Last  Published  Reporb 

Great  building  boom  in  Syracuse,  including  a 
new  $4,000,000  hotel;  increased  industrial  activity 
and  expansion;  crops  and  animal  products  in  the 
suburbs  worth  $200,000,000 — all  of  which  provide 
the  tremendous  purchasing  power  awaiting  the 
national  manufacturer  who  orders  his  advertising 
campaign  placed  in  THE  SYRACUSE  POST¬ 
STANDARD. 

For  Trade  Facts  Write  Post-Standard,  Syracuse,  N.  Y. 
PAUL  BLOCK,  INC.,  Representative 

New  York  Boston  Chicago  Detroit 
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HOW  KANSAS  EDITORS  HELP 
THEIR  COMMUNITIES 


In  Homes  Like  This 


{Continued  from  page  12) 


not  editorials,  but  brief,  pithy  comment  editor  can  : 
mixed  with  some  humor  and  intimate  Another  sa 

little  personalities  about  people,  which  Qfjcg _ «A 

we  consider  the  most  read  and  the  most  editor’s  ban 
influential  department  of  the  paper.”  from  his 

Ten  per  cent  of  the  papers  vote  for  opinion _ 

news  as  the  most  effective  means  of 
obtaining  results  for  community  im-  increa 

provement.  One  editor  says,  ‘‘Let  the  trasting  witl 
news  talk— it  can,”  another  that,  people  I 

“News,  carefully  edited,  has  a  big  in-  ojjjoe  they 
fluence,”  and  another,  “News  to  get 
personal  interest.  Then  work  with  the  {g  saying  it 
people  and  don’t  neglect  the  children.”  ^j^^n  a 
Still  another  puts  it  in  this  rather  reck-  r-i 

less  manner:  “News,  colored,  written  tHS  T 
largely  for  informal  discussion.”  jg  ^jgQ  ^  ^ 

Personauty  teresting  ar 

Editorials  are  counted  by  only  six  of^cr  says, 
per  cent  of  the  editors  as  accomplishing  ^ 

the  most  results.  One  extraordinary  ' 

answer  to  this  effect  reads :  “Editorials  holding  offii 
displayed  as  news,”  and  another  as-  ^ 

tounding  one  is  quoted  in  this  manner:  his  position 
“Mostly  through  editorials  which  I  clip  should  be.” 
liberally  and  print  without  credit.”  Some  of^ 

Five  per  cent  of  the  editors  answering  fried  to  gi 
consider  personal  work  as  the  method  oount  of  t 
by  which  .they  can  get  closer  to  their  fhese  insta 
readers.  They  advocate  editorials  and  fhe  I 

news  stories  with  the  human  element  complete, 
uppermost.  One  editor  says,  “We  find  their  ta 
that  editorial  paragraphs  and  short  news  those 

stories  are  far  better  than  a  complete  or 

summing  up  of  the  situation  in  an  edi-  nremory. 
torial.”  Another  sums  up  the  entire  From  th 
answer  to  the  question  of  what  method  replies,  he 
is  the  most  effectual  by  answering  that  s^own  wit 
“a  newspaper  will  always  get  results  follows 

when  it  advocates  a  worthy  cause.” 

Friends  are  easier  to  make  than 
enemies,  particularly  in  regard  to  public 
improvement,  thinks  forty-s'even  per 
cent  of  the  Kansas  editors.  A  large 
number  declare  they  have  no  way  of 
knowing  definitely,  but  since  they  keep 
their  heads  above  water,  it  can  safely 
be  supposed  that  friends  are  in  the  ma¬ 
jority.  A  few  say  it’s  a  fifty-fifty  pro¬ 
position  and  only  seven  per  cent  feel 
they  create  more  enmity  than  friendship. 

Most  of  them  view  it  in  the  light  of 
the  editor  who  says,  “as  the  paper  con¬ 
tinues,  and  pays  its  bills,  we  figure  that 
our  friends  outnumber  our  enemies.” 

Another  one  says  he  makes  “friends 
that  count — the  enemies  don’t  matter  ” 

Several  say  that  they  make  a  good  many 
friends  and  a  good  many  enemies,  and 
are  proud  of  both.  Another  one  de¬ 
clares  that  his  enemy  today  is  his 
friend  tomorrow,  and  finally  comes  the  the  Herald  and  Examiner, 
poor  perplexed  editor  whose  only  an¬ 
swer  to  the  puzzling  question  is  “God 
knows.” 

Office  Detracts  Influence 

Fifty-six  per  cent  of  the  editors  re¬ 
port  more  or  less  qualified  success  in 
their  projects.  Nine  per  cent  report 
more  failures  than  successes.  Some  re¬ 
fuse  to  admit  defeat — one  says  he 
“doesn’t  know  what  failure  is.” 

Happiest,  perhaps,  however,  is  the 
editor  who,  after  admitting  that  failure 
most  often  follows  his  efforts,  says, 

“Our  object  is  to  make  this  community 
so  nearly  like  Heaven  tha*  it  will  be 
impossible  for  a  citizen  to  tell  when  he 
is  transplanted  from  one  place  to  the 
other.  At  the  present  time  we  figure 
that  we  are  only  1,897,673,533,804  miles 
from  our  object,  and  making  Central 
Branch  time.” 

You  can’t  be  both  a  postmaster  and  a 
good  editor,  according  to  the  opinions 
expressed  in  the  questionnaires.  Most 


Where  Japanese  culture  is  blended  with  the  customs 
and  habits  of  America. 


is  the  favorite  new.spaper.  The  Jiji  commands  the  re¬ 
spect  and  holds  the  confidence  of  the  Nation’s  men  of 
affairs.  It  fills  an  important  place  in  their  lives  which 
only  a  great  newspaper  can  take. 


E.  C.  Roger*  Named  Publisher 

E.  C.  Rogers,  for  some  years  advertis¬ 
ing  director  of  the  Washington  Times 
and  formerly  business  manager  of  the 
W'ashington  Herald,  has  been  appointed 
publisher  of  the  new  Rochester  (X.  Y,) 
Sunday  American. 


The  JUrS  Circulation 

June  1,  1922 


copies 


is  chiefly  among  the  leaders  of  Japan’s  social,  commercial 
and  political  life.  They  are  the  men,  and  their  wives 
are  the  women,  who  have  learned  what  the  West  has  to 
give  the  East. 

That  is  why  the  Jiji’s  readers  are  the  best  customers  of 
imported  goods  in  Japan. 
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NEW  N.  E.  A.  POLICIES  PROMISE  TO  BUILD 
IT  UP  IN  MUCH  NEEDED  WAYS 


Conventions  Will  Be  No  More  Mere  “Junket”  Trips — Discussion 
to  Replace  Program  Speeches — 1923  Meeting 
May  Be  in  New  York  State 


'T'HE  members  of  the  National  Edi- 

torial  party,  who  have  just  returned 
from  the  annual  session  held  in  Montana, 
have  expressed  themselves  enthusiastic 
to  Editor  &  Publish f:R  over  the  trip  and 
the  entertainment  provided  for  them  by 
the  good  people  of  that  state.  But  more 
than  the  pleasure  side  of  the  trip,  the 
editors  are  enthusiastic  over  the  progress 
the  association  made  in  its  plans  for  the 
future.  In  John  C.  Brimblecom,  of  the 
Newton  (Mass.)  Graphic,  they  feel  that 
they  have  a  president  who  is  a  result  get¬ 
ter.  He  presided  over  the  convention  at 
Missoula  in  an  able  manner  and  he 
Steered  the  convention  clear  of  rocks 
that  made  it  look  at  times  as  if  the  N. 
E.  A.  ship  was  in  for  a  rough  voyage. 

Much  constructive  work  is  planned  by 
President  Brimblecom  and  his  associate 
officers  for  the  coming  year.  The  funds 
of  the  association  are  to  be  left  in  the 
keeping  of  Treasurer  W.  W.  Aiken,  who 
is  to  look  after  all  finances.  Heretofore 
much  of  this  work  has  been  done  by  Ex¬ 
ecutive  Secretary  H.  C.  Hotaling.  Now 
he  will  be  free  to  render  more  efficient 
service  to  the  association.  It  is  Presi¬ 
dent  Brimblecom’s  plan  to  have  Mr. 
Hotaling  visit  the  various  state  associa¬ 
tions  and  do  real  work  in  upbuilding  the 
N.  E.  A. 

The  association  today  has  its  largest 
membership  and  it  never  was  in  better 
condition  financially.  big  drive  will  be 
made  this  year  to  greatly  increase  the 
membership  and  make  the  N.  E.  A.  the 
influence  for  good  for  the  newspaper 
fraternity  that  it  ought  to  do  and  to  be 
the  power  in  the  affairs  of  the  country 
that  it  is  entitled  to  be.  An  effort  will  be 
made  to  enlist  in  the  membership  every 
daily  and  weekly  paper  in  the  nation. 
While  this  may  not  be  accomplished  in 
one  year  or  possibly  five,  it  is  the  goal. 

As  a  start  in  this  direction,  the  associa¬ 
tion  voted  to  begin  the  publication  of  a 
monthly  bulletin  in  September.  It  will 
be  of  eight  pages,  six  columns.  An  as¬ 
sistant  to  Executive  Secretary  Hotaling 
is  to  be  engaged  and  he  will  also  edit  the 
paper.  The  bulletin,  it  is  expected,  will 
be  the  means  of  creating  a  stronger  link 
between  the  members  and  the  association 
and  also  in  increasing  its  membership. 
It  is  planned  to  make  the  bulletin  a  real 
worth-while  paper  which  no  country 
publisher  can  afford  to  be  without,  and 
alone  more  than  worth  the  $3  a  year  N. 
E.  .\.  dues. 

Another  planned  improvement  is  the 
convention  program.  Heretofore  there 
have  been  too  many  addresses  and  too 
many  papers.  The  association  expects 
to  follow  somewhat  the  lines  of  the  A. 
N.  P.  A.  convention.  It  is  going  to  dis¬ 
cuss  questions  vital  to  the  country  news¬ 
papers.  It  is  going  to  talk  over  legisla¬ 
tion.  It  is  going  to  have  a  question  box 
in  which  any  publisher  can  take  part. 
Such  a  program,  the  officers  feel,  will  be 
most  helpful  and  will  attract  many  new 
members.  In  fact,  one  publisher  from 
South  Dakota  said  that  if  such  a  pro¬ 
gram  was  adopted  he  would  bring  along 
20  daily  publishers  to  the  next  conven¬ 
tion. 

The  plan  suggested  for  next  year  is  a 
tour  of  New  York  State.  New  York  has 
nothing  to  sell.  It  will  be  glad  to  wel¬ 
come  the  National  Editorial  Association 
and  there  will  be  special  courtesies  offered 
to  the  association,  but  for  the  most  part 
the  association  will  pay  its  way.  The 
itineary,  as  roughly  planned,  calls  for  the 
meeting  of  the  central  and  western  dele¬ 
gates  at  Chicago.  From  there  they  will 
come  directly  to  Niagara  Falls.  Many 
have  never  seen  this  great  wonder.  Then 
the  boat  will  be  taken  to  Alexandria 
Bay.  where  the  Thousand  Islands  will 
be  viewed  and  possibly  one  day  will  b 
given  to  the  convention.  Then  by  auto 
the  party  will  go  to  Watertown,  Malone, 
Lake  Placid,  Elizabethtown  or  Schroon 


Lake,  Lake  George  and  Saratoga,  stop¬ 
ping  over  a  night  at  these  places. 

At  Saratoga  a  two-day  convention  will 
be  held  and  then  the  party  will  go  to 
Albany,  visit  the  capitol  and  meet  the 
governor.  A  trip  down  the  Hudson  on 
the  Day  Line  is  planned  with  a  stop  at 
West  Point  to  see  a  dress  parade,  and 
return  to  New  York  by  the  late  boat. 

The  next  day  the  party  will  be  taken 
out  into  Westchester  County  to  visit  the 
Sleepy  Hollow  Country  made  famous  by 
Irving,  possibly  a  visit  to  John  D.  Rocke¬ 
feller’s  famous  estate,  the  day  ending  with 
a  banquet  at  the  Briarcliff  Lodge  where 
it  is  hoped  to  have  President  Harding  as 
the  guest  of  honor.  The  next  day  the 
party  will  be  taken  around  New  York 
City  to  see  its  points  of  interest  and 
a  sail  around  the  harbor  will  also  be 
provided. 

There,  no  doubt,  will  be  other  en¬ 
tertainment  including  theatre  parties, 
etc.,  all  of  which,  it  is  too  early,  as 
yet,  to  plan  for.  This  in  the  rough, 
is  the  plan  of  the  proposed  trip  through 
the  Empire  State. 

This  sums  up  what  the  N.  E.  A.  has 
accomplished,  the  progress  it  has  made 
and  what  its  plans  are  for  the  future. 
Those  who  know  President  Brimblecom 
best  predict  that  the  N.  E  A.  will  be  a 
long  distance  on  its  way  before  he  lays 
down  the  duties  of  his  office 


Herbert  H.  Smith,  assistant  manager  of 
the  Presbyterian  Publicity  Department, 
New  York.  How  to  write  church  news 
to  be  acceptable  to  city  editors  and  best 
copy  for  display  advertising  for  churches 
were  among  the  topics  discussed.  Mr. 
Smith  also  held  similar  classes  at  Cor¬ 
vallis,  Ore.,  and  Anselmo,  Cal. 

PRESS  MESSAGES  VIA  NAVY  RADIO 


Ahead  of  the 
“Flush”  Year 
of  1920 

In  National  Advertising 
THE  WASHINGTON  TIMES 

Washington,  D.  C. 

Daily  Evening  Sunday  Morning 

Has  not  only  beaten  its  1921  rec¬ 
ord  each  month  this  year,  but  is 
far  and  away  ahead  of  its  1920 
record  when  all  newspapers  car¬ 
ried  their  largest  volume  of  ad¬ 
vertising. 

During  the  first  6  months  period 
of  this  year — compared  to  1920 — 
The  Times  showed  a  gain  of 
134,047  lines  in  National  Adver¬ 
tising. 

During  the  past  9  months — com¬ 
pared  to  the  previous  9  months 
— The  Times,  in  National  Line¬ 
age,  has  shown  a  gain  of  319,- 
1^  lines. 

Local  display  advertising  during 
the  so-called  “Slack”  months  of 
June  and  July,  has  shown  bigger 
gains  than  during  any  of  the  14 
months  previous  period. 

THE 

WASHINGTON 

TIMES 

3c  Daily,  10c  Sunday 

G.  LOGAN  PAYNE,  Pub. 

Hatlonal  Advertiiiiic  Bapraaentattva 
O.  LOOAir  PATHE  00. 
Chloaro,  Detroit, 

Bt.  Lonit  and  Lot  Anrelaa, 

PATVE,  B1TKNB  A  BIOTH, 

Vew  Tork  and  Boston. 


Stations  Alert  for  Dispatches  from  Sec¬ 
retary  Hughes’  Ship 

Press  messages  via  radio  are  being 
received  aboard  the  Munson  liner  Pan 
.\merica  which  left  New  York  last 
Thursday  bearing  Secretary  Hughes  and 
the  .American  mission  to  the  Brazilian 
Exposition  at  Rio  de  Janeiro.  Special 
arrangements  also  have  been  made  with 
the  Navy  Department  to  handle  inter¬ 
esting  bits  of  information  about  the  of¬ 
ficial  party  aboard  ship  and  this  informa¬ 
tion  will  be  made  public  in  Washington. 

The  plan  for  keeping  in  touch  with 
the  Pan  .America  as  worked  out  by  the 
Naval  Communications  Service  is  the 
most  comprehensive  attempted  by  the 
navy  since  the  war.  All  navy  radio 
stations  along  the  coast  and  in  the  West 
Indies  have  been  notified  to  be  on  the 
alert  for  messages  from  the  Pan  .\mer- 
ica  and  the  Battleships  Maryland  and 
Nevada,  which  will  accompany  the  Mun¬ 
son  liner.  Messages  to  the  vessels  will 
l)e  sent  at  certain  hours  through  the 
Navy’s  high-powered  station  at  Say- 
ville,  L.  I.,  at  Cayey,  Porto  Rico  and 
Balboa.  Canal  Zone.  .All  these  stations 
can  be  heard  throughout  the  entire  voy¬ 
age  from  New  York  to  Rio. 


^HE  Tulsa  (Okla.)  World  has  opened 
a  radio  broadcasting  station  of  500 
watt  power  and  is  sending  out  music, 
siH;eches  and  news. 

Radio  towers  on  the  Winnipeg  (Man.) 
Free  Press  Building,  are  being  utilized  for 
a  system  of  colored  illumination,  which 
attracts  attention  for  miles  around  and 
advertises  the  h'ree  Press  and  its  radio 
service.  Eight  lines  of  lights  in  red,  white 
and  blue,  extend  from  the  base  to  the  top 
of  the  towers  and  the  illumination  con¬ 
tinues  each  night  until  midnight.  The 
Free  Press  has  been  appointed  official 
agent  of  the  Department  of  Marine  for 
the  province  of  Manitoba  for  the  distribu¬ 
tion  of  weather  reports  and  forecasts 
through  its  radiophone  station. 

The  Richmond  (Va.)  Times  Dispatch 
recently  broadcasted  returns  of  United 
States  senatorial  primaries.  This  is  the 
first  time  the  paper’s  radio  station  has 
handled  state  election  returns. 

The  Canton  (Ohio)  Daily  News  and 
the  Toledo  (Ohio)  Blade  have  both  es¬ 
tablished  radio  broadcasting  stations. 

The  Miami  (Fla.)  Daily  Metropolis 
has  installed  a  new  broadcasting  outfit. 
The  first  plant  installed  was  found  to  be 
not  strong  enough  so  after  a  thorough 
test  It  was  closed  down  and  a  stronger 
one  installed. 

The  San  Antonio  Express  Publishing 
Company  has  installed  a  radio  broad¬ 
casting  equipment  with  a  360  meters  wave 
length.  The  station  is  WJ.AE.  S.  A. 
Hodges  is  the  licensed  operator  in 
charge. 


Church  Ad  School  at  Pasadena 

Ninety  Presbyterian  ministers  and  lay¬ 
men  of  California  composed  the  class  in 
church  publicity  taught  for  an  hour  a 
day  for  a  week  in  Pasadena  recently  by 


Large  picture  shows  part  o( 
Omaha’s  retail  shopping  district. 
Insert  shows  same  location  in  1873. 


KNOW  THE  OMAHA- 
NEBRASKA  FIELD! 

Trade  opportunities  offered  by  the  154 
incorporated  cities,  towns  and  rillages 
within  a  flfty-miie  radius  of  Omaha  are 
wide  in  their  scope.  .Note  these  flgures: 

FspalatiM  tt  incorporated 

Plates  . 403.506 

Aotoowhilt  dealers  .  810 

Banks  .  309 

Drif  stores .  371 

Groceries  .  1,216 

Hardware  dealtn  .  379 

Jewelers  .  191 

Shtt  dealers  .  376 

Bank  depneiti,  from  the  Sept.  1921 
bank  call  $226,096,000. 


PRUDDEN,  KING  6  PRUDDEN 
Chicate  New  York 

Steper  Bld|.  286  Fiftk  Art. 

FRED  L.  HALL 
Claes-Sprecktis  Btlldinf 
San  FranciMO,  Cal. 


An  institution  traditionally  connected  with 
the  development  of  the  “Central  West,”  The 
Omaha  Bee  today  has  the  largest  daily  and  the 
largest  Sunday  circulation  in  its  history. 

For  almost  a  year  past  the  circulation 
growth  of  The  Omaha  Bee  has  been  approx¬ 
imately  double  that  of  any  other  paper.  The 
daily  net  gain  in  June  (paid  and  free)  over 
a  year  ago  was  12,397,  Sunday  average  gain 
20,130  over  a  year  ago. 

The  daily  arerage  nat  paid  circulation  for  the  Rnt 
six  months  of  1922  was  69.764,  Sunday  77,172. 

Harkening  to  the  optimistic  tone  of  business  in  the 
Omsha-Nehra.ska  Field  the  general  adrertiser  (“for¬ 
eign”)  Increased  his  business  In  Omaha  papers  2,168 
Inches  In  July,  1922,  orer  a  year  ago.  (Automotire 
not  inriuded. )  The  Omaha  Bee  published  1,799 
inehes  of  this  gain.  One  paper  showed  a  heary  loss. 

A  unique  experlenre  came  to  The  Omaha  Bee  In 
eonnectlon  with  a  “surtey”  of  clrculaUons  of  Omaha 
newspapers,  mnducted  by  the  A.ssoriated  Retailers.  In 
that  a  rirrulatlon  preater  than  elaimtd  waa  indicated 
for  The  Omaha  Bee  by  the  surrey. 

Corflilenpe  In  the  quantity  and  the  buying  power  of 
Tile  Omaha  Bee’s  rirrulatlon,  locally  and  In  the  gen¬ 
eral  Held,  are  mntrlbuling  to  a  healthy  grosrth  In 
adrertlsing  in 


Omahde  Bee 


MEMBER  AUDIT  BUREAU  OF  CIRCULATIONS 


Editor  &  Publisher  for  August  26,  1  922 


HALFPENNY  PAPERS  CAUSE  SLAVERY, 
LONDON  NEWSDEALERS  DECLARE 

Recent  Convention  Also  Urges  Curb  on  Itinerant  Newsboys — 
Sir  Sidney  Lee  Retires  as  Journalism  Course  Director — 
Picture  Ads  a  New  London  “Huncb” 

By  HERBERT  C.  RIDOUT 

(London  Editor,  Editor  &  Publisher) 


London,  August  8. 

lyfUCH  has  been  heard  recently  in 
London  as  to  the  possibility  of  the 
halfpOTny  newspaper  b«ing  revived,  the 
question  having  doubtless  arisen  from 
the  fact  that  the  reductions  in  price  of 
the  London  Times  and  Daily  Telegraph 
to  three-halfpence  might  possibly  cut 
into  the  sales  of  the  penny  dailies,  and 
so  bring  about  a  condition  in  which  the 
latter  might  have  to  reduce  in  their  turn. 

This,  however,  now  seems  remote,  and 
the  action  of  the  National  Federation  of 
Retail  Newsagents  in  conference  seems 
to  endorse  that  view.  The  Federation 
passed  a  resolution  declaring  emphatic 
opposition  to  the  re-introduction  of  the 
halfpenny  newspaper,  and  calling  upon 
the  whole  of  the  trade  to  resist  to  the 
uttermost  any  attempt  to  return  to  the 
“non-remunerative  pre-war  status  of 
halfpenny  newspaper”  which  were  “days 
of  slavery  for  the  newsagents.” 

The  effect  of  itinerant  newsboy  sales 
of  papers  upon  legitimate  newsstands  is 
apparently  sufficient,  in  the  eyes  of  the 
owners  of  the  latter,  to  warrant  official 
recognition,  for  it  was  urged  by  the  con¬ 
ference  that  street  trading  as  it  exists 
to-day  is  a  national  evil.  Public  opinion, 
it  was  stated,  had  to  be  educated  to  the 
grave  danger  of  allowing  young  children 
to  sell  papers,  and  new  legislation  to  pre¬ 
vent  it  was  essential. 

The  Education  Act  by-laws  governing 
street  trading  were  declared  to  be  not 
worth  the  paper  they  were  written  on,  as 
few,  if  any,  of  the  local  education  author¬ 
ities  in  the  country  even  made  an  attempt 
to  enforce  them.  The  executives  were  in¬ 
structed  to  get  into  touch  with  other  or¬ 
ganizations  of  labor  affected  by  the  street 
trading  evil,  and  endeavor,  by  co-oiiera- 
tion  with  them  to  educate  public  opinion 
and  bring  about  an  improvement. 


deficiency.  .■X  list  of  these  would  make 
a  page  story  in  themselves.  One  of  the 
latest  is  that  of  the  Sunday  Illustrated, 
one  of  our  three  English  Sunday  photo 
newspapers. 

The  publisher  of  this  paper  has  just 
commenced  a  new  feature  of  “Picture 
ads,”  the  principle  being  based  on  the  be¬ 
lief  that  the  general  interest  in  topical 
pictures  can  be  capitalized  by  advertisers 
to  effectively  illustrate  the  manufacture, 
growing,  wearing,  consumption  or  use 
of  an  article,  or  depict  places,  stores,  or 
buildings  of  interest.  Advertisers  are  in¬ 
vited  to  submit  photographs  for  inser¬ 
tion  at  a  specific  scale. 

The  same  style  of  make-up  is  followed 
as  on  a  news  picture  page,  and  in  fair¬ 
ness  to  all  advertisers,  only  suitable  illus¬ 
trations  are  reproduced,  with  a  close  set 
paragraph  at  the  foot. 

The  charges  for  photographs  work  out 
at  about  $7.50  per  square  inch  and  a 
specimen  page  shows  a  lime  orchard,  a 
scene  from  a  current  play,  and  pictures 
of  an  orange-growing  estate  appealing  to 
settlers  in  South  .Xfrica.  It  is  an  in¬ 
genious  “hunch”  and  its  progress  (as 
well  as  its  effect  upon  readers)  is  being 
watched  with  interest  generally. 


Negro  Leader  Sues  Papers 

Marcus  Garvey,  head  of  the  Univer¬ 
sal  Negro  Improvement  Association, 
president  of  Black  Star  Steamship  Line 
and  chief  executive  of  the  Africa  Negro 
Republic,  has  entered  suits  for  libel 
against  four  newspapers  for  publishing 
statements  made  about  him  by  two  negro 
speakers,  Bagnell  and  Randolph.  The 
papers  sued  and  the  amount  of  damages 
asked  for  is  as  follows :  The  New  York 
Times,  $200,()(X);  the  New  York  Call. 
$100.0(X):  the  New  York  News,  $50,000, 
and  the  .Amsterdam  News,  $50,000. 


CIR  SIDNEY  LEE,  who  has  held  the 
^  office  of  director  of  the  courses  in 
Journalism  at  the  University  of  London 
since  their  institution  three  years  ago, 
will  withdraw  from  that  position  at  the 
end  of  the  present  session.  In  giving  this 
decision  he  said  this  was  due  to  the  pres¬ 
sure  of  other  work.  Sir  Sidney  added 
that  he  believed  that  the  experiment  of 
the  university  of  permitting  courses  in 
journalism  had  fully  justified  itself;  most 
of  the  ex-service  men  who  won  the  uni¬ 
versity  diploma  for  journalism  had  ob¬ 
tained  positions  of  good  promise.  Al¬ 
though  he  was  mainly  mov^  to  take  part 
in  this  enterprise  by  a  desire  to  help  ex- 
service  men,  once  the  courses  at  the  uni¬ 
versity  were  established,  they  were  nat¬ 
urally  open  to  all  duly  qualified  men  and 
women. 

By  the  end  of  this  session  all  ex- 
service  men  for  whom  the  Board  of  Edu¬ 
cation  had  provided  grants  would  have 
completed  their  courses  and  the  journal¬ 
ism  department  of  the  university  would 
be  henceforth  a  wholly  civilian  institu¬ 
tion.  He  hoped  it  would  grow  and  pros¬ 
per  and  trusted  that  the  diploma  would 
be  increasingly  recognized  as  a  sound 
credential  by  the  proprietors  and  editors 
of  newspapers. 

Experience  must  always  be  the  ulti 
mate  test  of  fitness,  and  the  manji  promi¬ 
nent  journalists  on  the  committee  of 
management  were  wisely  seeking  to  fur¬ 
nish  future  students  with  opportunities  of 
practical  work  in  newspaper  offices  dur¬ 
ing  the  period  of  their  university  train¬ 
ing. 

s  #  s 

ADVERTISING  is  always  thin  dur- 
^  ing  the  summer  in  British  news¬ 
papers,  and  many  ingenious  devices  are 
employed  by  publishers  to  make  up  the 


Passaic  Herald  Entertains 

The  Passaic  (N.  J.)  Daily  Herald  was 
host  to  its  employes  August  7  for  a  day’s 
outing  at  Bertrand  Islaml  Park.  Lake 
Hopatcong.  The  trip  was  made  in  auto¬ 
mobiles  and  there  were  aquatic  sports, 
a  baseball  game  and  a  dinner  for  the  54 
people  in  the  party. 

Joins  New  York  Ad  Club  Staff 

W.  J.  Shears,  formerly  accountant  at 
the  Hotel  Martinique,  has  been  added  to 
the  executive  staff  of  the  .Advertising 
Gub  of  New  York  to  succeed  Mrs.  D.  J. 
O’Brien  who  resigned. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  ad¬ 
vertising  than  any  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledge¬ 
ment  of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Forsifn  Rsprsasntativs 

171  Madison  Arm.,  NEW  YORK 


The  Best  Business 
Producer  in 
^  Japan 


First  in  News, 
Influence  and 
.  Circulation 
\  Through- 
^  out  the 
:  A  Far 


%  \ 


A  Splendid  Circulation  \ 

The  Hochi  Shimbun  has  had  con- 
tinuously  since  its  establishment  in 
1872  the  largest  circulation  in  the  Far  \ 
East. 

Oldest  Evening  and  Morning  Press 

The  Hochi  Shimbun  was  the  first  newspaper 
in  Japan  to  add  an  evening  edition  to  its 
morning  paper. 


Advertising  Rates 


A  Rich  Field 

There  is  no  section  of  the 
Japanese  buying  community 


Per  line . Y  1.25  ■ 

■  Hochi  Shimbun. 

Per  Coliunn.  .Y  170.00  ■  .  ,. 

Emcient  Medium 

Per  inch.  .  .  .Y  12.50  1  Hochi  Shimbun  is  read  ex- 

Per  page _ Y2,000.00  tcnsively  through  Japan,  Korea, 

^  I  Manchuria  and  Formosa,  and  is 

■  ■■  foremost  advertising  medium. 


THE  HOCHI  SHIMBUN  jSHA 

iTOKYO.iJAPAN  -j:  ; 
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PARAGRAPHERS  NOT  ONLY  HUMORISTS 
—READ  THE  ADS 

Nothing  Is  as  Bad  as  It  Seems  and  Even  the  Smallest  Adver¬ 
tisement  May  Contain  a  Couple  of  Chuckles  That 
Will  Make  the  Whole  World  Look  Brighter 

By  B.  J.  MUNCHWEILER 

Editorial  Note — Mr.  Munchweiler  is  instructor  in  salesmanship  at  the  Young  Men’s 
Christian  Association  in  Philadelphia  and  makes  a  special  study  of  the  regular  advertising 
in  widely  scattered  cities. 

^FHE  average  reader  can  find  a  heap  ^  Columbia,  S.  C. 

of  amusement,  and,  at  times,  ^  man  in  Philadelphia  use  plain 

human  interest  and  pathos  in  the  adver-  facts  and  truthful  statements  to  create 
tising  sections  of  the  country’s  press,  desire  for  goods  they  have  for  sale.  The 
As  a  concrete  example  of  al!  three  ele-  clothing  store  “ad”  states, 
ments  named  above  the  following  from 

the  New  York  Times  of  May  8,  1922,  Our  $30.00  Suit*  Aren’t  Worth  a  Cent 
will  suffice.  More  Than  $30.00 

Capital  Wanted  We're  sick  of  all  this  talk  about  stores 

Engineer,  having  lived  in  Moscow  and  hav-  “kiving  things  away.”  Stores  are  opened  to 
ing  lost  in  the  revolutionary  disturbances  his  get  patrons  and  are  operated  to  |:et  profits, 
situation,  fortune  and  his  home,  scarcely  es-  We,  too,  get  profits,  and  if  we  didn  t  you  d 
caping  starvation  and  sudden  death,  wishes  to  have  no  respect  for  us  I  But  try  to  find  one 
borrow  $8,000  to  $10,000  on  not  too  high  other  store  in  Columbia  that  II  give  you  what 
interest  to  esUblish  business  and  to  support  we’ll  give  you  at  this  price.  We  tried,  but 
him  during  the  bard  time  of  emigration.  'This  could  find  it  I  Hope-Davis  Co. 
sum  is  intended  to  be  repaid  in  at  least  two 
years.  Will  offer  as  security  Russian  valua¬ 
ble  papers,  B,  Dankerwitach,  Kasemenstr,  3A, 

W.  10,  Riga  Latvjia. 


WANT  TO  GO  TO  CHINA? 

Newspaper  men  returning  from  the 
Orient  declare  that  there  will  be  an 
opportunity  for  three  reporters  on 
Shanghai  papers  in  October.  Three 
men  now  employed  there  will  return 
to  the  States  in  that  month. 


CENTRAL  AMERICANS 
PREFER  POUTICS 


Their  Newspapers  Are  Edited  by 
Learned  Men,  but  News  as  It  Is 
Known  in  the  United  States, 

Has  No  Standing 


Second-Hand  Automobile  for  Sale 
The  car  I  have  for  sale  is  not  as  good  as 
new,  the  tires  need  replacing,  the  paint  is  bad, 
and  the  engine  knocks,  yet  I  will  sell  it  at  a 
price  that  will  pay  you  to  have  it  put  in 
first  class  condition  and  still  be  ahead  of  the 


From  the  Oklahoma  News  the  follow 
ing  gem  is  culled. 

“Party  who  took  green  silk  pajamas  from  game.  Phone  Woodland  1723. 
clothes  line  at  440  W.  12th,  please  return  and 
no  embarrassing  exposure  will  be  made  on  my 
part/* 


Back  to  the  east  and  appearing  in  the 
Philadelphia  Public  Ledger  of  recent 
date  we  note  the  appeal  below: 

I’ve  Lost  My  Pal 

He  has  accepted  a  position  “way  down 
South.”  Who  wishes  to  share  with  me  (a 
young  man  of  27)  our  cozy,  fully  furnished  ,  - 

apartment  of  two  bedrooms,  sitting  room  and  facturer  yet  one  advertises  in  the  New 
bath  at  1311  Walnut  Street,  cpnvenient  to  York  Times  aS  follows: 


This  advertiser  gives  a  reward  with 
each  car  sold  and  states  so  in  the  follow¬ 
ing  card  which  appeared  in  the  develant} 
Plain  Dealer.  t 

$50  Reward 

“Will  be  paid  for  the  name  of  anyone  to 
whom  I  can  sell  medium-priced  automobiles, 
new  or  used.  Call  Main  2870.” 


With  the  exception  of  the  newspapers 
of  Mexico  City,  Havana,  Buenos  Aires, 
Rio  de  Janeiro,  Santiago  and  Valparaiso, 
the  daily  publications  of  Latin-.^merica 
are  not  newspapers  in  the  American 
sense  of  the  term,  according  to  Richard 
M.  Whitney,  who  has  just  returned  from 
Central  America,  where  for  the  past  six 
months  he  has  b^n  a  correspondent  for 
the  Philadelphia  Public  Ledger.  He  was 
formerly  with  the  Associated  Press  and 
has  had  considerable  experience  in  South 
and  Central  America. 

“Practically  all  the  newspapers  are 
notoriously  partisan,”  said  Mr.  Whitney 
speaking  of  the  press  of  all  Central 
.\mcrican  countries  except  Costa  Rica, 
which  was  not  included  in  his  trip. 
“They  carry  virtually  no  advertising  and 
are  hardly  more  than  political  or  in¬ 


dividual  organs  supported  either  by  the 
government  or  interests  opposed  to  the 
government. 

“The  Diario  del  Salvador  is  probably 
the  best  of  the  newspapers  published  in 
Central  America  from  the  standpoint  of 
what  is  regarded  as  a  newspaper  in  the 
United  States. 

“The  training  of  the  newspaper  writers 
of  Latin-America  is  wholly  different 
than  the  training  of  the  .American  news¬ 
paper  man.  The  fact  that  the  papers  are 
given  over  largely  to  pleading  a  special 
political  case  or  promoting  the  interests 
of  one  man  or  a  group  of  men  is  largely 
responsible  for  this  situation.  You  will 
find  many  newspapers  in  Latin-America 
owned  and  published  by  lawyers  and 
doctors  and  persons  mixed  up  in  politics. 
The  Latin-American  writer,  therefore, 
has  his  sense  of  news  distorted  and  at¬ 
taches  unusual  importance  to  the  what 
might  be  called  the  ‘political  essay.’  As 
a  matter  of  fact  the  Southern  republics 
have  many  bright  newspaper  men  who 
write  remarkable  ‘political  essays,’  and 
who  spend  their  time  doing  that  con¬ 
vinced  apparently  by  the  fact  that  their 
readers  do  not  want  or  are  not  interested 
in  what  we  in  the  United  States  would 
call  news. 

“Considerable  space  also  is  given  to 
art,  music  and  kindred  subjects.  The 
newspaper  men  are  invariably  well-edu¬ 
cated,  most  of  them  college  bred,  widely- 
travelled  in  South  and  Central  America 
and  Europe,  so  that  they  are  not  ham¬ 
pered  in  important  decisions  by  a  provin¬ 
cial  outlook.” 

Mr.  Whitney  expects  to  go  to  Mexico 
City  in  the  fall  where  he  will  represent 
the  Public  Ledger. 


Who  ever  heard  of  an  “old  shoe  manu- 


evcrything?  $45  per  month  each.  Reference* 
exchaneed.  For  interview  address  J.  T.  Schell, 
1311  Walnut  Street,  Phila.,  Pa. 

Charles  Clark  of  Westfield,  N.  J.,  is 
evidentlv  a  man  with  a  keen  sense  of 


Salesman  wanted  for  an  old  shoe  manufac¬ 
turing  establishment  to  take  full  charge  of 
ladies’  line;  must  be  a  live  wire;  commission. 
S  S04,  Times. 

If  you  are  looking  for  a  quiet  neigh- 


humor,  at  least  his  advertisement  in  his  borliood.  look  no  more,  for  an  ad  appear- 
home  town  paper  gives  us  that  idea,  read  jng  in  the  New  Orleans  Times-Picayune 
It  and  smile.  fills  the  bill. 

A  Bargain  j  home  for  $15,000  cash. 

Owing  to  a  notion  of  my  own,  I  will  sell  cost  $25,000  and  then  some  to  build.  Sur- 
the  cream-colored  bungalow,  708  South  Ave-  rounded  by  a  graveyard,  quiet  neighbors.  CaJl 
nue,  to  the  person  who  has  the  rocks.  This  in  person,  mornings  only, 
building  was  moved  from  the  Plaza  Park  by  . 

Bill  Willoughby  and  two  other  mules,  remod-  A  Western  evangelist  makes  a  prac- 

eled  by  a  would  be  carpenter,  commonly  known  tice  of  painting  Bible  quotations  and  rC- 
l"  “rS  ligioHS  pomes  on  r«ks  nnd  fence,  along 

leaks,  chimney  tumbling  down,  cellar  full  of  public  highways.  On  one  big  flat  rOck, 

water,  windows  smashed  out,  hot  air  furnace  he  painted  the  words : 
that  won’t  beat,  water  pipes  busted,  sewer 
stopped  up,  front  door  ajar,  back  door  on  one 
hinge,  cat  concerts  on  roof  every  night.  To 
the  man  who  does  not  fear  death  would  be 
ideal  home.  Will  also  throw  in  lot,  which  is 
full  of  weeds.  Western  buyers  preferred. 

Aside  from  above  statement  title  ^aranteed. 

No  agents  as  they  would  run  the  ^ace  down. 

.\pply  Charles  Clark. 


“What  Will  You  Do  When  You  Die?” 

An  advertising  gazabo  came  along  and 
painted  underneath  that  question: 

“Use  Delta  Oil.  Good  for  Burns," 


Bathing  baby  in  the  kitchen  “zink” 
must  be  the  vogue  in  Wilmington,  Del., 
at  least  an  advertiser  makes  his  appeal 
as  follows : 

For  Sale 


New  Scripps-McRae  Daily  Starts 


Publication  of  the  El  Paso  (Tex.) 
Post,  a  new  Scripps-McRae  afternoon 
paper,  commenced  August  21.  Thomas 
T.  E.  Sharp,  formerly  editor  of  the  Mem- 

i.rL-  r  1  Tf-.  u  -7  1  R  ,  ••  phis  Press,  is  the  editor  and  Frank  G. 

White  Enamel  Kitchen  Zink,  4-ft.  long;  suit-  _ _ i  »  i?  xir 

able  for  child’s  bathtub.  Call  between  9  a.  m.  ''  estberg,  formerly  secretary  to  E.  W. 
and  4  p.  m.  823  Bennett  St.  Scnpps.  Js  business  manager. 


Founded  1799 


Norristown  Daily  Herald 

FOR  OVER  A  CENTURY 
ONE  OF  PENNSYLVANIA’S 
GREAT  HOME  NEWSPAPERS 


RALPH  BEAVER  STRASSBURGER 
Publisher 


The  Ludlow 

For  Profitable  Job  Printing 


Before  the  instal¬ 
lation  of  the  Ludlow 
machines  I  was  com¬ 
pelled  to  employ  ex¬ 
tra  men  on  Sunday 
to  distribute  display 
type  for  use  on  Mon¬ 
day.  Since  their  in¬ 
stallation  /  hai  e  done 
away  with  this  non- 
producthe  work. — 
El  Paso  Herald. 

I  can  say  in  all 
frankness  that  the 
Ludlow  is  adapted  to 
any  work  that  can  be 
handled  with  foun¬ 
dry  type,  no  matter 
how  complicated,  as 
well  as  many  things 
impossible  to  do  with 
type. — l.iberal  (Kan¬ 
sas)  Democrat. 


Your  low-priced  competitor  does  get 
the  jobbing  business.  He  may  be  los¬ 
ing  money,  or  maybe  he  has  a  Ludlow. 
You  can  tell  by  watching  the  character  of 
his  work.  If  he  prints  in  all  new  faces, 
in  series,  and  makes  free  use  of  italics, 
without  broken  letters;  if  he  frequently  . 
makes  long  runs  of  42,  48,  and  60  point, 
bold  and  extended  faces — it’s  a  Ludlow! 
You  can’t  undersell  him,  but  you  can 
match  him.  You  can  use  a  Ludlow,  too. 
He  Can  Make  Money,  Where  You  Lose  It 

tiple  forms  at  slight  ex¬ 
pense — and  without  waiting 
upon  the  foundry. 

He  saves  press  work  by 
recasting  lines  for  enough 
forms  to  fill  the  capacity  of 
his  press. 

His  presses  are  busier 
because  little  makeready  is 
required.  Ludlow  slugs  are 
remarkably  accurate  in 
height-to-paper. 

Ho  work-ups  or  broken 
letters  occur  with  Ludlow 
slugs.  Letters  can’t  work 
up,  and  letters  can’t  break. 

He  keeps  standing  forms 
without  limit  and  without 
running  out  of  sorts  or 
spacing  materials.  And  al¬ 
terations  for  reprints  are 
made  without  patching 
plates. 


IVit/i  no  distribution  of 
used  forms,  he  saves,  in 
cold  cash,  what  you  pay  for 
this  item.  He  can  set  mat¬ 
ter  out  of  one  font  all  day 
and  all  night,  yet  his  cases 
are  always  full. 

He  never  buys  type,  be¬ 
cause  he  never  needs  any. 
Ludlow  matrices  do  not 
wear.  He  can  always  set 
an  abundance  of  new  type 
matter  in  any  font.  Yet  he 
needs  no  sorts  caster  or 
type  storage. 

His  all-slug  method  saves 
time  on  make-up.  Slugs 
handle  like  cuts.  They  never 
pi.  He  even  uses  the  Lud¬ 
low  for  spacing  material. 

He  saves  clecirolypes  by 
casting  each  line  twice  or 
more,  and  making  up  mul- 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

Eastern  Office:  World  Building,  New  York  City 


lUOLOW  QUALITY  SLUO  COMPOSITION  ABOVE  10  PT. 


Editor  &  Publisher  for  August  26,  1  922 


MASSACHUSETTS— PoimUtiaa. 


SAVINGS  DEPOSITS 


'AttlAoro  Sun  . (E)  44«  A27S 

'Bouton  Sunday  Advrtliar(S)  •SS 

Booton  dobo . (MAE)  284,724  .4S 

Boatoo  Glob*  . (S)  322,M7  SS 

Boaton  Poat  . (M)  SM.TM  M 

Boaton  PoM  . (S)  411.787  SS 

Boaton  Tderram  . (E)  14S,m  J» 

Boaton  Tranacript  . (E)  38,443  JB 

■FaQ  Rlvar  Hamid . (E)  12,f8S  A3S 

•Fitchburc  Sentinel  . (E)  18,738  JS 

'Haverhill  Gaaetta  . (E)  1S,42S  JSS 

•Lynn  Item  . (E)  18,273  .88 

*Lyim  Telegram  Nawa.(EAS)  18,188  .85 

Lowell  Courier-Cltiua 
and  Eveninf  Leaider(MAE)  28,418  .88 

'New  Bedford  Standbrd-Mer- 

cury  .  (MAE)  38JS8  Mt 

'New  Bedford  SunAy  Standard 

(S)  24AS3  M 

Pittafirid  Eafle  . (E)  1SA45  .83$ 

'Salem  New . a.BZS  M 

'Worceater  Teteyrana-Gazette 

(MAE)  74,384  M 

'Worceater  Sunday  Telegram 

(S)  42,741  J8 

MAINE— Popuintion,  788A14 
Banyor  Daily  CouMnercial(E)  14,488  J8 

'Portland  Preaa  Herald  (MAS)  18,281  M 

'Portland  Ezpreaa  . (E)  2S.424  .18 

'Portland  Telecram  . (S)  2Sd88  .18 

NEW  HAMPSHIRE-PbpuUtioo,  443,883 

Kaane  Sentinel  . (E)  3,3U  J8 

Manrheater  Union-Leader 

(MAE)  28.848  .18 

RHODE  ISLAND— Population  884,387 
Newport  Daily  Nawa....(E)  8,171  J3S 

Pawtucliet  Timae  . (E)  24,883  47 

Pawtuxet  Valley  Daily  Timea 

(Arctic)  . (E)  2.47$  421428 

'Previdance  Bulletin  . (E)  $8,787  .13$ 

Providence  Journal  . (M)  38,882  48 

'Providence  Journal  . (S)  $4,828  .12 

'Providenoa  Tribune  . (E)  22,$81  .18 

'Woonaocket  Call  . (E)  13,824  44 

VERMONT— PopuUtion.  3$Z.428 

'Barra  Timea  . (E)  8,844  .83 

Brattleboro  Daily  Reformer. 

(E)  3,818  43 

BipHincton  Daily  Nawa...(E)  7,881  44 

'Buriincton  Free  Preaa. .(M)  11,188  4$ 

St.  Johnabury  Caledonian- 
Record  . (E)  3,124  42$ 

CONNECTICUT— PopuUtion,  1,388,831 

'Bridceport  Poat-Telafram 

(EAM)  43,833  .14$ 

'Bridceport  Poat  . (S)  1848$  48$ 

'Hartford  Coumnt  . (D)  28,788  48 

'Hartford  Courant  . (S)  48,888  .18 

'Hartford  Timea  . (E)  Ujm  .12 

New  Haven  Reciatar . .  (EAS)  32437  .88 

'New  London  Day . (E)  18.32$  48 

Norwich  Bulletin  . (M)  I1,8B  47 

'Norwalk  Hour  . (E)  4484  42$ 

'Stamford  Advocate  . (E)  84S4  417$ 

Government  Stateawnt,  April  1,  1822. 

'A.  B.  C.  Statamant.  April  1.  1822. 


in 


NEW  ENGLAND 

amount  to 

40%  of  All  the  Savings 
Deposits  in  the  United  States 

With  nearly  7  1/2  per  cent  of 
America’s  population  over  one  third 
of  both  savings  bank  deposits  and 
number  of  depositors  are  concen¬ 
trated  within  this  district. 

Including  savings  banks’  figures 
and  those  for  savings  departments  of 
commercial  banks  this  small  area  has 
nearly  40%  of  the  country’s  total 
savings  deposits. 

In  no  other  section  of  the  United 
States  is  the  trend  of  savings  deposits 
of  as  much  importance  as  in  New 
England  and  each  year  finds  the 
number  of  depositors  steadily  in¬ 
creasing. 

Get  the  significance  of  the 
supremacy  of  New  England  sa\  ings 
deposits  and  the  concentration  of 
purchasing  power  where  publicity 
by  daily  papers  can  be  used  most 
Intensively. 
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#faituary 

D.  F.  Power,  aged  69,  a  former  editor 
of  the  Everett  (Wash.)  Herald,  and  at 
one  time  owner  and  editor  of  the  Pictou 
(N.  S.)  Standard. 

John  H.  Thompson,  aged  34,  until 
1914  with  Grip,  Ltd.,  photo  engravers, 
and  since  then  with  Gazette  Printing 
Company  of  Montreal,  died  .\ugust  l3. 

Harvell  Wright,  aged  40,  newsjiaper- 
man  and  recently  editor  of  the  Smith 
County  (Kan.)  Journal,  here,  was  killerl 
last  week  at  1^’banon  when  his  motor 
car  was  struck  by  a  fast  Rock  Island 
train.  The  car  stalled  on  the  track. 

E.  C.  Jenkins,  owner  and  general 
manager  of  the  Mansfield  (Ohio)  News, 
committed  suicide  .\ugust  7. 

IIakoi.i)  J.  IIichman,  .\lbany  (X.  Y.) 
correspondent  of  the  Little  Falls  Tribune 
and  the  Herkimer  Telegram,  died  re¬ 
cently. 

.\sa  K.  Owen,  aged  84,  former  editor 
of  the  l^ke  Geneva  (Wis.)  News,  died 
recently. 

Mrs.  Rarkara  (iAlpin,  aged  66,  who 
has  been  associated  with  the  Somerville 
(Mass.)  Journal  for  nearly  40  years, 
died  .Xiigust  14.  She  had  been  a  widow 
since  the  age  of  19.  .She  began  work 
as  a  printer  in  1878,  filled  nearly  every 
position  on  the  .Somerville  Journal,  and 
finally  was  made  general  manager.  She 
wrote  several  Ixioks  on  travel. 

L.  W.  I’.ROWN,  aged  64,  who  in  1878 
became  a  jiartner  in  the  old  Cheney 
(Kan.)  Journal,  one  of  the  pioneer  news- 
pajK-rs  of  Kingman  county,  died  re¬ 
cently. 

Cait.  Thomas  A.  M.xrshall,  aged  66, 
sports  writer  of  international  prominence 
and  head  of  the  Tom  Marshall  Syndicate, 
Chicago,  died  last  week. 

John  F.  MacDoucall,  a  printer  em¬ 
ployed  by  the  firm  of  George  H.  Bu¬ 
chanan  &  Co.,  of  Philadelphia,  for  38 
years,  was  killed  in  an  automobile  acci¬ 
dent  at  Hammonton,  N.  J.,  August  20. 

Joseph  L.  Michaud,  for  several  years 
a  reporter  for  French  papers  at  Lewiston, 
Maine,  died  .\ugust  13. 

Charles  McBride  Cox,  aged  58,  for 
more  than  20  years  a  newspaper  pub¬ 
lisher  at  Rector,  Ark.,  died  recently. 

S.  B.  Baird,  aged  75,  for  more  than  60 
years  a  newspaper  publisher  and  a  for¬ 
mer  president  of  the  .\rkansas  Press  .Xs- 
sociation,  died  recently  in  Hamburg,  Ark. 

P.ATRicK  Thomas  Reliiian,  aged  61, 
for  many  years  political  writer  and  -Xl- 
bany  correspondent,  died  .Xugust  21.  He 
joined  the  staff  of  the  Brooklyn  Citizen 
over  30  years  ago  and  later  was  .Xlbany 
correspondent  for  the  New  X'ork  Press 
until  that  paper  was  merged  with  the 
New  York  Sun.  For  a  time  he  was  with 
the  United  States  Secret  Service  and 
then  he  returned  to  Citizen,  doing  poli¬ 
tics  for  that  paper  until  last  March.  He 
was  a  member  of  the  .Mbany  Legislative 
Correspondents’  Association,  the  Catho¬ 
lic  Writers’  Guild,  the  Amen  Corner  and 
the  New  York  Press  Club. 


Frank  W.  Hoyt,  aged  63,  for  many 
years  legislative  correspondent  of  the  Al¬ 
bany  (X.  Y.)  Argus  and  at  one  time 
editor  of  the  Century  magazine,  died  Au¬ 
gust  22. 

Frank  S.  Woodson,  aged  71,  an  edi¬ 
torial  writer  on  the  Richmond  (Va.) 
Timcs-Dispatch,  died  August  21. 

Leslie  Watson  Sellars,  aged  35,  edi¬ 
tor  of  the  Huntington  (Que.)  Gleaner, 
died  .Xugust  17. 

John  W.  Kellette,  formerly  on  the 
news  staff  of  the  Worcester  (Mass.) 
Telegram  and  later  a  popular  song 
writer,  died  recently. 

Hi  gh  B.  McLean,  formerly  a  news¬ 
paper  man  of  .Xlbany,  X.  Y.,  died  .Xu¬ 
gust  4. 

Mrs.  Ella  Hamilton  Durley,  at  one 
time  part  owner  of  the  Des  Moines 
(Iowa)  News,  died  suddenly  at  Red- 
land,  Cal.,  .Xugust  14. 

-Xi  sTiN  C.  Dwyer,  managing  editor  of 
the  Lockport  Union-Sun  and  Journal, 
died  -Xugust  19. 

William  F.  Ford,  aged  49,  formerly 
publisher  of  the  Bound  Brook  (N.  J.) 
•State  Centre  Weekly,  died  .Xugust  17. 

Joseph  X'.  I’ratta.n,  formerly  owner 
of  the  Ellicott  City  (Md.)  Times  and 
later  editor  of  the  Maryland  Farmer, 
<lie(l  recently. 

Henry  Glover  Si.mpson,  aged  63, 
formerly  the  owner  and  publisher  of 
the  Xorthport  (X.  Y.)  Journal  died 
.Xugust  14. 

Garrett  Brown,  aged  71,  editor  and 
publisher  of  the  Insurance  Leader,  New 
York,  and  the  dean  of  insurance  journal¬ 
ists,  died  August  13. 

Grant  E.  Rice,  founder  of  the  Cobalt 
(Ont.)  Daily  Xugget  and  for  many  years 
editor  of  the  Pas  (Man.)  Herald,  died 
recently  in  V  ancouver,  B.  C. 

Mrs.  Ellen  Treanor,  aged  86,  mother 
of  Vincent  Treanor,  sports  editor  of  the 
New  York  Evening  World,  died  .Xugust 
15. 

Frank  Sheldon  Beard,  for  a  number 
of  years,  police  reporter  on  the  New 
York  World  and  the  old  New  York  Sun, 
died  -Xugust  7  after  an  illness  of  five 
months.  At  the  time  of  his  death,  Mr. 
Sheldon  was  the  oldest  court  stenog¬ 
rapher  in  the  Court  of  General  Sessions. 

Rufus  P.  Means,  aged  41,  printer 
on  the  Denver  News-Times,  died  recent¬ 
ly.  He  had  often  served  as  a  delegate 
to  the  Typographical  conventions,  and 
was  a  member  of  the  laws’  committee  of 
the  1910  convention  at  Minneapolis. 

Emerson  W.  .Xddis,  editor  of  the 
Brewster  (X.  Y.)  Standard  since  1880, 
died  of  pneumonia,  -Xugust  23. 

Ri(  HARD  Henry  Boyd,  aged  9.),  born 
a  slave  on  a  Mississippi  plantation  and  at 
the  time  of  his  death  one  of  the  leading 
negro  publishers  of  the  country,  die<l 
.XugUst  24. 

Xrthi  R  Leriii,  aged  .50,  for  a  long 
time  night  city  editor  of  the  Newark 
(X.  J.)  Star-Eagle  and,  at  various  times, 
on  the  staff  of  the  New  York  Times,  the 
New  X’ork  Telegraph,  and  the  Brooklyn 
Eagle,  died  .Xugust  22. 


CHARLES  RANSOM  MILLER 

(Late  Editor  in-Chief,  New  York  Times) 

The  (lift  interpretive,  the  high  intent. 

The  sacret?  duty  spurred  his  potent  pen 
To  service  manifold.  To  thinking  men 
Me  brought  the  timely  viewpoint  elwtuent — 
The  stimuL'iting  thought — whose  logic  lent 
Fre«h  gleams  to  truth.  A  world  of  lesser  ken 
Learned  through  his  vision  how  to  see,  and  then 
S  lied  wonders  in  a  star-filled  firmament. 

.\  voice  anonvmous  amid  the  maze 
I  If  noisy  egotists  pursuing  fame, 
lie  wrought  from  youth  to  age  in  quiet  ways. 
-And,  when  he  passed,  not  many  knew  his 
name. 

His  s.inctum  spirit  calls,  morning  and  night, 
To  keep  the  record  true,  the  torch  alight! 
Chicago,  Aug.  15.  James  C.  McNally. 


Samuel  Goss  Leaves  $350,000 

The  will  of  Samuel  (j<iss,  inventor  of 
the  Goss  printing  press  and  president  of 
the  Goss  Printing  Press  Company,  was 
probated  in  Chicago,  August  16.  Mr.  Goss 
left  $250,000  in  trust  for  Mrs.  Goss.  His 
daughter  and  son  each  receive  $50,000 
outright. 

Sport*  Editor  Drowned 

X  hotly  found  in  the  St.  Lawrence  near 
(JueJiec,  -Xugust  15.  is  believed  to  be  that 
of  Joseph  Bussieres,  a  former  sports  edi- 
tcir  on  I.e  .Soleil,  (jiictiec.  He  had  lieen 
in  poor  health  for  several  years  and  late¬ 
ly  had  suffered  with  insomnia. 


SCHOOL  NOTES 


r  LOYD  GREGORY,  Texas  Univer- 
^  sity  graduate  has  been  added  to  the 
faculty  of  the  School  of  Journalism, 
I'niversity  of  Texas.  He  will  conduct 
classes  in  copy  reading,  feature  writ  ng 
and  editorial  writing. 

\V.  Verne  McKinney,  of  Hillsboro, 
Ore.,  won  first  place  in  the  indus¬ 
trial  news  writing  contest  conduct¬ 
ed  by  the  Oregon  Agricultural  College 
at  its  summer  session.  Lucile  Helmer  of 
Portland  was  second  and  Olive  S.  Dexter 
of  Hamilton.  Wash.,  third. 

Eric  W.  .Xllen,  dean  of  the  school  of 
journalism  at  the  University  of  Oregon, 
has  returned  from  Berkeley,  where  he  di¬ 
rected  the  work  in  journalism  of  the 
University  of  California  summer  session. 
Miss  Grace  Edgington  of  the  Oregon 
faculty  was  his  assistant.  The  work  in 


journalism  at  the  University  of  Oregon 
was  handled  by  Ge-orge  Turnbull. 

Robert  W.  Jones,  assistant  professor  of 
journalism  at  the  University  of  Wash¬ 
ington.  has  joined  the  copy  desk  of  the 
Seattle  Post-Intelligencer  for  the  sum- 
ir.er. 

Three  office-rooms  and  one  large  class¬ 
room  of  the  University  of  Oregon  School 
of  Journalism  were  burned  in  the  fire 
which  wiped  out  two  buildings  on  the 
campus  July  29.  Most  of  the  furniture, 
office  equipment  and  records  were  saved, 
though  the  furniture  and  records  were 
damaged  in  moving. 

The  Spectator,  the  publication  of  the 
School  of  Journalism,  Mississippi  State 
College  for  Women,  and  the  Reflector, 
the  paper  of  the  Mississippi  A.  &  _M. 
College,  will  lie  printed  for  the  coming 
year  by  the  Columbus  (Miss.)  Commer¬ 
cial  Dispatch. 

Ralph  C.  Casey,  a  Seattle  newspaper 
man,  has  been  added  to  the  faculty  of 
the  School  of  Journalism  of  Oregon 
State  University. 

New  buildings  to  cost  between  $60,000 
and  $70,000  will  be  erected  at  once  by 
the  University  of  Oregon  to  replace  the 
ones  lost  in  the  recent  fire.  The  .School 
of  Journalism  will  be  quartered  in  the 
new  annex  to  McClure  Hall.  The  print¬ 
ing  plant  of  the  school  was  not  damaged 
by  the  fire,  and  it  will  continue  to  be 
used.  The  regents  have  authorized  an¬ 
other  instructor  for  this  department. 

The  New  York  Evening  High  School 
will  offer  free  courses  in  typography 
1  commencing  September  11  at  the  Wash¬ 
ington  Irving  High  School,  Irving  place 
and  16th  street.  During  the  initial  season 
the  following  courses  will  be  offered ; 
General  and  .Xdvertising  Typography, 
Cost  Estimating  for  Printers,  and  Proof¬ 
reading  and  Copy- Preparation. 

Preston  With  New  York  Ad  Club 

William  S.  Preston,  has  been  appointed 
a  member  of  the  executive  staff  of  the 
I  .Xdvertising  Club  of  New  York  to  suc- 
t  ceed  Lee  S.  Treiiholm  who  resigned.  He 
was  formerly  secretary  of  the  .Xdver¬ 
tising  Club  of  Butte,  Mont.,  and  later 
F  secretary  of  the  affiliated  clubs  of  that 
.  state.  He  was  also  connected  with  the 
■  Green,  Fulton,  Cunningham  Company, 
?  and  the  Critchfield  Company,  both  of 
Chicago.  During  General  Woods’  presi- 
1  dential  campaign,  he  was  on  the  publicity 
1  committee. 
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“OHIO 

FIRST” 

Ohio  offers  a  rich  field  for  the  man  who  has  something  to  sell. 

It  has  producing  farms,  busy  factories,  rich  petroleum,  coal  and 
natural  gas  fields.  It  has  a  population  of  5,759,394  or  I  41 .4  inhabi¬ 
tants  per  square  mile,  compared  with  1  1  7  in  1910. 

Ohio  has  16,125  factories  or  an  average  of  one  factory  for  every 
2.54  square  miles  of  territory.  The  yearly  output  of  these  factories 
amounts  to  over  $5,100,000,000. 

There  are  23,515,888  acres  of  farm  land,  most  of  which  is  im¬ 
proved.  Although  this  is  92%  of  the  state’s  area,  yet  63.8%  of  the 
population  live  in  incorporated  towns  and  villages  showing  how  in¬ 
tensely  cultivated  is  the  population  of  Ohio. 

Ohio  farms  average  91.6  acres  and  are  worth  $3,095,666,336. 
Nearly  180,000  farms  are  owned  by  their  occupants  or  70%  of  all 
farms. 

Advertise  in  “Ohio  First”  through  this  list  of  Ohio  dailies.  The 
people  are  of  a  high  average  education,  home  life  measures  up  to  the 
best  American  standards  and  prosperity  abounds. 


Circula* 

2,500 

10,000 

Circula- 

2,500 

10,000 
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line* 

tion 

line* 

line* 

*Akron  Beacon  Journal  .  . 

. (E) 

35,904 

.085 

.085 

*Lima  New*  and  Time*-Democ’t  (E^dbS) 

16,083 

.07 

.05 

*  Akron  Time*  . 

. (E) 

19,518 

.06 

.06 

*Lima  Republican-Gaaette  .... 

(MAS) 

10,270 

.035 

.035 

*Akron  Sunday  Time*  .... 

. (S) 

21,952 

.07 

.07 

*  Marietta  Time* . 

. . .  (E) 

6,160 

.025 

.025 

*Athen*  Me**en8er  . 

. (E) 

9,775 

.03 

.03 

Middletown  Journal  . 

. . .  (E) 

5,037 

.025 

.025 

Bellefontaine  Examiner 

. (E) 

4,407 

.0179 

.0179 

Newark  American-Tribune 

. . .  (E) 

6,573 

.025 

.025 

Cincinnati  Enquirer  . 

. . .  (MAS) 

73,120 

.17-.36 

.17..35 

Piqua  Call  and  Pre**-Di*patch 

...(E) 

6,039 

.025 

.025 

Cleveland  Plain  Dealer  .  .  . 

. (M) 

181,185 

.32 

.38 

Portamouth  Sun  and  Time*.  . 

(MAE) 

16,286 

.06 

.06 

Cleveland  Plain  Dealer  . .  . 

. (S) 

221,084 

.37 

.43 

Portamouth  Sun>Time* . 

. . . . (S) 

10,059 

.04 

.04 

Columbu*  DUpatch  . 

. (E) 

72,317 

.15 

.14 

*Toledo  Blade  . 

, . . . (E) 

95,683 

.25 

.23 

Columbu*  DUpatch . 

. (S) 

74,654 

.15 

.14 

Toronto  Tribune . 

. . . . (E) 

1,092 

.011 

.011 

Conneaut  New*  Herald  .  . 

. (E) 

3,094 

.017 

.0179 

Warren  Daily  Chronicle  . .  < 

. . . . (E) 

6,405 

.025 

.025 

Dover  Daily  Reporter  .  . . . 

. (E) 

4,410 

.02 

.02 

*Younc*town  Vindicator  .... 

. . . . (E) 

24,063 

.07 

.07 

*Hamilton  Daily  New*  . .  . . 

. (E) 

8,143 

.04 

.04 

*Young*town  Vindicator  .... 

. . . . (S) 

25,220 

.07 

.07 

Ironton  Irontonian  . 

. (M) 

3,150 

.0179 

.0179 
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Kenton  Democrat . 

. (E) 

2,400 

.014 

.014 
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StiU  another  reason  why  Indiana  is  a  state  worth 
while  for  you  to  market  your  merchandise  is  that 
many  natural  resources,  especially  sands  and  clay, 
furnish  bases  of  profitable  industries  for  her  people. 

Indiana’s  first  great  wealth  came  from  its  farms,  and 
agriculture  still  plays  an  important  part  in  its  trade 
life.  Other  reso  rces,  such  as  timber,  oil,  gas  and 
coal,  contribute  to  the  buying  power  of  the  people 
of  the  state. 

The  development  of  the  interurban  railway  has  made 
plausible  the  claim  that  the  state  has  the  best  system 
of  inter-citv  electric  communication  in  the  world. 

Indiana  gives  yon  a  potential  market  unsurpassed. 
It  offers  you  the  best  means  of  reaching  that  market 
— the  newspapers  of  Indiana,  till  of  them  substantial, 
enterprising  papers  and  highly  thought  of  by 
their  readers.  Many  national  advertisers  are  rely¬ 
ing  more  and  more  upon  daily  newspapers  to  tell 
their  story. 

Tell  yours  through  these  Indiana  home  dailies. 


Rate  for 
S,Mt  linee 

.025 

.05 

.05 

.10 

.07 

.08 

.08 

.05 

.20 

.025 

.05 

.05 

.055 

.06 

.025 


Circulation 

Decatur  Democrat  . 

.  .  .  . 

...(E) 

3,151 

*  Evansville  Courier  . 

..(M) 

22,938 

*  Evansville  Courier . 

. . .  . 

. - . (S) 

21,392 

•Fort  Wayne  Joumal-Gasette .  .  .  . 

(M) 

23,528  ) 

38,582 

•Fort  Wayne  Evening  Press.  ... 

.(E) 

15,054) 

•Fort  Wayne  Joumal-Gsaette  .  .  . 

. . . . 

. . . (S) 

24,661 

•Fort  Wayne  News-Sentinel . 

. . . . 

.  - .  (E) 

31,508 

•Fort  Wayne  News-Sentinel . 

. . . . 

..(S) 

32,008 

•Gary  Evening  Post  and  Tribune 

...(E) 

8,953 

•Indianapolis  News . 

. . . . 

...(E)  : 

115,634 

LaPorte  Herald  . 

...(E) 

3,721 

tSouth  Bend  News-Times . 

(M) 

(E) 

9,021  1 
9,170) 

18,191 

tSoutb  Bend  News-Times  . 

.  . . . 

. .  . (S) 

18,864 

South  Bend  Tribune . 

. . . . 

.(E&S) 

16,027 

•Terre  Haute  Tribune  . 

. . . . 

(E&S) 

22,381 

•Vincennes  Commercial  . 

•  •  •  e 

(M&S) 

5,010 
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are  constantly  on  the  hunt  for '  health.  Th^ 
are  easily  influenced  by  such  an  aa  as  this. 

“I  am  not  here  to  say  that  the  various  yeast- 
vitamine  preparations  haven’t  wonderful  food  . 
qualities  but  the  statements  concerning  those 
qualities  should  be  authoritative.  In  my  own 
judgment  a  person  who  eats  a  normal  amount 
of  fruit  and  vegetables  and  drinks  milk  need 
never  worry  about  vitamines. 

“It  is  curious  bow  many  influences  there 
are  at  work  to  reflate  a  man’s  diet.  Institu¬ 
tions  are  advertismg  how  to  reduce  and  bow 
to  build  up  the  body.  We  have  corrective  eat¬ 
ing  societies  and  what  not.  Childs  restaurants 
even  indicate  the  number  of  calories  in  food  on 
their  menus. 

“Nine  of  my  own  patients  within  a  period 
of  months  have  told  me  that  they  have  discon¬ 
tinued  eating  lettuce  and  greens  and  weie 
eating  raisins  instead  because  they  liked 
raisins  and  because  they  had  read  about  iron 
in  raisins.  I  told  these  people  to  go  back  to 
their  lettuce  and  greens.  Of  course,  there  is 
iron  in  raisins  but  in  my  judgment  one  would 
have  to  eat  a  carload  to  get  any  benefit.  Then 
too  the  body  r^uires  but  a  minimum  of  iron. 

“It  is  my  opinicn  that  when  the  raisin  grow¬ 
ers  advertise  about  the  iron  in  raisins  they 
should  give  some  authority  for  their  statement 
and  should  tell  too  just  now  much  iron  there 
is  in  raisins  and  how  much  the  body  requires. 
Information  of  this  character  should  be  both 
specific  and  authoritative.  It  seems  to  me  this 
may  be  true  of  all  advertising  which  affects 
public  health.  We  cannot  afford  to  have  our 
people  minsinformed  about  their  health.’’ 

CARL  H.  GETZ. 


Misused  Words 

Omaha,  Neb.,  Aug.  12,  1922. 

To  Editos  &  Publishes:  I  would  like  to  im¬ 
press  upon  the  minds  of  some  reporters  and  cor¬ 
respondents,  the  importance  of  just  one  extra 
second  of  thinking  while  grindin^i  out  copy. 

There  are  a  few  words  in  this  language  of 
our  that  are  misused  every  day,  not  purposely, 
but  by  not  taking  an  extra  second  in  thought. 
The  extra  second  will  save  editors  millions  of 
minutes  each  month,  and  will  increase  efficiency 
for  each  reporter  and  correspondent. 

A  few  of  the  common  mistakeable  words 
follow : 

“Want”  and  "Wish."  How  do  you  use  these 
two  words?  “Want”  in  case’  of  need  and 
"wish”  for  desire,  or  do  you  change  them  in 
evey  story? 

“Effect”  and  “.Effect.”  Do  you  use  effect 
when  it  means  to  bring  about  and  affect  when  it 
means  to  influence  or  do  you  write  them  any 
way  you  think  of  first?  Take  one' extra  second 
and  the  editor  getting  your  copy  will  say: 
“There  is  one  writer  we  will  keep  on  our  re- 
portorial  staff  as  a  regular. 

“Balance,”  “rest”  and  “remainder.”  How  do 
you  use  these  three  words?  Why  not  look  them 
up  in  a  good  dictionary  and  study  the  different 
shades  of  meaning  that  are  given.  Writing  a 
story  which  contains  these  words  or  even  one 
of  them  without  stopping  to  think,  is  just  an 
extra  job  for  the  editor. 

Watch  your  step  when  you  are^  using  the 
four  following  words:  Defend,  justify,  protect 
and  guard. 

Consider  the  editor  for  a  second  when  you 
are  using  either  of  the  following  words:  .Among 
and  between.  Use  among  of  several  articles 
and  between  of  two. 

Be  extra  careful  while  using  the  five  follow¬ 
ing  words:  Complain,  lament,  murmur,  regret 
and  repine. 

ARTHUR  R.  DAVISON. 


In  Market  for  Fiction 

Mr.  Clemens,  Mich.,  Aug.  16,  1922. 

To  Ebttob  &  Publisher:  Will  you  be  good 
enough  to  advise  your  readers  that  we  are  in 
the  immediate  market  for  a  good  serial  story, 
one  _  that  retains  a  high  pitch  of  interest  in 
closing  each  installment,  and  if  possible,  by  a 
well  known  writer? 

We  want  serial  rights  only  for  the  publication 
in  our  own  medium  and  would  be  pleased  to 
have  list  of  b<x>ks  and  serial  lunces  submitted 
immediately,  if  possible,  by  wire. 

GEORGE  M.  SLOCUM,  Publisher, 

The  Michigan  Business  Farmer. 


Likes  the  Hunches 

Aug.  S,  1922. 

To  Editor  &  Publisher: — Have  been  for 
some  time  an  ardent  follower  of  the  hunches 
given  in  your  hunch  column  in  the  Editor  & 
Publisher.  They’re  fine,  and  I  have  been  able 
to  work  up  some  fine  stories  from  them. 

R.  B.  SMITH, 

The  Athens  (O.)  Messenger. 


What  Is  the  Refund  Practice  in  Classi¬ 
fied  Advertising 

Windsor,  III.,  August  19,  1922. 

To  Editor  &  Publisher:  The  Gazette  is  a 
weekly  country  paper  with  a  want-ad  section. 
Our  rate  for  three  insertions  is  double  the  rate 
for  one  weekly  only.  Frequently  an  advertiser 
with  something  to  sell,  or  property  to  rent, 
orders  his  ad  for  three  weeks  (and  pays  in 
advance)  so  as  to  get  the  reduction,  but  sells 
or  rents  after  the  first  week.  Obviously  he 
does  not  want  the  ad  repeated.  What  we  want 
to  know  is:  Should  we  refund  him  the  amount 
paid  for  the  second  and  third  insertions,  which 
amount  we  have  not  earned?  It  seems  that 
we  should,  but  it  adds  to  our  book-keeping. 

What  is  the  usual  custom? 

LILLY  &  DUNSCOMB. 

Publishers,  the  Gazette. 

A  Chess  and  Checkers  Feature 

St.  Petersburg,  Fla.,  Aug.  21,  1922. 

To  Editor  &  Publisher:  Could  you  please 


inform  me  where  I  could  obtain  a  good  weekly 
chess  and  checkers  column,  containing  news  re¬ 
garding  these  games  and  also  puzzles? 

I  have  never  seen  such  a  service  advertised 
ill  your  magazine,  but  it  is  possible  I  have 
overlooked  it. 

I  certainly  would  appreciate  anjr  assistance 
ysu  can  give  me  in  this  matter  as  we  want  to 
start  a  cness  and  checkers  department  in  our 
magazine  and  need  a  good  service  to  bolster  up 
the  local  news. 

KARL  H.  GRISMER, 
Managing  Editor,  The  Tourist  News. 


An  Appreciative  Reader 

New  York,  August  5,  1922. 

To  Editor  &  Publisher i-^-I  want  to  con¬ 
gratulate  you  on  your  publication  as  I  get  neat 
pleasure  out  of  reading  it.  The  story  sibout 
the  ^Itimore  Sun  was  fine;  and  that  one  about 
the  sale  of  the  Detroit  paper  was  a  pippin. 
Your  interviews  are  excellent.  In  fact,  I 
don’t  see  how  you  get  out  such  an  interesting 
iiaper. 

CLARENCE  AXMAN 
President  and  Editor,  The  Eastern 
Underwriter. 


Howard  and  Bickel  in  Maine 

Roy  W.  Howard,  chairman  of  the 
board  of  the  Scripps-McRae  newspaper 
enterprises,  and  Karl  Bickel,  general  man¬ 
ager  of  the  United  Press  Associations, 
accompanied  by  their  families,  have  gone 
to  the  Maine  woods  for  a  vacation. 


GATHERED  AT  RANDOM 


My  Friend,  the  Reporter 

My  friend,  the  reporter,  is  nervy  an’ 
gritty,  ^  ^ 

Wherever  there’s  anything  doin’ — hes 
there! 

They  call  him  a  “star."— an’  he  “covers” 
the  city. 

You’re  likely  to  find  him — well,  just 
anywhere; 

No  matter  udiat  happens  of  interest — 
he’ll  get  it ; 

He’s  right  on  the  job  when  a  big  story 
“breaks” ; 

He’s  wise  to  the  world — and  just  don’t 
you  forget  it. 

He’s  gettin’  his  share  o’  the  knocks 
an’  heartaches! 

My  friend,  the  reporter,  is  happy  an’ 
cheerful. 

Despite  what  he  sees,  that  would  turn 
your  heart  sick ; 

His  face  is  all  smiles,  an’  he  seldom  is 
drearful — 

His  “pep”  an’  “good  nature”  is  what 
turns  the  trick ! 

He’s  always  on  deck  for — just  any  as- 
sigpment ; 

A  fire  or  a  murder,  or  “politics”  stuff ; 

The  “rough-neck”  variety — society  “re¬ 
finement” — 

He  meets  all  the  “bluffers” — and  calls 
all  their  bluffs! 

My  friend,  the  reporter,  is  sure  a 
humdinger — 

.\n’  say ! — can  he  make  his  ol’  type¬ 
writer  hum? 

His  fingers  just  fly — he’s  “the  little  bell 
ringer,” 

The  words  an’  the  phrases — gee  whiz, 
how  they  come! 

His  hat  on  the  back  of  his  head — cocky 
angle. 

He  sits  at  that  battered  ol’  flat-top  o’ 
his; 

.^n’  beats  out  the  “beats,”  midst  the 
clamor  an’  jangle — 

.■\n’  sometimes,  by  golly — forgets  ivhere 
he  is! 

My  friends,  the  reporter,  is  chockfull  o’ 
vigor, 

.An’  “go-get-’em-Gallagher”  git-up-an’- 
git ; 

.A  “nig”  in  the  woodpile?  Well,  he’ll 
find  the  “nigger” — 

.An’  never  will  rest  ’til  he  finds  ’im — 
or  quit! 

He  sits  there  upon  his  ol’  type-mill  a- 
clickin’. 

Beneath  the  bright  blaze  o’  the  city- 
room  lights; 

To  just  see  him  work — gee,  it  makes 
your  heart  quicken ! — 

With  all  the  world  waitin’  to  read 
what  he  writes! 

— ^James  Edward  Huncerfohd. 


Ham  Prices 
Are  Down 

Ham — Boiled,  Baked  (Hot  or 
Cold),  Broiled,  or  Fried — is  one  of  the 
most  appetizing  and  savory  foods 
that  the  market  offers. 

The  wholesale  price  of  ham  is 
fifteen  to  twenty  per  cent  lower  than 
it  was  six  weeks  ago. 

The  U.  S.  Dept  of  Agriculture  in 
an  announcement  dated  June  19. 
1922,  in  referring  to  vitamins  found 
in  meat  said,  “Various  cuts  of  meat 
were  tried,  and  in  every  instance  pork 
was  found  to  be  relatively  rich  in 
vitamins.  Pork  tenderloin,  fresh 
ham,  smoked  ham,  and  pressed 
boiled  ham  were  tested  and  the 
results  were  much  the  same  with  all 
of  them. 

Swift’s  Premium  Hams  are  always 
of  a  uniform  high  standard  of  quality, 

.  regardless  of  price.  A  special  cure 
of  sugar  and  salt,  and  smoking  over 
hardwood  fires  impart  a  flavor  that 
has  made  “Premium”  Ham  the 
world’s  standard. 

Summer  time  is  ham  time.  Insist 
on  having  “Swift’s  Premium” — 
see  the  blue  identification  tag. 

Swift  &  Company 
U.S.A. 
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PUBUC  MIND  CONFUSED 


Lying  propaganda  of  the  handout  variety  is 
everywhere  in  evidence  in  the  coal  and  rail  strike 
situations,  poisoning  the  wells  of  public  opinion 
in  America. 

Day  after  day,  on  the  ticker  news  services  and  in 
the  columns  of  the  newspapers,  people  have  been 
informed  that  the  rail  and  coal  strikes  are  nearing 
settlement  and  a  favorite  headline  seems  to  be  that 
settlement  will  be  reached  within  the  next  twenty-four 
hours. 

The  President  of  the  United  States,  believed  to 
possess  more  power  than  any  other  ruler  in  the  world, 
viewing  the  situation  with  grave  anxiety,  feels  im¬ 
pelled  to  unbosom  himself  to  the  Congress  and  the 
people  as  to  his  utter  helplessness  in  the  present 
deplorable  emergency. 

But  the  news  associations  and  the  newspapers  con¬ 
tinue  to  print  the  lying  handout  propaganda  state¬ 
ments  of  both  sides  and  headlines  and  stories  deal 
with  the  inconsequential,  the  immaterial  and  the 
irrelevant. 

The  complacent  indifference  of  newspaper  reporters 
and  editors  and  news  association  representatives  as 
to  the  merits  of  the  controversies  and  their  good 
natured  sub.serviency  to  the  so-called  experts  in  pub¬ 
lic  relations  in  presenting  their  lying  propaganda 
statements,  have  confused  the  public  mind  and  left 
us  without  any  formulated  public  opinion  on  the 
issues  involved. 

Meanwhile  Rome  burns,  the  situation  grows  more 
desperate  day  by  day  and  the  net  result  is  that  the 
people  have  been  deceived  and  face  inevitable  hard¬ 
ship  and  distress  this  coming  year. 

W  hy  don’t  the  editors  of  America  bestir  themselves 
and  focus  the  white  light  of  publicity  intelligently 
upon  the  situation? 

Has  the  time  passed  when  the  American  people 
are  not  concerned  as  to  what  is  right  and  just  and 
fair  in  industry? 

Is  any  group  of  citizens,  employers  or  employees, 
to  be  permitted  to  maintain  a  cruel  warfare  without 
regard  for  the  rights  of  the  people? 

Here  are  two  mighty  forces  engaged  in  a  death 
struggle  that  absolutely  disregard  the  rights  of  the 
people,  the  Government  is  powerless  to  avert  the 
calamity  and  public  opinion  supposedly  the  ruling 
force  in  this  democracy  is  impotent  and  dumb. 

Oh !  for  some  of  the  old  time  editorial  and  reportor- 
ial  righteously  militant  zeal  and  vigor  in  the  public 
interest. 


LONDON  IN  1924 


The  death  of  Viscount  Northcliffe  will  in  no 
way  affect  plans  of  the  Thirty  Club  of  London 
for  securing  the  Associated  Advertising  Clubs 
Convention  for  London  in  1924  and  entertaining  the 
members  in  the  event  the  invitation  is  accepted  at 
the  1923  convention  in  .Atlantic  City. 

There  are  enough  enthusiastic  men  in  and  out  of 
the  Thirty  Club  to  carry  the  plan  over  on  a  grand 
scale,  and  as  the  date  happens  to  coincide  with  the 
great  British  Empire  Exhibition,  there  will  be  all 
those  elements  present  and  available  that  are  so  neces¬ 
sary  to  the  successful  carrying  out  of  a  convention  of 
this  character. 

It  was  on  behalf  of  the  members  of  the  Thirty 
Club  of  London,  a  member  of  the  Associated  Clubs, 
and  at  its  expense  that  Sir  Charles  F.  Higham  re¬ 
cently  visited  .America  and  extended  the  invitation, 
and  it  is  understood  that  at  a  recent  meeting  of 
members  in  the  office  of  the  London  Times,  all  of 
Sir  Charles’  actions  were  approved  and  he  was 
heartily  commended  for  his  masterly  efforts. 

The  new  president  of  the  Thirty  Club  is  Mr.  John 
Cheshire,  advertising  director  and  one  of  the  gen¬ 
eral  managers  of  Lever  Brothers,  and  possibly  the 
finest  type  of  advertising  man  in  all  England,  a  man 
said  to  be  without  an  enemy,  liked  by  everybody  and 
a  man  of  superior  attainments  whose  heart  and  soul 
are  in  the  movement  for  the  convention. 

The  general  committee,  it  is  understood,  will  be 
elected  within  the  next  thirty  days. 

Indeed  London  is  expecting  fifteen  hundred  dele¬ 
gates  of  which  it  is  hoped  quite  three  hundred  will 
be  ladies. 


R  I  A  L 


AN  AMERICAN’S  CREED 

Compiled  by  Charles  W.  Miller 
Vicksburg  (Miss.)  Herald 
T^VERY  U’ord  of  God  is  pure:  He  is  a 
shield  unto  them  that  put  their  trust  in 
Him.  Add  thou  not  unto  His  words,  lest  He 
reprozv  thee,  and  thou  be  found  to  be  a  liar. — 
{Prov.  XXX :  5,  6).  There  is  an  evil  which  1 
have  seen  under  the  sun,  and  it  is  common 
among  men.  A  man  to  whom  God  hath  given 
riches,  wealth,  and  honour,  so  that  he  wanteth 
nothing  for  his  soul  of  all  that  he  desireth, 
yet  God  giveth  him  not  power  to  eat  thereof, 
but  a  stranger  eateth  it:  this  is  vanity,  and 
it  is  an  e^il  disease. — (Eccl.  vi:  1,  2).  IVhat 
mean  ye  that  ye  beat  my  people  to  pieces, 
and  grind  the  faces  of  the  poor?  saith  the 
Lord  God  of  hosts. —  (Isa.  Hi:  IS). 


THE  NEWSPAPER  MARKET 

The  extent  to  which  the  larger  daily  newspapers 
of  the  country  enjoy  public  confidence  .is  best 
indicated,  no  doubt,  by  the  volume  of  adver¬ 
tising  they  carry,  the  actual  dollars  and  cents  in¬ 
vested  in  white  space  in  their  columns  by  merchants, 
readers  and  manufacturers  who  have  merchandising 
good-will  and  for  sale  stories  to  proclaim. 

A  total  of  1,015,146,113  agate  lines  of  paid  adver¬ 
tising  in  the  first  six  months  of  this  year  in  the 
columns  of  347  newspapers  published  in  78  cities, 
with  a  net  paid  daily  average  circulation  of  33,334,- 
823,  and  reaching  a  population  of  51,364,861,  is  the 
astonishing  revelation  of  the  valuable  service  feature 
to  lie  found  in  this  issue  of  Editor  &  Publisher. 

In  this  notable  visualization  of  the  newspaper  mar¬ 
ket,  Mr.  .Arthur  T.  Robb,  Jr.,  has  surveyed  in  a 
unique  way  80  morning,  147  evening  and  120  Sunday 
newspapers,  having  a  combined  net  paid  average  total, 
city  and  suburban,  circulation  as  follows: 


NEWSPRINT  SITUA’nON 

PUBLISHEIRS’  stocks  of  newsprint  represent  about 
one  month’s  supply,  while  mill  stocks  have 
been  reduced  to  16,(XK)  tons,  the  lowest  on 
record,  or  about  three  days’  production.  Consumption 
is  15  per  cent  greater  than  for  the  first  six  months 
of  1921,  11  per  cent  greater  than  for  same  period 
in  1920,  -at  which  time  advertising  volume  was  8^ 
per  cent  greater  than  this  year. 

This  is  the  newsprint  situation  that  the  directors 
of  the  American  Newspaper  Publishers’  Association 
have  characterized  as  grave.  Supply  has  been  cur¬ 
tailed  on  account  of  strike  conditions  and  unless  the 
conservation  program  urged  by  the  directors  effects 
large  savings  before  the  Fall  seasonal  spot  market 
demands,  price  will  again  harden  in  another  seller’s 
market. 

.Alarming  though  the  situation  is,  domestic  news¬ 
print  sold  this  week  f.  o.  b.  New  York  at  $3.55  and 
foreign  at  $3.65  c.  i.  f. 

Other  publishers,  notably  members  of  the  Southern 
Newspaper  Publishers’  .Association,  are  requesting 
the  Secretary  of  Commerce  to  place  newsprint  in 
priority  class  No.  2  in  the  matter  of  getting  fuel. 
Northern  mills  are  reported  as  worrying  over  the 
prospect  of  vacant  fuel  yards  this  winter,  but  how 
much  of  these  reports  are  based  on  reality  and  how 
much  on  an  effort  to  start  a  publishers’  panic  is  hard 
to  say.  The  situation  .deserves  the  close,  cool- 
headed  attention  of  every  user  of  paper. 

There  is  no  denying  the  fact  that  local  competition 
is  running  wild  again  in  the  matter  of  pages.  A 
settled  conviction  is  apparent  among  many  publishers 
that  the  only  way  to  improve  a  newspaper  is  to  add 
more  pages,  but  Editor  &  Publisher  believes,  as 
has  been  frequently  stated  in  these  columns,  that  a 
part  of  the  money  being  spent  at  the  present  time  for 
increased  pages,  invested  in  additional  editorial 
writing,  reporting  and  executive  ability,  would  pro¬ 
duce  many  times  the  returns  in  increased  circulation, 
prestige  and  goodwill.  Editors  know  this  to  be  true, 
but  mistaken  business  office  policies  seem  to  be  con¬ 
trolling  in  the  matter. 

By  all  means  cut  out  the  returns,  free  papers,  ex¬ 
changes,  etc.  These  are  primary,  common  sense, 
recommendations  to  which  ail  newspaper  executives 
will  readily  agree.  ^ 

- 


Circulation  Total  City  Suburban 

Morning  .  7,620,693  4,273,280  1,165,349 

Evening  .  11,331,274  7,637,057  1,523,227 

Sunday  .  14,382,856  7,359,658  2,101,555 


Total  .  33,334,823  19,269,995  4,790,131 


In  studying  this  feature  the  question  at  once  arises 
as  to  the  relation,  if  any,  of  circulation  and  popula¬ 
tion  to  lineage.  So  far  as  we  have  been  able  to  ascer¬ 
tain,  there  is  absolutely  no  such  relation,  but  the  ar¬ 
rangement  of  the  figures  for  population,  city  and 
suburban,  and  net  paid  circulation,  city  and  suburban, 
make  possible  the  visualization  of  the  same  in  asso¬ 
ciation  with  lineage  and  rates,  thus  opening  the  way 
to  speculation. 

It  is  interesting  to  note  that  the  morning  newspaper 
lineage  for  the  six  months’  period  amounted  to  297,- 
586,064  agate  lines,  the  evening  to  593,460,083  and 
the  Sunday  to  168,289,940  agate  lines. 

The  combined  minimum  foreign  advertising  space 
rate  totals  $16.92  per  agate  line  for  morning,  $23.07 
for  the  evening  and  $27.72  for  the  Sunday  newspapers. 
On  this  basis  a  10,000-agate  line  advertising  campaign 
in  every  one  of  the  morning  papers  would  cost  $169,- 
200,  evening  papers,  $230,700,  and  $277,200  for  the 
Sunday  papers. 

The  milline  rate  is  $2.09  for  morning  papers,  $2.03 
for  evening  and  $1.89  per  line  per  million  net  paid 
circulation  for  the  Sunday. 

A  conservative  estimate  of  the  advertising  revenues 
of  the  347  newspapers  for  the  first  six  months  this 
year  would  be  $190,000,000.  It  is  perfectly  safe  also 
to  estimate  that  the  last  six  months  of  this  year  will 
produce  an  equal  volume  of  business.  This  would 
mean  a  total  advertising  revenue  for  the  347  newspa¬ 
pers  for  the  year  1922  of  $380,000,000,  as  compared 
with  a  census  report  for  all  papers  in  1919  of  $373,- 
000,000. 


ROY  V.  SOMMERVILLE  .  ’  ~~ 

NE  of  the  cheeriest  of  men,  one  of  the  outstand¬ 
ing  figures  in  British  advertising  for  the  past 
score  of  years  and  one  of  the  real  workers  in 
the  advertising  world,  has  just  passed  over  in  the 
perfectly  charming  personality  of  Roy  V.  Sornmer- 
ville,  who  for  many  years  in  the  late  80’s  was  asso¬ 
ciated  with  the  Journalist.  This  was  before  Allan 
Forman’s  connection  with  it.  Canadian  by  birth  and 
training,  he  went  to  London  in  the  90’s  to  take  up 
the  post  of  Advertising  Manager  of  the  Butterick 
Fashion  papers.  He  made  a  host  of  friends  andi 
about  a  dozen  years  ago  took  over  the  advertising 
department  of  Punch,  the  famous  British  humorous 
paper. 

It  is  not  too  much  to  say  that  Mr.  Somtnerville 
transformed  this  publication  into  a  wonderful  mediumi 
by  his  careful  supervision  of  cuts  and  copy  in.  the 
interest  of  his  clients.  His  constant  coroperation  with, 
his  advertisers  was  one  of  the  factors  that,  contributed! 
largely  to  his  success.  He  had  also  the  gift  of  ai 
facile  pen  and  the  promotion  matter;  He  issued  oni 
behalf  of  Punch  was  some  of  the  best;  we  have  seen. 

The  last  few  years  he  labored  cheerfully  and. cease¬ 
lessly  as  a  partial  cripple,  a  species  of  paralysis 
rendering  him  almost  incapable  of' doing  more  than- 
traveling  to  and  from  his  office.  Bnt- he  welcomed 
visitors  in  the  same  old  way  and  always  had  a  good 
story  to  tell  and  a  word  of' advice  for  any  adver-- 
tising  man  who  sought  it.  He  died  at  the  age  of  63. 
Punch  paid  him  the  honor  of  a  meraoriam  notice  in 
its  columns  to  express  its  heavy,  sense  of  loss  and  ’ 
regret. 

Roy  V.  Sommerville  was.  a- fine,  type  of  the  welH- 
balanced  progressive  advertising  man,  who  makes- 
friends  and  holds  them  by^sheer-force  of  ability vand-' 
real  work  and  worth. 
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PERSONAL 


is  back  in  Washington  and  on  September 
1  will  resume  direction  of  the  News’ 
bureau. 

Walter  E.  Cleary,  city  editor  of  the 


FOLKS  WORTH  KNOWING 


Ralph  H.  booth,  president  of  Worcester  (Mass.)  Post,  is  now  at  the 

the  Booth  Publishing  Company,  Ruthland  (Mass.)  Sanatorium,  con-  ^HARLES  W.  BARTON,  formerly 
sailed  from  Eurone  on  the  Mauretania!  valescing  from  a  recent  severe  illness.  ^  assistant  publisher  of  the  New 


sailed  from  Europe  on  the  Mauretania, 
August  26. 


A.  F.  Sanford,  publisher  of  the  Knox¬ 
ville  (Tenn.)  Journal  &  Tribune,  re- 


He  has  been  in  ill  health  for  some  time  York  Morning  Telegraph,  has  purchased 
and  was  stricken  a  few  weeks  ago  while  the  Casper 


publisher  of  the  Knox-  playing  golf  on  the  Winchendon  links.  (Wyo.)  Tribune 
ville  (Tenn.)  Journal  &  Tribune,  re-  -  c  •.  from  J.  E.  Han- 

turned  August  19  on  the  Aquitania  with  Oeorge  E.  Sprague,  rewrite  man  on  ^  dcvel- 

Mrs.  Sanford  from  a  stay  of  several  Lynn  (Mass.)  Telegram-  ^  j  naner 

months  abroad.  ^^ews  a  l^euten^t  in  the  101st  Observa- 

_  ^  _  ,  ,  ,  ^  tion  Squadron.  Mass.  National  Guard,  is 

George  F.  Booth,  former  publisher  of  on  a  15  days’  tour  of  duty  at  Mitchell  ^ 

the  Worcester  (Mass.)  Gazette,  has  sent  Field,  Mineola,  Long  Island.  During  the 

word  from  England  that  his  daughter,  ^ar  he  was  a  member  of  the  Lafayette  5’,..  * 

Miss  Dons  Booth,  who  was  stricken  Esquadrille.  brother  of  Bruce 

with  typhoid  fever  while  traveling  in  ^  Barton,  has  been 

Europe,  is  much  better.  v.Sl  ^  active  in  adver- 

n  u  r*  *■  ki-  u  t  .1,  *ork  Times,  has  joined  the  staff  of  the  tising  and  in 
Cyrus  H.  K.  Curtis,  publisher  of  the  Tampa  Tribune. 

Philadelphia  Public  Ledger,  cancelled  his  , 

reservation  to  sail  this  week  for  Rio  .  Potter,  forrncrly  a  report^  on 


Robert  Potter,  formerly  a  reporter  on 


tising  and  in 
newspaper  work 
for  some  years. 


Janeiro  with  the  other  United  States  the  Chicago  Journal,  is  now  on  the  Paris  bein« 


Commissioners  to  the  Brazilian  Centen-  bureau  staff  of  the  Chicago  Tribune. 


nial  b^iMisition  because  of  the  illness  of  Hi  Simons  of  the  Chicago  Evening  ager'  o'f’  Vhe  American  Chicle  Company,  A.  C.  Pulver,  suburban  editor  on  the 

Mrs.  Curtis.  Post  ccyy  desk  has  just  published  a  preceding  his  connections  with  the  Tele-  Toronto  Globe,  has  resigned  and  joined 

William  J.  Kline  celebrated  on  August  bewk  of  poems,  Urioles  and  Black  graph.  During  the  war  he  served  with  the  publicity  department  of  the  Ford 

20  the  49th  anniversary  of  the  first  ap-  Birds."  the  Naval  Aviation.  ^Iotor  of  (Tanada,  Ltd. 

pearance  under  his  management  of  the  Harold  Gill,  formerly  on  the  staff  of  The  development  of  the  Casper  Trib-  George  F.  Authier  formerly  of  the 
Ams^rdam  (N.  \.)  Evening  Recorder  the  Milwaukee  Sentinel,  is  now  reading  “ne  has  been  one  of  the  nuances  of  York  Herald  Washington  bureau 


general  sales  and 
advertising  man- 


ClIARLES  \V.  B.ARTON 


Press  day  city  editor  in  Pittsburgh  and 
previously  United  Press  correspondent 
in  Mexico  City,  is  now  on  the  St.  Paul 
Pioneer  Press  copy  desk. 

Joseph  Hutchins  has  been  transferred 
from  the  copy  desk  of  the  Toledo  News- 
Bee  to  the  copy  desk  of  the  Cleveland 
Press. 

E.  H.  Hilt,  formerly  editor  of  the 
Youngstown  (Ohio)  Telegram,  who  was 
transferred  to  the  Columbus  bureau  of 
the  Scripps- McRae  newspapers  when  the 
latter  organization  purchased  the  Tele¬ 
gram,  has  resigned. 

John  Butler,  formerly  federal  court 
reporter,  has  succeeded  Joseph  Hacka  as 
day  city  editor  of  the  Cleveland  Com¬ 
mercial. 

Tom  Merryman,  formerly  sports’  edi¬ 
tor  on  the  Victoria  Times,  has  joined 
the  staff  of  the  Victoria  Daily  Colonist, 
taking  general  assignments. 

Thomas  B.  Windross  has  left  the 
editorial  staff  of  the  Victoria  Colonist 
and  is  now  with  the  Ottawa  Journal. 

A.  C.  Pulver,  suburban  editor  on  the 


and  Daily  Democrat,  of  which  he  is  still 
the  publisher.  Mr.  Kline  founded  the 


copy  on  the  Milwaukee  Journal. 

A.  Grondin,  formerly  a  reporter  on 


western  newspaper  building.  Eight  years 
ago  J.  E.  Hanway  and  his  son,  E.  E. 


Motor  of  Canada,  Ltd. 

George  F.  Authier,  formerly  of  the 
New  York  Herald  Washington  bureau, 
is  now  on  the  Washington  bureau  staff  of 
the  New  York  World. 

Miss  Vella  Winner  has  returned  to 
Portland  (Ore.)  Journal  as  women’s 


Weekly  Democrat  in  1873  and  on  the  t  ‘  'p-t-:,.  tiac  c<.rr..  Hanway,  purchased  the  then  small  week-  ...  ..  ' 

same  date,  six  years  later,  the  Daily  Dem-  htv  trAr\h^r  Sami  ly  paper,  the  Tribune,  when  Casper  was 

ocrat  first  saw  light.  The  two  original  oS^sftfon  a  small  Wyoming  village.  Setting  their  J women  s 

papers  are  now  combined  under  the  pres-  (Tehee  narEm  T  hi 

ent  title  Ut^ec  parliament.  ,  .  ^  plant  as  well  as  editing  the  weekly,  the  ,9^  return  she  w^  the  guest 

Claud.  G.  Corb...  »,„asing  edUor  o,  ,  JunTjSi  S  ^  "ut 

New  York  Times  Augusf  17  He  came  Sidney  Mautner  of  the  Chicago  Even-  the  oil  industry.  Mr.  Barton  left  New  THE  BUSINESS  OFFICE 

to  the  United  States  in  lune  to  stiidv  ing  American  photography  department  is  York  .\ugust  22  to  take  personal  charge  ...  ruTrrxr  t  .u 

lo  me  unitea  oiaies  in  june  lo  stuay  .  (-  j,  „  vacation  trin  of  his  naner  as  nublisher  I  AMES  W.  CHEW,  for  the  past 

American  newspaper  methods  and  will  '"^anaaa  ot  a  vacation  trip.  ot  nis  paper  as  puDiisner.  j  Haven 

return  in  the  middle  of  September.  (Charles  E.  Owen,  reporter  for  the  -  - -  (Conn  I  Times-Leader  advertising  staff 

A.  E.  Sansoucy,  publisher  of  the  Og-  ^“om  pneumonia  ^  was  tendered  a  farewell  dinner  by  local 

densburg  (N.  Y.)  Republican-Journal,  suffering  from  pneumonia.  Wendell  Philips  has  joined  the  city  newspaper  men  .\ugust  17  and  was  pre- 


deiisburg  (N.  Y.’)  Republican-Journal,  suffering  from  pneumonia 


Charles  E.  Owen,  reporter  for  the 
Chicago  Daily  News,  is  in  a  hospital 


THE  BUSINESS  OFFICE 


has  been  designated  as  Republican  can-  . ''  ahe 
didatc  for  mayor  of  the  city.  Kansas 

Victor  Hanson,  publisher  of  the  Bir- 
mingham  (Ala.)  News,  accompanied  by  graphic 


Walter  .\dams,  formerly  a  reporter  on  staff  of  the  Miami  (Fla.)  Metropolis.  sented  with  a  gold  fountain  pen.  He  has 

Kansas  City  p^rs,  has  purchased  an  o’Flaherty,  who  has  been  in  left  to  do  motion-picture  publicity  work 

interest  in  the  Pine  Bluff  (Ark.)  Daily  Stockholm  (Sweden)  bu-  in  Los  Angeles. 

Graphic.  Chicago  Daily  News  for  the  C.  A.  Reid,  who  has  been  with  the 

M.  L  Plow^n,  formerly  managing  past  year,  has  been  transferred  to  Lon-  Boston  Sunday  Advertiser  and  Boston 


mingham  (Ala.)  News,  accompanied  by  ^‘^pnic.  Chicago  Daily  News  for  the 

Mrs.  Hanson,  returned  August  19  from  M.  L.  Plownwn,  formerly  managing  past  year,  has  been  transferred  to  Lon- 


a  three-months  tour  of  Europe.  They  editor  of  the  Pine  Bluff  (Ark.)  Com-  don  and  about  November  1  will  succeed  Daily  Advertiser  for  some  time  is  now 
were  greeted  by  more  than  100  members  mercial.  is  now  city  editor  of  the  Little  Edward  P.  Bell  of  that  bureau.  Mr.  in  charge  of  national  advertising  at  the 
of  the  news  staffs  in  the  railroad  station  Rock  (Ark.)  Democrat.  J.  S.  Wiley,  O’Flaherty  is  at  present  on  leave  in  the  home  office 


in  Birmingham 


Rock  (Ark.)  Democrat.  J.  S.  Wiley,  O’Flaherty  is  j 
formerly  city  editor  of  the  Commercial,  United  States. 


Arthur  Elliott  Sproul  and  Mrs.  Sproul  succeeds  him  as  managing  editor 


Miss  M.  Jessie  I^itch,  feature  writer 


of  New  York  are  at  Pittsfield,  N.  H.,  Bert  F.  Hewes,  for  the  past  10  months  on  the  St.  Paul  Dispatch  Pioneer  Press, 

where  Mrs.  Sproul  is  recovering  from  an  managing  editor  of  the  Sacramento  has  been  given  a  leave  of  absence  of  six 

illness.  (Cal.)  Union,  has  resigned  to  edit  a  months  and  will  go  to  Europe. 

Maj.  Barclay  H.  Warburton,  former  weekly  mapzine,  the  C^alifornia  j  Has.selquist  has  left  the  St.  Paul 

publisher  of  the  Philadelphia  Evening  D'gest,  devoted  to  agricultural,  indiis-  i-)jspa^(.h  copy  desk  to  "o  with  a  Montana 


Telegram  and  son-in-law  of  John  Wana- 
maker,  is  preparing  to  build  a  home  in 
Palm  Beach. 


promotion  enterprise. 

about  California,  published  by  a  bond  t-  r^•  i  .  c  j  j-*  u 

R.  E.  Dickson,  assistant  Sunday  editor  H 
.  .  .  ,  ..  on  the  St.  Paul  Pioneer  Press,  will  leave  nal. 

David  Watrous  has  resigned  as  city  i  v 


home  office. 

T.  W.  Leggett  of  the  Boston  Sunday 
(Continurd  on  page  50) 

VISITORS  TO  NEW  YORK 

m.  O.  SAUNDERS,  Elizabeth  City 
’’  (N.  C.)  Independent. 

Harold  Segal,  Lewiston  (Me.)  Jour- 


George  M.  Cook,  late  with  Swift  &  Septem^r  1  to  go  to  New  York.  William  B.  Dimon,  Portland  (Me) 

Si’c^omprnyTfTndtnTilli^^^^  presTanUS  £en  sScieTd^d  b  Associated  Evening  Express  and  Sunday  Telegram, 

lations  department,  with  headquarters  in  Cowley, 


Chicago. 


R.  1.  McLaughlin,  formerly  columnist 


J.  U.  Eldredge,  Jr.,  and  A.  L.  Glas-  o"  Capital  has 

mann.  publishers  of  the  Ogden  (Utah)  bought  the  Toronto  (Kan.)  Republican, 
Standard-Examiner  have  completed  an  ^  weekly  founded  in  1882 
inspection  of  several  sites  in  the  Grey’s  'ey  family,  who  have  owned  and  operated 
river  section  of  eastern  Idaho  for  a  per-  paper  for  the  past  13  years, 
manent  summer  camp  for  employes  of  James  W.  F.agan,  formerly  on  the 
the  newspaper.  They  were  accompanied  staff  of  the  Tacoma  (Wash.)  Times  and 
by  D.  J.  Greenwell,  the  managing  editor,  later  with  the  Los  Angeles  (Cal.)  Rec- 
Bud  Fisher,  creator  of  Mutt  and  Jeff,  "’R'’  Seattle  Star, 

won  the  Adirondack  handicap  at  Sarato-  Eddie  Hill,  formerly  sports  editor  of 
ga,  August  22,  with  his  two-year-old  the  Tacoma  (Wash.)  Times,  is  now  as- 


colt.  Cartoonist. 


sistant  sports  editor  of  the  Seattle  Post- 


C.  F.  Skirvin,  former  publisher  of  the  Intelligencer. 

Keokuk  (Iowa)  Gate  City,  now  living  William  Iglehart.  Salt  Lake  (Utah) 
at  Santa  Ana,  Cal.,  recently  completed  Tribune  special  writer,  is  on  leave  of  ab- 
a  cross-country  drive  from  Creston,  sence  with  the  San  Francisco  Chamber 
Iowa,  to  Santa  Ana,  (^1.,  a  distance  of  of  Commerce. 

2,150  miles,  in  six  days.  B.  J.  Long,  at  one  time  a  member  of 

George  H.  Curry,  president  of  the  the  news  staff  of  the  Philadelphia  Bul- 
Baker  Herald  Publishing  Company  and  letin,  is  a  member  of  the  partnership  of 
managing  editor  of  the  Baker  (Ore.)  Hall  &  Long,  which  will  shortljv  launch 
Herald,  has  retired  from  the  paper  and  a  newspaper  in  North  Canton,  Ohio.  A 
sold  his  controlling  interest  to  J.  T.  Beam-  plant  is  now  being  installed  for  this 
ish,  formerly  business  manager  of  the  paper. 

Herald,  H.  E.  Hendrix,  and  A1  Van  Dahl.  H.  S.  McCauley,  formerly  with  the 


Herald,  H.  E.  Hendrix,  and  A1  Van  Dahl.  H.  S.  McCauley,  formerly  with  the 

Chicago  Herald  &  Examiner  and  now 
with  Standard  Remedies,  a  trade  paper, 
IN  THE  EDITORIAL  ROOMS  »  the  author  of  "Getting  Your  Name  in 

Print  which  Funk  &  Wagnalls  is  pub- 
A  RTHUR  D.  SINNOTT,  for  many  lishing. 

^  years  Washington  correspondent  Richard  .Adam  has  resigned  from  the 
of  the  Newark  (N.  J.)  News,  who  re-  city  staff  of  the  Miami  (Fla.)  Metrop- 
signed  some  months  ago  to  practice  law,  oils  to  do  advertising  work. 


Ask 

Haskirv 
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Advertiser  has  been  made  chief  clerk  of 
the  Advertising  Department. 

T.  J.  Carroll,  formerly  with  the  Aus¬ 
tin  American,  has  been  added  to  the 
staff  of  the  Boston  Daily  Advertiser, 

Chas.  R.  Sibley,  Jr.,  has  joined  the 
advertising  staff  of  the  Boston  Daily 
Advertiser. 

C.  M.  Fox  has  been  added  to  the  ad¬ 
vertising  staff  of  the  Boston  Daily  Ad¬ 
vertiser. 

W.  S.  Preston  has  resigned  from  Ruth- 
rauff  &  Ryan,  advertising  agents.  New 
York,  to  join  the  sales  staff  of  the  Chi¬ 
cago  office  of  Frank  R.  Northrop,  news¬ 
paper  representative. 

Carl  O.  Williams,  of  the  advertising 
staff  of  the  Worcester  (Mass.)  Tele¬ 
gram,  has  been  promoted  to  first  lieu¬ 
tenant  in  the  Motor  Transport  section  of 
the  Ninety-fourth  Division  Organized 
Reserves. 

W.  J.  Willis,  formerly  with  the  Wash- 
burne  and  Florsheim  Company,  Cincin¬ 
nati,  doing  special  edition  work  in  In¬ 
diana,  has  joined  the  advertising  sales 
organization  of  the  Indianapolis  Star. 

Paul  J.  Morgan,  formerly  advertising 
manager  of  the  Columbia  Missourian  and 
for  the  past  year  on  the  advertising  staff 
of  the  Indianapolis  Star,  has  been  ap¬ 
pointed  manager  of  the  promotion  and 
merchandising  departments  of  the  Star, 
succeeding  Russell  E.  Smith  who  has 
resigned  to  go  into  business  for  himself. 

F.  W.  Henkel,  former  newspaper  man 
and  special  representative,  has  joined  the 
staff  of  Barbour’s  Rate  Service. 

H.  A.  Stockhoff,  formerly  with  the 
Thomas  W.  Briggs  Company,  Memphis, 
Tenn,  has  joined  the  advertising  sales 
force  of  the  Indianapolis  Star. 

.Albert  M.  Johnson,  formerly  state 
manager  of  D.  T.  Auld  Manufacturing 
Company,  Columbus,  Ohio,  is  now  on 
the  advertising  sales  staff  of  the  Indian¬ 
apolis  Star. 


NOTES  OF  THE  NEWS  SERVICES 


of  the  C-V  Newspaper  Service  since  it 
was  started,  has  resigned  to  do  advertis- 
mg  work  and  has  been  succeeded  by  L. 
Preston  Hollander,  as  business  manner.  , 
Warren  Wheaton,  Washington  political 
correspondent  for  the  International  News 
Service  and  previously  Albany  legisla¬ 
tive  correspondent  for  the  New  York 
Times,  becomes  news  editor  of  this  serv¬ 
ice  September  1,  succeeding  Albert  H. 
Hoeckky,  who  is  now  managing  editor 
of  the  New  Bedford  (Mass.)  Standard. 
FJ.  B^  McLaughlin,  of  the  sales  staff,  has 
been  promoted  to  Western  branch  man¬ 
ager,  with  headquarters  in  Seattle.  Alex¬ 
ander  A.  Brown,  formerly  society  editor 
of  Underwood  &  Underwood  and  the  In¬ 
ternational  News  Service,  has  joined  the 
photographic  department  of  this  service. 

branch  office  will  be  opened  shortly  in 
Los  Angeles,  to  be  followed  by  another 
in  either  London  or  Paris. 

Qarence  Marshall,  of  the  Chicago  of¬ 
fice  of  the  Consolidated  Press,  has  been 
placed  in  charge  of  the  San  Francisco 
office  of  that  organization. 

MARRIED 

ANDREW  D.  McKENZIE,  one  of 
the  owners  of  the  Sarnia  Canadian- 
Observer  and  the  Galt  Daily  Reporter, 
was  married  recently  to  Miss  .\lice  May 
Sharpe. 

Miss  Josephine  L.  Sturtevant, 
daughter  of  J.  L.  Sturtevant,  publisher 
of  the  Wausau  (Wis.)  Record-Herald, 
and  George  L.  Ruder  were  married 
.August  22. 

E.  V.  Kaltenborn,  former  political 
writer  of  the  Milwaukee  (Wis.)  News, 
and  now  publicity  manager  of  the  Anti- 
La  Follette  Republicans  of  Wisconsin, 
and  Miss  Florence  Purtell  have  been 
married. 

Francis  P.  Murphy,  county  editor  of 
the  Worcester  (Mass.)  Telegram,  and 
Miss  Ethel  J.  Berry  were  married  re¬ 
cently  in  Marlboro,  Mass. 

Charles  E.  F'lynn,  formerly  district 
man  for  the  Lynn  (Mass.)  Telegram- 


Company,  Menominee,  Mich.,  manufac¬ 
turers  of  wicker  baby  carriages  and  fur¬ 
niture. 

S.  R.  Palmer  has  returned  to  the  staff 
of  the  Chicago  office  of  the  W.  H.  Ran¬ 
kin  Agency. 

K.  K.  Hoagg  has  been  appointed  ad¬ 
vertising  manager  of  the  Motor  Bearing 
Division  of  the  Hyatt  Bearing  Company, 
Detroit. 

Bauerlein,  Inc.,  advertising  agency. 
New  Orleans,  has  been  granted  recogni¬ 
tion  by  the  Southern  Newspaper  Pub¬ 
lishers’  Association. 

Lloyd  Maxwell,  vice-president  of  Er¬ 
win,  Wasey  &  Co.,  Chicago,  has  bought 
a  half  interest  in  McLaughlin  &  Co.  The 
new  name  will  be  Maxwell,  McLaughlin 
&  Co.,  Inc. 

THE  MECHANICAL  SIDE 

H.  McKERLIE,  formerly  of  the  en- 

•  graving  plant  of  the  Victoria  Colo¬ 
nist  and  latterly  a  partner  in  the  Daken 
Advertising  Service,  has  joined  the  en¬ 
graving  department  of  the  Seattle  Post- 
Intelligencer. 

F'rank  S.  Carmona,  for  three  years 
foreman  of  the  San  Francisco  Bulletin 
composing  room,  has  resigned  and  is 
now  with  the  Advertecs  Advertising 
Agency  of  San  Francisco. 

The  Huntsville  (Ala.)  Daily  Times  is 
installing  a  new  Intertype  machine  and 
making  other  improvements  to  its  plant. 

George  Shelley,  who  set  type  on  the 
New  York  Times  55  years  ago  and 
now  a  proofreader  on  the  Chicago  Ameri¬ 
can,  recently  paid  a  visit  to  the  Times. 

William  L.  Young  Retires 

William  L.  Young  has  retired  from  the 
York  (Pa.)  Dispatch  after  44  years  with 
the  paper  and  sold  his  holding  of  stock 
in  the  Dispatch  Publishing  Company  to 
IJiram  Walter  Young,  son  of  the  late  Ed 
S.  Young  and  grandson  of  Hiram  Young 
who  founded  the  Dispatch. 


^BOYLE’S*  UFE  THREATENED 

f  ,  -.v  ’ 

But  Striker  Who  Tri^  Shoot  Him 
Is  Laid  Low  by  Governor 

Governor  Emmet  G.  Boyle,  of 
Nevada,  who  in  January  will  take 
over  and  edit  the  Reno  State  Journal, 
which  he  has  just  purchased,  showed  his 
mettle  during  the  railroad  strike.  He 
personally  investigated  conditions  in  Las 
Vegas,  a  city  300  miles  away  from  cities 
in  any  direction  with  all  transportation 
facilities  cut  off.  The  Union  Pacific 
strikers  had  virtually  imprisoned  150 
former  guards  and  strikebreakers  and 
workmen  as  well  as  women  and  children 
in  a  stockade.  The  citizens  of  the  town 
hourly  expected  State  police  armed  with 
machine  guns  from  Reno.  Every  Federal 
and  city  official  patrolled  the  streets,  fear¬ 
ing  an  outbreak.  Boyle  exhorted  the 
strikers  to  refrain  from  violence.  He  led 
a  posse,  which  arrested  17  strikers  who 
were  picketing  outside  the  stockade. 

State  Police  Inspector  Renear  arrested 
two  pickets  and  took  two  revolvers  from 
them.  One  of  these  he  turned  over  to 
Governor  Boyle.  A  few  yards  from  the 
scene  of  the  first  arrests  one  man,  ac¬ 
cording  to  the  officers,  jumped  from  be¬ 
hind  a  bush  and  aimed  a  revolver  at  the 
Governor.  The  latter  whipped  out  the 
weapon  he  had  just  received  and  brought 
it  down  on  his  assailant,  who  dropped  his 
revolver  and  threw  up  his  hands  at 
Boyle’s  command. 


Lucier  Buys  Hudson  News 

Capt.  Duncan  S.  Lucier,  editor  and 
publisher  of  the  Marlboro  (Mass.)  Daily 
Enterprise,  has  bought  the  Hudson 
(Mass.)  Daily  Sun  and  will  print  it  at 
his  plant  in  Marlboro.  William  Pierson 
now  on  the  Enterprise  will  be  the  editor 
of  the  Sun.  He  will  maintain  an  office  in 
Hudson.  It  is  believed  that  this  is  the 
first  step  in  a  move  to  form  a  chain  of 
Massachusetts  dailies  all  of  which  will  be 
printed  at  one  plant. 


AND  SYNDICATES 

PREDERICK  ROY  MARTIN,  gen- 
eral  manager  of  the  Associated 
Press,  and  Mrs.  Martin  were  the  guests 
of  honor  last  week  at  a  dinner  given  by 
Agustin  Eidwards,  Chilean  Ambassador 
to  the  Court  of  St.  James’  in  the  Chilean 
Embassy  in  London.  Senor  Edwards  is 
the  owner  of  six  large  newspapers  in 
Chile. 

Sir  Roderick  Jones,  managing  director 
of  Reuters,  Limited,  gave  a  dinner  at  the 
Hotel  Savoy,  London,  on  Wednesday  in 
honor  of  Frederick  Roy  Martin,  general 
manager  of  the  Associated  Press,  which 
was  attended  by  representatives  of  the 
London  papers.  Speeches  were  made  by 
the  host  and  the  guest  of  honor  as  well  as 
by  Lord  Riddell,  Sir  Gilbert  Parker,  Sir 
Harry  Brittain,  Sir  John  Foster  Fraser 
and  Alfred  Spender.  Lord  Burnham  and 
Lord  Beaverbrook,  both  of  whom  are  in 
France,  sent  messages  of  regret  at  their 
inability  to  be  present. 

J.  D.  Foster,  for  several  years  night 
manager  of  the  St.  Louis  bureau  of  the 
Associated  Press,  has  been  transferred  to 
the  (Thicago  bureau  as  night  editor. 

Ora  L.  Jones,  head  of  the  New  Orleans 
bureau,  the  Associated  Press,  has  been 
transferred  to  Southern  Division  head¬ 
quarters  in  .Atlanta,  where  he  will  be  in 
charge.  S.  W.  R.  Schauffler,  night  man¬ 
ager  of  the  Kansas  City  bureau,  succeeds 
him  in  New  Orleans. 

W.  L.  McCall  has  recently  been  shifted 
from  the  Kansas  City  bureau,  the  Asso¬ 
ciated  Press,  to  Southern  Division  head¬ 
quarters,  Atlanta. 

M.  E.  Coleman,  inspection  editor  of  the 
Chicago  bureau,  the  Associated  Press,  is 
now  assistant  to  Edgar  T.  Cutter,  the 
general  superintendent. 

Lloyd  T.  Stratton,  formerly  Lincoln 
(Neb.)  .Associated  Press  correspondent, 
has  been  transferred  to  Chicago  as  head 
of  the  mail  department  of  the  Central 
Diyision.  He  succeeds  James  T.  Hamil¬ 
ton,  who  will  devote  his  entire  time  to 
th^  election  service.  *  .  .  — 

'Ernest  W.  Hewston,  general  manager 


News,  and  Miss  Miriam  Shea  were  mar¬ 
ried  August  22. 

William  Sixty,  golt  and  bowling  editor 
of  the  Milwaukee  Journal,  and  Miss  Ger¬ 
trude  Grisbaum  were  married  last  week. 

Bernard  E.  Meyers,  a  member  of  the 
exchange  department  of  the  Milwaukee 
Journal,  and  Miss  Ora  Congdon  were 
married  .August  15. 

Donald  F".  McGrew,  managing  editor 
until  its  recent  suspension,  of  the  Aroos¬ 
took  Daily  News,  Houlton,  Maine,  and 
Miss  Patience  Jackins,  for  two  years  a 
member  of  the  staff  of  the  paper,  were 
married  at  Woodstock,  N.  B.,  August  5. 
They  will  live  in  Boston,  as  Mr.  McGrew 
will  join  the  Boston  Post  staff. 


WITH  THE  AD  FOLKS 

ILL  F.  DOYLE,  formerly  a  news- 
^  paper  man,  .August  1.  succeeded 
George  W.  Rowell,  Jr.,  as  advertising 
manager  for  the  Lloyd  Manufacturing 


Huber’s 

ROTOGRAVURE 

INKS 

Are  free 
from 
Sediment 

HUBER'S  Colors  In 
uss  sines  1780  ' 


tJiAV.-Hubei'' 

Msin  Offiss 

66  W.  HOUSTON  ST..  NEW  YORK 


Business  is  picking  up.  Schedules  are  in 
work  and  it  is  good  business  for  daily  news¬ 
paper  publishers  to  get  their  story  before 
space  buyers  NOW. 

Many  daily  newspapers  fail  to  get  on  lists 
because  the  “special”  did  not  arrive  upon  the 
scene  until  too  late — and  many  daily  news¬ 
papers  do  get  on  lists  because,  through  the 
advertising  columns  of  EDITOR  AND 
PUBLISHER  they  got  their  story  before 
the  space  buyer  at  the  psychological 
moment. 

Are  you,  by  any  chance,  hiding  your  light 
under  a  bushel? 

Now  is  the  time,  and  this  is  the  place. 


Editor  &  Publisher  for  August  26^  1922 


Use  These  Chureh  Ads 

Series  No.  3 — 52  ads  of  250  words  each  issued  bv  Church  Adver- 
tising  Department  of  Associated  Advertising 
Clubs  of  the  World 

Managers  and  Publishers :  File  this  Announcement.  It 
opens  a  new  source  of  income — and  on  the  dull  Saturday 

Nearly  fifty  papers  have  used  Series  i  or  Series  2  of 
the  church  advertisements  issued  by  this  Department  last 
spring. 

Here  is  a  new  series,  enough  for  a  whole  year,  assuring 
a  complete  plan  of  church  advertising  which  can  be  used 
in  large  or  small  city,  adjustable  to  every  vagary  of 
church  advertising  local  pastors  may  possess.  The  series 
embodies  the  best  ideas  of  church  advertising  so  far 
evolved.  The  ads  will  please  both  Protestants  and 
Catholics.  In  other  cities  they  have  helped  pull  hun¬ 
dreds  of  people  into  active  connection  with  the  church, 
increased  Sunday  school  attendance  and  added  to  the 
offering  of  individual  churches. 

This  series  has  been  secured  by  the  Church  Advertis¬ 
ing  Department  without  expense  from  Religious  Copy 
Service,  Montclair,  N.  J.,  and  has  been  used  the  past 
twelve  months  in  a  modified  form  by  daily  papers  in 
Canada  and  the  United  States — the  first  such  service 
ever  offered.  The  try-out  year  has  showed  where  weak 
copy  should  be  strengthened.  This  has  been  done. 

Pastors  like  the  ads. — they  help  each  church.  They 
also  build  up  more  local  church  advertising — one  paper 
using  the  series  last  year  showed  a  gain  in  church  adver¬ 
tising  when  all  other  ads  in  paper  fell  off  in  volume. 

Open  to  one  paper  in  town.  Better  wire  for  reserva¬ 
tion — no  better  chwch  ads  will  be  offered  for  many 
months. 

PRICE  FOR  DAILIES,  52  PIECES 

SI 5  up  to  10,000  circulation 
S40  up  to  50,000  circulation 
$70  above  50,000  circulation 

Country  W'^eeklies 
$15  for  the  year 

Send  for  proofs  of  entire  set  and  shotv  your  pastors.  Ask  for  Series  ISo.  3 

Church  Advertising  Department 

A.  A.  C.  of  w. 


Hotv  to  Use  These  Ads 

1.  Donate  the  space  they  occupy — the  ads  look 
well  in  7  inches  three  columns.  Kansas  City  Star, 
Montreal  Star,  Moline  Dispatch  and  many  other 
papers  thus  donated  space  for  similar  ads,  using 
in  center  at  top  of  church  page.  These  ads  are 
written  to  reach  the  man  outside  the  church — the 
one  the  churches  want  to  get.  Churches  will  be 
more  inclined  to  advertise  if  this  general  ad  in¬ 
viting  attendance  at  some  church  is  used. 

2.  Get  group  of  merchants  to  underwrite  ade¬ 
quate  space  for  a  year,  and  use  the  ads  on  a  news 
page,  referring  there  by  a  bottom  line  to  the  list 
of  churches  announced  on  “page  5,”  where  the 
church  notes  are.  This  series  will  then  have  best 
chance  of  reaching  the  man  who  ordinarily  does 
not  read  the  church  page — and  the  churches  want 
to  reach  that  man.  This  argument  will  appeal  to 
merchants  for  underwriting,  and  to  churches  to 
insert  their  announcements. 

3.  Sell  the  space  this  series  will  occupy,  pro 
rating  the  expense  among  all  churches  using  space, 
or  sell  the  space  to  the  church  federation.  This 
plan  involves  most  labor,  but  may  work  best  in 
special  cases. 

Suggestions  applicable  to  peculiar  conditions  will 
gladly  be  made  on  request.  We  are  trying  to  serve 
the  papers  and  the  churches. 


This  series  is  copyrighted,  and  available  to  only 
one  paper  in  a  city.  There  are  special  ads  for 
Christmas,  Easter  and  other  special  occasions 
which  can  be  sold  separately  if  the  entire  series 
cannot  be  used.  Other  ads  can  be  held  for  special 
evangelistic  services,  or  the  52  pieces  can  be  other¬ 
wise  divided. 

Send  for  proofs  today. 


Address 

HERBERT  H.  SMITH 
156  Fifth  Ave.  New  York  City 


l-.ditor  and  Publisher  is  doing  its  part  in  helping  the  papers  to  this  nezi,'  line  of  advertising  by 
contributing  the  space  for  this  announcement. 
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OWA 


Leads  in  number  of 
telephones  in  farm 
homes  —  183,852 


Telephones  are  but  one  indication  of  the  better  liv¬ 
ing  conditions  which  surround  Iowa  farms.  It  is 
quite  common  to  find  rural  homes  with  electric 
lights,  refrigerating  machines,  modern  plumbing 
and  beating  systems. 

There  are  10,000  more  telephones  in  Iowa  farm 
houses  than  in  those  of  any  other  state.  This  indi¬ 
cates  that  Iowa  takes  first  rank  in  the  matter  of  bet¬ 
ter  living  conditions  on  farms — a  claim  substanti¬ 
ated  by  the  fact  that  Iowa  leads  in  value  of  farm 
property  and  buildings. 

What  it  means  to 
Advertisers 

It  would  seem  that  Iowa  farmers  consider  the  tele¬ 
phone  a  necessity,  while  others  regard  it  as  more  of  a 
luxury.  Isn’t  it  likely  the  same  would  be  true  of 
other  comforts  of  life — time  and  labor  saving  devices 
or  home  utilities,  for  instance? 

Because  these  conveniences  are  found  on  Iowa  farms, 
it  is  evident  that  lowans  can  afford  to  buy  them. 
Since  Iowa  has  more  hogs,  corn,  oats  and  eggs  than 
any  other  state,  these  modern  utilities  will  continue 
to  be  purchased. 

The  chief  duty  of  advertisers  is  to  acquaint  this  mar¬ 
ket  with  their  product  in  order  to  secure  ready  sale. 

You  can  make  your  product 
familiar  to  every  Iowan 
through  these  newspapers. 


Burlington  Hawk-Eye . 

. . .  (M) 

Circu- 

laUoa 

10.510 

Rate  for 
S,0N  linea 

.035 

Burlington  Hawk-Eye . 

. . . (S) 

13,171 

.035 

fCedar  Rapidt  Gazette . 

. . .  (E) 

21,131 

.06 

*Council  Blufft  Nonpareil . 

(E&S) 

14,749 

.05 

*  Davenport  Democrat  &  Leader. . . 

. . . (E) 

14,649 

.06 

*Davenport  Democrat  A.  Leader.  . . 

. . . (S) 

17,080 

.06 

’Davenport  Timet . 

. . .  (E) 

23,839 

.07 

*Det  Moinet  Capital . 

. .  .  (E) 

60,186 

.14 

*Det  Moinet  Sunday  Capital . 

...(S) 

33,607 

.14 

*Det  Moinet  Regitter  and  Tribune. 

(MAE) 

122,074 

.20 

*Det  Moinet  Sunday  Regitter . 

. . . (S) 

116,465 

.20 

*Iowa  City  Prett-Citizen . 

. . .  (E) 

6,320 

.035 

Maton  City  Globe  Gazette . 

. . .  (E) 

11,015 

.035 

’Mutcatine  Journal  . 

. . .  (E) 

7,868 

.035 

’Ottumwa  Courier . 

. . .  (E) 

13,186 

.05 

’Sioux  City  Journal . 

(MAE) 

50,804 

.11 

’Sioux  City  Journal . 

. . . (S) 

38,168 

.11 

’Waterloo  Evening  Courier . 

. . . (E) 

15,099 

.05 

GoTcrmnent  StatemenU,  April  1,  1922. 
*A.  B.  C.  Statement,  April  1,  1922. 
fPublither's  Statement  for  July,  1922. 


NEWS  OF  ASSOCIATIONS  AND 
CLUBS 

NEWSPAPERS 


of  Chicago  and  the  Advertising  Coun¬ 
cil  of  the  Chicago  Association  of  Com¬ 
merce  cooperated  in  this  outing.  Three 
special  trains  were  run  from  Chicago. 

The  Women’s  -Advertising  Club  of 
Chicago  will  give  a  mid-summer  frolic  on 


HIT-  T*  /-I  I  t  nu: _  .August  28.  L.  Dorothy  Garrett,  of  the 

niE  Press  Club  of  Chicago  has  Pofts.Xurnbull  -Advertis^ing  Company,  is 
■  selected  a  new  board  of  governors  chairman  of  the  program  committee. 


with  the  express  purpose  of  putting  new 

West”  Bm' f!' Cobb.^X^Mllo  of  th^e  Convention  and  Publicity 

Bennett.  Verne  W.  Storey.  Edgar  Brown,  ‘^e  Spr.ngfidd  (-Mass.)  Chamber 

-Myer  Stein,  John  Bramhall.  Richard  J.  f  Commerce  has  been  appointed  d.rec- 
Jacker,  Robert  -A.  Gunn,  Harry  De 

Joannis.  Ransom  E.  Walker,  George  S.  *«c'ated  Advertising  Clubs  of  the  World. 
Foster  and  Charles  Lee  Bryson.  Earle  Pearson,  at  one  time  secretary 

The  semi-annual  meeting  of  the  Texas  York  Advertising  Club,  has 

Newspaper  Publishers’  -Association  will  succeeded  J.  .A.  Hall,  recently  resigned, 
be  held  in  Galveston  at  the  Galvez  Hotel  educational  depart- 


Charles  W.  Winslow,  formerly  secre- 


be  held  in  Galveston  at  the  Galvez  Hotel 
September  11  and  12. 

H.  C.  Hotaling,  executive  secretary  of 
the  National  Editorial  -Association,  has 


ment  of  the  Associated  -Advertising 
Clubs  of  the  World. 

Organization  of  a  school  of  sales  as 


sent  a  circular  letter  to  all  members  of  °  ^ 

the  association,  urging  that  each  member  7  S' 

procure  at  least  one  new  member.  The  ^  >nger  secretary. 

Sta  is  ,o  s,c„,.  1.000  nc»  mc^beis  b,  Cvmi.rn 

t  ■  r  I  1,  1  T-  -  Institute,  Orange,  N.  J.,  former 

O.  C.  Harrison,  of  the  Baylor  County  vice-president,  Thomas  -A.  Edison,  Inc., 
Banner,  Seymour,  Texas,  was  elected  author  of  several  books  on  salesman- 
president  of  the  Northwest _  Texas  Press  ship,  will  be  director  of  the  school. 
Association,  at  the  close  of  its  convention  Sessions  will  be  held  once  a  week  dur- 
in  _  Wichita  Falls,  Texas,  last  week.  i„g  ^  twenty-week  term.  He  conducted 
Wichita  halls  was  chosen _  as  the  per-  sales  clinic  in  Cleveland  last  spring, 
manent  home  of  the  association.  Charles  W.  Mears,  chairman  of  the  club’s 

The  Press  Golf  Club  of  Chicago  will  committee  on  education  and  dean  of  the 
hold  its  tournament  at  Olympia  field  advertising  school,  will  have  charge  of 
-August  28.  the  sales  school  in  the  absence  of  Mr. 

The  Base  Ball  Writers’  Association  of  Maxwell.  The  school  will  be  held  in  the 
.America  will  elect  four  of  its  members  club  headquarters.  Hotel  Statler. 
at  its  next  annual  meeting  to  be  ihe  ones  The  Board  of  Directors  of  the  Ad- 
to  accept  the  Canadian  Pacific  Railway  vertising  Club  of  New  A’ork  met  .Au- 
Company’s  invitation  for  a  hunting  and  gust  22.  .Among  the  matters  decided 
fishing  trip  of  several  weeks’  duration  in  upon  was  the  club’s  annual  ball.  It  will 
Nova  Scotia.  The  trip  will  be  made  take  place  at  the  Hotel  Astor,  February 
after  the  close  of  the  world’s  series  21.  C.  P.  McDonald  was  anpointment 
games.  It  is  intended  that  this  invitation  chairman  of  the  committee  on  arrange- 
will  he  made  annual  and  that  each  year  nients,  and  H.  H.  Charles  was  selected 
the  club  will  select  from  its  membership  treasurer.  The  remainder  of  the  com- 
those  who  will  make  the  trip.  mittee  will  be  appointed  by  the  chair- 

The  annual  summer  outing  of  the  Sec-  twelve  memtx'rs  of  the  club  have 

ond  District  Editorial  .Association  of  ’1^"  members 

Minnesota  was  held  Friday.  August  4,  ,  The  plan  of  Presi- 

at  Worthington.  The  meeting  was  ad-  Woodbridge  to  extend  an  invita- 

dressed  by  Governor  J.  A.  O.  Preus  and  ' 

Mrs.  Anna  D.  Oleson,  Democratic  nomi-  Ad  Mens  Post  to  hold 

nee  for  United  States  Senator  from  monthly  conferences  m  the  club 


Minnesota. 

Bound  files  of  the  National  Editors’ 


house  was  approved  by  the  directors. 
They  also  officially  recognized  the  con¬ 
vention,  October  2  to  6  of  the  American 


.Argus,  he  daily  paper  of  th^e  National  Hankers’  Association,  and  club  courtesies 
I-ditorial  Association,  published  on  the  ^  extended  to  the  visiting  hankers 
train  which  took  its  mem^rs  to  the  an-  ^^hose  duties  in  their  respective  banks 
nual  convention  at  Missoula  Mont.,  have  have  connection  with  advertising 


been  presented  to  the  Minnesota  and  _ 

Montana  historical  societies,  commercial  norko  tudpa-i- 

clubs  of  all  the  cities  visited,  the  presi-  THREAT  TO  CANADA 

dent  of  the  association  and  all  State  - 

vice-presidents.  Retaliatory  Clauses  in  Pulp  and  Paper 

Over  two  hundred  Minnesota  editors  Tariff  Removed  Before  Passage 

attended  the  annual  outing  of  the  North-  ,,,  _  t-,  .  _  _ 

ern  Minnesota  Editorial  .Association  held  ,  ncton,  D.  C.,  Aug.  23. — The 


ciii  A>iiiiiic3uici  lai  .“vaauL-iaiiuii  iiciu  «  i*  *  .  .  ’ 

at  Park  Rapids,  Bemidji  and  Itasca  Provisions  written  into  the 

Park,  Minn.,  from  August  9  to  12  "j  connection  with  the  placing 

T-u  Tif  U  U  r-  *  /c  T-.\  D  or  standard  newsprint  paper  and  me- 

The  Minnehaha  County  (S.  D.)  Press  chanical  wood  pulp  on  the  ^ee  list  were 

-Association  held  a  meeting  at  Sioux  removed  from  the  measure  on  the  floor 

Falls  S  D..  August  5  m  honor  of  W.  „f  the  Senate  shortly  before  the  passage 
W.  Sanders,  publisher  of  the  Garretson  „f  the  bill  in  the  upper  house.  An  at- 
News  and  dean  of  Minnehaha  newspaper  tempt  to  remove  a  similar  provision  from 
men.  who  has  just  completed  fifty  years  chemical  wood  pulp  failed,  although  the 
as  a  journalist.  fight  of  the  publishing  interests  to  re- 

Tennessee  State  Press  and  .Authors’  move  a  proposed  5  per  cent  ad  valorem 
Club  will  hold  its  annual  convention  in  levy  on  chemical  wood  pulp  and  sulphites 
Chattanooga,  October  17-18.  .Among  was  successful. 

those  who  have  accepted  the  invitation  -As  the  result  of  the  amendments  sub- 
to  be  present  are  Miss  Ethel  Power,  mitted  by  Senator  Walsh  from  Massa- 
editor  of  Hou.se  Beautiful;  Mrs.  Grace  chusetts,  if  Canada  should  impose  any 
Gelbert  president  of  the  National  I-eague  export  duty  on  wood  pulp  paper  made 
of  .American  Pen  Women ;  Miss  Vam  from  wood  pulp  or  produced  from  the 
Dyne,  national  executive  secretary;  Mrs.  crown  lands,  the  President  would  not 

H.  -A.  Colman,  editor  of  the  official  or-  have  the  authority  originally  carried  in 
gan  for  the  Pen  Women;  Mrs.  Julia  the  bill  to  impose  an  import  duty  equal  to 
Peterkin,  of  Fort  Motte,  writer  of  negro  the  export  duty  upon  such  material 
articles,  and  Mrs.  Francis  King,  of  Alma,  brought  into  the  United  States. 

Mich.,  honorary  president  of  the  Worn-  - - 

en’s  Farm  and  Garden  .Association.  Bloomtburg  Prew  an  A.  P.  Member 

The  Bloomsburg  (Pa.)  Morning’Press 
ADVERTISING  has  been  elected  to  membership  in  the 

'Y'HE  Chicago  -Advertising  Men’s  Post  •^^■''^‘^'^ted  Press. 

of  the  American  Legion  had  a  ~ 

Ix-ach  party  last  week  at  Fort  Sheridan.  White  Plaint  Reporter  to  Build 
The  Western  Council  of  the  American  The  White  Plain  (N.  Y.)  Reporter 


of  the  American  Legion  had  a  ~ 

Ix-ach  party  last  week  at  Fort  Sheridan.  White  Plaint  Reporter  to  Build 
The  Western  Council  of  the  American  The  White  Plain  (N.  Y.)  Reporter 
-Association  of  Advertising  Agencies,  has  let  out  the  contract  for  its  new 
the  Women’s  Advertising  Association  building. 
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TIPS  FOR  AD  MANAGERS 


Ackun«-Prmgt>ff  ComiMny,  24  Milk  street,  g 
Boston.  Will  make  up  lists  for  Enoz  Chemical 
Company,  Chicago.  ^ 

^tkin-Kynett  Company,  1328  Walnut  street,  f< 
Philadelphia.  Making  2,800-line  yearly  con¬ 
tracts  for  G.  H.  P.  Cigar  Company.  p 

N.  W.  Ayer  St  Son,  308  Chestnut  street, 
Philadelphia,  ^nding  out  22- time  orders  for  f 
The  Almand  Company.  Will  make  up  lists  * 
in  September  for  Dingee  &  Conrad  Company, 
West  Grove,  Pa.  ^ 

Thomas  E.  Boaluun  Company,  Inter-South-  '' 
em  Life  Bldg.,  Louisville,  Ky.  Making  1,-  •’ 
OOO-line  contracts  for  Wintersmith  Chemical 
Company.  s 

c 

George  Batten  Company,  381  4th  avenue. 
New  York.  Making  8,0M-line  contracts  for 
Electric  Storage  Battery.  J 

Victor  C.  Breytapraek  Company,  108  North 
Dearborn  street.  Chicago.  Will  make  up  ? 
lists  in  September  for  ^neral  Laboratories,  i 
Madison,  Wis.  ' 

Carlton  &.  Hover  Company,  Lowell,  Mass.  3 
Making  yearly  contracts  direct  for  Father  1 

John’s  Medicine.  ; 

Charles  C.  Green  Advertising  Agency,  13 
West  37th  street.  New  York.  Sending  out  * 
schedules  for  general  newspaper  campaign  * 
on  Opazel  I.ahoratories,  New  York  (beauty 
cream).  Preparing  newspaper  campaign  for  ' 
Miller  Refining  Comnany,  New  York  (Mi*-  ! 

ler's  Prepared  Chocolate).  Will  use  newspa¬ 
pers  in  metropolitan  cities  for  Kraeuter  Com-  1 
pany,  Newark,  N.  J.  (implements  and  tools),  j 

Nelson  Chesman  St  Co.,  27  East  Monroe 
street,  Chicago.  Sending  out  orders  on  the  1 
National  Toilet  Company. 

Critchfield  St  Co.,  223  West  Jackson  boule¬ 
vard,  Chicago.  Sending  out  orders  on  the  C. 

&  J.  Carbureter  Co.  Have  secured  the  ac¬ 
count  of  the  South  Bend  Chilled  Plow  Com¬ 
pany,  South  Bend,  Ind. 

D’Arcy  Advertising  Agency,  International 
Life  Bldg.,  St.  Louis.  M.aking  2,000-line  con¬ 
tracts  for  the  Brevard  Electric  Corporation 
{Anderson  Sales  Company). 

Dorland  Advertising  Agency,  244  Madison 
avenue.  New  York.  Csitig  3  pages  in  color 
for  M.  Vivadou. 

Dunlap-Ward  Advertising  Company,  Union 
National  Bank  Bldg.,  Cleveland.  M.aking  1,- 
(XW-line  yearly  contracts  for  Chandler  Motor 
Car  Company. 

Ferry-Hjnly  Advertishg  Company,  1110 
Crand  avenue,  Kansas  City.  Using  6  inches. 

1  time  for  Ennis-Hanly-Blackburn  Coflfee  Com¬ 
pany. 

Charles  H.  Fuller  Company,  623  South  Wa¬ 
bash  avenue.  Chicago.  Making  2,5(10-line  con¬ 
tracts  for  E.  Lawrence  &  Co.  Orders  and 
contracts  going  out  on  ('ooper  Pharmacal 
Company.  Placing  account  of  the  J.  W. 
Brant  Company,  Albion,  Mich. 

H.  H.  Good  Advertising  Company,  43  Mur¬ 
ray  street.  New  York.  Making  new  contracts 
for  C:>rtcr's  Little  Liver  Pills  and  I>r.  Tutt 
Manufacturing  Company. 

Guenther-Bradford  A  Co.,  7  South  Dearborn 
street,  Chicago.  Using  45  lines,  4  times  for 
Dr.  McCrary. 

Harvey  Advertising  Agency,  Walton  Bldg., 
Atlanta.  Making  5.0(K)-line  contracts  for  the 
Blosser  Company. 

Henke,  Inc.,  39  Fast  Huron  street.  Chicago. 
Has  secured  account  of  the  Droll  Patents 
Corporation,  Chicago. 

Hoops  Advertising  Agency,  7  South  Dear¬ 
born  street,  Chic.aco.  lias  secured  the  con¬ 
tract  of  the  Universal  Battery  Company, 
Chicago. 

Hulscher-Rothenberg  Company,  2  West  43th 
street.  New  Yrrrk.  Making  lo.tKIO-line  con¬ 
tracts  for  the  Postum  Cereal  Company. 

International  Harvester  Company,  Chicago. 
Using  224  lines.  2  and  4  times  in  farm  papers 
and  placing  direct. 

Wiley  B.  Jones,  107  Chenango  street,  Bing¬ 
hamton,  N.  Y.  Sending  out  18-time  orders 
for  Stearns  Electric  Paste. 

Thomas  F.  Logan,  Inc.,  680  5th  avenue. 
New  York.  Putting  out  copy  on  Premier 
Vacuum  Cleaners. 

Long-Cfostello,  Inc.,  133  North  Michigan 
avenue,  (hicago.  Making  l,0(71-line  contnicts 
for  Ford  Motor  Company. 

Lyddon  Si  Hanford  Company,  200  Sth  ave¬ 
nue,  New  York.  Making  LOiCi  line  contracts 
for  Pectic  Sales  Company. 

MacManus,  Inc.,  83  East  Hancock  avenue, 
Detroit.  Making  1,000-line  contracts  for  Peer¬ 
less  Motor  Car. 

Massengale  Advertising  Agency,  Candler 
Bldg.,  .\tlanta.  -Making  1, OOO-line  contracts 
for  the  ^uthern  Bed  Spring  Company. 

O.  J.  McClure  Agency.  Ill  West  Monroe 
street,  Chicago.  Using  Middle  West  news- 
rapers  for  Petrolene  I.aundry  So.ip  (Haskins 
Bros.  &  Co.,  Sioux  City,  Iowa). 

Marrill,  Price  St  Co.,  Wrigley  Bldg.,  Chi¬ 
cago.  Making  1,800-line  contracts  for  the 
French  Battery  Sc  Carbon  Company,  Madison, 
Wis. 

Morse  Intemstional  Agency,  449  4th  ave¬ 
nue,  New  York.  Making  2.0()0-line  contracts 
for  Beecham’s  Pills. 


Charles  F.  W.  Nichols  Agency,  20  East 
Jackson  boulevard,  Chicago.  Making  3,000- 
line  contracts  for  Kolex-Cellucottoa  Product 
Company. 

Osten  Advertising  Corporathm,  23  East 

Jackson  boulevard,  Chicago.  Sending  out  30- 
time  orders  for  the  Berlitz  School  of  Lan¬ 
guages,  New  York. 

Patterson-Andress  Company,  1  Madison 
avenue.  New  York.  Using  2,462  lines,  1  time 
for  the  Curtis  Publishing  Company. 

Potts-Tumbull  Advertising  Company,  Gates 
Bldg.,  Kansas  City.  Losing  20  lines,  1  time  in 
farm  papers  for  Ottawa  Manufacturing  Com¬ 
pany,  log  saws.  Using  420  lines,  twice  for 
Portland  Cement  Association. 

William  H.  Rankin  Agency,  104  South 
Michigan  avenue.  Chicago.  Using  .300  inches 
in  one  year  for  B.  F.  (loodrich  Rubber  Com¬ 
pany. 

Roberts  St  MacAvinche,  30  North  Dearborn 
street,  Chicago.  Using  .300  lines  for  Dearborn 
Supply  Company. 

L.  A.  Sandlass  Aren^,  217  West  5>aratoga 
street.  Baltimore.  Making  2.0(10-line  contracts 
for  the  Resinol  Chemical  Company. 

Frank  Seaman  Company,  470  4th  avenue. 
New  York.  Will  make  up  lists  in  Sentember 
for  Joseph  &  Feiss  Company,  Cleveland. 

M.  Spivak  Advertising  Agency,  286  Sth 
avenue.  New  York.  Making  up  lists  for 
Richard  Fink  Company  (Dr.  Campbell’s  .Ar¬ 
senic  Wafers). 

Stack  Advertising  Agency,  Heyworth  Bldg.. 
Chicago.  Using  504  lines,  once,  for  Standard 
Oil  Company. 

Stalker  Advertising  Agency,  Nasby  Bldg., 
Toledo.  Ohio.  Will  place  account  for  Rowe 
Sanitary  Manufacturing  Company,  Detroit. 

Stewart-Davis  Advertising  Agency,  400 
North  Michigan  avenue,  Chicago.  Making 
contracts  for  Wrigley’s  gum. 

Sweet  A  Phelps.  608  South  Dearborn  street, 
(^hicago.  Are  doing  some  advertising  for  the 
Kobi  Company. 

J.  Walter  Thonrpson  Conr^ny,  344  Madison 
avenue.  New  York.  Making  2.910-line  con¬ 
tracts  for  ficholl  Manufacturing  Company. 

J.  Walter  Thonapson  Agency,  14  East  Jack- 
son  avenue,  (hicago.  Adding  new  towns  on 
the  Schools  Manufacturing  Company. 

Wade  Advertising  Agency,  Old  (hlony 
Bldg.,  (hicago.  Using  iS'A  inches,  4  times 
for  Quaker  Oats. 

Wood.  Putnam  A  Wood  Company,  Oliver 
Ditson  Bldg..  Boston.  Using  .360  lines,  1  time 
for  the  Moxie  Company. 

Vick  Chemical  Company,  O'ceosboro,  N.  C. 
Sending  out  .30-line  copy  and  making  vearly 
contracts  direct. 


THERMOS  CASE  SUSTAINED 

Judge  Who  Scored  Comoany  for 
Untrue  Ads  Upheld 

The  United  States  District  Court  has 
been  sustained  in  the  United  States 
Court  of  Appeals  in  a  decision  hv  Judge 
.\nderson  against  the  .American  Thermos 
Bottle  Company,  which  had  brought  suit 
against  the  W.  T.  Grant  Company  of 
I.ynn,  Mass..  New  York  and  elsewhere, 
for  infringement  of  trade  mark. 

The  infringement  charged  was  in  con¬ 
nection  w’ith  the  use  of  the  word  “Ther¬ 
mos”  on  bottles. 

When  the  case  was  brought  up  some 
time  ago.  Judge  Anderson  decided  that 
the  suing  company  did  not  come  into 
court  with  “clean  hands,”  in  that  it  had 
advertised  its  goods  as  “.\mcrican  made 
for  American  peonle  to  keep  .American 
workmen  busy.”  whereas  the  court  found 
some  of  the  bottles  were  procured  from 
Janan,  Germany  and  other  .sources. 

The  case  was  taken  to  the  Court  of 
.Anneals,  which  now  sustains  Judere  .An¬ 
derson.  Th<*  judges  sitting  in  the  case 
in  the  anpeals  court  were  Judges  Bing¬ 
ham,  Tohnson  and  Morris. 


May  Repeat  Merchandise  Fair 

The  First  National  Merchandise  Fair 
which  has  been  in  session  in  New  York 
from  .August  7  to  .August  26.  closes  with 
the  possibility  that  it  will  be  repeated 
next  year.  This,  however,  will  not  be 
settled  until  September  27,  when  a  meet¬ 
ing  will  be  held  at  the  offices  of  the 
Retail  Dry  Goods  Association  in  New 
York.  The  sentiment  of  the  manufactur¬ 
ers  who  have  had  booths  at  the  fair,  ac¬ 
cording  to  1-ew  Hahn,  managing  director 
of  the  association,  is  decidedly  in  favor 
of  making  the  fair  a  regular  institution. 
Approximately  3.r000  buyers  have  regis¬ 
tered  during  the  three  weeks  and  alre^y 
announcements  are  being  made  of  im¬ 
provements  which  are  being  contemplated 
for  the  next  fair.  No  estimate  was 
available  at  the  time  Editor  &  Pcblish- 
F.R  went  to  press  of  the  amount  of  busi¬ 
ness  transacted. 


Facts  About 

WEST 

VIRGINIA 

Do  you  know  that 
West  Virginia  has— 

1 .  The  deepest  well  in  the  world. 

2.  Largest  stogie  factory  in  the  world. 

3.  Largest  patent  medicine  concern  in  the 
world. 

4.  Largest  axe  factory  in  the  world. 

5.  Largest  sheet  glass  factory  in  the  world. 

6.  Largest  sanitary  pottery  in  the  United 
States.  . 

7.  A  city  that  has  more  wealth  per  capita 
than  any  city  in  the  United  States. 

8.  More  coal  than  any  state  in  the  union. 

9.  Best  smokeless  and  by-product  coal  in 
the  world. 

10.  Most  home  owners  per  capita  of  any 
state  in  the  union. 

Advertise  in  this  market  by  itself**  where  people 
have  money  to  buy  your  product.  These  newspapers 
cover  the  field. 
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THE 


NEW  YORK 
EVENING 
OURNAL 


J 


has  the  largest 
circulation  of 
aaiy  dzuly  news¬ 
paper  in  Amer¬ 


ica. 


know 

where  you  can  get 
10.000  additional 
lines  of  paid 
advertising,. 

lOHNB  GALLAGHER  CO. 

d  SuiTi  5945  Grand  Central  Terminal  BWi 
1  1  EW  YOR  K.  ° 


Wherever  You  Are 

You  are  anxious  to  ke<j>  in  touch  with 
the  news  from  home.  That’s  why  you 
buy 

C^e 

)^tttjsibutg  l^tiESpatcb 

and  know  you  get  the  “Best  Always.” 
Branch  Offices: 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
“rhe  Ford-Parsons  Co., 
Marquette  Building,  Chicago,  Ill. 


W#  can  increaaa  roar  bmtnaas 
rou  want  it  increased. 


You  have  thought  of 
pinge  reuraaif.  But  let  ue  tdl  you 
bow  press  clipping*  can  be  made  a 
businesa-builder  for  yost. 

BURRELLE 

H5  Ufayette  St..  N.  Y.  City 

Eatablisbad  a  Quarter  of  a  Century 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 
MEMBER  A.  B.  C. 

yarel(D  Adeerthlnc  fippreseotattfes 
i.  A.  KLEIN 

SO  East  42Bf  St.  New  Ysrk 
544  Fwt  DtaiSsrs  Bisk  BMf.,  CfeliaBS 
A.  1.  NORRIS  Hau  Hsarit  BI4|.,  Saa  Fraaaliss 


Npui  Haupti 
IRpgiBtpr 

is  New  Haven's 
Dominant  Paper 

Circulation  over  32,500  Average 
Bought  every  night  by  More  New 
Haven  people  than  buy  any  other 
TWO  Now  Haven  papers  COMBINED. 

^ptis  IHauett  HpQtstpr 

Tht  Julius  Matknvs  Special  Agsncy 
Boston  —  New  York — Detroit — Chicago 


makers 


MONEY».«  rWBKl 

NEW/ 


This  ts  a  regular  weekly  department  designed  to  answer  questions,  offer 
suggestions  and  generally  help  the  man  and  woman  of  the  smaller  city  dailies 
and  weeklies.  Your  ideas  on  money  making  and  for  money  saving  are 
wanted,  and  for  each  idea  published  we  will  pay  SI.  Ir hen  your  idea  appears 
clip  it  out  and  tend  it  to  the  MONEY  SAVcR  EDITOR,  and  payment 
wnll  be  made.  Your  ideas  must  be  workable,  told  in  as  few  words  as  pos¬ 
sible,  and  new  to  this  department.  Contributions  to  this  department  will 
not  be  returned. 


TWO  brand  new  Intertype  machines  free  of 
cost! 

One  S-ton  melting-pot,  free! 

Those  are  the  pleasant  items  on  the  business 
summary  of  the  Peoria  Evening  Journal  and 
Morning  Transcript,  as  checked  by  Carl  P. 
Slane,  general  manager,  who  tells  the  story 
like  this: 

“We  discovered  that  we  were  paying  con¬ 
siderable  over-time  in  our  mechanical  depart¬ 
ment  during  the  last  year,  due  to  the  extra  ad¬ 
vertising  and  news  carried.  We  found  that  by 
installing  two  more  new  Intertypes,  their  pur¬ 
chase  price  and  cost  of  operation  for  one  year 
would  be  paid  for  from  the  amount  of  over-time 
paid,  and  that  through  this  added  equipment,  we 
were  able  to  eliminate  overtime  entirely  as  well 
as  take  care  of  additional  business. 

“Two  other  very  important  discoveries  in  our 
mechanical  department  have  also  resulted  in  a 
big  money-saving.  We  found  that  in  our  srero- 
type  foundry,  our  2!/5-ton  metal-pots  were  not  of 
sufficient  size.  Metal  deteriorates  2  per  cent 
at  each  melting,  and  that  the  consequent  oxidiza¬ 
tion  resulting  from  too  frequent  melting  repre¬ 
sented  a  sum  that  would  pay  for  equipment  of 
twice  the  capacity.  So  we  installed  the  S-ton 
pot.  This  eliminates  the  constant  re-melting 
of  the  trimmed-off-ends  of  our  plates  which  we 
were  constantly  throwing  back  into  the  pot  in 
order  to  maintain  the  needed  supply  of  hot 
metal.  The  saving  in  metal  deterioration  cost 
pays  for  the  new  pot. 

“The  third  big  item  is  a  time  saver,  accomp¬ 
lished  through  re-arrangement  of  our  composing 
room,  which  saves  several  hundred  feet  of  floor 
space,  and  prevents  the  turtles  from  being 
trundled  too  far  from  the  make-up  station. 
This  helps  to  get  out  the  paper  faster.” 


Most  country  weekly  newspaper  plants  con¬ 
duct  a  job  shop  in  connection  with  the  news¬ 
paper.  Many  print  excellent  letter  heads,  en¬ 
velopes,  cards,  etc.,  in  addition  to  the  special 
printed  matter  for  their  patrons.  One  Ohio 
semi-weekly  plant  has  placed  a  showcase  in  the 
front  office  in  which  samples  of  all  printed 
matter  including  letter  heads,  envelope.s,  etc.,  are 
displayed.  Increased  bucincst  in  the  job  depart¬ 
ment  will  soon  pay  for  the  show  case  which 
need  not  be  large  or  expensive. — A.  K.  C. 


Too  many  editors  of  semi-weekly  newspapers 
leave  the  make-up  of  the  first  and  editorial 
pages  to  the  shop  foreman.  It  would  be  a  good 
idea  for  the  editor  to  keep  a  list  of  the  big 
stories  and  before  press  time  make  a  line-up  of 
the  features,  listing  the  big  stories  in  the  vari¬ 
ous  columns,  etc.  This  plan  has  proven  more 
than  successful  in  the  plant  of  a  Central  Ohio 
country  semi-weekly. — A.  K.  C. 


Much  additional  business  has  been  secured 
by  many  country  newspapers  by  making  a 
feature  each  week  of  the  business  houses  and 
manufacturing  plants  located  in  the  small  city. 


Get  the  local  photographer  to  take  a  picture  of 
the  plant  or  store,  have  a  cut  made  and  play 
the  business  up  in  the  newspaper.  Of  course, 
the  business  man  will  pay  the  bill,  the  public 
will  read  the  story  and  the  paper  will  have  a 
photo  to  be  used  again  perhaps  in  case  of  a 
big  fire,  change  in  location  or  in  an  anniversary 
edition. — A.  K.  C. 


A  free  ride  to  Boston  recently  was  awarded 
by  the  Concord  (N.  H.)  Patriot  to  "Toody” 
Daly,  11,  who  sold  200  papers  a  night  for  10 
nights.  The  trip  will  be  by  automobile.  It  will 
be  the  boy’s  first  time  in  the  Hub.  Here  is  an 
idea  for  other  circulation  managers  on  a  prize 
award  that  is  different  and  worth  working  for. 
— J.  M.  M. 


This  stunt  is  a  dollar  saver  because  it  holds 
friends  for  the  paper,  makes  new  ones  and  gives 
the  editor  or  his  assistant  gradual  entree  into 
most  of  the  homes  that  count  in  addition  to 
yielding  some  extra  news  items  along  the  way. 
The  plan  is  this:  Begin  a  local  feature  set  two 
columns  in  a  box,  headed  “My  favorite  recipe.” 
Go  to  the  local  housekeepers,  find  out  from  each 
her  favorite  recipe  and  publish  it  over  her 
name.  These  recipes  have  an  unusual  interest 
and  value  for  readers  due  to  the  local  twist. 
Make  it  a  regular  feature. — J.  M.  M. 


Merchants  with  stores  in  the  same  block  in 
the  business  section  of  an  Ohio  city  combined 
to  run  their  advertisements  on  a  special  page 
once  each  month  for  a  year.  A  streamer,  “The 
busiest  block  in  the  city,”  headed  the  page, 
while  a  three  column,  box  drop  stressed  the 
availability  of  the  block  and  the  wide  variety 
of  wares  offered  by  the  merchants  in  that 
square. — B.  A.  T. 


Five  dollars  cash  is  paid  by  one  newspaper 
to  some  person  through  its  want  advertisement 
columns  each  week.  The  newspaper  publishes 
seven  days,  and  pays  the  reward  to  the  person 
whose  name  is  printed  in  one  of  the  advertise¬ 
ments  followed  by  the  mark  $5.  The  name  is 
liable  to  appear  in  any  issue,  and  in  any  adver¬ 
tisement,  consequently,  close  following  of  the 
classified  is  required,  but  the  prize  is  such  that 
the  advertisements  are  watched  closely  by  prac¬ 
tically  all  readers  daily. — B.  A.  T. 


A  photographer  in  Houston,  Tex.,  is  offering 
$20  to  the  prettiest  baby  photographed  in  his 
studio  during  the  month  of  August.  His  adver¬ 
tisements  in  the  newspapers  read:  “Mothers: 
We  are  going  to  give  the  prettiest  baby  photo¬ 
graphed  by  us  during  the  month  of  August,  $20 
— Van  Dyck  Studio,  Inc.”  This  offer  should 
liven  up  his  business, during  a  dull  month,  and 
it  is  suggested  so  photographers  in  other  locali¬ 
ties  may  be  induced  to  make  a  similar  offer. — 

J-  T. 


ForEvtnir^ 

fottrnational  Newi  Servicu 

n  Sprwom  St.*  N«w  Y«f^ 


^itlsburgl)  fost 

A  newspaper  of  charac¬ 
ter,  integrity  and  enter¬ 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  world*s  greatest 
industrial  district. 

DAILY  and  SUNDAY 


EMERGENCY 

PAGES 

At  open  points,  all  four  of  our 
weekly  pages  are  available  for  use 
in  this  way,  and  we  agree  to  re¬ 
place  or  credit  any  which  become 
out  of  date  before  used. 

THF.  INTERNATIONAL  SYNDICATE 
213  Guilford  Ave.,  BALTIMORE,  MD. 


“The  African  World” 

AND 

“Cape-to-Cairo  Express” 

Published  every  Saturday  in 
London. 


$7,000  POST  FOR  W.  J.  SMITH 

Waukegan  Sun  Editor  Made  Member  of 
State  Utilities  Commission 

W.  J.  Smith,  editor  of  the  Waukegan 
(111.)  Daily  Sun,  has  been  appointed  a 
member  of  the  commerce  commission  of 
Illinois,  formerly  known  as  the  State 
Utilities  Commission.  The  appointment 
was  made  by  Governor  Small.  The  Com¬ 
merce  Commission  is  the  body  before 
which  all  public  utility  matters  are  taken. 
It  is  one  of  the  important  positions 
of  the  state,  in  fact  a  position  on  this 
commission  is  considered  among  the  most 
responsible  and  most  coveted  of  any  in 
the  administration  circles  in  Illinois.  It 
pays  $7,000  a  year  and  expenses. 

Mr.  Smith  is  now  treasurer  of  the  Il¬ 
linois  Press  Association  and,  in  addition, 
held  the  position  of  public  administrator 
of  Lake  County,  haying  been  appointed 
about  eight  years  ago  by  Governor  Low- 
den.  Mr.  Smith  is  also  an  active  mem¬ 
ber  of  the  Press  Congress  of  the  World, 
the  Inland  Daily  Press  Association  and 
the  National  Editorial  Association. 


Morristown  Mail  Sold 

Morristown,  Tcnn.,  August  23. — The 
Morristown  Evening  Mail,  with  all 


rights  and  franchises,  was  purchased,  ef¬ 
fective  August  23,  by  John  K.  E.  Helms, 
Jr.,  and  C.  O.  Helms,  owners  of  the  Mor¬ 
ristown  Weekly  Gazette.  The  two  papers 
will  be  merged  as  the  Daily  Gazette  and 
Mail  and  will  be  issued  every  day  except 
Sunday.  All  advertising  contracts  of 
both  papers  will  be  taken  care  of  by  the 
new  owners.  Bruce  Armstrong,  for¬ 
merly  the  publisher  of  the  Mail,  died 
July  14. 


Greenville  New*  Add*  Roto 

The  Greenville  (S.  C.)  News  has  add- 
ee  a  four  page  rotogravure  section  to  its 
Sunday  paper.  There  are  three  pages 
given  over  to  national  news  photographs 
and  fashions  and  the  last  page  carries 
local  advertising. 


Special  Agency  Charges 

The  Phoenix  (Ariz.)  Republican  has 
appointed,  effective  September  1, 
Williams,  Lawrence  and  Cresmer  Com¬ 
pany  its  national  advertising  representa¬ 
tives. 

The  Los  Angeles  office  of  G.  Logan 
Payne  has  been  given  the  representation 
of  Douglas  (Ariz.)  Dispatch. 


Few  Paper*  —  (if 

TRENTON 
NEW  JERSEY 


any)  —  surpass  tha 

TIMES 

AS 


A  Food  Medium 


A  recent  reader  survey  indicates  that 
among  the  housewives  of  the  city  our 
Thursday  Food  Feature  Department- 
upward  of  four  pages  devoted  to  food 
recipes  and  news  and  food  advertising 
— is  the  best  feature  carried  by  the 
Timet 

Grculation  30,237  Member  A.  B.  C. 

KEIXY-SMITH  CO. 
Marbridge  Bldg.  Lytton  Bldg. 

New  York  Chicago 


America’s  Best 


Magazine  Pages 

Dcdly  and  Sunday 

Newspaper  Feature  Service 
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NEW  ORLEANS 
STATES 

ADVERTISING  RATES 
AFTER  OCT,  I 

12c  DAILY  FLAT 
15c  SUNDAY  FLAT 

Daily  over  51,000 
Sunday  over  63,000 

PRESENT  RATE 

10c  D.  &  S.  on  2,000  Lines 

R«prM«nte<i  bjr 

S.  C.  Beckwith,  Special  Agency 
New  York 

John  M.  Branham  Co.,  Chicago 


f^ved  value 

to  Advertisers 

shown  by  following  extract  from 
letter  of  B.  T.  Babbitt,  regarding  • 
recent  Boston  campaign: 

“Wa  feel  the  services  rendered 
by  the  BOSTON  AMERICAN 
have  contributed  In  large  meas¬ 
ure  to  our  auccesj  and  we  wish 
to  thank  you  for  the  splendid 
way  you  co-operated  with  ua.” 

LABGBgT  BWONO  CnOtTI^ATIO.N 
IM  ircw  KNOI.ArrD  fMln  a*  a  Omta. 


L 


26y000  last 
October — Now 

150,000 


DETROIT 

Evening 

TIMES 

45  YEARS  OLD. 

ON  August  1.  Tbe  Passaic  Dally 
News  celebrated  tbe  45tb  auni- 
rersary  of  Us  blrtb. 

From  a  preearloua  rencure.  iritb 
eotbing  but  tbe  unbounded  faltb  of 
Its  fonnders  to  welcome  It  to  ita 
future,  tbe  paper  bas  grown  atead- 
Uy  and  rapidly  until  tbis  year  It 
bat  surpassed  every  previous  record 
of  clrcnlatioD  and  advertising  line¬ 
age. 

Tbe  Daily  Newt  today  stands 
snpreme  in  tbe  esteem  and  confi¬ 
dence  of  tbe  reading  public  and  of 
tbe  advertlsera  of  Passaic  and  tbe 
anrronnding  territory. 

OVEB  t0,000  NET  PAID  DAILY. 

Passaic’s  Oldest  Daily 

DAILY  NEWS 

Passaic,  New  jersey 


pOLLAR  PULLER^ 

Advrritsinf  and  drcnlatum  managtrs  are  always  on  the  lookout  for  new 
ideas  tkat  w%ll  incrsase  adfsrtising  rsceipts  and  win  new  circulation.  Your 
idea  for  increasing  advertising  or  eirenicon  may  not  oppoal  to  your  momagsr. 
but  u  may  bo  }nst  the  thing  that  tome  other  manager  wants.  Ebitos  & 
PuBLisHia  will  Pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  wjw  bttng  used  in  your  city  dost  not  bar  it  from  tho  ds^tment. 
Address  your  communication  to  the  Dollai  Pullxb  EoiToa.  tVken  they 
appear  clip  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
will  not  be  relumed. 


4iUOW  a  Dollar  is  Spent  in  Home  Building." 

(Jet  a  series  of  advertisements  from  con¬ 
tractors  and  builders,  architects  and  dealers  in 
home  furnishings.  Collect  statistics  as  to  what 
jiercentage  of  the  dollar  goes  for  masonry,  car¬ 
pentry,  heating,  painting,  electrical  work,  etc. 
Kun  a  snappy  colorful  news  feature  story  in 
connection.  This  has  been  tried  successfully, 
and  when  properly  handled,  it  will  bring  in 
many  dollars  in  additional  advertising. — F. 
C.  I). 


following  rules  in  all  ads.  Each  ad  should  be 
written  in  true  mail  order  style,  carrying  il¬ 
lustrations  of  the  article  advertised,  a  detaile<l 
and  tempting  description  and  the  price  .stating 
whether  or  not  the  price  includes  transporta¬ 
tion.  All  businesses  are  eligible  for  this  page. 

bank,  for  example,  on  this  page  secured 
numerous  out-of-town  accounts  by  suggesting 
mail  order  banking.  .-X  tire  store  received  more 
mail  orders  than  city  orders,  and  so  on  down 
the  line  even  including  groceries  as  well  as 
clothing. —  VV.  S.  H. 


For  the  past  three  years  a  children's  picnic 
has  been  sponsored  by  the  daily  paper  and  the 
merchants  of  Phoenixville,  Pa.,  and  it  has 
iH-cn  the  medium  for  drawing  the  merchants 
and  the  paper  closer  together.  Mutual  co¬ 
operation  has  made  the  affair  a  success  from 
the  first  year.  Tryvit  in  your  town  and  watch 
for  results. — H.  J.  B. 


One  newspaper  conducted  a  “sale”  in  its 
classified  department  in  order  to  make  readers 
lietter  acquainted  with  it.  During  a  period  of 
one  week,  classified  advertisements  were  run 
in  four  issues  for  the  price  of  three.  The  plan 
attracted  quite  a  bit  of  new  classified  business 
for  the  paper. — B.  A.  T. 


“Next  week  is  Old  Shoe  Week,"  ran  the 
advertising  of  a  large  shoe  store  one  Saturday 
during  the  latter  part  of  .August  last  year. 
“Wear  your  old  shoes  in  and  we'll  give  you 
$1  for  every  pair  as  you  buy  your  new  ones.” 
Six  hundred  people  took  advantage  of  the  of¬ 
fer.  Of  course,  the  margin  of  profit  on  these 
was  not  high,  but  the  scheme  bolstered  up  a 
bad  season  and  brought  many  new  customers 
into  the  store.  The  old  shoes  were  given  to 
the  Salvation  Army,  and  of  course,  there  was 
some  publicity  for  the  store  in  that  gift. — J.  T. 


In  a  few  weeks  the  many  people  in  your 
city  will  be  returning  from  vacations  at  sea¬ 
shore  and  mountain.  It  is  the  time  when 
local  business  should  pick  up.  Why  wouldn't 
a  “Welcome  Home”  page,  with  ads  of  mer¬ 
chants  appropriate,  go  well?  Fall  needs  in 
particular  could  be  stressed.  Well  worth  a 
try!— J.  M.  .M. 


An  enterprising  paper  in  Canadagna,  N.  Y. 
put  on  a  clever  page  headed,  “Park  Your  Car 
and  Shop  on  Mill  Street.”  It  showed  the  pro¬ 
gressiveness  of  the  merchants  on  that  street, 
and  brought  the  automobile  owners  down  a  side 
street  to  park  their  car  and  do  their  shopping. 
This  plan  would  not  effect  the  Main  Street  busi¬ 
ness  men  but  would  act  more  like  a  stimulant. 
Put  this  plan  before  the  merchants  on  one  of 
your  streets. — V.  B.  N. 


To  stimulate  interest  of  automobile  own¬ 
ers  in  its  classified  advertising  columns,  the 
Springfield  (Ohiol  Morning  Sun,  daily  for 
one  week  printed  a  license  number  of  a  lo¬ 
cal  machine  on  the  cla.ssified  page.  The 
owner  of  the  car  was  presented  with  a 
30  X  3}4  tire  free  by  calling  at  the  office. — 
B.  A.  T. 


.\n  Ohio  newspaper  makes  it  a  practice  in 
the  circulation  department  to  scan  the  mar¬ 
riage  license  columns  closely  for  marriages  of 
local  couples.  The  addresses  of  these  are 
learned  and  the  paper  then  sends  a  month's 
subscription  free  “as  a  wedding  present”  as  a 
letter  to  the  couple  says.  Invariably,  the  sub¬ 
scription  is  continued  as  paid  when  the  month 
expires. — 15.  .\.  T. 


The  Lewiston  (Me.)  Evening  Journal  has 
lieen  running  a  number  of  pages  with  the  head¬ 
ing  “Who's  Who  in  Lewiston-.Xuburn,”  listing 
47  firms,  each  using  two-inch  space.  .-Xbout  25 
inches  in  the  center  is  devoted  to  an  interview 
with  one  of  the  merchants  on  some  topic  or 
angle  of  his  business — as  on  .\ugust  7th,  Mr. 
Charles  Delaronde,  president  of  the  Lewis¬ 
ton  Remnant  Co.,  declared  that  wnmen  don't 
know  how  to  buy  remnants  and  followol  with 
advice  on  how  to  save  money  while  buying. 
It's  a  corking  good  page  and  it  is  made  up  by 
diversified  firms,  even  a  key,  fitting  going  in 
with  them. — R.  M.  C. 


Every  successful  business  man  at  one  time 
or  another  has  had  a  wonderful  cx|>rrience  with 
some  peculiar  ad.  or  advertising  stunt,  which 
brought  him  “great  results.”  These  incidents 
are  usually  memorable  ones.  They  sit  com¬ 
posedly  in  the  chambers  of  the  brain  like  a 
monarch  upon  a  throne.  Secure  a  few  such 
stories  from  the  leading  business  men  of  your 
town,  and  see  what  the  results  will  be. — B. 
F.  C. 


When  the  time  arrives  toward  the  latter  part 
of  this  summer  when  people  are  beginning  to 
think  of  indoor  sports — ^bowling.  gym  work, 
roller  skating,  and  so  on — it  would  hr  a  good 
plan  for  you  to  inaugurate  an  “Ind<or  Sports 
Week”  during  which  ail  the  dealers  in  these 
g(Mids  would  have  special  window  displays  of 
the  goo<ls  and  during  which  they  would  heavily 
a<lvertise  the  goods.  If  you  could  get  the 
other  local  papers  to  co-operate  with  you  in 
putting  on  this  event  with  a  big  smash,  it 
would  mean  even  more  business  for  you  than 
if  you  tried  to  do  it  all  yourself. F.  It,  W, 


The  mail  onler  houses  have  educated  the 
rural  folk  into  the  haint  of  buying  by  mail  and 
any  newspaper  which  has  a  big  rural  circulation 
can  capitalize  upon  this  both  for  itself  and  for 
the  merchants  in  its  city  in  the  folloiging  man¬ 
ner.  Once  a  week  issue  a  mail  order  section. 
In  Wichita  we  used  four  pages.  The  news¬ 
paper  can  well  afford  to  donate  enough  space 
to  urge  rural  readers  to  shop  by  mail  when 
they  are  too  far  away  or  are  too  busy  to  shop 
in  person.  In  carrying  out  this  idea  it  is  also 
necessary  to  follow  the  plan  of  the  mail  order 
catalog  in  carrying  instructions  which  will  en¬ 
able  the  reader  to  obtain  for  himself  correct 
measurement  for  on  shoes,  men's  and  women's 
clothing,  hats,  gloves,  rings,  etc.,  and  it  is  also 
necessary  to  carry  at  least  two  romplete  order- 
blanks.  The  rest  of  the  space  may  then  be  de¬ 
voted  to  the  individual  advertisements  of  the 
different  merchants,  it  being  well  to  obeerve  tbe 


What’s  the  Easiest 
Method  of  Correcting 
Your  Mail  List  Daily? 

There’s  only  one  answer — that  used  in 
the  MULTI-MAILER  SYSTEM-a 
method  which  corrects  the  mail  list 
up  to  an  hour  of  mailing  time.  Simple 
—speedy — accurate. 

Learn  how  the  MULTI-MAILER  SYS¬ 
TEM  cares  for  every  addressing,  list¬ 
ing,  checking,  and  mailing  operation 
connected  with  the  mail  list. 

I>cam  how  it  has  served  large  and 
small  publications  over  a  period  of  14 
years.  X'ou’ll  l)e  surpris^  to  learn 
how  well  adapted  it  is  to  your  needs, 
how  well  it  will  solve  your  problems. 
•May  we  send  you  further  particulars? 
Write  us  today  without  fail. 

Speed^unafic 

'  Camparn/  ".m* 

/IAAMUMCTuNi**« 

THE  MULTI -MAILER  SYSTEM 

•  l7-SaS  WASMINSTON  BLVO. 

CHICAGO 


n>« 


Here  is  a  series  of  full  page  ads  which  can 
be  secured  in  any  city  for  the  mere  asking. 
Make  up  a  list  of  all  the  manufacturers  in 
your  tuwn.a  Collect  data  and  photographs  of 
each  concern,  then  write  up  a  full  page  for 
each  concern,  heading  the  (age  “Seeing — (name 
of  your  town),”  subheail,  “Little  journeys  to 
Big  Industries.”  Devote  the  balance  of  the 
page  to  a  feature  story  illustrated  with  photo¬ 
graphs  of  the  plant,  the  page  to  he  done  in 
news  style  without  a  border,  merely  using  the 
word  “.Advertisement”  st  the  foot  of  the  last 
column.  You  will  experience  no  difficulty  in 
selling  these  pages  as  they  appeal  to  the  casual 
reader  to  be  regular  news  or  feature  news 
matter  by  suggesting  that  each  advertiser  order 
several  thousand  reprints  for  mailing  broad¬ 
cast  to  their  branches,  agencies,  dealers,  etc. — 
W.  S.  H. 


There’s  a  Reaison 

Ask  The  Los  Angeles  Times 

The  Hollister  OrRanization  is 
now  conducting  its  third  circula¬ 
tion  campaign  for  the  Los  Angeles 
Times. 

Write  or  wire  for  more  details  of 
the  circulation  building  plan  that 
has  repeatedly  satisfied. 


HOLUSTERS  aROllATTOH 
ORGANIZMTCN 

terpmlimlktUmlreSl^tm 
SOO  MotMrrr  Bldb,  Los  Snssi.es.Ciu.. 


The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 

Twelfth  American  City;  second  in  New 
York  State,  Buffalo,  with  over  half  a 
million  people  and  the  surrounding 
trade  area  with  three  hundred  thou- 
s.'tnd  more,  affords  a  rich  market  to 
national  advertisers.  The  effective 
medium  to  capture  this  desirable  mar¬ 
ket  is  the  big,  popular,  home  news- 
pai>er— A.  B.  C.  Net  raid  105,958,  80% 
of  English-Speaking  Homes. 

The  Buffalo  Evening  News 

Edward  H.  Butler,  Editor  A  Publisher 
KEXLY-SMITH  COMPANY 

Representatives 

MarbridgB  Bldg.  Lytton  Bldg. 

New  York,  N.  Y.  Chics«o,  IIL 


(Jo  to  twenty-five  or  thirty  of  the  most  success¬ 
ful  life  insurance  agents  in  your  city.  (Jet 
each  of  them  to  summarize  in  a  brief  paragraph 
the  most  effective  argument  he  uses  in  making 
sales.  Bunch  all  these  arguments  into  a  story- 
in  which  each  agent’s  name,  aildress  and  busi¬ 
ness  affiliation  would  be  given  with  his  argu¬ 
ment.  Then  around  this  story  group  a<ls  of  the 
firms  represented  by  the  agents  thus  quoted  or 
put  the  arguments  in  a  full-page  group  ad. — 
F.  H.  W. 


The  Waco  (Tex.)  Times-Herald  did  a  go>>d 
service  for  the  ex-service  men.  as  well  as  pro¬ 
curing  for  itself  a  half-page  of  S|>ecial  adver¬ 
tising,  recently.  An  ailvertisement  was  workeil 
up  urging  ex-service  men  to  re-instate  their 
War  Risk  Insurance,  explaining  to  them  that 
they  have  this  right,  as  provided  by  the  amend 
meni  to  the  original  W.  R.  1.  Act  of  August 
9,  1921.  If  in  good  health,  exservice  men 
can  re  instate  by  paying  two  premium.s.  .And 
if  disabled  and  suffering  from  disabilities  which 
were  incurred  in  or  sggravated  hy  militarv 
service,  they  can  re-instate  by  paying  all  premi¬ 
ums  in  arrears,  with  interest  at  4  per  cent, 
compoundeil  annually.  Eight  local  firms  con¬ 
tributed  the  advertisement,  and  it  is  worth 
noting  that  two  of  them  were  insurance  com¬ 
panies. — J.  T. 


An  Accounting 
and 

Federal  T ax  Service 
for  Publishers 

References  on 
A  pplication 


CLIFFORD  YEWDALL 

33  West  42nd  Stre«t 
New  York  City 
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PUBLISHERS  READY 


Gallowey  Names  Executiyes  to  Testify 
in  Supplement  Hearing 

Xewspai)er  publishing  interests  con¬ 
cerned  in  the  proposal  of  the  railroads 
to  eliminate  the  baggage  rates  of  30  cents 
per  hundred  pounds  on  the  shipment  of 
newspaper  supplements,  will  meet  in 
New  York  September  6  preliminary  to 
the  hearings  on  the  case  to  be  conducted 
by  an  examiner  of  the  Interstate  Com¬ 
merce  Commission  beginning  September 
11.  The  meeting  of  the  publishers  will 
take  place  at  the  offices  of  the  Art 
(iravure  Corporation,  406  West  31st 
street  and  the  hearings  of  the  Commis¬ 
sion  will  l>e  held  at  Merchants  Associa¬ 
tion  Rooms,  233  Broadway. 

.\nnouncement  of  the  plans  of  the 
publishers  and  a  partial  list  of  the  wit¬ 
nesses  who  will  appear  before  the  Com¬ 
mission  in  behalf  of  the  publishers  of  the 
comic  and  rotogravure  supplements  was 
ma<le  in  Washington  last  Tuesday  by 
Lharles  M.  Galloway,  attorney  for  the 
publishers.  The  tentative  list  of  wit¬ 
nesses  follows : 

.\llison  Stone,  business  manager  Provi- 
<Ience  Journal  and  chairman  of  the  execu¬ 
tive  committee  of  the  Gravure  Group,  a 
service  bureau  maintained  by  ten  news- 
pajiers  publishing  gravure  sections.  A. 
H.  Shcrin,  president  of  the  .^rt  Gravure 
Corporation.  W.  C.  Shelton,  circulation 
manager,  Washington  Post.  Charles  A. 
Tyler,  assistant  general  business  mana¬ 
ger  and  William  J.  Latta,  the  Philadel¬ 
phia  Public  Ledger.  Edward  S.  Johns¬ 
ton,  New  York  manager.  Western  News- 
paiHT  Union. 

New  Sunday  Paper  for  Worceater 

The  Worcester  (Mass.)  Sunday  Times 
will  start  publication  September  10.  It 
will  lie  a  5  cent  paper.  James  F.  Estes, 
for  many  years  managing  editor  of  the 
Worcester  Telegram,  is  the  owner  of  the 
new  paper  and  will  be  its  editor  and  pub¬ 
lisher.  John  A.  Plumb,  formerly  adver¬ 
tising  manager  of  the  Telegram,  is  to  be 
advertising  manager  of  the  new  paper 
and  Roger  H.  Cristy,  former  Telegram 
circulation  manager,  will  be  the  Times’ 
circulation  manager.  The  offices  of  the 
pajier  will  be  located  in  the  \\  orcester 
Post  Building. 

English  Services  Combined 

The  Newspaper  Literary  Agency,  Ltd., 
and  Frank  E.  Farncombe  Press  Service, 
both  of  London,  have  consolidated 
as  the  Newspaper  Features,  Ltd.,  and 
the  offices  of  the  combined  organization 
are  now  located  near  the  Houses  of 
Parliament.  The  Dominion  News  Ser¬ 
vice,  which  serves  Canadian  newspapers. 


is  a  subsidiary  of  the  Newspaper  Liter¬ 
ary  .\gency  and  is  included  in  the  new 
combination.  Robert  Donald,  who  es¬ 
tablished  the  Literary  Agency  shortly 
after  he  left  the  Daily  Chronicle,  is  chair¬ 
man  of  the  organization.  W.  T.  Gran- 
field,  H.  A.  Taylor,  F.  E.  Farncombe, 
and  G.  V.  Taylor  are  the  other  directors. 


BUSH  OHIO  LIST  PRESIDENT 


Publishers  Meet  New  President  of  Their 
SpecisJ  Agency 

Coi.UMBUS,  Ohio,  Aug.  16. — The  an¬ 
nual  meeting  of  the  Select  List  of  Ohio 
Daily  Newspapers  was  held  Aug.  14  at 
the  Hotel  Deshler.  Officers  elected  are : 
President,  Fred  W.  Bush,  Athens  Mes¬ 
senger;  vice-president,  Fred  S.  Wallace, 
Coshocton  Tribune;  secretary-treasurer, 
Charles  H.  Spencer,  Newark  Advocate. 
These  officers,  together  with  J.  A.  Chew, 
Xenia  Gazette;  A.  L.  Sedgwick,  Mar¬ 
tins  Ferry  Times;  Edgar  T.  Mack, 
Sandusky  Register;  and  W.  O.  Littick, 
Zanesville  Times-Recorder,  constitute  the 
board  of  directors. 

Discussion  of  business  conditions  fol¬ 
lowed  reports  from  the  list’s  Chicago 
and  New  York  officers,  made  by  James 
A.  Ward  and  W.  E.  Jewett,  resiK-ctivcly. 
Many  of  the  members  met  for  the  first 
time  J.  W.  Cullen,  president  of  Robert 
E.  Ward,  Inc.,  which  represents  the  list 
in  the  advertising  field.  Mr.  Cullen  suc¬ 
ceeds  Mr.  Ward,  who  died  unexpectedly 
last  March.  An  appropriation  for  ad¬ 
vertising  was  made  giving  the  directors 
authority  for  its  expencliture.  Follow¬ 
ing  the  all-day  meeting  the  publishers 
were  guests  of  the  Columbus  ball  team 
at  Neil  Park. 


Doyle  Controls  Lorain  Journal 

Control  of  the  Lorain  (Ohio)  Journal 
has  been  acquired  by  Gerald  A.  Doyle,  a 
Cleveland  lawyer,  who  has  bought  the 
interest  of  Emil  Caiman,  general  mana¬ 
ger  and  principal  stockholder.  Mr. 
Doyle  will  take  part  in  the  direction  of 
the  Journal.  With  this  change,  C.  E. 
Gillette,  of  the  Cleveland  Plain  Dealer 
staff,  becomes  managing  editor,  succeed¬ 
ing  A.  J.  Merrill,  who  retires,  and  L.  D. 
Harrop,  of  the  Detroit  News,  becomes  a 
member  of  the_  editorial  staff. 


DeLand  Sun  Enlarges  Plant 

The  Sun  Publishing  Company,  has  just 
announced  plans  for  enlarging  the  plant 
of  its  publication,  the  DeUand  (Fla.) 
Sun.  A  brick  addition  45  by  25  feet  is 
being  added  to  the  rear  of  the  presejit 
building,  to  give  space  for  additional 
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NEW  YORK,  N.  Y. 
ADVERTISING  RATES 
in  effect  March  II,  1922 


garter  page  .. 
Eighth  page  . . 
Sixteenth  page 
Less  than  s 
— I  inch). 


Agate 

6  insertions 

12  insertions 

26  insertions 

52  insertions 

Lines 

1  insertion 

within  year 

within  year 

within  year 

within  year 

672 

$200.00 

$188.00 

$175.00 

$150.00 

$125.00 

336 

113.f» 

100.00 

94.00 

88.00 

75.00 

168 

60.00 

56.00* 

50.00* 

47.00* 

44.00 

84 

35.00 

30.00* 

28.00* 

25.f»* 

23.00 

42 

20.00 

18.00* 

15.00* 

14.00* 

13.00 

eentb  page  transient 

rate  50  cents 

per  agate  line 

(minimum 

space  14  lines 

All  52  consecutive-insertion  contracts  (see  last  column  above)  are  based  on  consecutive 
insertions  within  the  year.  Extra  space  is  charged  at  the  52-insertion  rate,  but  contract  is 
credited  for  one  insertion  only.  ,  ,  .  , 

Half  pages  and  full  pages  on  6,  12  and  26- time  contracts  may  be  used  at  the  option  of 
the  adverti.ser  within  the  twelve-month  period. 

•Quarter,  eighth  and  sixteenth  pages  must  be  on  definite  copy  schedule. 

b.  Contract  advertisers  are  accorded  the  privilege  of  same  insertion  rate  for  larger  space. 
For  example;  an  advertiser  under  contract  for  twenty-six  (26)  quarter-pages  at  $47  per  inser¬ 
tion  is  accorded  the  privilege  of  half  pages  at  $88  and  full  pages  at  $150,  but  such  adver¬ 
tisement  is  to  be  credited  <m  contract  as  but  one  insertion  of  contract  sijace. 

c.  Rate  maker  card— 52  consecutive  insertions— minimum  space  28  agate  lines— net  rate 

28c.  per  agate  line.  F.xtra  space  pro  rata.  t 

d.  All  rebates  earned  by  advertisers  using  more  than  contracted  space  within  life  of 
contract  are  paid  in  advertising  space  to  be  used  within  one  motnh  after  expiration  of  contract. 


CUkUified  Advertising 


a.  Help  Wanted  . 06  a  word 

For  Sale  . 06  a  word 

Situations  Wanted  . . 03  a  word 

Business  Opportunities  . 06  a  word 


b.  All  advertisements  inserted  on  a  strictly 
cash  basis,  except  on  orders  from  contract 
advertisers. 

C.  No  discount  for  frequency  of  insertion. 


Reading  Notieea — (None.) 

Commissions.  Allowed  to  recognized  agencies 
on  other  than  publishers’  advertising. 

Preferred  Pcsitions 

Front  and  back  cover  rates  on  ai/plication. 
Inside  front  and  back  covers  10%  extra. 
All  other  positions  25%  extra. 


equipment  and  for  rearrangement  of  the 
mechanical  departments  and  the  com¬ 
mercial  printing  section.  The  editorial 
offices  will  be  enlarged  and  other  im¬ 
provements  made. 


down  in  June,  1920.  If  the  transaction 
is  completed  it  is  probable  that  the  pur¬ 
chaser  will  build  a  new  mill  there  to 
increase  its  capacity,  which  is  now  40 
tons  of  newsprint  daily. 


Mail  Adds  Full  Wire  Service 

The  Hagerstown,  (Md.)  Daily  Mail 
has  installed  leased  wire  service  from  the 
International  News  Service.  Fred  S. 
Kigsdell,  telegraph  operator  of  New 
York,  is  operating  the  new  service. 
Heretofore  the  Mail  ha<i  the  International 
limited  “pony”  service. 


May  Buy  Paper  Mill  Site 

The  West  End  Paper  Company, 
Carthage,  N.  Y.,  newsprint  producers,  is 
negotiating  for  the  purchase  of  the  site 
of  the  -Mdrich  Paper  Company  mill  at 
Natural  Dam.  This  mill  was  burned 


Sentinel  Building  an  Annex 

The  annex  to  the  Knoxville  (Tenn.) 
Sentinel,  separate  from  the  main  building, 
is  nearing  completion  and  within  90  days 
will  house  the  mechanical  departments  of 
the  paper,  A  new  octuple  press  is  being 
installed  by  R.  Hoe  &  (Jo.  The  building 
is  a  steel  and  concrete  structure,  75  bv 
145  feet. 


A.  B.  C.  Directors  to  Meet 

The  board  of  directors  of  the  .\ndit 
Bureau  of  Circulations  will  hold  their 
Fall  meeting  b'riday,  September  8,  at  the 
Hotel  Biltmore,  .\’ew  )'ork. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


Printers’  Outfitters  ^ 

Printing  Plant*  and  Bntineii  bought  and  aold. 
American  Typefounders’  producti,  printer! 
and  bookbinder!  machine^  of  every  deacrin- 
tion.  Oonner,  Fendler  &  Co.,  96  Beekman  St., 
Nfw  York  aty. 


For  Sale 

.^ixtci-n  seven -column  steel  chases;  one  book 
iiillin?  press,  al-o  quantity  18x23  matrix  and 
I  --.-e  I'aper.  Address  Box  C  861,  care  Editor 
\  Publisher. 


H  Newspaper  Plant  Equipments  B 

I  Established  in  1912  | 


PECKHAM  HHCHIMERYCO. 

MARBRIDCE  BLDG,  34th  a  Bway 
NEW  YORK  CITY 

24-page  Scott  Straighlline,  delivery 
and  erection  in  month.  Shown  run¬ 
ning  until  Aug.  15th. 

Complete  Newspaper  Plant  Equip¬ 
ment. 

8  Linotypes.  Model  B  Intertype. 
Head  Letter  Matrices,  Molds,  Liners. 

2  Monotype  Equipments  with 
mats. 


Take  It  To 

POWERS 

< 

Open  24  Hours  out  of  24 
The  Fastest  Elngravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Nasaan  St.,  Tribana  Bldg. 
New  York  Qty 


NEWSPAPER 

PRESSES 

FOR  SALE 

Goss  Straight-line  Octuple  with  double 
folder.  Page  length  23  9/16  inches. 
Goss  Straight-line  Sextuple  with  double 
folder.  Page  length  23  9/16  inches. 

Goss  Straight-line  Sextuple  with  double 
former.  Page  length  22ii  inches. 

Goss  Four-Deck  Single-width  Straight- 
line  Quadruple  with  single  folder.  Page 
length  2Z)i  inches. 

Goss  Straight-line  Twenty-Page  Press 
with  single  folder.  Page  length  21.60 
inches. 

Goss  Monitor  Twelve-Page  Press.  Page 
length  21.60  inches. 

For  particulars  apply  to 

R.  HOE  &  CO. 

504-520  Grand  St. 

NEW  YORK,  N.  Y. 

7  Water  St.,  827  Tribune  Bldg. 

Boston,  Mass.  Chicago,  III. 


FOR  SALE 

16-page  Duplex  Tubular 
Press.  Modern  construc¬ 
tion.  Excellent  condition. 
Immediate  delivery. 

Attractive  price. 

JOHN  GRIFFITHS 

Marshall  St.,  Poughkeepsie,  N.  Y. 


A  Dependable,  Uniform 

DRYMAT 


Better  in  performance  than  any 
other,  and  at  a  LOWER  price. 
A  trial  tmll  convirue  you. 

Unlimited  Stock  on 
Hand  at  all  Times 

The  Flexideal  Company 

15  William  Street 
NEW  YORK  CITY 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  COc 

Boston  Pittsburgh  Kansas  Qty 
New  York  Qevelaod  Denver 
Philadelphia  Detroit  Los  Angeirs 
Baltimore  Chicago  San  FranriK'- 
Richmond  Qncinnati  Portland 
Atlanta  St.  Loais  SMkane 
Buffalo  MinneapeUa  Winnipeg 
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SITUATIONS  WANTED 

O—  A  WORD  tor  advertisementa  under  this 
classificaition.  Cash  with  order.  For 
those  unemployed  one  insertion  (adv.  not  to 
exceed  S«  words)  FREE. 

Advertisinc  Department 

Vounif  man  desires  permanent  position  in  ail- 
vertisini;  or  business  department.  Oeneral 
knowIedKe  of  newspaper  field.  Inability  to  com- 
|)lcte  college  course  necessitates  connection  with 
a  situation  offering  a  future.  Address  liox 
C-872,  care  Editor  &  Publisher. 

Advertising  Executive 

salesntnn  and  efficient  copy  service  man 
seeks  connection  (ON  STRICTLY  MAKE 
CKX)D  BASIS)  with  daily  newspaper— pre¬ 
ferably  in  Southern  or  Westeni  State. 
Twenty  years  experience,  unquestionable 
references  and  a  result  record  worthy  investi¬ 
gation.  Competent  to  take  full  charge  of 
the  largest  department  or  would  consider 
establishing  copy  service  department  for 
publisher  wishing  to  expand.  For  further  de¬ 
tails  regarding  the  writed  address,  C-843, 
Erlitor  &  Publisher. 


Advertising  Manager 

Fifteen  years’  experience,  seeks  new  location. 
In  last  two  years’  slump  with  17c.  increased 
ratc.-i,  shows  30,0U0  inches  additional  local  adver¬ 
tising.  Write  convincing,  selling  copy;  take  en¬ 
tire  charge.  Best  references.  Will  go  any¬ 
where.  Salary  $65  week.  Address  Box  (^856, 
care  Editor  &  Publisher. 


Advertising  Assistiuit 

Young  woman,  five  years’  advertising  experi¬ 
ence  (classified,  foreign,  display),  wishes  as¬ 
sistant  to  manager  position.  Salary  $30  jier 
week.  Address  Box  C-858,  care  Editor  &  Pub¬ 
lisher. 


SITUATIONS  WANTED 

Classified  Advertising  Mansiger 
Young  married  man;  26  years’  of  age;  seven 
years'^  classified  experience  on  leading  news¬ 
paper.  Faithful,  conscientious  worker.  Not 
afraid  of  hard  work  and  plenty  of  it.  Closely 
associated  with  one  of  the  leading  classified 
managers  of  the  countO’.  Thoroughly  con¬ 
versant  with  all  phases  of  classified,  including 
the  development  of  the  foreign  as  well  as  the 
loc.il  field.  Prefer  western  or  mid-western  city 
of  from  4O,0UU  to  100,OUU  population.  Suitable 
references  as  to  character  and  ability.  Write 
Box  C-866,  care  Editor  &  Publisher. 


Critic  utd  Columnist 

Dramatic  critic  and  columnist,  callable  news¬ 
paper  man,  now  employeil,  wants  broader  op¬ 
portunity.  Other  work  in  addition  not  objec¬ 
tionable.  Excellent  newspaper  experience  and 
real  ability  for  this  work.  Address  Box  C-875, 
Eilitor  &  Publisher. 


HELP  WANTED 

A  WORD  (or  advertiaemanta  tmder  thia 
claaaification.  Caah  with  order. 

Real  Opportunity  Awaita  Salesman 

capable  of  introducing  to  editors  and  pub¬ 
lishers  the  very  finest  features,  including 
printed  colored  supplements,  rotogravure,  in¬ 
visible  magic  book,  daily  and  Sunday  fea¬ 
tures.  Western  territory.  C-816,  Editor  & 
Publisher. 


Wanted: — 

krporter  for  general  street  work;  mu.st  be  able 
to  take  Associated  FYess  "pony”  report  on  ^pe- 
writer  over  telephone.  State  age,  experience 
and  salary  expected.  Daily  News,  Connellsville, 
I’rnn. 


Advertising  Man, 

with  15  years’  experience,  both  as  salesman, 
copy  writer  and  manager,  wants  position.  Pre¬ 
ferably  on  some  small  town  paiier  where  he  can 
have  complete  charge  of  the  advertising  depart¬ 
ment.  Have  a  bunch  of  good  ideas  for  the 
constructive  building  up  of  advertising,  both 
classified  and  display.  Am  at  pre.sent  manager 
of  classified  department  on  paper  in  the  East, 
but  want  to  make  a  change.  Address  Ih.x 
C-865,  care  Editor  &  Publisher. 

Advertising  Man 

Live  wire,  energetic,  ambitious  and  clean-cut; 
unquestionable  reference;  twelve  years’  ex¬ 
perience  in  newspaper  game.  At  ’present  ad¬ 
vertising  m.'inager  small  daily,  but  field  limited, 
and  desire  to  make  change.  Am  good  copy 
writer  and  convincing  salesman.  I^ow  how 
to  make  friends  for  myself  and  my  paper — 
and  hold  them.  Can  deliver  the  goods.  Nothing 
less  than  $50  a  week  considered.  No  "spe- 
cialtv”  -stunts  or  “trials-”  I  want  only  a 
permanent  position  with  a  future.  C-8S2, 
Editor  &  Publisher. 

Advertising  Man 

who  has  m.ade  good  under  the  most  adverse 
conditions.  A  thorough  executive  and  persoii.il 
producer  would  like  to  get  in  touch  with  perma¬ 
nent  proposition.  Not  afraid  to  take  the  under 
dog.  Now  locateil  in  city  of  hundred  thous.and. 
Salary  and  bonus  primosition  preferred.  Ad¬ 
dress  Box  C-871,  care  Editor  &  I^iblisher. 

Available 

llighgrade  Business  Manager,  master  of  office 
details,  expert  in  newspaper  accounting  and 
cost  finding,  first  class  systematizer  now 

actively  and  pleasantly  employed,  would  c<  n- 
sider  change  to  larger  field.  Would  prefer 
some  daily  pajier  in  good  city  not  making 
money,  in  order  to  build  it  up.  Or  would  con¬ 
sider  general  auditor  for  system  of  dailies.  For 
further  information  write  W.  B.  Swindell, 

tireenville,  S.  C. 

Circulation  Executive 

you  can  use  profitably.  Just  the  sort  a  paper 
needs  to  put  life  in  the  circulation  dept.  .\m 
now  employed  as  head  of  the  circulation  dept, 
medium  sized  paper  and  am  very  successful. 
But  I  am  looking  for  greater  opportunities.  I 
am  only  30  years  old  and  started  in  the  mailing 
room.  In  short,  if  I  were  the  head  of  your 

circulation  dept.,  I  am  just  the  man  to  make 

things  hum.  And  the  price  is  not  high.  Why 
not  make  an  appointment  and  look  me  over. 
C-850,  Editor  &  PuMisher. 

Circulation  Manager 

wishes  to  make  change  after  September  1st. 
Seven  years’  experience.  Successful.  Best 
references.  Address  C-8S1,  Editor  &  Publisher, 

Circulation  Manager 

.\ge  35,  best  of  references,  understand  thor¬ 
oughly  the  independent  carrier  plan.  (jOo<l  on 
luomotion.  Central  west  preferred,  north  or 
south,  can  come  within  thirty  days.  Addre-s 
Box  C-873,  care  Editor  &  Publisher. 

Copy  Writer 

l’.vrt  or  full  time  work  advertisig  copy  writer, 
editorial  or  publicity  writing.  Stn  ng  on  busi- 
iu'>  fentiires.  Address  Box  C-874,  care  Editor 
Publisher. 


Editorial 

Thoroughly  experienced  man  in  ail  phases  of 
eiliiorial  work  on  trade  journals  or  newspaper, 
now  out  of  employment  as  result  of  parent  com- 
iMiiy  of  magazine  being  forced  into  bankruptev. 
lias  lieen  editor  of  one  of  leading  foreign  trade 
.and  shipping  magazines  published  in  United 
States  during  the  past  four  years.  Previously 
served  on  several  newspapers  in  various  capaci¬ 
ties.  Prefers  editorship  on  leading  trade  jour¬ 
nal.  Married.  Now  on  Pacific  Coast.  Ad¬ 
dress  Bi  X  C-870.  care  Editor  &  Publisher. 

Editor, 

experienced,  now  ^ployed  on  metropolitan 
daily,  desires  position  on  growing  paper  in 
smaller  city  of  the  Middle  West,  to  start  Sep¬ 
tember  15.  Address  6182,  Westminster  Place, 
St.  Louis,  Missouri. 

Editor-Publisher 

who  has  built  two  “second  papers”  to  point  of 
profitable  sale  of  properties,  wants  larger  field 
with  opportunity  to  participate  in  ownership. 
Cities  50,000  to  75,000  preferred,  anywhere. 
Salary  to  start,  $7,5W.  Address  C-844,  Editor 
&  Publisher. 


BUSINESS  OPPORTUNITIES 

A  WORD  for  advartlsemanta  nder  this 
classificathm.  Cash  with  ordar. 

Opportunity 

I  have  $10,000  to  invest  in  a  paying  newspaper 
in  a  town  around  25,000.  I  know  the  business 
end  of  the  newspaper.  Am  35  years  ohl  and  am 
now  emidoyetl  in  an  executive  capacity  on  a  big 
city  newspaper.  I  don’t  want  a  dead  one.  Give 
circulation,  rate  card,  both  foreign  and  local, 
also  samjile  copies  first  letter.  Address  Box 
(?-859,  care  F.ditor  &  Publisher. 


Opportunity  for  Real  Advertising  Salesman 
K-tablislied  Business  Paper  in  Textile  and 
Women’s  Garment  Field  has  ojiening  for  a  Go- 
getter  who  understands  advertising  and  has  a 
record  of  success  in  selling.  References  must 
bear-  cb  sest  investigation.  Give  details  of  ex¬ 
perience  and  past  earning  power  in  aoplication 
for  interview.  .Address  Box  C-869,  care  Editor 
K(  Publisher. 


Engraving  Department  Manager, 

Tell  It  in  Pictures.  Good  pictorial  results 
guaranteed.  Install  that  engraving  department. 
It  won’t  cost  a  fortune.  Let  me  help  you. 
Twelve  years’  experience,  varir  us  newspapers 
putting  them  on  their  feet — pictorially — and 
keeping  them  there.  If  you  want  grit,  courage, 
iletermination,  resourcefulness,  loyalty,  and, 
above  all,  honesty,  let’s  get  together.  Address 
Box  C  860,  care  Editor  &  Publisher. 


Managing  Editor, 

Now  in  charge  of  successful  metropolitan  daily, 
wishes  to  make  change  to  another  metropolitan 
field  or  to  smaller,  growing  city.  Executive 
work.  Thoroughly  trained  and  experienced  in 
all  branches  of  editorial  department.  Has  full 
resionsibility  and  authority  for  directing  char- 
a.tcr  and  content  of  paper  in  present  employ¬ 
ment.  .Married  man,  settled  habits;  initiative 
with  sense  of  proportion  and  fitness  of  things. 
•Address  Box  C-862,  care  Editor  8t  Publisher. 


Weekly  Newspaper 

Experience*!  newspajiernian  wants  interest  i 
weekly  35  miles  of  New  York.  Address  B<* 
(■  g67.  care  Editor  Sr  Publisher. 


WHO  PAYS  FOR  THE  TICKETS? 


Managing  Editor, 
live  wire,  years  of  experience  and  a  producer 
of  real  newspapers,  desires  to  make  a  new  con 
necti*  n  for  jicrsonal  reasons.  Would  accejit 
new  eilitorship  or  other  desk  job  which  has  a 
future.  A<ldress  Box  C-863,  care  Editor  & 
Publisher. 

Makeup  and  News  Editor 

fifteen  years  metropolitan  experience  in  mak¬ 
ing  the  most  of  news  and  features — getting  out 
a  paper  people  will  read.  I  can  make  your  pa¬ 
per  dominate  its  field.  Apply  Box  C-836,  Edi¬ 
tor  &  Publisher. 

Newspaper  Man 

Fifty,  gno<l  health,  good  habits,  experience*!, 
want  permanent  connection  with  daily  paper  in 
t*iwn  up  t*i  25.000,  preferably  in  full  e<litorial 
charge  of  publication,  but  would  consider  place 
as  editor  alone.  Capable,  efficient.  Best  of  rea¬ 
sons  for  desiring  change.  Have  g<3od  reputa¬ 
tion  in  State  where  I  am  at  present  located  as 
editorial  writer.  Or  would  take  position  as  edi¬ 
torial  writer  on  publication  in  larger  town.  Can 
furnish  references,  samples,  of  work,  etc.  Can 
come  at  once  or  later.  Will  sign  contract,  or  let 
work  sjieak  for  itself.  Address  Box  C-857,  care 
E*litor  &  Publisher. 

Sporting  Editin'  and  Writer. 

Present  employer  says,  “A  sporting  editor  who 
knows  sports  and  writes  about  them  in  interest¬ 
ing  and  informative  manner.”  Six  years’  ex¬ 
perience.  What  can  you  offer?  Address  Box 
C.864.  care  of  Editor  at  Publisher. 

Writer— 

.\  real  one — now  employed  on  Sunday  section 
«i  a  big  eastern  daily,  is  open  for  better  job  in 
New  York.  Twenty-five  years’  newspaper  ex- 
jierietice;  unusu.al,  convincing  style.  Editorial 
position  or  big.  w*>rthy  propavanda  work.  Sev¬ 
enty-five  dollars  minimum.  Address  Box  C-868, 
care  Editor  &  Publisher. 


$20,000  Cash 

for  first  payment  on  an  at¬ 
tractive  newspaper  property. 
Territory  near  Chicago  or 
Clevelanci  preferred.  Propo¬ 
sition  Y.  B. 

Charleft  M.  Palmer 

Newspaper  Properties 
225  Fifth  Ave.,  New  York 


Unusual  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magasine 
Properties 

Times  Building,  New  York 

Ejtablithtd  1910 


l\  E  CONNECT  THE  WIRES  I 


(Continued  from  page  10) 


that  the  Des  Moinw  public  do  not  demand 
and  expect  as  much  as  the  New  York  or 
metropolitan  public.  There  is  no  effort  to  pan 
the  shows;  the  effort  is  to  tell  the  reader  what 
he  may  expect. 

“We  do  not  run  a  press  agent  column,  an*l 
accept  only  such  matter  as  seems  to  carry 
legitim.ate  gossip  of  the  theatre." 

V^ILLIAM  H.  DOW,  treasurer  and  business 
manager  of  the  Portland  (Me.)  Evening 
F  xpress : 

“1  suppose  that,  strictly  speaking,  a  news¬ 
paper  should  not  accept  free  tickets,  but  in 
many  cities  it  is  the  custom  to  arrange  f*  r 
a  certain  number  of  free  tickets.  It  has  Ixcn 
the  custom  here  for  a  good  many  years. 

theatre  is  a  commercial  institution  to  thr 
extent  that  it  must  run  op  a  commercial  basis, 
otherwise  it  would  have  to  be  supported  by  an 
endowment  fund,  or  some  other  arrangement. 

“Shows  should  be  reviewed  by  traine*! 
critics.  This  is  not  always  possible  in  the 
smaller  cities.  Stock  companies  should  be 
treated  in  a  class  by  themselves,  and  not 
compared  with  regular  companies.  The  situa¬ 
tion  in  a  small  city  to  which  good  companies 
come  only  occasionally  is  different  from  that 
in  a  large  city  where  a  company  may  stay 
for  several  weeks,  or  even  months. 

“There  is  a  news  side  to  drama,  but  from 
our  experience  the  press  agents  of  the  high¬ 
est  class  shows  try  to  get  all  the  free  space 
they  can  in  the  papers." 


$60. COO  wants  substantial 
interest  in  daily  with  real 
Held.  Over  live  ycara  in  prea. 
ent  position  at  $5,000.  "Able 
newspaper  man  in  any  cm- 
pacity;  understand!  every 
branch;  utterances  have  force 
and  sparkle,  often  brilliancy; 
(xiuld  do  even  better  work  if 
be  had  more  scope.’’  Our  Mo. 
2467. 


Fernald’s  Exchange. Inc 

Third  NatY  BXo'G..  SPRiNeFicLO,  Mass. 


Post  Office  Probes  Florida  Paper 

Tampa,  Fla.,  Aug.  17. — PosUl  inspec¬ 
tors  are  investigating  the  affairs  of  the 
defunct  Florida  Post,  Winter  Park.  In¬ 
formation  as  to  the  postal  investigation 
reached  Tampa  today  from  Orlando, 
where  J.  H.  Wendler,  former  editor  of 
the  Post,  resides.  It  is  said  Inspectors  II. 
G.  Reese  and  H.  G.  Siitterlield  asked 
suhscribors  to  the  Post,  who  received 
their  subscription  payments  and  whether 
or  not  they  received  copies  of  the  [taper. 


Changes  to  Eight  Columns 

The  St.  Thomas  (Out.)  Titncs-Jouriial 
has  changed  from  seven  columns  13  ems 
wide  to  8  columns  12)4  ems. 


STARRSERVKEOORPS 

iiPBmDmoft«wmpeRS 

MOmm  BLDG  43w*>i(  BROADWAY 
NEW  YORK 


Reporter  and  Herald  One 

The  Loveland  (Colo.)  Reporter  and 
Herald  have  been  consolidate  and  the 
paper  is  now  the  Reporter- Herald. 

W.  Barnes,  publisher  of  the  Reporter,  has 
Itrought  out  .Mark  Ellison,  publisher  of 
the  Herald,  who  is  now  in  active  charge 
of  a  summer  re.sort  in  the  Big  Thompson 
canyon,  one  of  the  gateways  to  the 
Rocky  Mountain  National  Park. 

New  Tennessee  Daily 

riu'  Cleveland  (Tenn.)  Daily  Banner 
lias  U'l'ii  established  by  W.  E.  anil  W.  I^. 
Rogers,  [lublishcrs  of  the  Weekly  Ban¬ 
ner,  which  they  will  continue. 
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Features  by 
Irvin  S.  Cobb 
Fontaine  Fox 
Hugh  Fullerton 
Rube  Goldberg 
Ed  Hughes 
Bums  Mande 
T.  L.  Masson 
O.  O.  McIntyre 
Frederick  Palmer 
H.  J.  TuthUl 
and  others 

Tkt  McNiifkt  Syidicale  Jic. 

Times  Building,  New  York 


Rc«Ikr  R.llE.n« 


S' 


A  comic  which  appeals  to 
youth  and  old  age  alike. 

We  can  furnish  full. page 
nuitrices,  full  color,  black 
and  red,  or  black  alone,  or 
as  the  first  page  of  a  printed 
comic  section. 

HERALD-SUN  SYNDICATE 

280  Broadway  New  York  City 


Million 

Dollar 

Hearst 

Features 

TIm  WorkTs  Greatest  Circulation 
Builders 

International 
Feature  Service,  Inc. 
New  York 


hunches 

Manasing  editors  and  city  editors  are  aiu-ays  on  the  lookout  for  news;  and 
feature  ideas  that  can  be  used  locally.  Fditok  &  Publisher  will  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  not  bein^ 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contributions  to  the  Hunch  Editor.  IVhen  they  appear,  clip  them  and 
mail  them  in  ant  receive  payment.  Unatvilable  hunches  will  not  be  returned. 


TXTERVIEW  several  prominent  women  of 
your  town  upon  what  they  consider  the 
ideal  kitchen  arrangement.  .\sk  women  who 
are  considered  influential  and  whose  opinion 
will  have  weight  with  the  readers  of  your  pa¬ 
per.  Do  they  prefer  the  small  kitchen  with  a 
view  to  saving  steps  or  do  they  want  a  large 
roomy  workshop?  This  story  will  be  fairly 
eaten  up  by  the  women  readers  of  your  paper. 
Ask  for  a  model  kitchen  arrangement  includ¬ 
ing  the  placing  of  the  sink,  range,  work-table, 
cabinet,  etc. — V.  A.  H. 


elsewhere?  Will  there  be  seating  accommo¬ 
dations  for  all  pupils?  Are  any  schools  to  be 
enlarged?  What  is  the  general  school  situation 
in  your  city  and  in  the  territory  your  paper 
covers?  .\  seasonable  yarn  that  should  not 
be  overlooked. — F.  C.  T). 


How  do  women  make  extra  money?  A  can¬ 
vass  of  a  small  village  disclosed  a  dozen  dif¬ 
ferent  occupations  carried  on  in  conjunction 
with  housework  which  made  an  interesting 
feature  for  the  Watertown.  N.  Y.,  Standard. 
— P.  H.  W. 


.\rt  for  a  good  coal  shortage  story  was  se¬ 
cured  in  a  jewelry  store  window  where  the 
proprietor  had  facetiously  placed  several  lumps 
of  chestnut  size.  In  connection  with  the  story 
a  reporter  went  into  the  woods  and  discovered 
that  berry-pickers  were  carrying  home  brush, 
stumps,  anything  in  the  line  of  wood  they  could 
to  tide  them  over  the  shortage.  Farmers  are 
complaining  that  trucks  are  backing  up  to  their 
woodlands  and  stealing  timber  in  the  night. — 
C.  A.  G. 


What  barber  has  been  in  business  longest? 
How  many  faces  has  he  scraped  How  far 
has  he  walked  How  about  prices  compared 
with  days  when  he  began  his  trade?  Do  men 
shave  oftener  now  than  years  ago? — P.  H.  W. 


You  know  how  the  youngsters  are  intcres'eil 
in  local  sport  news.  Why  not  give  them  a 
column?  Head  it  "Juvenile  Sports”  or  "On 
the  Sand-Lots.”  Let  the  youngsters  contrib¬ 
ute.  They’ll  get  dad  to  bring  home  the  paper 
that  carries  their  games. — R.  M.  C. 


Reviews  of  books  are  being  made  by  lay¬ 
men,  instead  of  members  of  the  editorial  staff 
of  the  Duluth  Herald,  as  heretofore.  On  Fri¬ 
day,  July  21,  reviews  of  books  were  made  by 
a  minister,  a  prominent  society  woman,  and 
two  former  newspaper  men,  who  are  now  tax 
experts. — S.  K.  D. 


Do  they  bootleg  "corn”  whisky  in  your  town? 
A  dentist  here  says  the  potash  and  impurities 
in  the  inferior  liquor  on  the  bootleg  market 
since  prohibition  has  softened  teeth  and  made 
much  dental  work  necessary.  A  talk  with  two 
or  three  of  your  town  dentists  will  make  a 
good,  readable  little  freak  for  some  summer 
afternoon  edition. — H.  L.  M. 


Controversies  are  always  attractive  material 
to  a  newspaper.  Start  a  symposium  in  your 
paper  on  "What  Are  Men’s  Best  Years,”  and 
"What  .\re  Women’s  Best  Years.”  This  is  a 
topic  upon  which  most  everyone  has  a  decided 
opinion,  and  should  furnish  a  wealth  of  in¬ 
teresting  letters.  This  could  be  hung  upon, 
for  a  start,  some  local  character  who  is  well 
along  in  years  and  yet  in  the  harness. — G. 
M.  G. 


You  laughed  at  Booth  Tarkington’s  "Seven¬ 
teen,”  and  yet  there’s  “Seventeen”  stuff  in 
your  own  high  schools  today, — and  always  will 
he.  A  sorority  or  college  girl,  writing  anony¬ 
mously,  could  tell  much  laughter-provoking 
stuff  arising  from  the  awkward  situations  of 
that  terrible  age,  under  the  general  title  “My 
Senior  Year  in  High  School."  Bunk,  you 
say,  hut  a  thrilling,  home-town  serial  for  high 
school  readers. — C.  L.  M. 


Golden  wedding  anniversaries  seldom  are 
played  up  with  the  potentialities  they  possess. 
If  a  couple  has  been  happily  married  for  fifty 
years  they  know  much  that  can  be  given  as  ad¬ 
vice  to  newlyweds.  To  what  does  the  wife 
attribute  her  clear  complexion?  Is  it  best  for 
a  young  couple  to  live  with  parents  or  go  house¬ 
keeping  alone?  If  the  pair  had  200  words  to  coun¬ 
sel  a  young  couple  just  married  what  would  they 
advise?  Ministers  and  priests  will  give  the 
names  of  parishioners  who  have  been  married 
for  more  than  a  score  years,  and  a  serious  of 
stories  on  them  can  be  worked  up.  Boxes  can 
be  worked  for  an  intro<luction  as  "Maybe 
you’re  tired  reading  of  divorces  cases.  To¬ 
morrow  we  start  to  show  the  happy  side  of 
married  life.” — J.  R.  C.,  Jr. 


What  effect  has  the  automobile  had  on  chil¬ 
dren  at  play?  Do  they  still  play  "horse  and 
rider?”  Do  they  still  try  to  teach  Bruno  and 
Fido  to  pull  their  little  wagons  and  sleds,  or 
has  the  automobile  so  encroached  upon  civiliza¬ 
tion  that  children  no  longer  play  in  the  old- 
fashioned  way? — A.  N. 


t'amping  parties  and  particularly  the  Boy 
Scouts,  sometimes  keep  a  "camp-log”  for  the 
recording  of  events  while  doing  a  tour  of  duty 
or  pleasure.  One  of  our  men  procured  a  copy 
from  a  scoutmaster  and  we  ran  it,  just  as  it 
has  been  written  by  one  of  the  boys,  in  regular 
boy  fashion.  It  made  a  splendid  feature. — 
R.  M.  C.  I 


BUSINESS 
Day  by  Day 

As  the  Government 
Sees  It 

A  Daily  Chart  Feature  For 
The  Financial  Page 

FORTY-THREE  CLIENT  NEWSPAPERS 

Science  Service 

INCORPORATED 

1115  Connecticut  Aye..  N.  W. 
WASHINGTON.  D,  C. 


Now  that  the  hunting  season  is  drawing 
near,  many  people  start  taking  out  licences. 
Why  not  interview  these  people  and  hear  them 
tell  the  most  exciting  and  interesting  adven¬ 
ture  that  they  ever  had  while  hunting.  Have 
them  tell,  if  they  are  "old  timers”  the  differ¬ 
ence  of  hunting  now  and  the  years  before,  as 
to  amount  of  game  they  get.  etc.  You  might 
.ilso  ask  their  opinion  on  the  way  to  hunt  dif¬ 
ferent  game  and  the  best  hunting  places.  Many 
people  would  be  interested  in  this  about  hunt¬ 
ing  time. — H.  W.  U. 


It  has  recently  developed  that  the  post 
office  department  has  a  regular  appropriation  for 
the  feeding  of  cats,  which  are  invaluable  as 
mice  destroyers  in  post  offices.  The  Detroit 
News  sometime  ago  had  a  hilarious  story  about 
the  efforts  of  a  reporter  to  assemble  the  SO  cals 
in  the  main  Detroit  post  office  to  have  their 
pictures  taken.  It  couldn’t  he  done.  They 
scampered  in  27  different  ways  when  freed  from 
sacks,  in  which  they  had  been  corralle<l  in  vari¬ 
ous  parts  of  the  building.  Write  a  story  about 
the  cats  in  your  post  office.  Old  venerable  ones, 
pretty  ones,  etc. — E.  C.  L. 


Is  the  haby  carriage  business  being  hit  by 
the  automobile.  Babies  nowadays  teem  to  ride 
with  Mother  and  Dad  in  the  front  seat.  Your 
furniture  man  can  give  you  the  dope.  What’s 
“the  thing”  in  carriage  styles  now?  Don't 
forget  a  few  figures  from  Old  Man  Vital  Sta¬ 
tistics. — C.  L.  M. 


.\re  "frozen  menageries”  disappearing  from 
your  town?  One  sees  fewer  stuffed  bears  in 
front  of  fur  stores,  life-size  figures  of  horses 
before  harness  shops,  iron  lions  guarding  man¬ 
sion  approaches,  wimmIcu  Indians  at  cigar  stores. 
Are  stone  turtles  appearing  at  the  new  public 
fountains? — 1).  M. 


How  much  money  is  wasted  a  year  by  your 
local  dry-goods  merchants  in  giving  samples? 
I’pon  asking  the  merchants  in  my  town  they 
each  told  me  they  throw  away  around  four- 
hundred  dollars  a  year  by  the  sample  giving 
custom.  They  were  glad  to  give  me  a  lot  of 
detail  information  which  made  a  feature  story 
of  more  than  ordinary  interest. — V.  A.  H. 


Public  schools  will  reopen  soon.  How  many 
of  the  teachers  are  coming  back  for  another 
term?  How  many  have  been  promoted?  How 
many  have  accepted  more  lucrative  positions 


Who  is  the  champion  detective  of  your  town  ? 
What  was  his  most  interesting  case?  .\  Cleve¬ 
land  paper  syndicated  stories  of  Ohio  crime 
mysteries  and  their  solutions,  and  they  went 
over  big  in  the  entire  state.  A  series  of  stories 
by  the  policemen  of  your  city  on  their  narrow 
rst  escapes,  most  thrilling  cases  or  funniest  in 
stances  of  doing  their  duty  furnishes  a  lead 
that  your  readers  will  look  for  each  night. — 
J.  R.  C..  Jr. 

•Are  flapper  styles  cutting  American  girls 
away  from  positions  in  the  business  world?  Is 
there  an  increase  in  the  demand  for  male 
stenographers?  Are  requests  for  girls  on  the 
decline?  Boston  newspapers  contain  several  ad¬ 
vertisements  for  young  men  stenographers  and 
mighty  few  for  the  female  of  the  species. — R. 
M.  C. 


Your  High-Class  Readers  Will  Watch  for 

THE  Y0UH6  LADY 

ACROSS  THE  WAY 


THE  YOUNG  LADY  ACROSS  THE  WAY. 

The  younc  lady  across  the  way  says  her 
father  and  mother  have  had  the  same  family 
doctor  ever  since  they  were  married  and  he's  cn* 
tins  to  be  quite  a  veterinarian  in  the  service. 
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Pennsylvania 


Every  state  has  its  distinctive  features. 

When  you  think  of  some  localities, 
there  is  created  a  mental  picture  of 
mountains. 

The  mind  paints  pictures  of  prairies 
at  the  mere  mention  of  the  mighty  West. 

To  those  who  know’  this  state,  the 
mention  of  Pennsylvania  causes  them  to 
think  in  millions. 

Pennsylvania  sends  millions  of  tons 
of  bituminous  and  anthracite  coal  to 
keep  alive  great  industries  and  to  make 
millions  of  homes  comfortable. 

Whenever  you  see  waving  fields  of 
corn  and  widespread  farms,  it  should 
occur  to  you  that  Pennsylvania’s  corn 
crop  exceeds  sixty  million  bushels.  The 
potato  crop  will  exceed  twenty-five 
million  bushels.  The  wheat  and  oat 
crops  will  each  be  figured  in  the  millions 
of  bushels. 
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29,021 

.09 

.09 

Allentown  Call  . 

. . . (S) 

16,104 

.09 

.09 

Betblehem  Globe . 

. . . (E) 

8,066 

.04 

.04 

Bloomsburg  Press  . 

...(M) 

6,316 

.029 

.029 

’Chester  Times  and  Republican 

(M&E) 

14,752 

.065 

.05 

Coatesrille  Record  . 

...(E) 

5,436 

.0214 

.0214 

’Connellsrille  Courier  . 

. . . (E) 

5,652 

.0179 

.0179 

**  Easton  Express . 

...(E) 

14,624 

.05 

.05 

’Easton  Free  Press . 

...(E) 

12,147 

.05 

.05 

’Erie  Times  . 

. . . (E) 

26,428 

.08 

.08 

’Harrisburg  Telegraph  . 

. . . (E) 

36,478 

.095 

.095 

’Lancaster  Intelligencer  and  News* 

Journal  . 

.(MAE) 

21,867 

.08 

.08 

’Oil  City  Derrick  . 

. . .  (M) 

6,088 

.035 

.035 

Pittsburgh  Dispatch . 

...(M) 

54,541 

.17 

.15 

The  tobacco  crop  exceeds  fifty-five 
million  pounds. 

These  are  some  of  the  reasons  why 
Pennsylvania  is  called  the  State  of 
Millions.  Over  eight  and  a  half  million 
people  live  in  this  gigantic  state,  create 
its  millions  of  wealth  and  enjoy  their 
liberal  share  of  the  profits. 

The  newspapers  reach  these  millions 
— reach  them  daily. 

Results  from  a  well-conducted  news¬ 
paper  advertising  campaign  should 
reap  for  every  energetic  manufacturer 
millions  in  results. 

The  list  below  is  composed  of  the  live- 
wire  publications  with  circulations 
reaching  into  every  corner  of  the  State 
of  Millions.  The  advertiser  who  has 
something  big  to  offer  will  make  the  best 
impression  if  he  makes  his  appeal  in  a 
big  way  in  the  only  advertising  medium 
that  .is  given  big  consideration  by  the 
m  il I io  n  s — th  e  n  ews  pa  pers . 


Pittsburgh  Dispatch  . 

Circula¬ 

tion 

- (S)  63,767 

2,500 

lines 

.22 

10,000 

lines 

.18 

Pottstown  Ledger . 

...(E) 

1,590 

.025 

.025 

Pottsville  Republican  . 

....(E) 

11,558 

.055 

.05 

Scranton  Republican  . 

...(M) 

32,180 

.12 

.10 

’Scranton  Times . 

....(E) 

37,701 

.12 

.10 

Sharon  Herald  . 

....(E) 

4,888 

.021 

.021 

Sunbury  Daily  Item . 

....(E) 

3,911 

.021 

.018 

’Warren  Times-Mirror . 

.(EAM) 

7,931 

.036 

.036 

’Washington  Observer  and  Re¬ 
porter  . 

. .  (MAE) 

15,426 

.06 

.05 

West  Chester  Local  News .  .  .  . 

....(E) 

11,010 

.03 

.03 

’Wilkes-Barre  Times-Leader  .  . 

....(E) 

21,234 

.08 

.05 

York  Dispatch  . 

. . . . (E) 

16,549 

.045 

.045 

York  Gasette  and  Daily 

....(M) 

16,614 

.045 

.045 

GoTernment  StatemenU,  April  1,  1922. 

*A.  B.  C.  Publishers’  Statement,  April  1.  1922. 

**A.  B.  C.  Net  Paid.  12  mos.  Ending  Mar.  31,  1922.  Auditor’s  Report 
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\^his  is  just  as 


If  You 
Want  to 
Catch  Fish 
You  Must 
Go  Where 
the  Fish 
Are! 


this  is  just  as  true  in  the  case  of  advertising  for 
results  as  it  is  for  the  fisherman.  And  yet  there  are 
advertisers  who  insist  on  throwing  their  advertising 
dollar  overboard  into  a  bottomless  sea  in  the  hope 
that  some  wandering  prospect  will  bite  on  it  and  go 
through  the  laborious  process  of  becoming  a  con¬ 
sumer  of  their  product. 

To  the  advertiser,  the  fish  to  be  caught  are  people 
with  enough  money  to  buy  the  advertised  article 
provided  he  can  make  them  think  they  want  it. 

Eighty  per  cent,  of  the  purchasing  power,  wealth  and 
bank  deposits  of  the  country  are  in  438  cities  in 
which  25,000,000  copies  of  daily  newspapers  are 
printed  every  week  day.  The  newspapers  automati¬ 
cally  separate  those  who  can  read  from  those  who 
cannot.  They  are  read  by  all  worth-while  people  and 
possess  a  greater  public  confidence  than  any  other 
medium. 

It  would  cost  $1.70  per  hundred  to  reach  these  people 
by  a  postal  card,  50c  to  $1.00  per  line  per  hundred 
of  those  who  buy  general  mediums,  and  only  25c  per 
line  per  hundred  of  those  who  regularly  read  news¬ 
paper  advertising. 

Newspaper  advertising  can  be  bought  in  exact  accord¬ 
ance  with  distribution  and  should  be  directly  linked 
to  the  names  of  local  dealers  handling  any  specified 
line  of  goods. 

A  list  of  700  daily  newspapers  covering  these  438 
industrial  centres  with  their  A.  B.  C.  circulation 
figures  and  one  time  and  5,000  line  advertising  rates 
can  be  had  by  any  one  on  request. 

JASON  ROGERS, 
Publisher  The  New  York  Globe. 


